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Unit 1: Website Planning and visual design
Unit Structure:
1.1 Learning Objectives
1.2 Introduction
1.3 Element of a good website
1.3.1 Is planning website important?
1.4 Planning a website
1.5 Visual Design of a website
1.6 Some examples of free website building platforms
1.7 Check your progress

1.1 Learning Objectives
After going through this unit you will be able to:
1. Define website and understand its importance
2. Know the importance of visual design
3. Check the tools/applications used in website designing

1.2 Introduction
The new media and smart phone with affordable internet schemes have changed our lives
dramatically. If we want to know anything we search it on internet. Be it any news or a
recipe or any postal address - almost anything and everything can be searched on internet.
There are thousands and thousands of websites being operated on the internet.
For any website you need to have one domain name and one web server. Websites can
be defined as the collection of various web pages containing text, images, audio clips and
videos. Normally a website is focused on particular topic or subject. A website has to be
very attractive, reader-friendly and content wise extremely rich and useful.
Unless, you are different and useful readers/visitors will not spend on your website. Both
design and content of any website play a significant role in attracting viewers.
In this unit we are going to understand the planning, look, element of a good website and
will study the importance of visual design.
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1.3 Elements of a good website
Researches have proved that visitors spend less than five seconds on any website, within
which; the website should create its impact. Therefore it is important to design an
impressive website.
Following are the basic elements of any website to be impressive:
1. Keep it simple
Too many colours, too many visuals and too many stories may kill the impact. The
simple and clear design with useful content will have more impact.
2. Rich content:
Design, colour combination, pattern, navigation and many other things come later.
The content has to useful and appealing and new. Internet has enormous content.
So why any reader/visitor should check your website? The answer is your unique
and useful content.
3. Mobile Responsive:
These days many users use their smart phone to access the internet. Therefore the
website should be screen-friendly. It should look good and should be easy to read
on computer, laptop and all types of mobile screens.
4. Navigation:
The website should have smooth and easy navigation. All the pages should open
properly and all the links should work properly. This helps to maintain the interest
of the users.
5. Use of Visuals with captions:
The cliché goes that an image talks more than a thousand words. Hence, the
website should have good images which add to the content and develop the interest
of the users in the website. The images should be of good quality and should not
take much time to load. Also the image should contain the caption as it helps to
increase its visibility on search engines.
6. Contact us and feedback:
To connect with the readers/visitors it is crucial to give contact details. It includes
postal address, email, phone number and links to all the social media handles. This
develops their relation with the visitors. Providing contact details gives
authenticity to the website as well as to the content.
Odisha State Open University, Sambalpur
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7. SEO:
It stands for search engine optimization. Imagine you are a website on health and
food. If someone searches about healthy food in pregnancy, then your website
appears in first five results on search engine. This happens due to good SEO. It is
a practice by which the quality and quantity of the traffic (visitors) increases.
8. Social media connectivity:
The social media is extremely popular especially among youth, so it is important to
have strong social media presence and everything should be linked to the website.
Trying to connect with the visitor from all the possible platforms is known as 360
degree approach to the business.
9. Proper meta description:
Your website and web pages should have proper Meta description. It is additional
description of the page and which will have an HTML element.
These points should be followed to make an impressive website. But one should not
forget that other than anything else, the content is the soul of any website.

1.3.1 Is planning a website important?
The answer is YES. Planning of a website is significant. It is like a map of any
place you want to visit. Website is a reflection of your company or your
personality. It is one of the first impressions on the user. There are many
advantages of planning a website before going live. By planning a website, one
can decide the goals, purposes of the website.

1.4 Planning a website
Once we understand the importance and elements of a good website then it is easy to
understand why planning of a website is important. One must have a blue print before
starting construction of a home. One must have a map before going on adventurous trip.
Similarly you must plan the website before going live.
Following are the questions one should answer before starting a website:
1. Why do you want to start a website?
This is about the purpose of starting a website. There should be clear reason why
you or your company or organization wants to have a website. The purpose could
be temporary (like raising funds or creating awareness about some social activity)
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or permanent (like giving information about the company or providing regular
updates). Once the purpose is decided then the website can be planned accordingly.
The purpose of amazon.in is to sell a variety of products
The purpose of timesofindia.com is to give constantly updated news
2. Do you know the latest trends of the designs?
Advanced technology and latest tools and applications forced to keep changing the
trends in the designing. Before starting your website it is important to know as to
what are the popular design trends.

3. What is the best platform for your website?
To design your website you may take professional help but at the same time you
can design your own website using various online platforms. There are various
website building applications and platforms that are freely available.
After deciding the platform one should choose a proper template (layout) for your
website.
4. Which and how many pages do you want on your website? Any idea about template?
Do you know how to customize it?
Along with the purpose and platform you should have an idea about the pages you
want on your website. It depends upon what kind of information you want to put
on. The basic pages for any website are: about us, history, vision, site, contact us.
Apart from these pages, you can add as per your purpose and need. The basic rule
is that one should reach one’s home page within three back pages (within three
clicks) otherwise visitor may lose the interest.
5. Have you thought about the Branding?
After confirming the purpose, building platform, template, pages then it is
important to think about the branding. Brand is the image of your company in
user’s mind. In case of website it consists of the colour scheme, fonts, images,
pattern and shapes. All these elements will develop your brand.
6. What about Positioning and optimization of your website?
When we are thinking about the design of the website, we should decide which
content/information will go on which page, this is known as positioning. Research
has proven that users commonly consume the content from a website in an ‘F’
format. It means the users of a website scan the website roughly similar to F shape.
Therefore, the important content should be positioned accordingly.
After thinking about positioning, the next step is about optimization. It is about
increasing visitors (traffic) of your website through search engine. It is the practice
of making necessary changes on your pages/content so that whenever someone
searches anything related to the company/topic/subject/product your website

Odisha State Open University, Sambalpur

Page 4

should appear as a result of that search. This is known as search engine
optimization (SEO). This may increase the traffic of your website. More the traffic,
more the benefit. To get better SEO, Meta description is one of the important
elements one should keep in mind.
7. Are you ready to publish your website?
This is the time when you are ready with your purpose, template, design, pages,
positioning and most importantly with content. Now you can finally start your
website. Before publishing it finally, one has to be assured whether all the links
are working; whether the content is easy and readable, screen-responsive and has
minimum loading speed.
8. Do you want to analyse the feedback?
One may feel that after making it public, the responsibility of a website maker
vanishes. But that is not the case. One has to take account the feedback, response
from the visitors to improve it further. One has to check the performance of the
website. It includes page views, time spend by the users, the bounce rate (visitors
leave the page if it takes more time to load the image) and activity done on the
website; all these things should be tracked and analysed.

