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1.1

LEARNING OBJECTIVES

After completion of the unit you should be able to understand:
 Text, signs and codes used in media as well as media genres
 different types of media formats
 verbal and non-verbal communication and its culture
1.2

INTRODUCTION

A new form of discourse concerning media texts has emerged, especially with the
rise of cultural studies and its convergence on an existing tradition of mass
communication research. The origins of cultural studies are somewhat mixed,
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including traditional literary and linguistic analysis of texts, semiology and Marxist
theory. A convincing effort has been made by Fiske (1987) to bring much disparate
theory together, especially for analyzing and understanding popular (television)
culture. New definitions of the media text have been introduced along with ways of
identifying some key features.
1.3

THE CONCEPT OF TEXT

The term ‘text’ has been mainly used in two basic senses. One refers very generally
to the physical message itself - the printed document film, television programme or
musical score. An alternative usage, recommended by Fiske, is to reserve the term
for the meaningful outcome of the encounter between content and the reader.
For instance, a television programme ‘becomes a text at the moment of ‘reading’,
that is when its interaction with one of its many audiences activates some of the
meanings/ pleasures that it is capable of provoking’ (1987). It follows from the
definition that the same television programme can produce many different ‘texts’.
Summing up this point, Fiske tells us that a programme is produced by the industry
and a ‘text’ by the reader (1987).
Hence, it is important to know from this point of view is that the word ‘production’
applies to the activities of both the ‘mass communicators and the audience.’
This is the central point that is essentially a theory of media content looked at from
the point of view of its reception rather than its production or intrinsic meaning.
Other essential elements in this approach are to emphasize that the media ‘text’ has
many potential alternative meanings that can be result in many different ‘readings’.
Mass media content is thus in principle polysomic, having multiple potential
meanings for its ‘readers’ or audience members. Fiske argues that polysemy is a
necessary feature of truly popular media culture since the more potential meanings
there are, the greater the chance of appeal to different audiences and to different
social categories within the total audience.
Multiplicity of textual meaning has an additional dimension, as Newcomb reminds
‘Texts’ are constituted out of many different languages and systems of meaning.
These include codes of dress, physical appearance, class and occupation, religion,
ethnicity region, social circles and many more. Any words in a spoken language or
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interactions in a drama can have different meanings in relation to any or several of
these other languages.
1.3.1 Differential Encoding and Decoding
Despite this polysomic character, the discourses of particular examples of media
content are often designed to control, confine or direct the taking of meaning which
may in turn be resisted by the reader.
According Hall’s model of encoding/ decoding, a ‘preferred reading’ encoded in a
text- the meaning which the message producer would like the receiver to take. On
the whole it is the ‘preferred readings’ that are identified by analysis of the overt
content- the literal or surface meaning plus the ideology.
One aspect of this relates to the notion of the ‘inscribed reader.’ Particular media
contents can be said, to ‘construct’ a reader, a construction which can some extent
be ‘read back’ by an analyst on the basis of the set of concerns in the text as written.
The ‘inscribed reader’ is also the kind of reader who is primarily addressed by a
message. A similar concept is that of the implied audience.
The process by which this work has also been done is called as ‘interpellation’ or
‘appellation’ and usually refers back to the ideology theories of Althusser (1971).
According to Fiske (1987), ‘interpellation refers to the way any use of discourse
‘hails’ the addressee. In responding- we implicitly accept the discourse’s definition
of “us” or we adopt the subject position proposed for us by the discourse.’
This feature of discourse is widely exploited in advertising, where advertisements
commonly construct and project their image of a model consumer of the product in
question. Then they invite ‘readers’ to recognize themselves in these images. Such
images normally associate certain desirable qualities (such as chicness, cleverness,
youth or beauty) with using the product and generally this is flattering to the
consumer as well as to the product.
1.3.2 Inter textuality
Fiske reminds that the ‘text’ as produced by the reader is not confined in its meaning
