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1.2
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INTRODUCTION

Since the earlier days of mass communication research, a distinctive ‘culturisation’
perspective on mass media has been developing, especially under the influence of
the humanities (literature, linguistics, philosophy), as distinct from the more social
scientific emphasis of mainstream communication science. At some points, or on
points, or on some issues, the two traditions have merged, although there remain
substantial difference of thinking and method. This chapter is written primarily
from a social scientific perspective, but aim also to benefit from some of the
insights and ideas of the ‘culturalists’.
The cultural approach takes in all aspects of the production, forms and reception of
texts in this sense and the discourage that surround them. While mass media
necessarily fall within the range of cultural studies, the latter has a much wider
range of reference, and there is only a limited overlap of issues and theory. As will
be shown, the culture can not only be defined in terms of texts, but relates just as
much to patterns of life and thought and potentially all human activity. To put it
briefly, ‘media cultural’ theory is concerned not only with the content of mass
media, but also with the context of production and reception and with all the
surrounding practices.
1.3

THEMES OF MEDIA CULTURAL THEORY
1. The quality of mass culture: The first ‘cultural’ question on the agenda
media theory was that of the equality of the new mass culture made possible
but mass communication. The initial tendency was to view mass culture in a
negative light. It nearly always involved a view of people as a mass- the
new form of social collectivity, which was otherwise often perceived as
without any other culture of its own.
2. The nature of popular culture: The rise of a distinctive ‘media culture’
has also stimulated a rethinking about the nature of ‘popular culture’, which
has now to be seen not just as a cheap alternative, mass produced for mass
consumption, but as a vital new branch of cultural creativity and enjoyment
(Schudson-1991; Mc Guigan-1992).
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The issue of mass culture, also stimulated, the rise of critical cultural theory,
which among other things, has been extended to consider issues of gender
and sub- culture in relation to mass communication. Embedded in the
debate about mass culture is the eternal question of ‘equality’ and how it
can be defined or recognized.
3. The impact of technology:
A third key relates to the potential
consequences of the new technologies themselves for the experience of
meaning in the emerging modern world. Communication technology has
many implications for the way we may come to know our own social world
and our place in it. Before invention of audio- visual media, cultural
experience was mediated by personal contact, religious ceremonies, public
performance or printed texts (for the small minority). Mediated cultural
experience is accessible to virtually cultural experience is accessible to
virtually all in a great variety of forms that may alter its meaning and
salience.
4. Political economy and culture: There are political- economic aspects of
the organized production of culture represented by mass media industries.
We have come to think of the media as a ‘consciousness industry’ drive by
economic logic, as well as by cultural changes. An important aspect is the
‘communication’ of culture in the communication ‘hardware’, both of
which is sold and exchange in enlarging markets.
5. Globalization: Along with technological change and ‘marketization’ has
come a steady increase in the internationalization of cultural production and
distribution (this has sometimes been referred to as ‘Americanization’). The
theme of ‘globalization’ captures a range of debates about the costs and
benefits, or just the consequences, for pre-existing cultural content and
forms. Does globalization lead to homogenization, diversification or
hybridization? Can minority forms survive and new ones develop?
6. Identity: This is linked to another theme of media- cultural theory, relating
to cultural identity, which can be defined at various levels, from the national
or ethnic to the local and linguistic. The typical culture (in the sense of
media texts) produced by the major media industries are often globalized in
form, even when it appears in local or national variants and languages.
Communication is necessary for identity and mass media (including the
internet) can be both harmful as well as beneficial for identity. In some
parts of the world, there has been a search for some means through public
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policy to secure valued forms of cultural diversity.
7. Gender: Issues of cultural identity for minorities defined in ways other than
shared location, religion or ethnicity. Sub- cultures based on gender or
sexual orientation provide examples, but there are numerous potential bases
for cultural identity formation.
8. Ideology: Last but not least is the question of how ideology of many
different kinds is embodied in cultural production and how it can be ‘read’
in media texts and find some effect an audience. Particular attention is paid
to covert or unconscious meanings that stem from the cultural context or the
language or coding system employed. These points are summarized in the
box below

Themes of Media-cultural Theory








1.4

Mass culture quality and basis for popular appeal
Communication technology effects
Communication and marketization of culture
Globalization
Cultural diversity and identity
Cultural identity
Gender and subculture
Ideology and hegemony embedded in cultural forms.

THE BEGINNINGS: THE FRANKFURT SCHOOL AND CRITICAL
CULTURAL THEORY

A socially based critical concern with the rise of mass culture goes back at least to
the mid- nineteenth century and in the mid- twentieth century was represented in
England by the rise of more radical (and populist) critical theory as expressed in the
work of Richard Hoggart, Raymond Williams and Stuart Hall. The initial thrust of
these critics was to attack the commercial roots of cultural (debasement) and to
steak up for the victim (and not only that) rather than the villain of the story. The
aim was to redeem the people on whose supposedly ‘low tastes’ the presumed low
quality of mass culture was often blamed. In North America at about the same time
or earlier, a similar debate was raging with an eloquent denunciation of the banality
of mass culture. Since then, ‘mass culture’ itself has largely been recurred from the
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stigma of low quality, although in the course of this the original concept of mass
culture has been largely abandoned.
For the wider development of ideas about mass communication, the character of
‘media’ culture, within an international framework, the various national debates
about cultural quality have probably been less influential than a set of ideas, owing
much to neo- Marxist thinking, which developed and diffused in the post- war
years. This term ‘critical theory’ refers to this long and diverse tradition, which
owes its origins to the work of a group of post-1933 ‘émigré’ scholars from the
Marxist school of Applied Social Research in Frankfurt. The most important
members of the group were Max Horkheimer and Theodor Adorno, but others
including Leo Lowenthal, Herbert Marcuse, Erich Fromm and Walter Benjamin,
played an important role.
The School had been established originally to examine the apparent failure of
revolutionary social change as predicted by Marx. In explanation of this failure,
they looked to the capacity of ‘superstructure’ (especially ideas and ideology
represented in the mass media) to subvert the material and historical forces of
economic change (and also the promise of Enlightenment). History as interpreted
by Marx seemed to have ‘gone wrong’ because ideologies of the dominant class
had come to condition the economic base, especially by promoting a ‘false
consciousness’ among the working masses. The commodity is the main instrument
of this process. They theory of commodification originates in Marx’s ‘Grundrisse’,
in which he noted that objects are commodified by acquiring an exchange value,
instead of having merely an intrinsic use value. In the same way, cultural products
(in the form of images, ideas and symbols) are produced and sold in media markets
as commodities. These can be exchanged by consumers for psychic satisfaction,
amusement and illusory notions of our place in the world, often resulting in the
obscuration of the real structure of society and our subordination in it (false
consciousness).
Marcuse (1964) gave the description ‘one- dimensional’ to the mass consumption
society founded on commerce, advertising and spurious egalitarianism. The media
and ‘culture industry’ as a whole were deeply implicated in this critique. Many of
these ideas were launched during the 1940s by Adorno and Horkheimer (1972, in
translation), which contained a sharp pessimistic attack on mass culture. This was
criticized for its uniformity, worship of technique, monotony, escapism and
production of false needs, its reduction of individuals to customers and its removal
of all ideological choice. According Shils (1957), the very jaundiced Frankfurt
school view of mass culture was not only anti- capitalist but also anti- American
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and mainly reflected the first impact of modern mass media on a group of displaced
European intellectuals. In several aspects, the critique of mass culture outlined is
very close to that found in different versions of the then contemporary mass society
theory.
Frankfurt School Philosophy
Because of the Nazi regime, the members of the Frankfurt School had to leave Germany for
the USA. While in exile they experienced the rise of media culture in film popular music,
radio and television. They argued that the media products are largely commercially produced
and controlled by big corporations and thus by commercial imperatives in subservience to the
system of consumer capitalism. They believed organize and utilize the audience as a product.
The term critical media theory is often associated with the Frankfurt School. Adorno, a key
critical media theorist from the Frankfurt School developed the term ‘culture industry’ to call
attention to the industrialization and commercialization of culture. Critical media theorists
argue that the culture industry (media) aims to perform the dual task of attracting and
sustaining the attention of the audience, while ensuring that the audience continues to
consume rather than critique the product. Critical media theory aims to critique and
oppressive and alienating modern industrial capitalist order, characterized by a growing
dominance of instrumental reason on the social political and cultural life.

1.4.1

Ideology and Resistance
Critical cultural theory has now extended well beyond its early
concerns with ideological domination, although in one way or
another study of ideology in media culture remains central. So does
the significance of media culture for the experience of particular
groups in society, such as the youth, the working-class, ethnic
minorities and other marginal categories. Research and theory on
these topics were pioneered at the centre for contemporary cultural
studies at the University of Birmingham during the 1970s. The
person most associated with the work of this school, Stuart Hall, has
written that the cultural studies approach:
“Is opposed to the base- superstructure way of formulating the
relationship between ideal and material forces, especially where the
base is defined by the determination by the ‘economic’ in any
simple sense.... it defines ‘culture’ as both the means and values
which arise among distinctive social groups and classes, on the basis
of their given historical conditions and relationship, through which
they ‘handle’ and respond to the conditions of existence.”
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The critical approach associated with the Birmingham school was
also responsible for an important shift from the question of ideology
embedded in media texts to the question of how this ideology might
be ‘read’ by its audience. Stuart Hall (1974/1980) proposed a model
of encoding- decoding media discourse, which represented the
media text as located between its producers who framed meaning in
a certain way and its audience, who ‘decoded’ the meaning
according to their rather different social situations and frames of
interpretation.
This idea proved a considerable stimulus to rethinking the theory of
ideology and of false consciousness. They led to research on the
potential for differential decoding (e.g Morley-1980), with a view,
especially of finding evidence of working-class resistance to
dominant media messages. The direct results were merged in this
respect, but indirectly the theory was very effective in ‘reempowering’ the audience and returning some optimism to the study
of media and culture. It also led to a wider view of the social and
cultural influences which mediate the experience of the media,
especially ethnicity, gender and ‘everyday life’ (Moley-1986, 1982).
The main tenants of the critical cultural theory are listed in the Box
given below:







1.4.2

Critical Cultural Theory Propositions
Mass culture is debased form in a capitalist society.
Mass culture produces false consciousness.
Communication is the central process.
Mass culture embodies a hegemonic ideology.
Popular culture can be distinguished from mass culture.

The Redemption of the popular
The mass media are largely responsible for what we call either
‘mass culture’ or ‘popular culture’ and they have colonized other
cultural forms in the process. The most widely disseminated and
enjoyed symbolic culture of our time (if it makes any sense to refer
to it in the singular) is what flows in abundance by way of the media
of films television, newspapers, phonogram, video and so on. It
makes little sense to suppose that this flood can in some way be
dammed, turned back or purified, or to view the predominant culture
of our time simply as a deformed offspring of commerce from a
once pure stock.
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There is even little possibility of distinguishing elite from of the
diverse elements of popular media culture. Tastes will always differ,
and varying criteria of assessment can be applied, but we should at
least accept the media culture of our time as an accomplished fact
and treat it on its own terms. The term mass culture is likely to
remain in circulation, but the alternative form ‘popular culture’
(meaning essentially ‘culture which is popular’- much enjoyed by
many people) seems preferable and no longer carries a pejorative
association. Popular culture in this sense is hybrid product of
numerous and never- ending efforts for expression in a
contemporary aimed at reaching people and capturing a market and
an equally active demand by people for what Fiske (1987) would
call ‘meanings and pleasure’.
1.4.3

The (Semiotic) power of people
The so- called ‘redemption of the popular’ depends a good deal on
decoding theory of Hall. According to this, the same cultural
product could be ‘read’ in different ways, even if a certain dominant
meaning may seem to be built in. Fiske (1987) defines a media text
as the outcome of its reading and enjoyment by an audience. He
defines the plurality of meanings of a text as its ‘polysemy’. The
associated term ‘inter textuality’ refers partly to the
interconnectedness of meanings across different media contents
(blurring any line between elite and popular culture), but also to the
interconnectedness of meanings across media and other cultural
experiences. An example of both terms is provided by the fact that a
cultural phenomenon, like the pop singer Madonna could appeal to,
yet have quite different meanings for, both young girls and aging
male readers of ‘Playboy’ magazine (Schwichtenberg-1992).
There are entirely different readings of much popular media content
in different subcultures, opening a way of escape from potential
social control. Fiske (1987) writes:
“The preferred meanings in television are generally those that serve
the interests of the dominant classes; other meanings are structured
relations of dominance- subordination… the semiotic power of the
subordinate to make their own meanings is the equivalent of their
ability to evade, oppose or negotiate with this social power.”
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For Fiske, the primary virtue of popular culture is precisely that it is
popular both literally ‘of the people’ and dependent on ‘people
power’. He writes ‘popularity is here a measure of a cultural forms
ability to serve the desires of its customers…. for a cultural
commodity to become popular it must be able to meet the various
interests of the people amongst whom it is popular as well as the
interests of its producers (1987). Popular culture must be relevant
and responsive to needs or it will fail, and success (in the market)
may be the best test that culture is both (in practice the criterion of
success supersedes any notion of intrinsic quality). Fiske rejects the
argument that lines of division of economic capital (Bourdieu,
1988). Instead he argues that there are two economies, with relative
autonomy, one cultural and the other social. Even if most people in a
class society are subordinated, they have a degree of ‘semiotic
power’ in the cultural economy-that is, the power to shape meanings
to their own desires.
1.4.4