1.5 Visual Design of a Website
Visual design of a website is a look aesthetically developed by careful use of lines,
shapes, colour, texture, typography, layout, space, contrast and balance. The motive
behind visual design is to enhance the experience of user and promote engagement
with the website. A good visual design will help reader/visitor to glance at important
and unique area/pages/information on the website. Therefore a visual design is very
important.
Following are some of the fundamental points to remember while deciding visual
design of a website:
1. Consistency: Be it any task or design of a website, consistency will always help.
Consistency in the colours, graphics, text or style will create positive impact on
the reader. Visitors can get used to the website within less time due to its
consistency. The colours, graphics, style of writing should be same for all the
pages of the website. One must try to keep the consistency.
2. Contrast: Any website will have various images and lots of text. To separate these
visuals from each other and to decide which visuals are more important for the
visitor, contrast is used. One can achieve contrast by using images of different
sizes, opposite colour themes and information loads.
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3. Colour: There are various shades and those can be used to enhance the look of the
website. Many researches have proven the impact of various colours on human
brain. Hence using proper colours is important. But their overuse can distract the
visitor. Also some colour combinations should be avoided as they may create
confusion especially for text (like green and red).
4. Typography: Font, font size, the style of the font are some of the important
elements of visual design. Certain type of typography will have a particular effect
on visitor. Also the typography should be suitable to all screens of various sizes.
5. White Space: Correct amount of white space will give some free space to focus
on the content. White space is used to avoid crowding of the pages and text. These
days various templates are being used to utilize maximum space but still leaving
necessary white space.
6. Balance: Visitors get attracted towards well balanced website with right amount
of text, visuals, graphics, white balance and videos. Proper colours, shapes, lines
and correct font will help to design a balanced website.
7. Simplicity: The visual design of a website should be clear, easy to understand,
easy to navigate and without too many colours, text and graphics. Simplicity also
stands for the simple use of language.
8. Style: Appropriate use of colour combination, consistency, contrast, balance,
white space, layout and right amount of visuals, graphics, text and videos will
develop your style. This may reflect your company’s profile. Style cannot be a predecided; it should evolve with the website.
One must remember all these elements of visual design. While designing a website,
one should think about the various screen sizes on which the content is consumed and
shared. Computer, laptop and various mobile screens are used to consume content.
Testing the design on various platforms and taking all sorts of feedback from the
visitors will improve the performance and visual look of the website. .

1.6 Some examples of free Website Building Platforms
1. WIX:
It is one of the most popular website building applications. It is easy to use and
provides more than 500 beautiful templates according to various themes for your
website.
On its website it says, ‘freedom to create the website you want: design and build
your own high-quality websites. Whether you are promoting your business,
showcasing your work, opening your store or starting a blog-you can do it all with
the Wix website builder.’
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2. WordPress:
This is one of the most famous website building platforms and open source content
management system. It claims that 40% websites are built with WordPress.

4. Shopify:
This is popular e-commerce website platforms these days. It can provide you the
best online store in the form of suitable website. With this platform one can
manage many things at the same time like marketing, shipping, designing.
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5. Squarespace:
This is another popular website building platforms. It provides special look to your
website. It also comes with various features and hundreds of designs.

6. Big Commerce:
This is again another popular and simple e-commerce website building platform.
It has many in-build features. But the use of some technical terms could be difficult
to understand for users.
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After getting to know about website planning and visual design you must have understood
that having and maintaining a website is not a very difficult job. By having website you
sell, showcase your talent, entertain and inform people and simply give the information
on any subject. So, give it a try. All the best.
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1.7 Check your progress
1. What are the important elements of a good website?
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
…………………………………………………………………………………….
2. Why planning of any website is important?
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
3. Describe four free website building tools/application.
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
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Unit 2: Role of Multi Media
Unit Structure:
2.1 Learning Objectives
2.2 Introduction
2.3 Multimedia: Definition and Concept
2.4 Why multimedia?
2.5 Use of Multimedia
2.6 Multimedia Journalism
2.7 Advantages and Disadvantages of Multimedia
2.8 Free tools for multimedia
2.9 Check your progress

2.1 Learning Objectives
After going through this unit you will be able to:
1. Learn about the concept of multimedia
2. Understand the role and importance of multimedia
3. Check the use of multimedia in various sectors
4. Study the impact of multimedia in a website.

2.2 Introduction
As we all know, due to the pandemic Covid-19, we have experienced virtual meetings,
conferences, lectures, virtual inaugurations, shopping, teaching-learning like never
before. Have you ever thought, what if there was no internet or applications which could
connect us with rest of the world? Communication is one of the basic needs of humans.
And with the internet and its various tools and applications and programs, communication
has changed its contours. These days we have endless means of communication. Not only
with texts and abbreviations of texts, we also communicate with simple emoticons and
images. Other tools of communication are images, audio, video, graphs and charts, music
and animation.
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2.3 Multimedia: Definition and Concept
As the name suggests, multimedia is multiple media. It means a medium which includes
various other media. The medium which uses image, sound, video, animation, film, music
is known as multimedia.
In other words, the medium with some or many elements from the list given below is
considered as multimedia:
-text
-photographs
-audio messages
-video
-maps
-music
-graphics
-animation
-short film
-holographic images
Multimedia was not invented in a single day;it took years. If we look for the history of
multimedia, we have to first understand the history of the technology, starting from
invention of camera-radio-television-computers-internet-mobile phones among others.
But we can surely say 80s and 90s formed a significant period in the development of
multimedia.
Multimedia is used in many fields like, education, entertainment, communication,
marketing, medical, engineering, and other businesses. With the effective use of
multimedia one can attract more and more consumers which may result into growth in
business. Due to the availability of various free tools use of multimedia has become very
easy.
Following are the basic characteristics of multimedia:
1. Use of modern technology: In multimedia, internet, computer, mobile phone, new
applications, advanced software are used.
2. Integration of many applications: Multimedia involves the proper use of a variety
of applications or tools or services.
3. Digitization of representation of information: Multimedia should represent all the
available information digitally.
4. Provision of interactivity: The most appropriate use of multimedia provides
opportunity for interaction.
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When multimedia is used in any website, it will certainly attract more visitors as
compared to a simple and plain website.