by the boundaries that are set on the production side between programmes or between
content categories. A ‘reader’ of media ‘texts’ can easily combined, for instance the
advertisements inserted in it, or with adjoining programmes.
This is one aspect of the ‘inter textuality’ of media and it applies also to crossing
boundaries
between media (such as film, books and radio). Inter textuality is not
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only an accomplishment of the reader, but also a feature of the media themselves,
which are continually cross- referencing from one medium to another and the same
‘message’, story or type of narrative can be found in very different media forms and
genres.
Television according to Fiske (1987), gives rise to a ‘third level of inter textuality’referring to the texts that viewers make themselves and reproduce in conversation
or writing about the media experience.
Ethnographic researchers into media
audiences draw on such ‘third-level texts when they listen on conversation or
organize group discussions to hear about how the media are experienced.
Codes are systems of meaning whose rules and conventions are shared by members
of a culture or by an ‘interpretative community’ (For instance a set of fans of the
same media genre, author or performer). Codes help to provide the links between
media producer and media consumers by giving the foundations for interpretation.
We make sense of the world around us by drawing on our understanding of
communicative codes and convention. Particular gestures, expressions, forms of
dress and images, for example, carry more or less unambiguous meanings within
particular cultures that have been established by usage and familiarity. An example
of a film code (Monaco-1981) is an image combining a weeping woman, a pillow
and money, to symbolize shame.
Inter textuality is an increasingly significant concept in media studies. Its primary
importance is that it encourages us to look at texts not in isolation, but to identify
the key links through which they relate to one another. Daniel Chandler in an article
on Inter textuality on the Media and communication Studies website pinpoints how
inter textuality is often used in media texts in order to appeal audiences in this way:
“Advertising is particularly a rich field through which inter textuality
can
be
explored. Advertisers are constantly looking for ways of gaining the attention of
audiences through clever and thought-provoking advertisements. One way to do this
is through reference to other media texts. There are several benefits to the advertiser
by adopting this strategy. First it situates the audience ‘inside’ the joke
feeling
pleased and included because they get what is happening. Second, by association it
imbues the advertised product with the often powerful connotations of the original
texts”.
However, inter textuality is not limited to advertising. It plays a key role in our
understanding of many media forms. Inter textuality very well functions in popular
music and film too.
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1.3.3 Open Vs Closed Text
The content may be considered to be more or less ‘open’ or ‘closed’ in its meaning.
According to Eco (1979), an open text is that whose discourage does not try to
constrain the reader to one particular meaning or interpretation. Different kinds and
actual examples of media text can be differentiated according to their degree of
openness. For instance, news reports are intended not to be open but to lead a uniform
informational end, while serials and soap operas are often loosely articulated and
lend themselves to varied ‘readings’.
This differentiation is not always consistent between genres and there can be large
variations within genres in the degree of textual openness. In the case of commercial
advertisements, while they are intended to achieve a long-term goal benefitting the
product advertised, the form of advertisement can range from the playful and
ambiguous to the one-dimensional hard sell’ or simple announcements. It has also
been argued that television in general has a more open and ambiguous text than
cinema film (Ellis-1982).
The distinction between open and closed texts has a potential ideological
significance. In their discussion about the television portrayal
of
terrorism,
Schlesinger et al (1983) argued that a more open portrayal also leads to alternative
viewpoints, while closed portrayal tends to reinforce the dominant or consensual
view. They make another distinction between a ‘tight’ or ‘loose’ ‘storyline’,
reinforcing the tendency of the closed versus open choice. They conclude that
television news is in general both closed and tight, while documentary and fiction
are more variable. They observe that, in the case of fiction, the larger the (expected)
audience, the more closed and tight the representation of terrorism, thus converging
on the ‘official’ picture of reality as portrayed on the news. This suggests some
form of ideological control (probably self-censorship) with risks not being taken with
a mass audience.
1.4