Unanswered Questions
Despite the re- evaluation of popular culture that has occurred and
the rise of post-modernism, several changes of the kind made by
Frankfurt School critics remain on the table. Much of the content
offered by media that is both popular and commercially successful is
still open to much the same objections as in more elitist and less
enlightened times. Media culture often displays one or more of the
following limitations. It is variously repetitive, undemanding,
thematically limited and conformist. Many examples can be found
on popular content that are ideologically tendentious, nasty and
positively anti- intellectual. Its production is governed by a
predominantly commercial logic since most popular culture is
produced by large corporations with an overriding concern for their
own profits, rather than for enriching the cultural lives of the people.
Audiences are viewed as consumer markets to be manipulated and
managed. Popular formulas and products tend to be used until
threadbare, then discarded when they cease to be profitable,
whatever the audience might demand in the cultural economy. There
is not much empirical support for the theory that media texts are
decoded in oppositional ways (Morley 1997).
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The new ‘cultural population’ has not surprisingly, produced its own
backlash (Mc Guigan-1992; Ferguson and Golding, 1997). Gitlin
(1997) sees the new cultural studies as a populist project that has
simply inverted the old hierarchy of cultural values without
overthrowing it. In his view, it has become anti-political, which was
not its avowed intention. Instead of being capitalism, it has come
about to echo the logic of capitalism’ (1997).
The ‘redemption’ arguments largely ignore the continuing semiotic
inequality whereby a more educated and better- off minority has
access both to popular culture and to ‘unpopular’ culture (such as
classical music, great literature and modern and avant-garde art).
The majority are still limited to popular forms alone and dependent
on the commercial media market (Gripsurd, 1989).
The idea of ‘quality’ of mass media cultural provision nevertheless
remains on the agenda of applied media theory, even if its meaning
has shifted, because there are still relevant policy issues and also
public concerns about quality. Quality no longer refers exclusively
to the degree of conformity to a traditional cultural canon, but may
be defined in terms of creativity, originality, diversity of cultural
identity and various ethical or moral principles (Schroders-1992),
depending on whose perspective is chosen. Of course, as advocates
of popular culture also argue, quality has also to be measured by the
pleasures and satisfactions it provides and these can be indicated,
albeit crudely, by success in the market. It can certainly no longer be
assumed that what has most appeal has ‘quality’, but the material
economic dynamic of cultural production cannot be so easily
distinguished from the ‘semiotic cultural economy’.
It is also clear from inquiries into the meaning and measurement of
‘cultural quality’ that there is no single source of objective definition
and that quite different criteria are applied by, for instance,
professional media producers, audiences, social or cultural critics
and media managers (Ishikawa-1996). There is no agreed theory of
popular culture but relevant points of debate are listed as
propositions in the following Box.
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1.4.5

The debate about popular culture: main points of debate
Popular culture represents the power of the people.
Popularity is a quality in itself.
Popular culture has no universal appeal.
Popular culture is important to many subgroup identities.
Popular culture is commodified culture.

Gender and the Mass Media
While communication studies is even of the radical critical
tendency, have long seemed to be largely ‘gender- blind’ (perhaps
more a matter of unwillingness to see), one can now justifiably
speak of a ‘cultural feminist media studies project’ (Van Zooner1994; Gallagher-2003). This goes far deeper and wider than the
original limited agenda of matters such as the under- representation
of women in the media and the stereotyping and sex- role
socialization which was and still is a feature of much media content.
Current concerns also go beyond issues of pornographic media
content which matter to feminists (and others) not only because they
are offensive and symbolically degrading, but because they might be
a stimulus to rape and violence.
The amount of gender- related media research is now very large and,
although in part it follows lines of theory pioneered with reference
to social class and race, it has several other dimensions. These
include an attention Freudian Psychoanalytic theory following the
ideas of Jacques Lacan and Nancy Chodorow. Their focus was
primarily on the role of gender in ‘positioning’ the spectator in
relation to images (film, television, photographic) of male and
female. Another line of research focused on the part played by the
media in transmitting a patriarchal ideology concerning the place of
women in society. There are now many connections with the wider
field of feminist studies (Long-1991; Kaplan-1992). There has now
emerged a new paradigm, essentially culturalist in character, which
offers a better way of understanding how the media are related to the
gender. At the core of the new approach is the idea of ‘gender as
discourse, a set of overlapping and sometimes contradictory cultural
descriptions and prescriptions referring to sexual difference’ (1994).
The second key basis is an emphasis on the active ‘construction’ of
meanings and identifies by ‘readers’ of media texts. In general, the
new perspective for feminist media research addresses the following
main questions:
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 How are discourses of gender encoded in media texts?
 How do audiences use and interpret gendered media texts?
 How does audience reception contribute to the construction
of gender at the level of individual identity?
The question of gender touches almost every aspect of the mediaculture relationship. Most central is probably the question of gender
definition. Van Zoonen (1991) writes that the meaning of gender “is
never given but varies according to specific cultural and historical
settings…and is subject to ongoing discursive struggle and
negotiations”. Partly at issue is how gender differences and
distinctiveness are signified (Goffman-1976; Hermes-2007).
Another general aspect of the struggle is over the differential value
in society attaching to masculinity and to femininity.
The gendering of content may also be studied at the point of
production since most media selection and production work is
carried by men. In this matter attention has also been directed to ‘the
news’, which was for long largely a male preserve and in its
dominant forms and contents (politics, economics, sport) was
oriented more to male readers. A continuing theme of feminist
media critique has been the relative invisibility of women in news
and their ghettoization to certain topics. Gallagher (2003) cites a
large- scale and international study (by Media Watch, 1995),
showing that only 17% of news subjects were women, with much
lower percentage in relation to politics and business.
However, there remains a tension over the direction to be taken by
feminist theory and research in respect of the political goals of the
movement. Not all are convinced about the relevance of the changes
in the media and new popular cultural theory. Van Zoonen, for
instance, emphasizes the need distinguish between new and
entertainment. As to the former, she says it is completely justified to
expect a decent, ethical and more or less accurate representation of
feminist politics and politicians in news media (1994). She does not
apply the same criteria to popular culture, which belongs to the
realm of ‘collective dreams, fantasies and fears’. Without
necessarily disagreeing, Hermes (1997) takes a more positive view
of the potential role of popular culture, arguing for a concept of
‘cultural citizenship’. She writes (1997): Various points can be
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reviewed (in the Box given below) in terms of a set of propositions
about media and gender:








Gender and Media: Propositions
Media have marginalized women in the public sphere.
Media purvey stereotypes of femininity and masculinity.
Production and content of media are gendered.
Reception of media is gendered.
Female perspective offers alternative criteria of quality.
The personal is political.
Media offer positive and supportive as well as negative role models.

1.4.6

Commercialization
Embedded in the early critique of mass culture, and still alive at the
fringes of the discussion (certainly in the context of media policy), is
the
notion
of
‘commercialism’
(the
condition)
or
‘commercialisation’ (the process). Although it sounds somewhat
outdated, in an era dominated by commercial criteria, it expresses
some ideas that are still relevant to current media industry dynamics
and to media- cultural change and it is closely related to the critique
of commodification. The critique of commercialization is
particularly difficult to reconcile with the redemption of the popular
since popularity is usually a necessary condition of commercial
success and to dislike one implies a dislike of the other.
While at one level the term ‘commercialism’ may refer objectively
to particular free- market arrangements, it has also come to imply
consequences for the type of media content which mass produced
and ‘marketed’ as a commodity and for the relations between the
suppliers and the consumers of media.
The term ‘commercial’, supplied as an adjective to some types of
media provision, identifies correlates of the competitive pursuit of
large markets (Bogart-1995). Aside from an abundance of
advertising matter (commercial propaganda), commercial content is
likely, from this perspective, to be more oriented to amusement and
entertainment (escapism), more superficial, undemanding and
conformist, more derivative and standardized. Picard (2004) links
the commercializing trends of newspapers with a decline in quality.
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There has been much comment on the ‘tabloidization’ of
newspapers as they compete for readers. The equivalent process in
television has led to many new forms of ‘reality’ television, which
deal in all kinds of ‘human interest’ and dramatic topics in a variety
of formats. The term tabloidization comes from the smaller format
of the more popular (or boulevard) newspapers in some countries.
Generally, as Langer (2003) shows, it is a question of access (who
gets in the news) and of representation (how they are depicted).
Connel (1998) discusses the British variants, taking the term to
mean that ‘sensationalist’ news discourages, have displaced
‘rationalist’ discourages, with a strong emphasis on narrative. Bird
(1998) looked at the tabloidization of American television news and
concludes from her audience study that there has been a real trend
towards personalization and dramatization which does make news
more accessible to the many, but has also led to a trivialization of
what people actually learn from news. The term ‘infotainment’ has
been widely used in this connection (Brants-1998).
While it is true that essentially the same market arrangements can
just as easily support the supply and consumption of greatly varied
and high-quality cultural products, the critique of commerce
relationships in communication are intrinsically distancing and
potentially exploitative.
It makes little sense to argue that the free-market arrangements that
have sustained print-media for five hundred years and audio-visual
and cultural production for one hundred years are intrinsically
‘harmful’ to culture. A narrower concept of ‘commercial’ as a
critical expression is called for and the components of this have been
indicated. The key components of the still contested concept of
commercialization are reviewed in the Box given below.
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Critique of commercialization: propositions
 Leads to trivialization and tablodisation
 Causes content decisions to be market-driven.
 Involves exploitation of ‘weaker’ consumers.
 Promotes consumerist attitudes to culture and life.
 Commodifies culture integrity of media content.
 Reduces cultural integrity of media content.
 Leads to over-reliance an advertising and loss of independence.

1.4.7

Communication Technology and Culture
McLuhan’s (1964) advance on Innis was to look at the process by
which we experience the world through different media of
communication and just at the relation between communication and
social power structures. He proclaimed that all media (by which he
meant anything which embodies cultural meaning and can be ‘read’
as such) are ‘extensions of man’, thus extensions of our senses. Like
others, he drew attention to the implications of a shift from purely
oral communication to one based on a written language (by about
5000 BC). Much of the cultural experience remained predominantly
oral until comparatively recent times. McLuhan also focused on how
we experience the world, not on what we (thus not on content). Each
new medium transcends the boundaries of experience reached by
earlier media and contribute to further change.
McLuhan correctly saw different media working together, while
perhaps less plausibly he predicted the attainment of a ‘global
village’ in which information and experience would be freely
available for all to share. More recently Meyrowitz (1995) proposed
a theory of mass media and social change that owes something to
Marshall McLuhan (with help from Goffman). Meyrowitz;s (1985)
thesis is that the all- pervasiveness of electronic media has
fundamentally changed social experience by breaking down the
compartmentalization between social spaces that was typical of
earlier times. Human experience, in his view, has traditionally been
segmented by role and social situation and sharply divided between
private (backstage) and public (onstage) domains.
Segmentation was by age, gender, social status and the ‘walls’
between zones of experience were high. Television appears to put all
aspects of social experience on show to all, without distinction.
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There are no longer any secrets, for instance, about adulthood, sex,
death and power.
A general proposition was that, as more of our senses are engaged in
the process of taking meaning (as media become increasingly ‘cool’
or frictionless, as against single- sense or hot media), the more
involving and participatory the experience is. According to this
view, experiencing the world by reading printed text is isolating and
non- involving (encouraging the rational, individual attitude).
Television viewing is involving, although not very informing and
also conducive of a less rational and cultivate attitude. No proof (or
disproof) has ever been offered and the ideas were described by
McLuhan himself only as a perception or ‘probe’. As he wished,
they stimulated much speculation in an era in which audio- visual
media have seemed in many respects to take over from print media.
The Toronto school was the primary impulse towards a new branch
of theory described as ‘medium theory’. In this context, a medium is
any vehicle for carrying meaning, with some distinctive
characteristics in respect of technology, form manner of use, means
of encoding or social definition. This covers a wide range, starting
with drawing and continuing through printing to all the current
electronic media. There is a ‘soft’ form of determination at work, in
which a medium is attributed a certain bias towards particular kinds
of content, uses and effects. This approach has proved more fruitful
than ‘hard’ determination in identifying the subtler influence of the
way in which media are used, for instance in a political
communication and in seeing the differences between new and old
media.
Most other relevant theory of communication technology has
focused on possible influences on the form or content to given
media messages and on the meanings they make available. Even so,
no technology- culture effect can be established because the
technologies themselves are also cultural artefacts and there is no
way of breaking into the circle.
Perhaps the most important point is that technologies are unlikely to
have a direct impact on cultural practices; their effects are mediated
through a relevant institution.
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In trying to account for technological influence on (media) culture,
we may extend the notion of ‘bias’ introduced by Innis recognize
several tendencies that follow from the characteristics of a particular
media technology (and its institutional development). We can name
five types of media bias of follows, without exhausting the
possibilities. There is a ‘bias of sense experience’, following
McLuhan, so that we can experience the world in more or less visual
imagery or in more or less of an involving and participant way.
Secondly, there is a ‘bias of form’ and representation, with
‘messages’ strongly coded (as in print) or essentially encoded, as in
photographs. Thirdly, there is the ‘bias of message content’, for
instance, in terms of more or less realism or polysemy, more open or
closed formats (other dimensions are possible). Fourthly, there is a
‘bias of context of use’, with some media lending themselves to
private and individualized reception, others being more collective
and shared. Fifthly, there is a ‘bias of relationship’, contrasting oneway with interactive media.
One of the few effects of new communication technology, on which
there is wide debate, is the trend towards internationalization of
mass communication. The question of potential cultural effects
flowing from this trend has been much debated. The movement
towards a global media culture has several sources, most notably the
greatly increased capacity to transmit sound and moving (images) at
low cost across frontiers and around the world, overcoming limits of
time and space. Equally potent as a cause is the rise of global media
businesses (and global markets for media products) which provides
the organizational framework and driving force globalization.
Neither of these conditions has arrived suddenly, nor is the idea of
transnational culture itself novel (it long predates the very idea of
the national), but what may be new is the increased trans- cultural
communicative potential of pictures and music. The relevant
changes in the structure of media industries and global media flow,
especially in relation to television, have been extensively studied,
but the cultural consequences are much less open to observation and
have led to great speculation and more sound than light. The process
of cultural ‘trans- nationalisation’ that is assumed to be taking place
has a variety of meanings.
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1.4.8 Mass Media and post- modern culture
The notion of ‘post- modern condition’ (Harvey 1989) captured the
imagination of many social and cultural theorists, and it seemed
very much theory for the information society. Despite its wide
currency, it is a complex and obscure concept that involves several
ideas that are relevant to the mass media. Its political implication is
that the ‘Enlightenment, social reform and the application of
bureaucratic means to achieving socially planned objectives. It is
also now commonplace to refer to our era as ‘postmodern’ in the
literal sense of being a late stage of ‘modern’ period that was
characterized by rapid social change, industrialization and the
factory system, capitalism, bureaucratic forms of organization and
mass political movements.
As a social-cultural philosophy, postmodernism undermines the
traditional notion of culture as something fixed and hierarchical. It
favours forms of culture that are transient, of the moment,
superficially pleasing and appealing to the sense rather than reason.
Postmodern culture is volatile, illogical, kaleidoscopic and
hedonistic. It favours emotion over reason. Mass media culture has
the advantage of appealing to many senses as being associated with
novelty and transience. Many features of (commercial) popular
media culture reflect postmodernist elements. Music video on
television was hailed as the first postmodern television service, old
ideas of quality of art and serious messages cannot be sustained
except by reference to authority, and are seen as inescapably
bourgeois. Certainly the post- modern ethos are more favourable to
commerce than were earlier cultural perspectives since opposition to
capitalism is undermined and commerce can be seen as responding
consumer wants or as actively promoting changes to fashion
lifestyle and products. We have discussed mass media and
postmodern culture in detail in the previous block.
1.5