2.4 Why multimedia?
The advancement in technology has pushed the use of multimedia. Most of the websites
are interactive and use multimedia. Following are the reasons why multimedia is being
used in various sectors:
1. Use of multimedia attracts more and more users as it enhances their experiences
with the website.
2. Multimedia helps to understand any subject far better than any other medium. By
using a suitable combination of text, audio, visuals, animation and video, renders
the subject easy to understand.
3. Multimedia helps the brain to work actively. It stimulates brain to think and it
helps to understand the subject better. This is possible because of development in
technology.
4. Multimedia gives access to variety of information. It helps students and other
professionals.
5. With the help of multimedia, users get chance to explore the world of information.

2.5 Use of Multimedia in various fields
In the year 2020-21 we all have seen how multimedia has been used in many professions.
Some professions are live and active because of the multimedia.
1. Communication: The advancement in new media and invention of various
applications and programs made communication unrestricted, interesting, funny
and informative. Text messages with images, text with video, video with images
with background audio/music, GIF, animated videos or simple emoticons have
made communication an experience like never before.
2. Journalism: Multimedia has pushed journalism into next level. All the
newspapers and news channels, magazines have their websites consisting of text,
photographs, videos and sometimes animation or audio too. Most of the news
platforms are now available in the form of mobile applications. They have their
social media handles. Newspapers and magazines have their online editions and
e-papers available. In simple words, we can say that news organization are using
all the possible platforms and trying to reach out with maximum users to be in
competition.
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3. Business: Internal presentations, marketing, maintaining records of data,
advertising, website management, and public relations are some of the integral
parts of any kind of business. Multimedia provides a way to carry out these
activities effectively and efficiently. With the help of multimedia, sharing the
necessary information in an attractive manner with visitors, investors,
shareholders and employees has become easy.
4. Education: Multimedia is playing a significant role in education. Starting from
pre-primary to higher studies, everywhere multimedia can be used effectively.
Multimedia can be used to popularize education. Use of multimedia is being
promoted and encouraged by the colleges and schools. Teachers also believe that
proper use of multimedia helps students to understand the concepts better. It helps
students to improve their attention, retention and thinking skills. Preparing and
sharing of notes, delivery of lectures, conducting tests and maintaining record of
student’s performance, everything become easy and effective with the use of
multimedia.
5. Marketing: It is considered as a key factor in any business and related activities.
Marketing not only helps to increase the sells but it also helps to create the brand
awareness and other activities. Multimedia plays a significant role in it. With the
help of internet, social media and various tools and programs including
multimedia, successful marketing can be done.
6. Advertising and Public Relations: In both these fields, multimedia is playing a
vital role. Creative use of text, visuals, graphics, animation, video, music and
designs has changed the business of advertising and public relations. Both these
fields are using multimedia to achieve their goals. Multimedia helps to connect
with more and more customers and publics.
Multimedia is being used in all the fields, in today’s world. It is more engaging and
attracts more and more users.

2.6 Advantages and Disadvantages of Multimedia
Multimedia is extremely popular and effective platform. It is efficient and highly
useful. It is being used in almost all the fields.
Following are the advantages of multimedia:
1. Creative: Multimedia is highly creative. It gives more space for information and
discussion
2. Effective: Multimedia is highly effective in all the fields and it improves the end
result.
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3. Cost-effective: Multimedia is relatively inexpensive. It requires software and
some devices but considering its use and effect it is worth the investment.
4. Variety: It provides a variety of experiences and information
5. Convergence: Multimedia helps to convert the content of one form into another.
6. Learning: Multimedia helps to learn better.
7. In trend: Multimedia is in trend and it adapts new technology.
As we all know, there are always two sides to every coin. Multimedia is not an exception.
It too has some disadvantages. Following are some of them:
1. Distracting: Overuse of multimedia can be distracting from the main content.
2. Time consuming: Use of multimedia takes time and hence it consumes more time
as compared to traditional, plain media content.
3. Compatibility of hardware: Some mobile phones, computers may not support
advanced applications and programs and hence compatibility could be an issue.
4. Threat to the devices: Overuse of multimedia and various applications and
programs which are not safe can damage the phones, computers and other devices.
5. Affordability: Use of multimedia could be very cost effective for some but it could
be highly expensive for others.
6. Training: For the use of multimedia, you may require some kind of training. This
may need more time, energy and money.

2.7 Multimedia Journalism
As we have seen previously multimedia has affected journalism too. It has given birth to
Multimedia Journalism. Multimedia journalism is possible due to convergence. It is a
multi-dimensional concept. Content of one platform can be converted into another.
Multimedia journalism is related to information technology, news integration rooms,
advancement in technology, newsroom strategies and management.
Multimedia journalism is different from digital journalism. In multimedia journalism the
combination of various platforms is necessary and essential, but in digital journalism the
combination of platforms is not necessary.
Steen Steensen, professor and head of department of Journalism and media studies at Oslo
University and writer of a book ‘What is Digital Journalism Studies?’ has explained
multimedia journalism and digital journalism. Mark Deuze, professor of media studies at
the University of Amsterdam has also defined multimedia journalism.
The news consumption has changed its ways after invention of new technology.
Multimedia journalism has changed the relationship between the news provider and
news readers. It is now more interactive and more engaging.

Odisha State Open University, Sambalpur

Page 15

2.8 Free tools used for multimedia
There are various applications which are freely available and used in multimedia.
Following is the list of some of the free tools which can be used for multimedia:
1. To combine graphics and images:
i.
Canva: simple graphic design tool
ii.
Photo Collage: it creates collage with the images from the gallery.
iii.
Pixlr: It edits pictures using layers, filters and more.
2. To combine videos and GIF
i.
ii.
iii.
iv.
v.