THE NEWS GENRE

News merits special attention in a discussion of media content just because it is one
of the few original contributions by the mass media to the range of cultural forms of
expressions. It is also the core activity according to which a large part of the
journalistic (and thus media) occupation defines itself. Media institutions can barely
exist without news, and news cannot exist without media institutions.
Unlike almost all other forms of authorship or cultural creation, news making cannot
be done privately or even individually. The institution provides both the machinery
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for distribution and the organization for reception plus a guarantee of credibility and
authority.
Arguably, this feature of the news genre has been undermined by the rise of blogging,
which is outside the control of the media. Certainly, there is no longer a monopoly on
news publication and there is already evidence of changes in news as a result of the
Internet. For instance, a comparison of Google news service with traditional
journalism concluded that the difference is essentially between an ‘interpretative’
mode of structuring news in an orderly way and the Google mode of more
fragmentary information from multiple sources that promotes diversity of viewpoint,
but gives no indication of preference or relative legitimacy.
Blogging is now recognized as a genre that is different from traditional news, with
several different varieties. A study of war blogs by Wall (2005) found that they
encourage audience participation, personalization, have fragmented story forms and
are interdependent with other websites. As yet, we cannot say if changes and
differences like this are fundamental or merely rearranging familiar elements of the
overall news genre. After all, one origin of the newspaper was the personal letter.
It happens that the two ‘founding fathers’ of the sociology of news Walter Lippmann
(1922) and Rober Park (1940/1967) were both former or practising journalists who
drew on their own experience in tackling the question of the nature of news. Walter
Lippmann focused on the process of news gathering, which he saw as a search for the
‘objective clear signal which signifies an event.’ But the report of an aspect has
obtruded itself.’
The second early commentator on news Robert Park paid more attention to the
essential properties of the news report. His starting point was to compare it with
another ‘form of knowledge’ history, which is also a record of past events and to place
news on a continuum that ranges from ‘acquaintance with’ to ‘knowledge about’.
News is located somewhere in the middle of this continuum. The result of Park’s
comparison of news with history can be distilled into few main points as follows:
 News is timely: it is about very recent or recurrent events.
 News is unsystematic: it deals with discrete events and happenings and the
world seen through news alone consists of unrelated happenings.
 News is perishable: it lives only when the events themselves are current and
for purposes of record and later reference other forms of knowledge will
replace news.
 Events reported as news should be unusual or at least unexpected, qualities
that are more important than their real significance.
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Apart from unexpectedness, news events are characterized by ‘other news
values’ that are always relative and involve subjective judgments about likely
audience interest.
News is mainly for orientation and attention direction and not a substitute for
knowledge.
News is predictable.