JURGEN HABERMAS AND THEORY OF THE PUBLIC SPHERE
1.5.1 Mass Media, Civil Society and the Public Sphere
Especially, since the translation into English in 1989 of Jurgen
Habermas’s book, The Structural Transformation of the Public
Sphere, there has been much reference to the concept of a ‘public
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sphere’ in speaking of the role of the mass media in political life. In
general, the public sphere refers to a notional ‘space’ which provides
a more or less autonomous and open arena or forum for public
debate. Access to the space is free, and freedoms of assembly,
association and expression are granted. The ‘space’ lies between the
‘basis’ and the ‘top’ of society and mediation takes place between
the two. The basis can also be considered to be the private sphere of
the life of individual citizens, while the political institutions at the
centre or top are the part of the public life.
A condition for civil society is one of openness and plurality, where
there are many more or less autonomous and voluntary agencies
between citizen and state that provide security for the individual.
There is also adequate democratic political process, provision for
justice and protection of human rights. Walzers (1992) writes of an
essential ‘space of uncorked human association and also the set of
relational networks-formed for the sake of family, family, faith,
interest and ideology-that fills this space’. The idea of the civil
society stands opposed to the ‘mass society’ analyzed by Mills
(1956) and it is also at odds with various totalitarian systems. The
media, when open, free and diverse, can be considered one of the
most important intermediary institutions of the civil society.
In Habermas’s account of the rise of democracy, historically, the
first version of the public sphere or space was represented mainly by
the eighteenth-century coffee house or debating society, where
active participants in political life met, discussed and formed
political projects. An important role was to keep a check on
government by way of an informed and influential public opinion.
The principal means of communication were direct private
conversation, public assemblies and small-scale print media. The
formation of this public sphere owed much to the conditions of
capitalism and economic freedom and individualism, and the first
form of public sphere was described as ‘bourgeois’ public sphere,
reflecting its class basis. Subsequent developments have included
the rise of new corporate interests and the general substitution of
mass communication for the interpersonal discussion among elites.
Habermas is generally somewhat pessimistic about the
consequences for democracy in modern times since the public was
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more likely to be manipulated by the media than helped to form
opinions in a rational way. This view is encapsulated in key
equation of Habermas given below:
“With regard to the colonization of the public sphere by market
imperatives, what I have in mind here is (that)…. under the pressure
of shareholders who thirst for higher revenues, it is the intrusion of
the functional imperatives of the market economy into the ‘internal
logic’ of the production and presentation of messages that leads to
the covert displacement of one category of communication by
another: issues of political discourse become assimilated into and
absorbed by the modes and contents of entertainment. Besides
personalization, the dramatization of events, the simplification of the
complex matters, and the vivid polarization of conflicts promote
civic privation and a mood of anti- politics.”
Despite much criticism by other scholars of the idealizing of a
bygone and elitist form of political life (e.g. curan-1990), the idea of
a public sphere has been found to have value under conditions of
mature capitalism.
Positive expectations concerning the role of the media in the public
sphere have often been expressed in relation to new media. Dahlgren
(1995) names the different ways in which the Internet can help:
improving direct relations between government and citizens; giving
platforms and channels for advocates and activities; hosting forums
for debate and discussion; adding a new and more diverse branch of
journalism. Rasmussen (2008) describes the differentiation with the
political public sphere, in particular, distinguishes between’ media
of focus ‘that allow elites to present their ideas to the society and
‘media of diversity’ that represent what is going on at all levels of
the public sphere. The former are mainly the older mass media; the
latter are Internet-based.
In addition, numerous critiques of the decline of journalistic
standards draw on and reinforce traditional standards of
informativeness, responsibility and defense of the public interest. In
this context, we can place the notion of the press as an institution in
society, as re-interpreted by Cook (2006). By this he meant that
there are fully worked/out patterns of behaviour and norms for
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relating the news media to government, certainly in Western
democratic society. The underlying rules and norms are often
informal but exert great force by custom and application. According
to this view, the whole procedure of making laws and governing is
intimately dependent on the news media, with one side influencing
and constraining the other, with mutual negotiation. The depth and
strength of the institution means that the newer news media are
more likely to adapt to the institution than vice versa.
In Europe, where there has been a political project over several
decades to establish a viable set of cross- national democratic
institutions, including a Parliament and a court of Justice, the goal of
a supportive public sphere extending across national frontiers has
been pursued by theorists and policy-makers. The key is often seen
lie in the hands of the mass media, as with national public spheres.
There are many obstacles, not the least the fact that there are no
specifically European mass media to speak of and virtually all media
are national in orientation and in the main have pressing objectives
that are not met by serving this project. (European Journal of
communication, 2007). The Box below summarizes the contribution
that media are expected to make to the democratic public sphere.
Ways in which media support the public sphere
 Enlarging the space for debate
 Circulating information and ideas as a basis of public
opinion
 Interconnecting citizens and governments
 Providing mobilizing information
 Challenging the monopoly of government over politics
 Extending freedom and the diversity of publication
1.5.2

Response to the discontents of the public sphere
Aside from the potential of the new media, one of the solutions to
the current ills that has been proposed has come from the
(American) journalist community itself, under the name of ‘civic’ or
public journalism (Glasser and Craft-1997; Schudson-1998; Glasser1999; Haas and Steiner-2006). A basic premise of the public
journalism movement is that journalism has a ‘purpose’ that it ought
to try to improve the quality of civic life by fostering participation
and debate. Schudson describes it as based on a ‘trustee modal’
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rather than a market or advocacy model. He writes: “in the Trustee
Model, journalists should provide news according to what they, as a
professional group believe citizens should know”. From this we can
see a basis of legitimisation in the professionalism of the journalist,
rather than in same more all- embracing political theory.
In Schudson’s words, ‘The journalists are professionals who hold
citizenship in trust for us’. According to Glasser and Craft, public
journalism calls for a shift from the ‘journalism of information’ to a
‘journalism of conversation’. The public needs not only information
but also engagement in the day’s news that invites discussion and
debate. It should be clear that public journalism parts company with
the traditionallity and objective reporting, but it is not a return to
politicised or advocacy journalism.
The means for achieving the goal of the new ‘movement’ remain
somewhat in dispute since the media themselves are structurally
unchanged and it is in doubt whether this version of the professional
task can really transcend the constraints of a competitive media
market system and counter the fundamental causes of a political
apathy and cynicism. Assessments of what has actually been
achieved by public journalism are not very encouraging. Massey and
Haas (2002) survey evaluative research on the topic and conclude
that there has been little practical impact, even if the idea remains in
favour with some. However, it has also been criticised for
undermining the essential autonomy of journalism (McDevitt-2003)
and libertarian theorists are strongly opposed. The public journalism
movement does not seem to have found much of a following in
Europe. Attention has focused more on the need to strengthen
existing public service media to improve democratic participation.
1.5.3

Alternative Visions
Dissatisfaction with established media has also found expression in
the celebration of completely different forms, free from the
established systems. There are several strands of alternative theory
that are in one way or another disconnected from ‘mainstream’ press
theory as it has been described, but note should be taken of two
somewhat different theoretical perspectives on the role of media,
one under the heading of ‘participatory theory’, and the other of
‘communitarianism’.
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1.6

PARTICIPATORY THEORY

One branch of critical theory came to espouse the promise of the first ‘new media’,
especially because of the potential for small-scale, grassroots communication in
channels independent from dominant mass media. The ‘countercultural’ ideas of
the 1960s, anarchistic, supported such a move; and the then communication
technologies of interactive cable, CCTV, copying, recording and replay seemed to
put the potential for communication liberation in the hands of the people and out of
the hands of the publishing monopolies (Enzensberger-1970). The guiding
principles uniting the loose coalition of ideas referred to here are participation,
interaction, smallness of scale, locatedness, cultural autonomy and variety,
emancipation and self- help. The emphasis is often on the processes of
communicating rather than the content; which is for the individuals to determine.
These ideas about new and small- scale media typically apply to rich, mediaabundant and supposedly democratic societies. Much of the world is not like this.
There is still room for theory that addresses the condition of struggle for basic
rights. John Downing (2000) coins the term ‘rebellious communication’ to refer to
media that operate in a positive way for political ends in situations of oppression.
Such media operate in a positive way in the critical tradition. They include those
serving a political cause, ranging from female emancipation to the overthrow of
oppressive or bourgeois regimes and include manifestation of ‘alternative
publication such as ‘samizdat’ in the former Soviet Union (now Russia) and
grassroots micro-media in developing countries or in situations of authoritarian rule
or foreign occupation. According to Downing (2000), they’ generally serve two
overriding purposes:
a) To express opposition vertically from subordinate quarters directly
at the power structure and its behaviours;
b) To build support, solidarity and networking laterally against
policies.
They are often stimulated by and help to generate ‘new social movements’ and in
general have in common that ‘they break someone’s rules, although rarely all of
them in every respect’. Much of the internet has extended essentially the same line
of participatory thinking.
1.7

COMMUNITARIAN MEDIA THEORY

A relatively new development is expressed in terms of ‘communitarianism’, which
re- emphasizes the social ties connecting people, in contrast to modern libertarian
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individualism. It stresses duty owed to society as well as rights to be claimed. In
respect of media, relations between media and audience take on a more mutual
character, especially where they share a social identity and a place (an actual
community). One exponent of communitarian thinking stresses the ethical
imperative of the media to engage in dialogue with the public it serves (Christian1993). In some respects, the call is to return to a more organic social form, in which
the press plays an integrative, expressive and articulating role. Not self-interest but
partnership is seen as the way forward.
‘In the communitarian model’, according to Nerone (1995):
‘The goal of reporting is not intelligence but civic transformation.
The press has bigger fish to fry than merely improving technology
and streamlining performance…. The question is vocational norm….
In a communitarian world-view, the news media should seek to
engender a like-minded philosophy among the public. A revitalized
citizenship shaped by community norms becomes the press’s aim.
News would be an agent of community formation.’
Communication theory of the press is in some respects quite radical. In some other
respects it is reactionary and anti-libertarian, although its spirit is voluntaristic. The
impression of conservatism stems from its strong emphasis on an ethical imperative
and the need to forge activities with others. It is probably fair to say that
communitarianism is more is more at home in the American radical tradition than
Europe or in the different forms of communal society in Asia and Africa. Like
public journalism, it does not seem to have travelled very far from its context of
origin.
1.8

SUMMARY

In this chapter we have summarized a broad range of cultural issues in which the
mass media are implicated. Indeed, it is impossible now to distinguish between a
sphere of ‘culture’ and that of media, as once could have been done. This applies to
all the senses in which the term ‘culture’ has been used, including symbolic
reproduction, the artefacts. We employ, everyday social life and all the whole
complex and the central task for theory has had to redefined. In the earliest period
of self-consciousness about the media (the first half of the twentieth century) it was
possible to debate the ‘effects’ of radio, television, film, and so on, on something
that was called ‘culture’, usually referring to a valued set of objects, practices,
relations and ideas. This formulation is now largely outmodes, although there is
some opportunity for observing cultural shifts at moments of development of
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technology, as with so-called ‘new media’. The elimination of the ‘causal model’
does not, however, lessen the number of questions that can be addressed, or prevent
answers being provided by alternative routes and methods and form of new
perspectives. There is still on axis of critical thinking that can be applied to what
we observe. There are still many new problematic (as well as positive) features of
culture in the media age to be studied.
1.9

CHECK YOUR PROGRESS
1.