Giphy: it creates quick GIF with gallery images and videos
Blender: it is free and open source 3D creation suite.
Openshot: it is also free and open source video editor.
TocuhCast: It creates videos by using various elements such as photos,
maps, polls and social feeds.
Megisto: It creates video with basic edits, and background music and
sound effect

3. To combine graphs and visualization
i.
Piktochart: easy to use with powerful visuals.
ii.
StoryMap JS: used for interactive maps with images and video.
iii.

Visme: it creates presentations and info graphics online.

With above mentioned points, we can say that the multimedia is the future of many
sectors especially of news media. Conventional media platforms and the ways of news
consumption are changing, thanks to multimedia. In future it is going to take the front
seat.
****

2.9 Check your progress
1. What is multimedia and what are its different uses?
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
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……………………………………………………………………………………
………………………………………………….
2. Explain how multimedia is being used in Education.
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.........................................................................
3. Define multimedia journalism.
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
………………………………………………….
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Unit 3: Content Strategy and Audience Analysis
Unit Structure:
3.1 Learning Objectives
3.2 Introduction
3.3 Audience Analysis: Definition and Concept
3.3.1 Who is your audience?
3.3.2 What is Audience Analysis?
3.3.3 Information to be collected:
3.3.4 How to identify Audience?
3.3.5 How can Audience Analysis help? 3.4
Tools used for audience analysis
3.5 Content Strategy:
3.5.1 Importance of content
3.5.2 What is content strategy?
3.6 Steps for content strategy
3.7 Tools available for Content Strategy
3.8 Check your progress

3.1 Learning Objectives
After going through this unit you will understand:
1. Concepts like content strategy and audience analysis
2. Importance of content strategy and audience analysis

3.2 Introduction
Imagine, you have a good car, you can drive really well, you have all the things you
wanted in the car like good music and you have a beautiful road too. Anybody would love
to have all these things together, isn’t it? But what if you don’t know the destination!
What if you don’t know where to go and where to stop!
You work for some company or you run your own business. By using multimedia you
have developed a good visually appealing website. You have great content on the website.
You have invested a lot of time, energy and money in it. Everything is good and well
planned. But what if it is not reaching the expected audience? All your efforts may go in

Odisha State Open University, Sambalpur

Page 18

vain. Your expected audience is your destination. You want to reach out to them. Same
is applicable if you run your own blog.
While creating content, keeping the audience in mind is very crucial. If you are creating
great product or content but not reaching the right audience then all the efforts could be
a total waste.
Let’s take the reverse case. You know your destination. You want to reach out to the
young, urban, educated girls and boys. But instead of providing the content that they are
interested in (for example films, sports, fashion, travel, technology) you are providing
them irrelevant content (like political news, international affairs). Here again you are
wasting your time, energy and money.
In all the above mentioned examples, it is clear that to run a successful website, you need
to know your audience and provide them good content. Both of these go hand in hand.
You simply cannot ignore one or focus just one factor. You have work keeping two things
in mind -- ‘content is the king’ and ‘audience is God’

3.3 Audience Analysis: Definition and Concept
3.3.1 Who is audience?
Audience is anyone who is interested in your content or product or service. Be it any
business or website, your target audience is important. Knowing the audience is crucial
to the development of a business. So your job is to fulfill your audience’s needs. If you
are creating good content or giving best service but your audience is not reached, then
you are probably moving directionless. You may not get expected results. You will not
grow in your business if you are not focused. Target audience is the key factor for any
business or website or any service provider.
If you know the audience, then you can plan a good marketing strategy to catch your
audience. This way you are contributing to the industry and helping the economy to run.
3.3.2 What is Audience Analysis?
Audience analysis is the process of identifying and knowing your audience. It is the
process by which you will understand the interests, attitudes, beliefs and the lifestyle of
your targeted audience.
Audience centric approach to any business will help it grow. Suppose, you run a website.
You get thousands of hits daily but still that is not converting into your goals. The reason
could be lack of right audience being attracted. Good content or product cannot always
bring the expected results. One must provide right content to the right audience.
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Hence, for identifying right audience to get expected results analysis of your audience
is a must. This is the foundation of your marketing and communication strategy. These
days, with the help of advanced technology and modern strategies audience analysis is
easy.
3.3.3. Information to be collected:
The following information about your audience will help to connect with them:
-demographic information (like age, gender, expertise, location, job)
-psychographic information (like behavior, attitudes, lifestyle)
-media habits and usage, online activities
-their likes and dislike about products, services and other things.
-how and where do they like to consume information?
3.3.4 How to identify Audience?
Yes, it is the one of the most critical questions. After knowing the importance of audience,
the next question is how to identify the audience. There are many ways available these
days for identification of audience. You may use one of the following basic methods to
check your audience. .
1. Market Research
2. Social Listening
3. Surveys
1. In the process of identifying your audience conducting of market research is
critical. To understand the market, needs of the consumers, buying patterns, the
positions of the competitors, their strategy and the potential of the market and the
consumers, market research needs to be conducted. Well conducted research is an
answer to all the questions. Discussion with you team can help to get more
information about the market and other ideas related to your audience. Also you
can use the various marketing tools which are available to know about collect the
data of your audience. All the digital marketing tools if used properly will help
you get more detailed information about the audience. You can take professional
help. There are many agencies which conduct market research. Through search
engine optimization (SEO) you can get more insights about audience, their habits
and interests.
2. Social Listening is another way of getting more information about audience. It
can be used to understand the market as well as your audience. Social listening is
the way of using social media platforms to check what is being talked about your
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company, product, service and content. This helps you to understand your
strengths and weaknesses along with the status of your competitors. The changing
trends, new problems, specific needs of your audience can also be accessed
through social listening. This will help you generate more useful and valuable
content for your audience.
3. Survey is the oldest and most trustworthy way of collecting information about
your audience. Though it is time consuming, it gives authentic information about
your audience especially demographic information. This helps you to know your
audience better by giving detailed information about age, gender, education,
location, income, employment, likes, dislikes, interests and needs. This
information is valuable to decide your marketing strategies better.
3.3.5 How can Audience Analysis help?
Audience analysis helps in following ways.
i.