The language of news is ‘linear’, elaborating an event report along a single dimension
with added information, illustration, quotation and discussion. Tuchman (1978)
describes some of the familiar features of new narrative- for instance which is told in
past tense, with headlines in the ‘present tense and that it avoids conventions with
fiction. She also observes an equivalent narrative style folk television news film as
follows:
“New film casts an aura of representation by (the fact that) …it uses of the time and
the space announce that the tempo of events and spatial arrangements have not been
tampered with to tell the story. By seeming not to arrange time and space, news films
claim to present facts, not interpretations. That is the web of facticity is embedded in
a supposedly neutral, not distorted, synchronization of film with the rhythm of
everyday life.”
There is little doubt that facticity is vital to the news genre. Tuchman (1978) tells us
that a key element of facticity is attribution to very credible or positively verified
sources. As Smith puts it, “The whole idea of news is that it is beyond plurality of
viewpoints (1973).” In his audience, news could not be distinguished from
entertainment or propaganda.
1.4.1 Human Interest
A classic study by a pupil of Park, Helen McGill Hughes (1940) concluded that the
US newspaper had been ‘transformed from a more or less, sober record into a form
of popular literature.’ In her view a human interest story is not intrinsically different
from other news stories, but takes its character from the particular attitude which the
writer adopts towards the reader. It is a story that is intended to divert but also one
which is told, as it were, from the reader’s point of view. As a result, it can only be
told by a reporter ‘who is able to see the world as his or her readers do.’ Hence it is
more akin to gossip or the folk tale. The characteristics of news are derived in part,
from older traditions of storytelling (Darnton). Certainly readers are often more
attracted to ‘human interest’ than the ‘news’ about politics, economics and society.
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From this point of view, it has a positive contribution to make to democratic
communication.
As with other genres, there are several variants that depend on the central code of
the news. For example, gossip concerning media stars or other celebrities, which
purport to offer objective information but usually has no deep significance or any
material relevance. In advertising or satirical media performances the news form is
outwardly observed but the conventions and the codes of news genre are totally
inverted. The so-called ‘tabloid television’- sensational, gossipy, weird informationis another example of the stretching of a genre.
The news genre is also capable of adaption and extension to new circumstances. News
has to be in some degree reinvented for radio, television and pictorial possibilities.
The ‘happy news format’ of television news with presenters interacting informally
was introduced in the 1970s for greater audience appeal. It is since being widely
adopted.
1.4.2 Bias and Framing in the structure of News
Much attention has been paid to the question of how news information is presented
or ‘framed’. In a journalistic context, stories are given meaning by reference to some
particular ‘news value’ that connects one event with other similar ones. While it is
common- sense notion, it is also necessary to use the term with some precision,
especially when the aim is study the possible effects of framing of news. In that case
the content frame has to be compared with frame of reference in the mind of an
audience member.
When information is supplied to news media by sources (as much often is), then it
arrives with a built- in frame that suits the purpose of the source and is unlikely to be
purely objective. Entman (2007) distinguishes between deliberate falsification and
omission, ‘content bias’, where the reality of the news seems to favour one side over
another in a conflict situation and ‘decision-making bias’, where the motivation and
mindset of journalists are unintentionally influential. It is in the second two instances
that framing comes into play.
Race relations issues, for instance have often been presented in the media
as
problems for society rather than for immigrant minorities. Almost all news items
originated from the USA and Western Europe about the former Soviet Union and
Eastern Europe was for decades were framed and reported in terms of the cold war
and the Soviet ‘enemy’. Much the same was for China, until it became too important
to offend. The public relations campaign to gain American public support for action
to liberate Kuwait in 1910 and 1911 from the clutches of Iraq Saddam Hussain was
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framed as a latter-day Hitler. Many such instances of framing are available. The Iraq
war produced much evidence of the alignment national media systems with their
government and public opinion. Inevitably framing reflects both the sources that are
chosen and the national context in which news is produced, thus also the foreign
policies of the countries involved.
1.4.3 News as Narrative
Darnton (1975) argues that our conception of news results from ‘ancient way of
telling stories’. News accounts are typically cast in narrative form, with principal
and minor actors, connected sequences, heroes and villains, a beginning, middle and
an end, signaling of dramatic turns and a reliance on familiar plots.
The analysis of news narrative structure has been formalized in the discourse analysis
tradition, especially by Van Dijk (1983, 1985), who developed an empirically based
framework for the analysis of news based on the concept of ‘news schemata’ which
provide a syntax of news stories. Bell (1991) reminds that news cannot follow normal
narrative, because news structure requires an abstract of the story at the start and also
a sequence that reflects the varying news values of actors and events. Fragments of
information are assembled by journalists in newsworthy rather than chronological
order.
In one way or another, most media content tells stories which take rather patterned
and predictable forms.
The main function of narrative is to help make sense of reports of experience. It does
this in two main ways: by linking actions and events in a logical, sequential or causal
way and by providing the elements of people and places that have a fixed or
recognizable (realistic) character.
Narrative helps to provide the logic of human motive that makes sense of fragmentary
observations, whether fictional or realistic.
When news is considered as a narrative, we can appreciate the way in which it draws
on and retells the recurrent and dominant myths of society, inevitably with some
ideological loading (Bird and Dadenne-2009).
1.4.4 Gendered Media Texts
Many kinds of media contents are differently gendered. They have a built- in bias
towards the supposed characteristics of one or other gender, presumably for reasons
of appealing to chosen audience, or simply because many language codes are
innately gendered.
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A number of writers have argued that the soap opera as a genre is intrinsically
gendered as female narrative, by way of its characterization, settings and dialogue
and the positioning of male and female roles. Modleski (1982) suggested that the
loose structure of the typical soap opera matches the fragmented pattern of the
housewife’s daily work. By contrast, television action serials can often be said to be
gendered in a masculine way. Some of the differences (as with advertising) are
certainly caused by simply planning to appeal to different audience groups, following
conventional and often stereotyped ideas about male-female differences. Massproduced romances of the kind described by Radway (1984) are clearly ‘gendered’
from the start and mostly written by women as well as openly for women.
Gendering can also take subtle and not always intended forms. For example, a study
of the female and male directors by Patsy Winsor, reported by Real (1989), showed a
number of significant differences in the content of popular films made by women
and men. Female film directors were noticeably less inclined to include acts of
physical aggression or to associate them so strongly with men. They portrayed women
in more active roles and in several different and less predictable ways produced
distinctive texts. The study concluded that, notwithstanding the constraints of popular
filmmaking, there was some
evidence of the emergence of a ‘women’s
aesthetic.’
1.4.5 Studying the Popular
The approach to content which has been reviewed under the heading of ‘cultural text’
has seemed suited to the study of popular mass entertainment, especially fictional and
dramatic forms, which seek to involve the ‘reader’ in fantasy but usually in realistic
setting. The aim of such media content is not to convey any specific meaning but
simply to provide entertainment talking people out of themselves into other worlds of
imagination, caught up in dramatic actions and emotions. The texts employed for this
purpose tend to be relatively open and do not have to work hard at the cognitive level.
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The cultural Text Approach