Explain the themes of Media Cultural Theory.
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________

2.

Define Mass Media and post- modern culture.
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________

3.

What do you mean by Communitarian Media Theory?
____________________________________________________________
____________________________________________________________
____________________________________________________________
____________________________________________________________
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2.2
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2.4
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2.5

The Birmingham School and cultural studies

2.6

Hegemony: Media Systems and Political Systems

2.7

Summary

2.8

Check Your Progress

LEARNING OBJECTIVES

After completion of this unit, you should be able to understand:
 Role of Ideology
 Critical Political- Economic theory
 The Birmingham School and cultural studies
 Concept of Hegemony: Media systems and Political systems
2.2

INTRODUCTION

‘Ideology’ generally refers to some organized belief system or set of values that is
disseminated or reinforced by communication. While mass media do not set out
deliberately to propagate ideology, in practice most media content (of all kinds)
does so implicitly by selectively emphasizing certain values and norms. This is
referred to as a ‘preferred reading’ in the theory of coding and decoding. Often
these reflect the national culture that provides the context of the outlook of those
who own, control and make the media.
‘Hegemony’ is a term introduced by the early-twentieth-century Italian Marxist
theorist Antonio Gramsci to describe a certain kind of power that arises from the
all-embracing ideological tendencies of mass media to support the established
power system and exclude opposition and competing values. In brief, it is a kind of
dominant consensus that works in a concealed way without direct coercion.
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2.3

IDEOLOGY IN DETAIL

The term ideology is associated with Marxist thought. It has a range of meanings
and connotations. In its base sense, ideology is a set of ideas that is a neutral
definition in widespread usage today, ideology has pejorative connotations.
It signifies doctrinaire beliefs and rigid attitudes, and to call an opinion ideological
is to condemn it as a partisan one that places ideas ahead of facts. For example, we
might say that the concept capitalism rests on notions of human decision making,
free markets, the power of money, etc. all of which go to support a particular
economic vision. To go further and call capitalism an ideology is to question the
truth of those notions, to insinuate that capitalism is, in fact, more driven by the
vision than by observable results of markets, money, etc. In other words, suspicion
arises once thinkers ponder the role of ideology in social and political settings.
Because of this close tie to theory plus its claim to set social agendas, ideology has
acquired connotations of unreality and blind self-interest.
Napoleon Bonaparte applied the term to any social outlook that appeared abstract
or impracticable, and Karl Marx and Friedrich Engels considered ideology a
falsification of reality, specifically, a denial of material conditions of life through
the elevation of ideas to independent status. To them, and to their Marxist
followers, ideology is a case of “false consciousness”, of minds living by putatively
natural and self- evident ideas without realizing their basis in class differences.
The latter definition has been the most influential one in literary criticism. Critics
of a leftist bent cite “bourgeois ideology”, “the ideology of modernism”, and so on,
designating a system of ideas and representations that correlates with politicaleconomic conditions. The conversion of ideas and representations correlates with
political- economic conditions. The conversion of ideas into ideology, they
maintain keeps criticism from being too idealistic, too caught up in matters of
Beauty, Taste and Truth (which they regard as ideological constructs). Criticism in
this sense is a strategy of “unmasking”, of laying bare the ideology that produces a
social network, a political system, and artworks.
2.4

CRITICAL POLTICAL- ECONOMIC THEORY

While Karl Marx only knew the press before it was a true mass medium, the
tradition of Marxist analysis of the media in capitalist society is still of some
relevance. There have been several variants of Marxist- inspired analysis of modern
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media, merging into the present- day ‘critical political economy’ (Murdock and
Golding-2005).
The question of power is central to Marxist interpretations of mass media. While
varied, these have always emphasized the fact that ultimately they are instruments
of control by and for a ruling class. The founding text is Max’s German Ideology,
where he states:
‘The class that has the means of material production has control at
the same time over the means of mental production so that, thereby,
generally speaking, the ideas of those who lack the means of
mental production are subject to it.’ (Cited in Murdock and
Golding-1977)
Marxist theory posits a direct link between economic ownership and the
dissemination of messages that affirm the legitimacy and the value of class society.
These views are supported in modern times by evidence of tendencies to great
concentration of media ownership by capitalist entrepreneurs (e.g. Bagdikian-1988;
Mc Chesney-2000) and by much correlative evidence of conservative tendencies in
content of media so organized (e.g. Herman and Chonsky-1988).
Revision versions of Marxist media theory in the twentieth century concentrated
more on ideas than on material structures. They emphasized the ideological effects
of media in the interests of a ruling class, in ‘reproducing’ the essentially exploitive
relationships and manipulation, and in legitimating the working class. Louis
Althusser (1971) conceived this process to work by way of what he called
‘ideological state apparatuses’ (all means of socialization, in effect), which, by
comparison with ‘repressive state apparatuses’ (such as the army and police),
enable the capitalist state to survive without recourse to direct violence: Gramsci’s
(1971) concept of ‘hegemony’ relates to this tendency. Marcuse (1964) interpreted
the media, along with other elements of mass production systems, as engaged in
‘selling’ or imposing a whole social system which is at the same time both
desirable and repressive.
All in all, the message of Marxist theory is plain, but questions remain unanswered.
How might the power of the media be countered and resisted? What is the position
of forms of media that are not clearly in capitalist ownership or in the power of the
state (such as independent newspapers of public broadcasting)? Critics of mass
media in Marxist tradition either rely on the weapon of exposure of propaganda and
manipulation (e.g. Herman and Chomsky-1988; of collective ownership or
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alternative media as a counter to the media power of the capitalist class. The main
contemporary heir to Marist theory is to be found in political economy theory.
Political- economic theory is a social critical approach that focuses primarily on the
relation between the economic structure and dynamics of media industries and the
ideological content of media. From this point of view, the media institution has to
be considered as part of the economic system, with close links to the political
system. The consequences are to be observed in the reduction of independent media
sources, concentration on the largest markets, avoidance of risks and reduced
investment in less profitable media tasks (such as investigative reporting and
documentary filmmaking. We also find neglect of smaller and poorer sectors of the
potential audience and often a politically unbalanced range of news media.
The main strength of the approach lies in its capacity for making testable
proposition about market determinations, although the latter are so numerous and
complex that empirical demonstration is not easy. While the approach centres on
media activity as an economic process leading to its commodity (the media product
or content), there is a variant of the political- economic approach that suggests that
the primary product of the media is really audience. This refers to the fact that they
deliver audience attention to advertisers and shape the behaviour of the media
publics in certain distinctive ways (Smythe-1977). What commercial media sell to
their clients is a certain more or less guaranteed number of potential customers
according to a market-relevant profile and in particular to the ‘search engine’ as a
major vehicle of advertising (Bermejo-2009).
The political- economy approach is now being applied to the case of the Internet.
Fuchs- (2009) builds on Smythe’s ideas suggesting that the key to the Internet
economy lies especially in the commodification of the users of free access
platforms which deliver targets for advertisers and publicists as well as often
providing the content at no cost to networks providers and site-owners. In case of
very popular websites such as ‘Myspace’ and ‘YouTube’, the distinction from mass
communication is not very clear.
The relevance of the political- economic theory has been greatly increased by
several trends in media business and technology (perhaps also enhanced by the fall
from grace of a strictly Marxist analysis). First there has been a growth in media
concentration worldwide, with more and more power of ownership being
concentrated in fewer hands and with tendencies for mergers between electronic
hardware and software industries (Murdock-1990; McChesney-2000; Wasco2004). Secondly there has been growing global ‘information economy’ (Melody-
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1990; Sussman-1997), involving an increasing convergence between
telecommunication and broadcasting. Thirdly, there has been a decline in the public
sector of mass media and in direct public control of telecommunication (especially
in Western Europe), under the banner of ‘deregulation’, ‘privatisation’ or
‘liberalisation’ (McQuail and Siune-1988); Van Cullenberg and McQuail-2003).
Fourthly, there is a growing rather than diminishing problem of information
neutrality. The expression digital divide refers to the inequality in access to and use
of advanced communication facilities (Norris-2002), but there are also differences
in the quality of potential use. The essential propositions of the political-economic
theory have not changed since earlier times, but the scope for application is much
wider. These main propositions are: Economic control and logic are determinant;
media structure always tends towards monopoly; global integration of media
ownership develops; contents and audiences are commodified; real diversity
decreases, opposition and alternative voices are marginalized; public interest in
communication is subordinated to private interests; and access to the benefits of
communication are unequally distributed.
Critical cultural theory has now extended well beyond its early concerns with
ideological domination, although in one way or another study of ideology in media
culture remains central. Research and theory on these topics were pioneered at the
centre for cultural study at the University of Birmingham. The critical approach
associated with the Birmingham School was responsible for an important shift from
the question of ideology embedded in media texts to the question of how this
ideology might be ‘read’ by its audience.
2.5

THE BIRMINGHAM SCHOOL AND CULTURAL STUDIES

Cultural studies are interdisciplinary field of academic study that focuses on the
social relations and power structures encoded in the texts. Influenced by Marxist
theory, which denies the independence of art from concrete political and economic
circumstances, cultural studies expand the domain of criticism to all manifestations
of culture, defining a text as any signifying phenomenon, be it a classic novel, an
advertising image, a modern museum, a sitcom or an actor’s face.
An editorial statement in the journal ‘cultural studies’ exemplifies the
heterogeneous objects of the practice: it “seeks work that explores the relation
between everyday life, cultural practices and material, economic political,
geographical and historical contexts”- a description broad enough to include just
about any humanistic inquiry, though it goes on to highlight work on post-colonial
relations, nationality and globalization, “gendered, sexual and queer identities” and,
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race, class and ethnicity. As such cultural studies cross disciplinary boundaries,
broaches high art and mass culture equally and cast itself as both academic
scholarship and political intervention.
The practice was first developed as a distinctive method of analysis at the centre for
cultural studies of Birmingham University in England. Founded in 1964, the
programme expanded the range of literary study beyond traditional aesthetic and
philosophical approaches to canonical literature in order to explore a broader
spectrum of historical, cultural, and political issues.
Raymond Williams, a leading figure in the movement, argued that scholars should
study literature as an evolutionary process involving an entire society. “We cannot
separate literature and art”, rather insisted, “some other kinds of social practice.”
If the object of analysis were a short story, the cultural studies scholar would begin
by unearthing the social and political assumptions buried in the work. Specifically,
the scholar would trace the meanings and values embedded in the plots and
characters that hold those assumptions in place and give them appearance of
objective representation. This includes the racial, gender and class dynamics of the
action. How do Africans Americans appear in the work? What economic relations
represented in the ordinary descriptions of setting? How do the representations
match up with the real city, say Chicago, of the writer’s life? These are standard
questions of literary analysis, but cultural studies do not stop there. Next, the critic
steps outside the work and determines what social practices match the writer’s
representations. That is the writer’s characters, landscapes and incidents form a
more or less coherent ideology in dramatic form. The cultural studies critic
converts it into political form, determining which individuals, classes, and gender
and ethnic identities benefit or suffer from it.
The latter step is what makes cultural studies a political critique as well as a literary
criticism. It is a hybrid activity that borrows from many schools of literary analysis
to forge Left wing interpretations of widespread social conditions. From Marxism,
it takes a theory of history as a process of class struggle, with art cast as an
expression of class interest and ideological support structure. Marx’s belief that
artists and intellectuals constitute a sub- class serving in one way or another the
needs and vanities of the powers that be is one of the root postulates of cultural
studies thought. From ‘deconstruction’ it adopts an intricate formal analysis of deep
conflicts and contradictions in the text, particularly certain fundamental opposition
(nature) culture, reason/ madness and the values that go with them.
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Because ideological content is often veiled by innocent-seeming images and
natural-seeming events, an interpretation must be sensitive to the unsaid and
unseen, the implicit and subtly tendentious. This is what deconstruction provides-a
window onto buried and repressed realities, an awareness of the political work a
metaphor and an image can do. From feminist criticism and race oriented criticism,
cultural studies import a protest against racial and gender inequality. In its naked
uses, racism and sexism can work in sub-textual ways, and race and gender theory
helps expose them. Each borrowing is mobilized into what stands as the ultimate
purpose is mobilized into what stands as the ultimate purpose of cultural studies-to
advance the cause of social justice.
Because of its political slant and its open agenda, and despite its moral claim,
cultural studies have been criticized for abandoning norms of academic inquiry and
disciplinary coherence. Without a set of critical methods (it is the political thrust
and the textual focus that identity individual interpretations as cultural studies, not
the methodology), cultural studies appears to draw haphazardly from whatever
interpretative tools are appropriate to the text at hand and the politics in mind. It
presumes to speak about real- world conditions, yet its language is riddled with
jargon and its arguments fraught with indignation. It focuses on apparently trivial
phenomena, such as advertisements for cigarettes, then drafts broad indictments of
capitalism, globalization and imperialism, a judgment uninitiated readers consider
overdone and remote from their experience.
Forsaking the traditional scholarly trait of objectivity cultural studies reaches
political conclusions that appear ordained from the start. As a result, in the United
States, cultural studies has occupied an embattled position in the university,
scorned by traditionalists in the humanities and social sciences, and ridiculed the
public sphere as mere political correctness.
Despite these criticisms, however, cultural studies have come to dominate certain
areas of inquiry in the humanities. Critics who believe in expanding the curriculum
beyond purely literary subjects praise its copious interdisciplinary and egalitarian
minds favour its tendency to level all culture productions and breakdown the high
art versus mass culture divide. Moreover, those professors who wish to become
more engaged with public life and bring literary methods to real-world phenomena
find in cultural studies a sanctioned method for doing so.
2.6