It helps to increase sales as it is focused towards the
expected audience.
ii.
It provides a cost-effective content marketing strategy. iii.
It helps to focus on the quality of the content/service.
iv. It can help you to understand the market and also your competitors. v.
It helps to develop the relationship with the audience.
Types of audience analysis:
There are two types of audience analysis. One is branded and another is unbranded. When
audience is search for particular type of brand that is known as branded analysis (e.g.
Puma, Apple, Audi etc..) On the other hand, unbranded analysis is thinking for the
audience for general type of product and related services (shoes, computers, cars)
Audience analysis provides deeper understanding of current and potential customers to
the brands and the related companies. This helps to improve the marketing strategy,
content strategy, brand perception and customer’s experience.

3.4 Tools used for Audience Analysis
Analysis of social media provides space to understand what consumers are saying about
particular products, ads, competitors and more. For such type of analysis there are many
tools available. There are many tools available for audience analysis, some are free and
for some you have to pay. All those tools give you detailed information about your
audience regarding their likes, dislikes, location and habits. They help to attract them.
The tools are used to get more information about audience including their demographics

Odisha State Open University, Sambalpur

Page 21

and online activities and to attract them through attractive ways of presentation. In other
words, they provide huge data and insights and we must understand how to use them.
There are free trails and demo videos available to learn how to use them. Professionals
can use paid and more advanced versions with more features. Below is the list a selective
list of some of the tools:
1. Google Analytics: This is one of the most popular tools. Google Analytics
(GA) is a web analytics service offered by Google. It monitors your website
traffic. It is a platform inside the Google Marketing Platform brand. This
helps to understand the traffic of your website better. Google Analytics (GA)
gathers information about demographics, behaviour, interests of the
audience, the technology they use, and their time spent on your website.
2. Think with Google: This is a service provided by Google. This helps you to
understand your audience and their purchase habits. There are other services
like Generic Paid Search, Brand Paid Search, and Organic Search which also
help understand the audience behaviour.
3. Google Keyword Planner: This is another service provided by Google. It
helps you to search for key words for your search campaigns. You can use this
free tool to discover new keywords related to your business.
4. Audiense: This is the tool which helps you to identify the relevant audiences,
discover actionable insights and inform the strategies to grow your business.
It also helps you to understand the influencer and data collection for your
campaign.
5.
6. Quicksprout: This is another tool which can be used for audience analysis. It
creates, grows and optimizes website. It helps you to get traffic to your website
and business. It helps to conduct email marketing to build relationships and
engagement with the audience and other shareholders. Also it gives visibility
for the searches done on search engine. It improves SEO Search Engine
Optimization, so that interested people can find you on search engine.
7. Google Trends: It is a website by Google. This analyses the popularity of top
search queries in Google Search across various regions and languages. The
website uses graphs to compare the search volume of different queries over
time. In other words, it tells you how often a particular search-term is entered
relative to its total search volume across various regions of the world and in
various languages.
8. Keyhole: It one of the popular tools to check how social media is being used
and how it has impacted lives. It is used for social listening and analytics,
influencer’s marketing and campaign tracking. With the help of Keyhole, you
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can improve your social media strategy. Keyhole’s easy to use dashboard
allows you to build and share reports instantly, and saves time.
Uncover trends and valuable social account statistics across any topic or
industry, as well as source top posts by engagement by toggling between the
hashtag and @account options. There’s also a nifty sentiment score, which
analyses whether or not social posts are positive, negative, or neutral around
any given topic.
9. Hootsuite: It is another tool to understand various aspects of audiences. This
is a free version which offers a dashboard to manage up to three social media
profiles where you can send messages and interact with industry influencers.
This will help you to attract more audience.
10. Canva: It is a tool which provides a design platform for your graphics and
photographs. It is used to create social media graphics, presentations,
documents, posters and visual content. There are various templates and frames
available which can be used to present your content in a visually attractive
way.
The list is to give you some idea about various tools and their usage. There are many such
applications available these days. Once you have an idea about this, then you may choose
one of them to suit your needs. Understanding your audience and ability to analysis them
is a half success of your initiative.

3.5 Content Strategy
Content is the king. True. But only RIGHT CONTENT will give you the expected results.
And hence it is important to create relevant content. When you know our audience and
when you know what you want to achieve, then you must think about good content.
Providing good and right content to your audience is a key to success.
3.5.1 Importance of content:
You need to have clear idea about what you want to achieve. It can be done through proper
research about market and audience.
After having idea about market and audience, you can structure your content accordingly.
The language of your content should be simple, clear and easy to understand.
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The content should be useful and consistence for the targeted audience. Useful content
will always make some space in the crowded market. Also being consistent will help you
to connect with audience.
It should be accessible to all the users and on all types of devices and screens.
While constructing the content for your audience, using easy to search key words is
another way to create good content as this will help you to get visibility on search engine.
3.5.2 What is content strategy?
Strategy word belongs to the war. Strategy means a plan you use in order to achieve
something. Strategy is a careful plan designed to achieve your goals. Same applies to
the content.
To attract more audience you need to have a strategy for your content too. The content
should be good and right and should attract more and more audience. Content strategy
focuses on the planning, creation, delivery, and governance of content. It is not only about
words which can be read, but it also includes images and multimedia. If you a have a
strategy then you can build useful and valuable content. The well-structured and easily
found content is vital to improve the user’s experience of a website. A good strategy
provides focus and purpose to the efforts and helps to achieve goals.
Content strategy is useful to fulfill expectations of your audience and also to meet your
business objectives. A well-defined content strategy creates foundation to take decision
to improve the performance of the website. It is like plan your journey with all the minute
details.
Successful content strategy includes more personalized approach to the audience, their
problems, their needs and the way you can help them (your audience).