1.5

Texts are jointly produced with their readers.
Texts are differently encoded.
Texts are ‘polysomic’, i.e. have many potential
meanings.
Texts are related to other texts (inter textuality).
Texts employ different narrative forms.
Texts are gendered.

SIGNS IN MEDIA

One influential way of thinking about media content has in the general study of
language. Basically, structuralism refers to the way meaning is constructed in texts,
the term applying to certain ‘structures of language’, consisting of signs, narrative or
myths. Generally, languages have been said to work because of in-built structures.
The term ‘structure’ implies a constant and ordered relation of elements. It has been
assumed that such structures are located in and governed by particular cultures-much
wider systems of meaning, references and signification. Semiology is a more specific
version of the general structuralist approach.
Structuralism is a development of the linguistics of de Saussure (1915/1960) and
combines with it some principles from structural anthropology. It differs from
linguistics in two main ways. First, it is concerned not only with conventional verbal
languages but also with any sign system that has language-like properties. Secondly,
it directs attention less to the sign system itself than to chosen texts and the meaning
of texts in the light of the ‘host’ culture. It is thus concerned with the elucidation of
cultural as well as linguistic meaning, an activity for which knowledge of the sign
system is instrumental but insufficient on its own. Although semiology has declined
in popularity as a method, the underlying principles are still very relevant to other
varieties of discourse analysis.
The concepts
The concept of ‘sign system’ and ‘signification’ common to linguistics, structuralism
and semiology derive mainly from De Saussure. The following
are
the
essentials.
A ‘sign’ is the basic physical vehicle of meaning in a language; it is any ‘sound
image’ that we can hear or see and which visually refers to some object or aspect
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of reality about which we wish to communicate, which is known as the ‘referent’.
In human communication, we use signs to convey meanings about objects in the
world of experience to others, who interpret the signs we use on the basic of sharing
the same language or knowledge of the sign system we are using. (For instance: nonverbal communication). According to de Saussure, the process of signification is
accomplished by two elements of the sign. He called the physical element (word,
image, sound) the ‘signifier’ and used the term ‘signified’ to refer to the mental
concept invoked by a physical sign in a given language code. Look at the graphic
presentation below.
Sign

Composed of

Signification

Referent
[External

reality]
Significance plus signified
[Elements of semiology: Signs in meaning system have two elements: physical plus
associated meanings in the culture and in use]
Normally in (Western) language systems the connection between a physical signifier
(such as a word) and a particular referent is arbitrary, but the relation between
signifier and signified (meaning or concept conveyed) is governed by the rules of
culture and has to be learned by the particular ‘interpretative’. In principle,
anything that can make a sense impression can act as a sign and this sense impression
has no necessary correspondence with the same impression made by the thing
signified (for instance, the word ‘animal’ does not look at all like a representation
of an actual animal). What matters is the sign system or ‘referent system’ that
governs and inter-relates the whole process of signification.
Generally, the separate signs gain their meaning from the systematic differences,
contrasts and choices which are regulated in the linguistic or sign system code and
from the values (positive or negative valence) which are given are given by the rules
of culture and the sign system.
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Semiology has sought to explore the nature of the sign system and regulate complex,
latent and culturally dependent meanings of texts that can only be understood by
reference to the culture in which they are embedded and the precise context in which
they appear.
Connection and denotation
This has led to a concern with connotative and denotative meaning-the associations
and images invoked and expressed by certain usages and combinations of signs.
The obvious straight forward meaning of a sign is its denomination. For example,
there is an advertisement in which a photo of a film star is used to advertise
a
brand of perfume. The photo denotes the film star. Denotation is described as the
‘first order of signification because it describes the relationship within a sign
between the signifier (physical aspect) and the
signified (mental concept).
Connotation relates to a ‘second order of signification, referring to the associated
meaning that may be conjured up by the object signified. In the
example of the
perfume advertisement the film star is generally associated by
the members of
the relevant language (and cultural) community with ‘chickness’ that the perfume
would cause. The relevance of this to the
advertiser is that the connotation of the
chosen model (the film star) in
transferred by association to a perfume which
she uses or recommends.
Signification commonly works at two levels or orders of meaning: the surface level
of literal meaning, and the second level of associated or connoted meaning. The
activation of the second level requires some deeper knowledge
or
familiarity
with the culture on the part of the reader.