HEGEMONY: MEDIA SYSTEMS AND POLITICAL SYSTEMS
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There is little doubt the complex and powerful links between the mass media and
the national political system (and even the state itself) even where there is not to
argue that media are necessarily subordinate to politicians or governments. The
links between the two are as often characterized by conflict and suspicion.
The links between political and media systems do show large intercultural
differences (Gunther and Mugham-2000). Nevertheless, in each case the
connections are related to structure, conduct and performance. First there is a body
of law regulation and policy in every country, which has been negotiated through
the political system, and which guarantees rights and freedoms and sets obligations
and limits even to the freest media in the public sphere. In many countries there is a
public sector of media (usually broadcasting) over which governments have
ultimate control, and there are diverse ways in which the management of these
organizations is penetrated by political interests, even where they have some
autonomy.
Owners of private media generally have financial and strategic interests that lead to
efforts to influence political decision-making. Not infrequently they have open
ideological positions and political ambitions of their own. The endorsement of
political parties by newspapers is more common than not and sometimes political
parties control newspapers. For political reasons, politicians are often obliged to
court the favour of powerful media, so that the flow of influence can be two-way.
At the level of performance, the content of most daily media is still often
dominated by politics, but not usually because it is so fascinating and newsworthy
for the public. While citizens do need to be informed and advised in the longer
term, they do not really need that they are offered every day. The reason partly lies
in the advantages for news media in terms of a free staple commodity and partly in
the enormous efforts made by political interests (in the widest sense) to gain access
to the public for their diverse ends. It also stems from long- standing links between
media and political institutions that cannot easily be broken.
Politics cannot do without the media and the kind of (news) media we have would
struggle without politics.
The question arises as to why in modern times the mainstream media in free
democracies seem so inclined to reflect rather than challenge the policy directions
of the government of the day. Why do they so readily carry out the role of ‘social
controller’, rather than the watchdog and critic celebrated in journalistic ideology?
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Bennet (1990) has put forward a well-supported theory of relations between the
state and government power on the one hand and the press on the other, as things
are in the USA. It holds that responsible journalists generally limit their
understanding of their critical role in relation to the state, where issues of conflict
arise, to representing or ‘indexing’ the range of views of government and other
major institutional actors. They do not have an obligation to introduce minority or
‘extreme’ viewpoints, or to reflect an independent voice of ‘public opinion’.
2.7

SUMMARY

This chapter has provided an overview of the main features of media economics
and of the typical system of regulation (governance). Both show distinctive features
compared with other industry sectors and other institutional areas. The key to
differences in both cases is the dual character of media, being both a commercial
enterprise and a key element, in the political, cultural and social life of society.
They cannot be left entirely to the marketplace or be closely regulated. Neither
media firms nor governments have a free hand to implement policy. Although the
trend is towards greater freedom, there will be limits to action.
As far as governance is concerned, the most typical and distinguishing features are
as follows. Mass media can only be regulated in marginal or indirect ways by
governments. The forms of governance are extremely varied, including internal as
well as external, informal as well as formal means. The internal and informal are
probably the more imported. Different forms of regulation are applied to different
technologies of distribution. Forms of governance are rooted in the history and
political cultures of each national society.
2.8

CHECK YOUR PROGRESS
1.

Explain the role of Ideology.
_______________________________________________________
_______________________________________________________
_______________________________________________________
_______________________________________________________

2.

Define the concept of Hegemony.
_______________________________________________________
_______________________________________________________
_______________________________________________________
_______________________________________________________
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3.1

LEARNING OBJECTIVES

After completion of this unit, you should be able to understand:
 The essence of communication
 Distinct levels of Analysis
 Different theoretical perspectives of Media
 Feminist communication theories
 Procedure of producing Media Managers
3.2

INTRODUCTION

Rhetoric is the art of eloquence and persuasion in public speaking situations. As a
discipline of study, rhetoric dates back to ancient Greek Civilisation and was
employed in areas ranging from the training of lawyers to the assessment of a
politician’s moral nature.
Since Aristotle, scholars have broken rhetoric up into three parts: ‘logos’, the
character of the speaker as derived from the words and the speaker’s reputation;
and ‘pathos’, the emotional appeal of the words. Because the power of the latter
two- ‘ethos’ and ‘pathos’- rhetoric often succeeds not by its logic but by its ethical
and emotional pull-rhetorical analysis usually concentrates upon reasoning:
anecdotes, logical fallacies, figures of speech, rhythms and intonations.
Rhetoricians in ancient times composed manuals of composition instructing readers
in verbal techniques of persuasion such as the skilful employment of irony. The
biographer Plutarch reports that the great orator Demosthenes improved his voice
by placing pebbles in his mouth while practicing his speeches.
Renaissance and seventeenth century rhetoricians compiled taxonomies of figure of
speech, and twentieth-century scholars interpreted rhetoric as a complex and social
behaviour involving speaker, audience, situation and language. Today, theorists of
rhetoric seek to dispel the analysis of rhetoric as an ornamental ‘dress’ for an
abstract content, a known meaning that is cloaked in persuasive stories and clever
metaphors. Instead they insist all verbal behaviour has rhetorical side that is just as
functional to the significance of a statement as is the knowledge it contains.
One dictionary defines rhetoric as the art of persuasive or impressive speaking or
writing. Hence, language is the most important component of rhetoric. To persuade
or impress in speaking with utmost care, a rhetorical question is asked not to get an
answer but to produce.
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To remind, Aristotle’s model of communication- the first and the most ancient
model was a public- speaking mode.
3.3

RHETORICAL THEORY

According to Littlejohn, the primary source of ideas about communication, dates
back to ancient times, was rhetoric. In the rhetorical theory, which originated with
the ancient Greek sophists and has traced a long and varied history to the present,
communication has typically been as the practical art of discourse. Problems of
communication in the rhetorical tradition are regarded as social exigencies that can
be resolved through the artful use of discourse to persuade an audience (Bitzer1968).
This way of theorising communication is helpful for explaining why our
participation in discourse, especially public discourse approach to communication
holds the possibility that the practice of communication can be cultivated and
improved through education and research. We know that some people are better
communicators than others and that the best example of rhetoric can rise to the
level of great art. Skills can be learned and improved through practice. Thus, it is
reasonable to think that people can become better communicators by learning and
practising communication. Equally important, however, is to recognise that every
culture has its own communication rules and the criteria for judging ‘good’
communicators vary from culture to culture.
The rhetorical tradition views communication as a practical art of discourse
(Rybacki and Ryabacki-1991). Rhetorical theory dates back centuries to ancient
Greece when Plato, Aristotle and the sophists were speech teachers. Classical
rhetorical theory is based on the philosophy that we are rational beings who can be
persuaded by compelling arguments. Rhetorical communication deliberately
attempts to influence the audience by using carefully constructed messages of
verbal and often visual symbols. Those who create theoretical communication are
called ‘rhetors’ and the messages they create are ‘rhetorical acts’. Aristotle’s
‘Rhetoric’ was the most influential theoretical text for thousands of years and had a
significant influence on theories of communication. The model of rhetoric he
produced focuses on three elements in public speaking:
1) ‘Ethos’ based on the personal character or credibility of the speaker;
2) ‘Pathos’ based on putting the audience into a certain frame of mind;
and
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3) ‘Logos’ based on the arguments mode in the speech.
Rhetorical analysis used to be confined to public speech but us now also being used
to interpret mass media products such as works on radio, television and film.
3.4

THE ESSENCE OF COMMUNICATION

“There are four ways, and only four ways, in which we have contact with the
world. We are evaluated and classified by those four contacts: what we do, how we
look and what we say, and how we say it”. (Dale Carnegie, American another and
trainer-1888-1955)
As the opening quote by Carnegie indicate, we make our contact with the world
through ‘what we do, how we look, what we say and how we say it; each of these
actions sends a message to the people around us. Babies arrive in this world crying.
Before they learn to use language, crying and smiling are their tools of
communication- our ability to share our ideas and feelings-are the basis of all
human contacts (Samovar and Porter-1995). The English word ‘communication’ is
derived from the Latin word ‘Communicare’, meaning ‘to make common’, as in
sharing thoughts, hopes and knowledge. For example, greeting one another is a
basic communication act practised in every culture. We may do this by saying
‘hello’, or by using touch, eye contact or gestures to exchange greetings.
These methods of interaction reflect the functions and characteristics of
communication- that is we use a shared code to exchange messages.
Communication requires that all parties understand a common language or code.
There are auditory means of exchanging this code, such as speaking, singing and
tone of voice; there are physical means, such as body language, sign language,
touch, eye contact or writing.
Every single act of social behaviour involves communication. People communicate
to accomplish tasks, achieve goals, share understanding, exchange information in
order to be heard and even to be appreciated. Whether we live in a large city or a
remote village, we all participate in communication.
3.5

THE CULTURAL DIMENSION

Communication is sharing who we are and what we know. We all share our ideas
and feelings with others; however, how we share them varies from culture to
culture. As our contact with people from other cultures expands, the need for
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competent intercultural communicators increases. Improving our ability to
communicate effectively and efficiently can be facilitated by knowledge of what
communication is.
In creating new configurations of sources, messages, and receivers, new
communication technologies reinforce the need to examine our existing definitions
of communication (Morris and Ogan-1996). Finding a single definition of
communication is difficult task, as those that exit range widely. Dance (1970)
reviewed some 95 definitions of communication published in the1950 and 1960s.
Since then countless other definitions of communication have been added to the
list. He concluded that the definitions differed in so many ways that
communication might better be theorised as a ‘family’ of related concepts rather
than as a unitary concept.
This reflects the multifaceted nature of communication. Consider the simple act of
greeting a friend. From the secretion of chemicals in the brain to the moving of
one’s lips to produce sound thousands of components are in operation. When we
add on cultural dimensions, it becomes even more complex-people from different
cultures express the same concept or idea differently. For example, in Australia or
New Zealand a casual ‘hello’ is acceptable as a form of greeting; in Japan a bow is
expected when greeting one’s boss; in Arab countries friends are commonly
greeted with a full embrace and a kiss on the cheek as a form of greeting; in
Malaysia friends may greet each other by folding two hands in front of chest.
To overcome problems created by the complexity of the concept of
communication, scholars concentrate on the aspects of communication that are
most germane to their interests (Samovar and Porter-1995). For example,
neurologists, look at what the brain and nervous system do during communication;
psychologists examine issues related to perception; philosophers are more
interested in whether communication is essential to thought; linguists inspect
people’s use of language; anthropologists focus on the question of whether
communication is universal; and in the electronic world, scientists tend to focus on
the transfer of the data and information from one location to another.
Communication researchers are more interested in how people share understanding
and meaning through the use of verbal and non-verbal symbols. Each of these
disciplines carves out but one piece within the territory of human communication.
As each field of study explores its own area of communication, it is very important
to be aware that there is no right or wrong definition, and no single definition is
conclusive of all aspects of communication.
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Given that our interest lives in communication between culturally different people,
our focus on those elements that influence sharing understanding and meaning
between cultures.
Thus in this chapter, we define communication as the process by which people use
shared verbal or non-verbal codes, systems, and media to exchange information in
a particular cultural context.
Different disciplines are concerned with different aspects of communication and
they all contribute to the study of communication as a whole.
3.6

HOW MEDIA MANAGERS ARE PRODUCED?