3.6 Steps for content strategy
A good content strategy will focus on the content which is innovative, useful and creative.
With the help of advanced tools, creating good content strategy is not that hard.
Following are the steps for content strategy:
1. Setting your Goals:
Setting practical, achievable goals is important. You have to decide what you want
to achieve and from whom.
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The goals could be anything like improving sales and revenue, getting more
traffic, to reduce marketing costs or increase social media engagement.
Once you know your goals then you can think about your next step.
2. Key Performance Indicator:
Having goals which are specific and countable is important. Hence, setting key
performance indicators (KPI) for content strategy should be the next step.
In simple words, you should have milestones, which you can achieve. Hitting a
certain revenue target within given specific time, getting more traffic or
subscribers, improving the search ranking-these are some of the major key
performance indicators.
3. Knowing your audience:
Collecting correct demographic information about your audience/visitor will help
you to create successful content strategy.
Google analytics, social media analytic and email subscriber analytics will provide
you this information about your audience. To find more information you can use
frequently used and popular Google Analytics, simply go to
Audience<Interests<Overview.
Similar information can be achieved by Facebook Page Insights and Twitter
Analytics.
4. Current Market Position:
To set practical goals, you need to have an idea about your current position in
market. Imagine you are producing content but not getting expected results then
you need to do a content audit. The steps include logging all the content, assessing
their usefulness and then identifying the gaps.
Tools like Screaming Frog and SEMRush provide content audit. With this
information you can then check which type of content is effective, which ones
need to improve and which ones need to be removed all together. Then you can
work on identifying content gaps and work on them. Ahrefs is one of the popular
tools used for content gap analysis.
5. Study of market and competitors
It is one of the important steps in content strategy. This kind of study helps you to
set real and practical goals. Having clear idea about your market position and your
competitor’s position will help to plan your content strategy better and more
effective way.
There are many tools which are freely available to do competitor research.
Following are some of the examples:
 For web ranking and visitor activity research: Monsterinsights, SimilarWeb,
Alexa
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 For SEO research: SEMRush, UpCity, Google Keyword Planner, SEO
PowerSuite
 For Content Research tools: BuzzSumo, Feedly, Owler, WhatRunsWhere
 For Social Media Research: Mention, Sprout Social, Social Searcher
6. Choosing right platform for right content:
While choosing platform for your content, keeping your audience in mind is
another key to the success. You should know from which platform your content
is being consumed by your audience. Tools like Google Analytics and Buzzsumo
will help you to understand this. If you are using Buzzsumo go to content
analysis section, give your domain name and enter. You will get the details of
your content like shared by network, shared by content type, content length and
top content in the past year
All this information can be utilized to improve social media engagement.
7. Content Type:
While planning your content strategy, this is one of the important factors you need
to think about. You can develop content in the form of articles, visuals like charts
and diagrams, videos, animation, webinars, checklists, worksheets and many
more.
One of the most successful strategies is to have a central core content published
on your website and then re-written and shared it on other platforms. There are
various tools available which can help you to create content in the form of text or
visuals and videos. Also there are some tools which can be used to check what
kind of articles, content is being liked by the audience. (example: Buzzsumo)
8. Review of content:
You need to create genuine and useful content and then you have to keep
reviewing it. This encourages you to create new content every time.
Web standards and HTML5 are important for better visibility in search engines,
a consistent message across all browsers and a richer experience for users.
9. Create a content Calendar:
When lots of things are happening, you need to organize them properly. As a part
of content strategy, you need to know what type of content should be publish and
when. Hence it is essential to use content calendar to get all your content
scheduled. This is easy to do with the help of many tools like Google Calendar,
Asana and CoSchedule. The content will get published on the scheduled date.
10. Distribution and Market:
The great content should get distributed well in the market. Hence you need to
have a good distribution strategy too.
Your content should be distributed on social media immediately tools like
Missinletter will help you in this. You can also use email marketing and
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notifications to talk about your content. There are numerous tools available to
promote your content.

11. Checking the Results:
After doing everything, this is the time to check feedback from your audience.
The final result will tell you how successful your content strategy was. You can
use tools like Google Analytics, Buzzsumo, Facebook Page Insights, Google
Alerts and Mention to understand whether you are achieving your goals or not.
These tools will help you to monitor about your content strategy.
Along with the above mentioned points, some other important key elements are given
below:
 Good content strategy requires creative and well-disciplined team.
 The Five W’s (and H) provide a checklist to ensure your content strategy
covers all bases.
 While developing content strategy, you need to have a style guide. This
will help you to develop your brand’s voice and tone and finally results
into brand building.
 Search Engine Optimization is the best practice and you have to keep that
in mind, always.
 Structuring your content into smallest building blocks in your CMS will
help your audience to access it on various devices.
 Get your developers to wrap your content with metadata to achieve a
greater visibility in search results and a richer user experience when
browsing.
 Our users’ stories are more important than our own. We must build
platforms that allow our users to tell their stories.

3.7 Tools available for Content Strategy
These are some of the tools you can use for your content strategy. There are many
such tools available, you can take help of them and perform better and grow your
business.
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1. Google Search Console (Free):
Search Console tools and reports help you measure your site's Search traffic and
performance, fix issues, and make your site shine in Google Search results.
Analyze your site's impressions, clicks, and position on Google Search. Receive
email alerts when Google identifies issues on your site. See which URLs are
affected by these issues and tell Google when you’ve fixed them. The URL
Inspection tool provides detailed crawl, index, and serving information about your
pages, directly from the Google index.
2. Ubersuggest (Free):
Ubersuggest is a free SEO tool that specializes in generating new keyword ideas.
It was originally founded as a tool that scraped Google Suggest terms. It allows
you to get insight into the strategies that are working for others in your market
so you can adopt them, improve them, and gain an edge.From head terms to longtail phrases you’ll get hundreds of suggestions from Ubersuggest free keyword
tool. You’ll also see volume, the competition, and even seasonal trends for each
keyword. And to make things a bit easier they have generated a list of keywords
for you based on what is working for your competitors and based on what people
are typing into Google.
3. SEMRuch (Paid Account):
It helps you for SEO, content management, social media marketing, and
competitor research. It gives you access to the world’s largest database of 20
billion keywords, 310 million ads and 17 billion URLs crawled per day. It
analyzes the data for you and gives your instant recommendations on SEO,
content marketing and advertising that can help you to improve your online
visibility in days.
4. Answer the Public (Free):
AnswerThePublic listens into autocomplete data from search engines like Google
then quickly cranks out every useful phrase and question people are asking around
your keyword. It’s a goldmine of consumer insight you can use to create fresh,
ultra-useful content, products and services. The kind your customers really want.
It listens to your search and helps to grow your business.
5. Keyword tool:
Free version of Keyword Tool generates up to 750+ long-tail keyword suggestions
for every search term. Unlike other tools, Keyword Tool is extremely reliable as
it works 99.99% of the time. You can use Keyword Tool absolutely for free, even
without creating an account. Enter a keyword, and the Keyword Tool provides a
huge handful of long-tail keyword opportunities, organized alphabetically. It
keyword tool is free online keyword research instrument that uses Google
Autocomplete to generate hundreds of relevant long-tail keywords for ant topic.
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6. SEOquake (Free Chrome extension): SEOquake is a free plugin for your
browser that provides you with organic search data at the click of a button.
Currently
compatible
with Mozilla
Firefox,
Google
Chrome
and
Opera, SEOquake can provide parameters about the listings on a search engine
results page. It conducts on-page SEO audit in a flash, examines internal and
external links, compares domains and URLs in real time and exports all data into
a file.
With these tips you can create good content strategy and increase your audience.
Analysis of your audience will help you to improve your business. All these things
are closely associated with each other. By using advanced tools effectively you can
increase visibility on search engines and this may ultimately help you to achieve your
final goals.