The relevance of all this for the study of mass communication should be evident.
Media content consists of a large number of ‘texts’, often of a
standardized
and repetitive kind, that are composed on the basis of certain
stylized
conventions and codes. These often draw on familiar or latent myths
and
images present in the culture of the makes and receivers of text. (Barthes- 1972)
Generation of Meaning
All communication involves signs and codes. Signs are artefacts or acts that refer to
something other than themselves that is they are signifying constructs. Codes are
the systems into which signs are organized and which determine how signs may be
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related to each other. These signs and codes are transmitted and made available to
others. Transmitting or receiving signs/codes causes communication which is the
practice of social relationships.
It is also assumed that communication is central to the life of our culture: without
it culture of any kind will die. Consequently, the study of communication involves
the study of culture with which it is integrated. Basing on the idea communication
could be defined as “social interaction through messages.
Probably the most characteristic feature of communication is its diversity: it ranges
from the mass media and popular culture, through language to individual and social
behaviour. But it identifies links and a coherence within the society.
Communication is one of those human activities that everyone recognizes but few
can define satisfactorily. Communication is talking to one another, it is television, it
is spreading information, it is our hairstyle, it is literary criticism- the
list
is
endless. Thus communication is diverse and multifaceted. That is why we need a
number of disciplinary approaches to be able to study it
comprehensively.
When we examine communicate as a process, we assume basically that
communication is the transfer message from A to B, our main concerns are with
source, message, medium, noise and feedback. But when the emphasis is not so
much on communication as process, but on communication as the generation
of
meaning, we turn our attention to a radically different approach.
For instance, when I communicate with you, you understand more or less accurately,
what my message means. For communication to take place, I have to create a
message out of signs. This message stimulates you to create a meaning for yourself
that relates in some way to the meaning that I generated in my message in the first
place. The more we use the same codes, the more we use the same signs systems, the
closer our two ‘meanings’ of the message will approximate.
This places a different emphasis on the study of communication and we will have to
familiarize with a new set of terms like sign, signification, icon, index, denote and
connote. These terms refer to the various ways of creating meaning.
A sign, in essence, is something physical, perceivable by our senses; it refers to
something other than itself; and it depends upon the recognition by its users that it is
a sign. For example, during an auction if you pull your earlobe, it is a sign to the
auctioneer. In this case it refers to your bid and is very well recognized as such by
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both the auctioneer and yourself. Meaning is conveyed from you to the auctioneer:
communication has taken place.
All the ‘models’ are concerned with three elements, which must be involved in some
way or other in any study of meaning. These are:
1) The sign
2) That to which it refers and
3) The user of the sign
The most influential models of meaning are:
a) Of the philosopher and logician C.S. Peirce and
b) Of the linguist F. de Saussure
Peirce sees the sign, that to which it refers and its users. Saussure takes a slightly
different line. He says that the sign consists of its physical form plus
an
associated mental concept and that this concept is in its turn an
apprehension of
external reality. The sign relates to reality only through the concepts of the people
who use it.
Thus the word CAR has a mental concept attached to it. Mine will be broadly the
same as yours, though there may be some individual differences. This shared concept
then relates to a class of objects in reality. This is so straight forward as to seem
obvious, but there can be problems.
Peirce, who is commonly regarded as the founder of the American tradition of
semiotics explained his model simply: ‘A sign is something which stands to
somebody for something in some respect or capacity. It addresses somebody, i.e. it
creates in the mind of that person an equivalent sign or perhaps a more developed
sign. The sign which it creates I call the ‘interpretant’ of the first sign. The sign
stands for something, its object.
Peirce produced the categories of sign- ‘icon’, ‘index’ and ‘symbol’. In an ‘icon’
the sign resembles its object in some way. It looks or sounds like it. In an‘index’,
there is a direct link between a sign and its object and the two are actuallyconnected.
In a ‘symbol’, there is no connection or resemblance between sign and object. A
symbol communicates only because people agree that it shall stand for what it does.
The American philosopher Peirce’s concern was with man’s understanding of his
experience and the world around him. His interest was in meaning. The Swiss
linguist Saussure was primarily interested in language. He was more concerned with
the way signs (or in his case words) related to other signs. Saussure focuses his
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attention much more directly on the sign itself. The sign for Saussure is a physical
object with a meaning or to use his term a sign consisted of a ‘signifier’ and a
‘signified’. The signifier is the sign’s image as we perceive it- the marks on the paper
or the sounds in the air; the signified is the mental concept to which it refers. This
mental concept is broadly common to all members of the same culture who share the
same language.
1.6