Aristotle’s Rhetoric, with its timeless advice about message invention, might be a
defensible place to begin a review of “communication studies”. If, however, we
take the topic to be “professional mass communicators”, then Walter Lippmann’s
“Public opinion”, with its wide-ranging analysis of the production and political
consequences of the news, might be the place to begin. Or if we insist that there is
more truth in art than science, then Leo Roster’s “The Washington
Correspondents”, with its demographic profiles of the press crops, might be the
place. Or if we insist that there is more truth in art than science, then we might
begin with Evelyn Waugh’s novel “Scoop” (1938), a caustic satire a press barons
and foreign correspondents. That many foreign correspondents themselves still take
to be both the first and the last word in their craft.
The goal of this section, however, is not to exhaustively review the literature on
professional mass communicators, but more modestly to outline important trends
and issues in the research on the individuals, organisations and institutions that
produce media messages. Thus, we begin with what can be characterised as the
rediscovery in the 1970s of mass communicators as an important topic of research
within several field of social inquiry. We then look at the levels of analysis and
theoretical domains as ways of organising the research on mass communicators.
We focus primarily on the production of news-and that primarily in the US and
UK- but we turn briefly to the forms of culture for points of comparison.
In the decades since the era of rediscovery, substantial research efforts have been
devoted to understanding how professional mass communicators, their
organisations and industries produce media content and, thereby, produce a socio-
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political impact of some sort. And in those decades, three important trends have
emerged:
1) Research has tended to move toward higher levels of analysis-that
is, from individual roles to organisational processes and from
separate organisations to entire industries.
2) The research has embraced more diverse theoretical perspectives as
it has moved to higher levels of analysis.
3) The research has included a wider range of roles, organisations and
industries under the rubric of “professional mass communicators”.
3.7

LEVELS OF ANALYSIS

The production of mass-mediated symbol systems is, at the most basic level of
analysis, the work of individuals or small groups. At another level, however, it is
the product of complex organisations; and at still another, higher level, it reflects
the legal, economic and other institutional arrangements of industry systems. Of
course, the process at each of the levels-from the ideas of creators and the decisions
of managers to the marketing strategies of firms and the economic bases of entire
industries-interpenetrate the processes at all other levels.
3.7.1

The Individual Level
At this level of essential research question is the role of individual
consciousness in symbol production. In the research on journalists,
for example, one such question has concerned the role of individual
values-traditionally conceptualised as personal biases-in the work of
those who serve as gatekeepers for the flow of news. David
Manning White’s (1950) case of “Mr Gates” a wire editor for a daily
newspaper, concluded:
“Through studying his overt reasons for rejecting news
stories, from the press associations, we see how highly
subjective, how based on the “gatekeepers” own set of
experiences,
attitudes
and
expectations
the
communication of “news” really is.”
The notion that what becomes news is highly dependent upon
journalists’ biases has been frequently agreed upon by politicians
and the public and argued occasionally by audiences as well. Lichter
and Rothman (1981), for instance, described journalists within
“elite” US news organisations (e.g The New York Times) as more
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liberal politically and socially than a comparison group of major
business executives.
While Stocking (Stocking & Gross, 1989; Stocking & La Marca 1990) used the concept of information processing biases from
cognitive psychology to put a new pin on the venerable topic of
bias, Michael Schudson’s (1995) book, “The Power of News”,
eloquently expresses the now widely shared understanding of bias as
an organisational and institutional rather than individual
phenomenon. The biases of journalism, Schudson argues, arise not
from the partisanship of its practitioners but the detachment of its
professional culture, a culture with a suspicion of all ideology but a
fascination with mechanic of conflict and the exercise of power.
The processes of news production mute partisanship, they also mute
the effects of background and environmental factors – such as race
and gender – that shape the consciousness individual journalists.
To be sure, some critics argue that the under representation of
women and minorities in the newsroom leads to under
representation female and minority perspectives in the selection of
stories and in the play of stories in the newspaper or newscast (e.g
Gilliam-1991; Creedon 1989). On the other hand, there is little
research evidence suggesting that women or minorities select and
edit news items or write a given news story or editorial in ways
distinctly different from majority males employed in similar settings
[Bleske, 1997 (1991)]. Nevertheless, the demographic composition
of the newsroom remains an important topic for research because
equitable opportunity for women and minorities in journalism is a
value in its own right.
With this in mind, it is abundantly clear that racial and ethnic
minorities are underrepresented in U.S newsrooms.
3.7.2

Control of Creativity
Turning briefly from the study of individual journalists to the study
of the individuals who may be credited with creating entertainmentoriented forms of popular culture finds individual cognitions
celebrated as the site of creativity rather than condemned as the
source of bias. Many though certainly not all of the television
producers represented in Cantor’s (1987-1971) landmark study
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exposed their belief in the creative possibilities afforded by
commercial television and their commitment to the struggle for
creative control. They also acknowledge, however, that their
personal vision would yield as much as necessary to meet the
demands of the ratings- driven television industry. Similarly, the
“self-conscious artistic producers” studied by Newcomb and Alley
(1982, 1983) all expressed powerful constraints imposed by the
commercial demands of their industry, and yet they were able to
secure enough creative control within the industry system to provide
opportunities for creative self-expression. Countless autobiographies
of producers, directors, writers and actors have also developed this
theme of a search for meaningful creative opportunity within
organisational, industrial and political constraint.
3.7.3

The Organizational Level
The rediscovery of communication studies in the 1970s was due, in
large part, to interesting new research that shifted the focus of
control for mass media content, especially journalism, from the
thinking of individuals such as “Mr. Gates” to the work process of
their organisations. Two studies, one by Mc Combs and Shaw in
1976 and another by Hirch Published in 1977 are illustrative of and
were instrumental in –this theoretical shift. Both studies reexamined White’s data and took issue with White’s conclusion that
gatekeepers’ personal biases are a principal determinant of news
selection. Both argued, instead that wire service coverage patterns
and priorities, are reflected by the proportion of content in standard
news categories (e.g national politics, natural disasters), are
important news determinants-a result later confirmed experimentally
by Whitney and Becker (1982). Mr. Gate’s decision making, that is
to say, was structured, though not fully determined by the standard
operating procedures of news processing.
When viewed from the organisational level of analysis, Mr. Gates
lost some, though not all, of his autonomy as a decision maker. Such
organisational constraints on autonomy render suspect any claims
for journalism as one of the professions. Moreover, when viewed
from the organisational level of analysis, the features of
professionalism that, arguably, can be attributed to journalism e.g.
command of specialised knowledge, commitment to professional
standards –are seen to be organisational strategies for accomplishing
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the tasks at hand. That is, organisations grant workers some
autonomy to deal with situations that deviate from the completely
routine; and yet organisations retain substantial control of these
workers through the serve the interests of the organisation. As Eliot
(1977) argued:
“Claims to professionalism in journalism are based on such
routine competencies as factual accuracy, speed at meeting
deadlines, style in presentation and shared sense of news
values. The competence involved is that which suits the
organisational structure of the medium at a particular time,
so professional excellence is valued as by executives and
administrators as by the craft group.”
A central insight to emerge from the communicator studies
conducted is that the organisational processes affect not only on the
work life of individual mass communication, but also the form,
content and meaning of the work that they produce. In the study of
the journalists and their organisations, substantial research efforts
have been made toward understanding the role of standard operating
procedures in determining which occurrences in the world become
news are portrayed. News workers cannot process all such
occurrences as news. They have, however, devised a variety of
procedures that serve, in Tuchmari’s (1973, 1978) apt phrase to
routinize the unexpected.
One such procedure, according to Tuchman is the specialised
journalistic vocabulary for ‘typifying’ or summarising expectations
about how potential news stories will develop and how they should
be covered. Such distinctions as “hard news” versus “soft news” and
“spot news” versus “developing news” and “continuing” news help
to routinize the processing of events into news by conveying
information about scheduling and mode of coverage appropriate to
various sorts of occurrences. The term, “hard news”, for example,
identifies occurrences that demand both immediate attention and
objective treatment in the process of transforming then into news.
Journalists particularly editors, may also typify stories in terms of
expected audience response. Sumpter (2000) for example found that
editors typified some stories as “readers” (stories that the editors
themselves seemed eager to read) and some stories as “talkers”
(stories that the editors seemed eager to discuss).
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Even if the relationship between facts and values is one of “intimate
interdependence” (Ettema and Glasser-1998), the norms of
journalistic objectivity has guided journalists to separate facts from
values-as best they can. As Schudson-2001) shows, this norm has
united journalists into a professional culture that among other
functions, transmits values and controls subordinates in news
organisations.
In perhaps the single most influential book about the American news
media, ‘Making News: A study in the construction of reality’ Gaye
Tuchman (1978) analysed how the norm has been put into practice.
Objectivity is a set of conventions or rules, for example, promote the
use of quotation marks as a guarantee of accuracy of the account of
what a source said-though certainly not as a guarantee of the honesty
of what a source said. These rules demand that “both sides” of
controversial issues be covered so long as official spokes persons for
both sides can be found. And these rules require that supportive
evidence for statements be woven together in a web of facility”,
though that often only means that reporters must interview two
official sources rather than one.
3.7.4

Politics of knowledge
Perhaps the single most important implication of journalistic
objectivity is that it directs reporters to official sources- typically
those in governments- whose version of events becomes the stuff of
news. “The primary source of reality for news is not what is
displayed or what happens in the real world.” Ericson, Branek and
Chan (1989) argued that “The reality of news is embedded in the
nature and type of social and cultural relations that develop between
journalists and their sources and in the politics of knowledge that
emerges on each specific news beat.” This politics of knowledge has
important implications for sources as well as journalists. “The
making of a corporate identity constructed upon the idea of service
is a touchstone ode the police’s crisis of authority and legitimacy,”
Schlesinger and Tumber (1994) concluded in their study of police
beat in the U.K. “In sceptical world, all become exponents of public
face work.”

Odisha State Open University, Sambalpur

Page 45

Public officials predominate as source not only because reporters
consider them to be knowledgeable but also because reporters accept
their administrative procedures as the way the world works.
3.7.5

Other forms of popular culture
Turning briefly, once again, from journalism to other forms of
popular culture shows that the reliance on routine production
procedures is a fact of life in most other media organisations as well.
While film may a director’s medium television remains a producer
figures out what networks and audiences will accept and manages
the other creative personnel (writers, story editors, directors etc.)
Thus producers hold creative control both because they are central
decision makers in an organisation with relatively clear division of
labour and because they personally deal with many of the
uncertainties of satisfying network programmers and perhaps, the
television audience. But even if the producer’s role offers the
possibility of real creativity, that role calls upon a variety of
strategies to with uncertainty by routinizing the work.
Just as there are conventions for the production of news texts so
there are conventions for the production of other forms of culture.
The formulaic plot lines and stereotypical characters of popular
entertainment are examples of a content-based copying strategy for
routinizing symbol production.
In a variety of ways, the culture- producing organisations struggle to
bring their tasks under control through routinisation of the
production process.

3.7.6

The Institutional Level
The process of cultural production occurs within and are shaped by
what Di Maggio (1977) called “the cultural economy”. The
economic arrangements within media industries have important
implications for the work of professional mass communications and,
in turn, for the form, content, and meaning of media messages. One
important implication concerns the relationship between the degree
of competition within a culture industry and the degree of diversity
and innovativeness of the products offered by that industry. In
highly concentrated industries, a few firms often compete for shares
of a single mass market with a few similar products. “The greater
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the market power a producer has (the greater the opportunity to
control risk) the tighter and more standardised will be the formulas,”
concluded Nord (1980). “The business history of book, and
magazine publishing, filmmaking, song selling, comic stripping and
radio and television broadcasting provides evidence in support of
this hypothesis.
In more competitive industries, on the other hand, firms may find it
more profitable to serve specialised market segments with more
unique or specialised production. In this market setting, firms cannot
avoid the risks and uncertainties of innovation and may delegate
substantial freedom to their creative personnel.
At the same time, however, competition certainly is no guarantee of
creativity or quality. Local broadcast journalism provides a case-inpoint. McManus (1994) trenchantly argues that the market logic of
television news with its drive to minimise costs and profits produces
news that is trivial and often wrong. Pursuing the point, Ehrlich
(1995) found that television newsrooms are consumed with the
“competitive ethos” in which ‘not getting beaten’ by the competition
on breaking stories becomes a basic standard of performance. The
competitive ethos, continually ritualised and enacted via by routine
newsroom practices, helps give news workers a certain degree of
control over the work”, Ehrlich concludes. And yet:
“The irony of the competitive ethos is that the
ferocious social and cultural competition for news and
ratings ultimately serves the interests of the corporate
oligopoly that controls most of the media industry- an
oligopoly that by its very nature discourages
competition in the political economic sphere.”
The newspaper business provides yet another variation on
relationship between economic competition and media content.
Kaniss (1991) begins her analysis with the fact that big city
newspapers must compete for readers with many smaller community
newspapers in suburbs beyond the central city. The content-based
market strategy for doing so is cover is the news of the central city
such as large-scale urban development projects that help to promote
a positive regional identity. This strategy has implications not only
for what events are covered but how they are covered.
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“Local news coverage often comes to accord elevated
importance to the symbolic aspects of development
issues, while de-emphasising their economic, social or
environmental costs and benefits. The impact of a new
project on the image of the city or on the city’s ability
to compete with other cities in a rivalarly not unlike the
class between the sports teams often take precedence in
news coverage over considerations of dollars and
cents.” (1991).
Kannis adds that the skills of individual journalists and the
production routine of journalism all converge with corporate
strategies to limit news workers’ attention to cost and benefits.
Kaniss’s work also reminds us that at the institutional level of
analysis, the task of professional mass communicators and their
organisations is not so much to produce media content as to produce
media audience. The production of commercially meaningful
audiences is a process that transcends the boundaries of any
particular media organisation to encompass the larger media
industry system.
Barness and Thomson (1994) argued that content specialisation in
magazines and the growth of specialised cable channels in the past
several decades became possible because advances in audience
measurement technologies (e.g. computerised magazine readership
analysis and the ‘people meter’ system for television ratings)
facilitated the identification or more accurately, the creation of
specialised audiences that could be documented, and in turn, sold to
advertisers.
3.8