3.8 Check your progress
1. What is the importance of Audience Analysis?
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
………………………………………………….
2. Define Content Strategy.
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.........................................................................
3. Write a note on Google Analytics.
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
…………………………………………………………………………………
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Unit 4: Creating and Promoting Blog
Unit Structure:
4.1 Learning Objectives
4.2 Introduction
4.3 Writing for a Blog
4.4 Creating a Blog
4.5 Promoting your Blog
4.6 Tools for Promoting your Blog
4.7 Check your Progress

4.1 Learning Objectives
After going through this unit you will:
1. Learn about blogging
2. Understand how to write a blog
3. Know how to create a blog on various platforms
4. Know how to promote blog for more readers.

4.2 Introduction
Imagine the following situations:
a. You are working for some company and your job is to promote the products and
services of your company
b. You have a passion for your hobby and you want to reach out to maximum people
with less expenses or you want to convert your hobby into business.
In both these situations, you need to have your blog. Through your blog and purposeful
writing, you are creating fresh and useful content. And there is always demand for such
content, online. You are communicating something useful and valuable. Blogs create
personality for your company or for you. It represents your company or you. Blogs are
important in marketing and promotion of various ideas on social media. Blogs are creating
huge online content and hence are extremely popular among the users. When written
properly, blogs can be visible on popular search engines and this will increase the traffic
to your website. They may not give you instant results but will certainly help you in long
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run. Blogs are important, but the major point here is how to write a blog? This is one of
the most critical issues many writers/blogger face. We will try to answer this question
in this unit.
Other than above mentioned benefits, following are some of the advantages of blogging:
1. Blog helps to develop your content and give space to present it in a readerfriendly
way.
2. Blog helps in your marketing strategy. It helps to reach out to more and more
customers.
3. Blog connects with the readers and maintains a bond with readers.
4. Blog will create your online personality (professionally as well as personally)
5. On one side it develops a bond with the readers, on the other hand, it attracts
potential readers and tries to connect with them also.
6. Blog is a trustworthy platform to talk about your passion/product/service.
7. Blog can build public support to your cause/company/hobby.
8. Blog helps you to build a community (network of like-minded people).

4.3 Writing for a blog
You have put extra efforts to get more viewers/readers for your blog. Sometimes it is an
art and sometimes it is science.
If you running a blog for your company or for your passion, in both the cases, not getting
more views, can be frustrating and demotivating at the same time. But this is your testing
time and you need to keep following things in mind:
1. Consistency in writing/posting:
You have to keep writing/posting irrespective of your views/page visits/hits. If
you are consistent then steadily the traffic will increase. Readers and search
engines both are always looking for fresh content. So you must provide that
consistently.
2. Catchy headlines:
To attract more readers, you must give catchy and exciting headlines. The post
shouldbe provocative to take action of reading or doing what is said in the
headline.
3. Use of Key words:
This is one of the important aspects in terms of SEO (Search Engine
Optimization). By incorporating important phrases, words, which are useful for
search engine to locate your blog on search engine. Readers search some words
and phrases on search engine, if you have those words in your blog, title and links
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then search engine will identify your blog and it will appear as a result of reader’s
search. This will help you to increase your traffic.

4. Use of pictures and videos:
Though a cliché`, ‘One pictures speaksa thousand words’, is true. Readers will
be more interested in posts with images rather than post with only words.
Consumption of visual content is much faster than text-based content. Authentic,
real and pictures without any copy right issue will be helpful. Use your original
photos and if you do not have them then search for open sources and copy right
free images. Same applies to videos. Using images and videos you are creating
vibrant blog which will be attractive for readers. Pictures and videos will
entertain and educate the readers. It will make the blog more dynamic.
5. Short paragraphs, Subheading and short sentences:
It has been proven that people like to read short sentences and shorter paragraphs.
The short paragraphs and subheading will compel readers to go through the blog.
It will make your blog more focused. The readers will then absorb more
information in less time.
6. Use of hyperlinks:
Using of links of other websites or source will help you to get more viewers. It
helps in two ways. Popular search engines like to see such posts with other links
hence the visibility of your blog may increase. And you are providing more
informative blog for your readers.
7. Use of social media:
Writing blog and promoting it on social media is crucial these days. Without use
of proper social media use, you may not get more viewers.

4.4 Creating a blog
To create a blog you must keep the following points in mind. These are general steps
to start blogging on any platform.
1. Select the right platform to start blogging
2. Select a right name for your blog. It should be creative and reflect the subject of
your blog
3. Know your audience. Before you start, you should have clear idea of readers.
4. Select right template. It gives a good look to your blog. Customize the design of
your blog to match your style.
5. Learn to write attractive, innovative and useful posts on your blog.
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6. Connecting with the domain.
7. Publish your posts. Make your blog live for your readers.
8. Share you post with others using various other platforms.
In this unit we are going to see how to create a blog. Before start blogging, think for a
creative, innovative, easy to understand, easy to remember and suitable title for your blog.
create blog. Bu t here for your understanding we are going to check only two platforms.
For more details you may visit YouTube for free and easy tutorials and start blogging.
1. Blogger:

It is the platform offered by the most popular search engine, Google. It was introduc ed
It should be attractive to the readers. There are various platforms available to in 1999.
Blogger offers you many services and facilities like designs, free domain, opportunity to
earn, and it saves thousands of photos and videos and your posts.
Following are the steps to starting blogging at blogger.
1.
2.
3.
4.
5.
6.
7.