CODES IN MEDIA

Codes are the systems into which the signs are organized. These systems are
governed by rules which are concerned to by all members of the community using a
code. This means the study of codes frequently emphasizes the social dimensions of
communication. Codes of behaviour are the legal codes-the code of manners or the
codes of football, cricket etc.
Signifying codes are systems of signs. The two categories of codes are
interconnected. The Highway Code is both a behavioural and a signifying system.
We concentrate here on signifying codes. All such signifying codes have a number
of units (or sometimes one unit only) from which a selection is made; they convey
meaning; all codes depend upon an agreement amongst their users and upon a shared
cultural background; all codes perform an identifiable social or communicative
function; and all codes are transmittable by their appropriate media and or channels
of communication
A digital code is one whose units (both signifiers and signified) are clearly separated.
An analogue code is one that works on a continuous scale. A digital watch separates
one minute from the next, where as an analogue watch has a continuous scale. Digital
codes are easier to understand, simply because their units are clearly distinguished.
Music is potentially an analogue code. It works through gestures, postures and
distance- all analogue codes are thus difficult to rotate.
Nonverbal communication is carried on through presentational codes such as
gestures, eye movement or qualities of voice. These are codes that can give messages
only about the three-and-now. Presentational codes then are limited to face-to-face
communication when the communicator is present. They have two functions. The
first is to convey indexical information. This is information about the speaker and
his or her situation through which the listener learn about his/her identity, emotions,
attitudes, social position and so on. The second function is interaction management.
The codes are used to manage the sort of relationship the encoder wants with the
other.
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By using certain gestures, posture and the tone of voice, the speaker can attempt to
dominate his fellows, be conciliatory toward them or shut herself or himself off from
them. The speaker can use codes to indicate that s/he has finished with speaking and
now it is someone’s turn or to indicate her/his desire to terminate the meeting. These
codes are still, in a sense indexical, but they are used to convey information about
the relationship rather than about the speaker.
Representational codes
These are used to produce texts, i.e. messages with an independent existence. A text
stands for something apart from itself and its encoder, whereas representational
codes are indexical: they cannot stand for something apart from themselves and
their encoder. They indicate aspects of the communicator and her/his present
social situation.
The human body is the main transmitter of presentational codes. The codes are
bodily- contact, proximity (how closely we approach someone); orientation (how we
angle ourselves to others); appearance; head nods; facial expressions; gestures;
posture; eye movement and eye contact; the speech (pitch, stress, tone, volume,
speech errors); emotional state etc.
So far as language is concerned, it has been researched that working-class children
tended to use a restricted code and middle-class children an elaborated code. What
determines the code used is the type of social relations that exist? Thus a tight, closed,
traditional community tends to use restricted codes. The modern middle-class tends
to produce an elaborated linguistic code. Basil Bernstein, a researcher concludes that
the working classes are confined to restricted code, whereas the middle-classes can
move from a restricted to an elaborated code at will.
A broadcast code
It is one that is shared by members of a mass audience: it has to cater for a degree
of heterogeneity. A narrowcast code on the other hand, is one aimed at a specific
audience. An opera is using a narrowcast code: it appeals to opera lovers, whereas
a pop song is designed to appeal to a mass, non-defined audience and is therefore
using a broadcast code.
All codes rely on commonality, which is an agreement amongst their users. The first
and the most important way of reaching agreement is by convention and use. By this
we mean the unwritten, unstated expectations that derive from
the
shared
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experience of members of a culture. Conventions give rise to expectations that people
will dress or behave within certain limits, that TV programmes or conversation will
follow broadly familiar lines that houses and their gardens will conform more or less
to local or national practice.
Arbitrary codes
These are those codes where the agreement among the users is explicit and defined.
They are codes with a stated and agreed relationship between signifiers and signified.
Mathematics uses a perfect arbiter or logical code. Nobody
can
have
any
disagreement about the meaning of 4×7=28. All that is required is to learn the code.
Science attempts to communicate its findings in arbitrary logical codes. Traffic
lights, the Highway Code, military uniforms, football shirts, chemical symbols are
all further examples.
Codes and conventions enable us to understand our social existence and to locate
ourselves within our culture. Only through the common codes can we feel and
express our membership of our culture. By using the codes whether as audience or
source, we are inserting ourselves into our culture and maintaining that culture’s
vitality and existence. A culture is an active, dynamic, living organization only
because of the active participation of its members in its codes of communication.