THEORITICAL PERSPECTIVES

Schudson (1989) outlined three theoretical perspectives that inform much of the
research not only on news but on most other forms of media content as well.
Reflecting their disciplinary origins, Schudson labelled these perspectives
‘sociological’, ‘political-economic’ and ‘culturological’. While these approaches
are not mutually exclusive, each is grounded in a distinct tradition with its own
assumptions about the social world and its method for studying that world. The
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scheme provides a useful way to survey the increased theoretic diversity of
communicator studies in the last several decades.
3.8.1

The Sociological Perspective
The shift in focus from gatekeepers’ decision-making to
organisational production routines, for example, was propelled in
large part by the application of the idea that the reality portrayed in
the news is socially constructed. Berger and Luckmann’s the social
communication of reality (1967) remains the classic statement of the
idea. From this perspective there is no meaningful social reality
independent from humanity’s ability to construct and convey
meaning. Notions of journalistic bias and objectivity are naïve,
because there is no “really real” in which journalistic accounts can
be compared.
Several studies in the early 1970s by sociologists working within
this general theoretical perspective were highly influential in the
rediscovery the importance of professional mass communication.
Articles by Tuchmann (1972-1973) are now classical of the field, as
in an article by Molotch and Lester (1974) that examined the role of
news in constructing such fixtures of social world as accidents and
scandals. They argued ‘occurrences’- the raw material from which
news is made may be either planned or unplanned occurrences,
moreover, may be promoted either by the planners or by someone
else. Thus, and then successfully promoted as news by someone
other than the instigators of the occurrence. A scandal, on the other
hand, is an occurrence that is planned and then promoted by
someone other than the planners. Much news, however, is simple
routine: planned and then promoted by the planners. Thus a complex
socio- political process converts occurrence into realities.
Fishman’s 1978 study of the social construction of a crime wave
against the elderly in New York is an excellent analysis of news
media in processing raw occurrences. Crime waves Fishman argued,
are constructed by the news media from ‘crime incidents’ each of
which has been ‘stripped of the actual context of its occurrence so
that it may be relocated in a new symbolic context: the news theme”
(1978). The news media must rely upon police officials to supply
crime incidents that can be interpreted as ‘thematised’ as instances
of a crime wave.
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Fishman’s idea of ‘thematisation’ would now be recognised as a
variation of the idea of a news media ‘framing’. Frames, as Gitlin
argued, in a highly influential formulation of the idea, are “largely
unspoken and unacknowledged” but nonetheless ‘organise the world
for journalists, who report it, and in some important degree, for us
who rely on their reports. Thus for example, Gamson and
Modigliani (1989) found that since the beginning of the atomic age,
the common media frame for discussing nuclear power has been that
of technological progress and its attendant benefits.
Entman (1991) showed how two similar incidents, the shooting
down of a Korean airliner by the Soviet Union and of an Iranian
airliner by the United States, were framed quite differently in the
U.S media. The Korean airliners incident was often framed as an
‘attack’ while the Iranian incident was often framed as ‘tragedy’.
This together, with the greater attention to the Victims, Entman
argued, made the former incident into a ‘moral outrage’ while the
latter incident was merely a ‘technical problem’. “Frames exert their
power through the selective description and omission of the features
of a situation” says Entman.
3.8.2

The Political- Economic Perspective
At about the same time that sociological approaches began to
dramatically reshape communicator studies, the political-economic
perspective grounded in Marxist social criticism also began to
influence those studies. Like the scholarship concerned with the
social construction of reality, the work within this perspective
focused on the ways that powerful institutions shape media content.
But unlike social construction perspective, which began with the
premise that there is no socially meaningful reality other than that
constituted in social discourse, the political-economic perspective
began with the premise that an enduring social reality- especially
economic relationships and process-determines the content of social
discourse.
If the social constructionists asked how the social reality has come
to be, the political economist asked how the social reality of
inequitably distributed wealth and power has been allowed to
remain. For answers political economists often drew upon Antonio
Gramsci’s concept of hegemony to examine the ways in which the
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media construct a coherent but distorted view of the world that
serves to maintain institutionalised power and stratified wealth.
As Schudson (1989) noted, a strictly political-economic approach
relates the economic structure of the media directly to the political
content of the news and entertainment without much concern for the
individual and organisational processes in between. Dreier (1982)
showed the interlocking memberships among the boards of directors
of 25 largest U.S newspaper-owning firms and the boards of other
firms and argued that at this top corporate level, media firms are
intimately tied to the U.S power structure.
Dreier suggested that these firms embody a ‘corporate liberal’
perspective more concerned with the stability of the entire system
than with more conservative or parochial interests of often identified
with large corporations-a perspective that news itself embodies as
well.
If journalism is a tool of social control and one need not be a
Marxist to argue that it is- the tool is used with subtlety in liberal
democracies. While a few authors such as Herman and Chmsky
(1988) suggested that the mainstream news media work to stifle
dissent entirely most have argued that the media primarily direct and
shape political dialogue or limit the diversity of opinion and
information that is expressed.
Two books on the process of ‘social memory’ (Zelizer-1992, writing
on the assassination of John F. Kennedy and Schudson-1992,
writing on Watergate) suggested that journalistic authority is
negotiated between the elite news media and other power-andauthority centres, especially government. Both books note, however,
that journalistic authority never reaches closure, for within the
nation’s cultural-value system are counter-veiling forces that render
any attempt at closure only partial.
3.8.3

The Culturological Perspective
Culture might be taken as the highest possible level of analysis at
which communicator studies or any human studies can be
conducted. Culture, understood to be a symbolic system constituted
primarily in language, is the context in which individuals
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organisations, industries and institutions function. Thus
culturological approach to the study of mass communicators focuses
on the ‘cultural givens’ as Schudson called the widely shared
assumptions about the world and the widely used strategies for
making sense of it. Beyond this very general prospectus, however,
the culturological approach is difficult to characterise, because as
Schudson pointed out, it has not been ‘codified nor established as
any sort of ‘school’ (1989).
Communicator studies have begun to call upon the vast critical
scholarship on the content of film, television, literature and other
cultural forms for fresh perspectives from which to examine the
work of professional mass communicators. Perhaps the most
important of these perspectives is that of narrative theory, which has
been applied not only to the study of putatively factual content as
well. That news stories are just those stories- was the point of a
charming and insightful memoir by Robert Dranton (1975), a noted
historian who was once a reporter. On reflection Dranton realised
that facts and stories are mutually constituted: a story requires facts
in order for its existence but the facts require a story for theirs. That
is, a news story is, indeed, assembled from available only if
journalists know how to locate them. It is a story selected from
among the cultural-given repertoire of stories that guides journalists
in gathering and the evaluation of the facts even though as Ettema
and Glasser concluded, ‘the story lines that help to constitute the
facts remain submerged in the unexamined common sense of
culture’ (1998).
The news is not, then, a mere collection of facts. It is an attempt to
bring sense to the world through the imposition of narrative
structures on the raw occurrences of the world.
An example of how narrative forms become ‘a premise of any
conversation at all’ comes from Ettema and Glasser’s (1998) study
of investigative reporting. The tasks of the investigative journalists
are to tell stories that elicit public indignation at the breakdown of
some social system, such as government wrongdoing or the
malfeasance of those in charge. To accomplish this task, reporters
employ all devices of dramatic storytelling, particularly irony, to
portray those caught in the middle of the breakdown (e.g. prisoners
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who have been sexually assaulted in tail) as innocent victims and to
portray those in charge of the system (e.g. administrators of the tail)
as guilty of immoral, if not always illegal behaviour. The authors
argued that the public confront very real and terrible injustice, but
that the simplistic, though highly dramatic, form of the stories
shapes and narrows that confrontation, just as Schudson would
suggest. The individual experience of the innocent and the guilty are
emphasised in these stories while the larger social and cultural
issues are marginalised. “Although specific instances of civic Vice
and a corresponding affirmation of Virtue vividly emerge from these
stories, then social and political-not to mention moral-complexities
all submerge into them”, the authors argue. ‘These stories are, then,
testament to both the powers and limits of the moral force within
narrative forms’ (1988).
Studies of news-as-narrative offer insight not only into the eternal
question of life; they offer insight into the eternal question of
journalism: what is news? The list of attributes or ‘news values’ that
journalists supposedly consider when judging newsworthiness
typical includes the presence of conflictual or unexpected events, the
prominence of those involved in the events and the degree of impact
on the readers and viewers. In addition, the proximity of the events
to the audience and the timeliness of the report are considerations in
a story’s newsworthiness. It is clear, however, that only textbook list
of story attributes just cannot explain the diverse array of topics that
constitute the news.
Knowing what is news partly just a matter of knowing what’s
always been news-politics, disasters and so on-and, as Dranton
wryly showed, it is partly a matter of knowing a good story when
one hears it.
In sum, the culturological approach to the study of professional
communicators is drawing upon their culture to recognise and to tell
their stories. Paradoxically, the study of the communicators at the
highest level of any analysis, the cultural returns us to the most basic
level, the individual and offers insight into that most elusive
process: creativity. Communicators, whether working on stories to
be sold as fact or as fiction, draw upon cultural traditions as creative
resources, and, in turn, become the interpreters of those traditions to
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make sense of the world. Those who create for the mass media, as
Newcomb and Hirsch argued of television producers, are ‘seeking
and creating news meanings in the combination of cultural elements
with embedded significance” (1984).
Thus to understand the nature of mass-mediated creativity would be
to understand both widely shared narrative forms and ritual
processes of the culture as well as uniquely personal inspirations and
insights of the individual communicator.
{Media Production: Individuals, organizations, Institutions-D.
Charles Whitney and James S. Ettema}.
3.9

FEMINIST COMMUNICATION THEORIES

Feminist media scholarship has emerged as one of the richest and challenging
intellectual projects within the field of media and cultural studies. The range,
complexity and interdisciplinary of feminist media studies today bear little
resemblance to the fledging body of work that began to appear in the 1970s.
Nevertheless, one common thread underpins feminist media theory and criticism
from its origins to the present. The defining characteristic of this body of work is its
explicitly political dimension.
It was indeed a political impetus that first shaped the academic agenda of feminist
media analysis. One starting point for Western feminists was Betty Friedan’s ‘The
Feminine Mystique’ (1973), with its searching critique of the mass media. At a
global level the United Nations Internal Decade for Women (1975-85) was a
catalyst for debate about the many sites of women’s subordination, while the
media’s role as a specific source of suppression was documented in reviews
initiated by UNESCO (Ceulemans and Fauconnier, 1979; Gallagher 1981). These
early analyses found the media to be deeply implicated in the patterns of
discrimination, operating against women in society-patterns which, through the
absence, trivialisation or condemnation of women in media content amounted to
their “symbolic annihilation” Tuchman, 1978). That general critique quickly came
to be positioned around two central axes: an analysis of the structures of power in
which women are systematically subordinated and a focus on the politics of
representation and the production of knowledge in which women are objects rather
than subjects. These two concerns were addressed in many studies in the late 1970s
and early 1980s as problems of “women in the profession” and “images of women
in the media”. But they have gradually come together to produce a complex
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analysis of the structure and process of representation, the cultural and economic
formations that support these, the social relations that produce gendered discourse
and the nature of gendered identity.
In many respects the contemporary field of feminist media scholarships looks
vastly different from the relatively straightforward terrain occupied by most
“women and media “studies of the early 1980s. for instance, initial classifications
of feminist media scholarship into categories-socialist, liberal, radical, culturaldesignated to highlight its particular theoretical and/or political orientation
(Steeves-1987); Vanzoonen-1991) soon seemed inadequate to depict the “variety
and intermingledness of feminist theory” (Van Zoonen-1994). In fact, the crossing
of intellectual and disciplinary boundaries that characterises much of today’s work
can be traced back to some of the most creative points of departure in feminist
media studies. For instance, as far back as 1977 Noreene Janus critiqued the
theoretical shortcomings of white, middle-class liberal research into “sex-role
stereotypes”. Janus advocated more holistic studies of media content, allied with
analyses of the economic imperatives of the media industries and with the studies
of the perceptions of different audience groups, and the linking of media-related
questions to other kinds of social analysis.
This type of integrated interdisciplinary research agenda will seem familiar
feminist media scholars today. Yet its implementation has demanded the location
and articulation of a distinct feminist voice outside the framework of male- defined
binary oppositions that characterise Western intellectual work. It has required
feminist media scholars to “create new spaces of discourse, to rewrite cultural
narratives and to define the terms from another perspective-a view from
“elsewhere” (de Lauretis-1987).
This has involved a difficult and protracted struggle to achieve intellectual
legitimacy within the general field of media and communication studies. An early
testimony from the Women’s Studies Group at the Centre for Contemporary
Cultural Studies (CCCS) at the University of Birmingham in England speaks to the
enormity of the enterprise:
“We found it extremely difficult to participate….and felt, without being
able to articulate it, that it was a case of masculine domination in which it
was being carried out. Intellectually, our questions were still about
“absences”. (Women’s Studies Group-1978)
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Many years later, defining and realising a feminist approach to the study of media
remains a sometimes painful venture for those who must “teach against the text.”
(Rakow-2001; Valdivia-200) and Eaton-2001).
3.10

REDEFINING THE
SCHOLARSHIP?