Sign in to Blogger.
On the left, click the Down arrow .
Click New blog
Enter a name for your blog.
Click Next.
Choose a blog address or URL.
Click Save.
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Below is the page which will appear to start blogging. You have to type Title (name of
your blog) and address (URL) for your blog as initial step.
available which are easy to understand, those are about page, layout, theme and formatting
settings. In setting one can change the meta-description, page and comment setting and
also formatting.
2. WordPress:
WordPress.org was started in 2003 and today it is one of the most popular platforms in
the world with more than 60 million users. It powers more than 39% of all the websites
on the internet. It is free and open source content management service. It is flexible,
credible and provides great facility to design your blog with several themes.
WordPress.com is a blog hosing service offered by WordPress.org
You don’t need any coding or manuals to learn about designing. It also gives you space
to grow where you can add various applications on your blog. You can collect leads,
create contact forms, create subscriptions and do a whole lot more.
It has proven to be a great tool for marketing and helps to grow your business and sell
your products. The design is suitable for all the screens and all the devices. It can be used
to publish a post, manage sales, reply to comments, update your homepage and do
everything else. It claims to be the most secure online platforms and it provides you free
domain.

This is the dashboard of WordPress and it has all the option given on the left side of the
website.
If you spend some time with WordPress, then you will understand how to use it better.
The built-in SEO tool will help you to grow traffic. There are many facilities offered by
WordPress to enhance your experience of blogging.
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Whether you want to share your ideas or start a business, or run a store or talk about
your company you are working for, you can do it all on WordPress.com.
Other than these two following is the list of some popular blogging platforms:
1. Wix: Popular for beginners and started in 2006.
2. Gator: Developed by HostGator, it is popular to use, to build all types of blogs,
business sites and even online store.
3. Tumblr: Basically it is a micro blogging platform. It includes social networking
features also blogs, reblogging, built-in sharing tools and more.
4. Medium: This can be used to build your audience. It started in 2012.
5. Ghost: It is a platform, which started in 2013. It focuses on clean and clutter free
writing.
6. SquareSpace: Good for small businesses and allows you to create attractive
website with easy drag and drop tools.
7. Substack: Good for making money in your specialized business.

To create a blog on Wix you may follow these 6 simple steps to create a website in just
few minutes.
•
•
•
•
•

Sign up for a free website builder. Choose what kind of website you want to
create.
Customize a template or get a website made for you. Choose your starting
point.
Drag and more and drop 100s of design features. Add text, galleries, videos,
vector art
Get ready for business. Add an online store, booking system, members’ area and
blog.
Publish your website and go live. Start building your professional online presence.

4.5 Promoting your blog
Let’s assume, you have understood your audience. After that you have produced well
written content and then you have published it. And now your content in available online
for your readers. You have to be sure that your content is reaching the right people (your
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audience) and hence you have to promote your blog. There are numerous ways to promote
your blog in this new media age. Following are some of the ways to promote your blog:
1. E-mail notification:
This is one of the most trusted and oldest ways to promote your blog. Many new age
bloggers may think that e-mail is out of use. But that is not the case. Statista.com
suggests that number of daily emails all over the world is expected to grow from 281
billion in 2018 to over 347 billion in 2023. This shows email is still a popular way to
communicate. You must have email list of all the subscribers including regular, loyal
and causal visitors of your blog.
2. Push Notification for potential readers/visitors:
This is the way to promote your blog among non-subscribers. These are the visitors of
your blog but who have not yet subscribed your blog. You can send alert of new posts to
the readers of your blog. Many apps and tools like Pusher, PushEngage, OneSignal,
MobiLoud, Notix and Kumulos are available to send notification to the readers.
3. Promoting your blog on social media:
You need to understand the most suitable platform for your audience. You should use that
platform to promote your blog. Facebook, YouTube and Whatsapp are the most popular
social media platforms in general. You can promote your blog on the best suitable
platforms.
4. Social media groups:
Groups of friends and readers on social media help you to promote your blog. It is a highly
engaging way to promote your blog. Closely networked group members are more likely
to visit your blog.
5. Use of reciprocal sharing sites:
A reciprocal link is an agreement between two webmasters, where you share work done
by others and then in return your work also get shared. It is like mentioning each other’s
work/blog on one another’s site. It helps you to get new readers from other website.
Triberr, Viral Content Bee are some of the reciprocal sharing sites.
6. Use of Social Bookmarking sites:
Social bookmarking is an online services which allows users to add, annotate, edit and
share bookmarks of web document. StumbleUpon, Dribble, Pocket, Digg, Reddit,
Slashdot are some of the examples of social bookmarking sites. It can be used to promote

Odisha State Open University, Sambalpur

Page 36

your blog. These sites give space to post your blog and use tags to organize them. So that
other users can find your posts and also share it with others.
7. Web Forums:
You can use web forums and online communities to promote your blog. On these forums
and communities you can share your posts/contents. Quora is one of the most popular
web forums.
8. Use of Content Aggregators:
A content aggregator is an individual or organization that gathers web content and/or
sometimes applications from different online sources for reuse or resale. These
aggregators automatically collect content from source sites and publish the same on their
site. Some popular examples of content aggregators are Alltop, Feedly, Popurls,
Flipboard, Pocket, Google News and Travel Blogger Community. These tools help to
promote your blog and attract new visitors.

9. Giving response to every comment:
When you give response to every comment this will help to engage with your readers.
The interaction with the readers helps to connect with them better. This engagement helps
to promote your blog and develops good relationship with the readers.
10. Paid marketing:
Above mentioned ways are absolutely or partially free and can be used for promotion.
But if you have budget then you can go for paid marketing too. You can select one of the
options of paid marketing.

4.6 Tools or applications to use for promotion
1. Medium
2. Pocket
3. Quuu Promote
4. Pinterest
5. YouTube
6. Instagram
7. Facebook Group
8. Flipboard
9. Triberr
10. AllTop
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With these tips, you can start your blogging. Be a proud blogger.
You may get more details about these applications from the concerned websites. You
need to check all the options for free promotion.
****

4.7 Check your progress
1. Write a note on blogging and its importance.
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
………………………………………………….
2. Describe three ways to promote your blog.
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.................................................................................................................................
.........................................................................
3. Write short notes on Pinterest and Instagram.
……………………………………………………………………………………
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……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………………
……………………………………………………………………………
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