FIELD:

WHOSE

FEMINISM,

WHAT

Gradually issues such as the mediation of male violence, sexuality, pornography,
language as control, verbal harassment, the body beauty, consumerism, fashion,
and the study of “Women’s genres”-magazines, soap opera, melodrama and
romance-were brought into the agenda. A more fundamental revisioning, which
would have an impact on communication research methods-particularly in terms of
the relation of the researcher to the subject if study-also emerged, as new strands of
feminism began to modify the original feminist critique of the media.
Early feminist theory had emphasised the commonalities of women’s oppression,
neglecting profound differences between women in terms of class, age, sexuality,
religion, race and nation. As its exclusionary nature became evident, the collective
“we” of feminism was called into question. The inadequacies of feminist theorising
that conflated the condition of white, heterosexual, middle-class women with the
condition of all women were highlighted in North America by black and Latina
feminists (hooks- 1981; Moraga and Anzalgiaa- 1981), in Britain by Black and
Asian feminists (Amos and Parmar-1984) and by the analysis of lesbian feminists
(Lont and Friendley- 1989). Such critiques evoked the concepts of “interlocking
identities” and interlocking oppressions”. Black women’s experience of sexism, to
take one example, could not be conceived as separable from their experience of
racism:
“Women of color do not experience sexism in addition to racism, but
sexism in the context of racism; thus they cannot be said to bear an
additional burden that white women do not bear, but to bear an altogether
different burden from that borne by white women.” (Houston-1992)
Related and more radical analyses came from feminist scholars in the Third World,
where quite different agendas were called for (Bhasin and Khan-1986). These
critiques highlighted the irrelevance of Wester feminism’s analytical frameworks to
the lives of most women around the world, and attempted to reposition debate
within broader social, economic and cultural contexts of analysis advocated by
scholars as Janus (1977).
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“We are not just concerned with how women are portrayed in the media or how
many women work in the media. We are also concerned about what kinds of lives
they lead; what status they have and kind of society we have. The answers to these
questions will determine our future strategies for communication and networking.
Communication narratives therefore need to emerge from our critique of the
present world order and our vision of the future” (Bhasis-1994).
Such critiques spoke from a post-colonial position, in which the self- or indeed
authority of western feminists to speak about-or indeed for-others was disputed and
de-centred. Influential accounts of the tendencies of a masculinity- imperialist
ideological formation to construct-a “monolithic”, ‘third-world woman’ “(Spivak1988), discursively constituted as the universal victim of Third World patriarchy
(Mohanty-1984), challenged feminists to “unlearn” their privilege and to
deconstruct their own authority as intellectuals (Ganguly-1992). The position
appeared to question the legitimacy of “outside intervention” of any kind, whether
intellectual or political.
Although subsequently attenuated by Third World scholars anxious to move
beyond stand points that threatened to mark all feminist politics as either
inauthentic or unnecessary (Sunder Rajan-1993), they were enduringly influential
in highlighting a fundamental methodological issue in feminist media studies. This
issue, which turned on an interrogation of question of “identity” and “authority” in
feminist media criticism, was to affect the ways in which feminist scholars
approached and represented their work particularly in studies of media content and
media audience.
3.11

SPEAKING
CONTENT

ABOUT

WOMEN:

APPROACHES

TO

MEDIA

The question of how women are “spoken for” or “spoken about” is at the heart of
the feminist critique of media content and its implication in the construction of
gender. Within feminist scholarship the debate has moved on since the quantitative
content analyses of “sex- roles and stereotypes” that typified the mainly North
American research on the 1970s. Nevertheless, studies of this kind are still carried
out, and they remain important in recording some of the basic elements in a very
complex situation.
In an ambitious global monitoring exercise, women from 71 countries studied their
news media for one day in January, 1995. More than 15,500 stories were analysed,
and the results were dramatic. Only 17 percent of the world’s news subjects (news-
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makers or interviewers in news stories) were women (Media Watch-1995). The
proportion of female news subjects was lowest in Asia (14 percent) and highest in
North America (27 percent). Women were deists likely to be news subjects in the
fields of politics and government (7 percent of all news subjects in this field) and
economy or business (9 percent). They were most likely to make the news in terms
of health and social issues (33 percent) or in the fields of arts and entertainment
(31percent). The results of a second global monitoring project, carried out in 70
countries in February 2000, suggested that the news world might have been
standing for five years. On that day women accounted for just 18 percent of the
news subjects (Spears at al-2000). The degree of concordance between the main
results from the two global monitoring projects are remarkable through hardly
surprising. The embedded gendered nature of news values and news selection
processes is such that the overall patterns detected by quantitative monitoring are
unlikely to change even over the medium term.
Yet apart from the statistics, the qualitative analysis in the 2000 global media
monitoring project showed a striking absence of female voices in news items that
concerned women in very specific ways. For example, stories that covered plans to
establish a Family court in Jamica, the high abortion rate among teenagers in
Scotland, Women’s rights to seek divorce in Egypt, Maternity plans in Northern
Ireland, the punishment of women for marital infidelity in Turkey-these were just
some of the cases where the exclusion of any women’s point of view seemed
blatantly negligent. This tendency to ignore women or-at best-to speak about, rather
than to or through women, demonstrates a very real and contemporary absence of
women’s stories generally.
The limitations of such studies have long been clear. However, particularly at the
global level, work in this tradition contributes to the documentation of persistent
patterns of exclusion. The data it generates has provided feminists with
straightforward arguments with which to challenge media whose mandates include
a requirement to promote pluralism and balance.
While this approach may seem to sit uneasily with that of methodologically
sophisticated textual analysis, the two approaches should be considered in terms of
the different interpretations and understandings of media content that each aims to
produce. For if the broad sweep of media monitoring is directed primarily towards
giving women a “voice” in the world of media, the intense focus of feminist textual
analysis has developed at least partly with the intent of giving a “voice” to women
within the media scholarship itself. (Brunsdon; D’ Acci and Spigel-1997).
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The “high culture- mass culture” debate is familiar territory within media studies,
where the “mass” is invariably explained as a pejorative, as Huyssen (1986)
demonstrates, the high culture-mass culture dichotomy is also permeated by
considerations of gender. Europe’s late nineteen-century industrial revolution and
cultural modernisation, he argues, coincided with the first major women’s
movement. Huyssen shows how turn-of-the-century political, psychological and
aesthetic discourse constantly gendered mass culture and the masses as feminine,
and thus inferior. This idea retained a position in much later theories of mass
culture- as for example, when Adorno and Horkheimer conjure up the fairy tale evil
queen to claim that “mass culture, in her mirrors, is always the most beautiful in the
land” (Quoted in Huyssen-1986).
The dichotomy that gendered mass culture as famine and inferior has strongly
patterned media criticism and analysis, which disregarded feminity, gender and
sexuality in discussion of the “political”. Feminist critics rejected the dominant,
narrow definitions of the political in terms of “the market” or “public policy”,
arguing that it must include a consideration of everyday life, domesticity and
consumerism. It was within this context that feminist media scholars set out to
“reclaim” the popular media entertainment. As a result, genres such as romance,
soap operas, sitcoms, popular drama and rock music became legitimate subjects for
critical analysis.
The extremely large body of work that developed over the 1980s and 1990s is one
in which different critical approaches have become increasing inter-twined. While
some scholars have limited their work to textual analysis (for example the close
reading of narrative structures, iconography, symbolic codes and themes and of the
solicitation of pleasure, identification and objectivity within the text), others have
increasingly fused textual analysis with other approaches.
Despite this increasingly multi- layered analysis, until the mid- 1990s a great deal
of feminist criticism continued to focus on “feminine” genres within popular
culture. Charlotte Brunsdon’s study (2000) of the development research into
television soap operas argues that the feminist approach to “feminine” genres such
as soaps and romance not only was innovatory, but had a precise historical
specificity.
3.12

CONNECTING FEMINIST THEORY, RESEARCH AND MEDIA
PRACTICE
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The intellectual project that has begun so hesitantly in the 1970s around, “women
and media” issues very quickly developed into full- fledged feminist theorising.
Through the 1980s and 1990s it moved through more complex understandings of
power and its manifestations; of gender and identity-its situated, shifting,
performative aspects; through ethnographic that brought a shift in the
conceptualisation of media processes, texts and audiences and the ‘leaky’
boundaries between them; into postmodernism and its concern to throw into
question the very notion of “subject hood”; and onto the realm of cyber feminism
where the concept of Cyborg would transcend all dichotomies including femalemale-promising a genderless utopia. Where does this intellectual journey leave
feminist media theory and practice today?
In her review of contribution of feminist theory to the communication studies,
Andrea press (2000) distinguishes between the impact of feminism within the
academy and the wider world. On the first point she is optimistic, arguing that the
insights of feminism “have made it impossible for us to proceed comfortably with
business as usual”. Yet it is difficult to find much empirical evidence for this. For
instance, Graham Murdock (2000) points out, despite the wealth of feminist
writing, on inter- relationship between gender and class, most class analysts appear
to be unable or unwilling to assimilate these insights within their existing models
and theories.
Ann Gray asserts that “feminist-inspired work is constantly kept at the margins of
media studies.” Similarly, Charlotte Brunsdon has pointed out, feminist media
scholarships have been only semi-institutionalised within the academy.
But what is the impact of feminist scholarship in the wider world outside? On this
point Andrea Press is less positive, believing that the knowledge of feminist theory
has yet to be transformed” into ones, with actual political effects and impacts. Yet
here it seems important as Leisbet Van Zoonen has reminded us, to make a clear
distinction between the different struggles in which feminism is involved. It is a
“double edged” social movement, on the one hand, an interest group which lobbies
and struggles for social and legal changed beneficial to women; on the other an
intellectual force that aims to challenge cultural “Preoccupations and routines”
concerning femininity and gender.
The element of push and pull between theorising, research and activism has been a
constant feature of feminist media studies since the earliest days. Over the past few
decades’ women have not been content merely to denounce biases and inequities,
in the established media. Women have created and used countless alternative and
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participatory communication channels to support their struggles, defend their
rights, promote reflection and diffuse their own forms of representation.
Standing outside, the mainstreams “women’s movement media” have certainly
played a crucial role in women’s struggle around the world. Part of a global
networking, consciousness raising and knowledge creation project, they have
enabled women to communicate through their own words and images. If print and
publishing were initially the most widely used formats, in the past, few decades’
other media such as music, radio, video, film-increasingly-the new communication
technologies have also been important. Over the same period, in most regions, there
has been a steady growth of women’s media associations and networks, and an
increase in the number of women working in mainstream media. One of the most
far-sighted initiatives was pioneered by Betty Friedan and the late Nancy Woodhull
when they established the Women, Men and Media protect in 1988. Their aim was
to carry out regular studies that would bring together journalists and mass media
executives with activists and academics. Together, these usually separate groups
would critically examine the values and priorities that result in the patterns of
gender representation we find in media. The establishment of Women, Men and
Media signalled a new development, and a realisation that without dialoguebetween researchers, activists, advertisers, journalists. Radio and television
producers- there would be no way out of the impasse in which the debate about
gender representation appeared to be locked.
3.13

SUMMARY

This chapter has provided an overview of the main features of media about feminist
culture and the portrayal of cultural dimensions. As far as feminism is concerned,
the media plays a pivotal role in shaping the character. Media contents provide
wider space to the issues related to women in this digital paradox. The essence of
communication is utmost important in delivering economic perspective of the
country. Media culture might be taken as the highest possible level of analysis at
which communicator studies or any human studies can be conducted. Both show
distinctive features compared with other industry sectors and other institutional
areas. The key to differences in both cases is the dual character of media, being
both a commercial enterprise and a key element, in the political, cultural and social
life of society. This chapter entirely deals with women centric media content for a
holistic development of the society. Also Media Managers play a crucial role in
shaping media ambience among the throng. Different theoretical perspectives of
media have given ample of opportunity to eradicate communication gap throughout
the society.
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3.14






3.15

FURTHER READINGS
Introducing Intercultural communication: Shuang Liu, ZalaVolcic and Cindy
Gallois
A companion to Media Studies: Edited by AngharadN.Valdivia
Mc Quails Mass Communication Theory: Denis Mc Quail
Handbook of Literary Terms: X.J Kennedy, Dana Gioia and Mark BauerleinPearson Edition.
Feminist Media Perspective-Margaret Gallagher

CHECK YOUR PROGRESS
1.

Define theoretical perspectives of media.
_______________________________________________________
_______________________________________________________
_______________________________________________________
_______________________________________________________

2.

How Media Managers are produced?
_______________________________________________________
_______________________________________________________
_______________________________________________________
_______________________________________________________

3.

Explain the essence of communication.
_______________________________________________________
_______________________________________________________
_______________________________________________________
_______________________________________________________

4.

What are the approaches of media content speaking about women?
_______________________________________________________
_______________________________________________________
_______________________________________________________
_______________________________________________________
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