1.17

VERBAL COMUNICATION AND CULTURE

1.7.1 Power of Language
Individuals bring to the intercultural encounter not only their cultural beliefs but also
their language. Language is an integral part of human lives and thus has a powerful
influence on people’s ability to communicate. The term ‘language’ may refer not
only to spoken or verbal language but also to body language. In this section, however,
we will focus on verbal language.
People use language to convey their thoughts, feelings, desires, attitudes and
intentions. We learn about others through what they say and how others react to what
we say. Noam Chomsky, a well-known linguist, wrote in his influential book
‘Language and Mind’ (1968) that “when we study human language, we approach
what some might call the ‘human essence’, the distinctive qualities of mind that are,
so far as we know, unique to (humans).
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The language we speak defines our world and our identity. From childhood, we take
for granted that our name describes who we are. A name connects us to our family
origins and defines us as individuals. Many refugees or migrants have to change their
names when they move into a new language community and this may influence their
identity. Moreover, language variations within cultures have an effect rise
themselves. For example, people may use regional dialects to signify their identity
as people from a particular region. The language or dialect we speak also influences
the way we are perceived by others. The fact that someone speaks another language
or our language with an accent influences our social attitudes towards that speaker.
Our language attitudes are also influences by stereotypes and by the situations in
which a language is used. After becoming independent nation-states, each country
asserts its national language.
1.7.2 Characteristics of Verbal Codes
Verbal codes refer to spoken or written language. A verbal code comprises a set of
rules governing the use of words in creating a message. We acquire or learn the rules
of our native language as we grow up; thus we can express our thoughts, desires and
needs easily in our first language. The study of language begins with identifying its
components and how they are put together.
1.7.3 Components of Language
When studying human language, linguists focus on different aspects of the language
system: sound, structure and meaning. Lusting and Koester (2010) identified five
interrelated components of language: phonology, morphology, syntax, semantics and
pragmatics. Collectively, our knowledge of each aspect of the language system
provides us with a holistic understanding of the nature of human language.
Phonology explores how sounds are organized in a language. The phonological rules
of a language determine how sounds are combined to form words. The smallest
sound unit of a language is called phoneme.
Morphology refers to the combination of basic units of meaning. For example, the
word ‘happy’ consist of one morpheme, meaning to feel cheerful. Semantics refers
to the study of meaning of words and the relationship between words and their
referents. A command of vocabulary is an essential part of linguistic proficiency in
any language.
Pragmatics is concerned with the impact of language on human perception and
behaviour. It focuses on how language is used in a social context.
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Language is uniquely a human system of communication. Because of their capacity
for language, humans have become the most powerful living beings on earth. It is
important to stress that communication is symbolic, but not all symbols are linguistic.
In linguistics symbols represent a sub-category of signs, and like signs are not
completely arbitrary. The symbol of justice- a pair of scales- could not be replaced
by just any symbol, such as chariot (Saussure-1983). Symbols like gestures
or
cries, may be shared with other animals. There are significant limits on the messages
such symbols can communicate; those messages are mostly formed on the basis of a
stimulus and are related to the present, without reference to past, future or imaginary
situations. However, the relationship between linguistic symbol and its referent is
completely arbitrary. There is no natural relationship between a word and its referent.
Although languages differ, there are some characteristics shared by all of them.
Neuliep (2006) identified five common characteristics.
First, all languages have some way of naming object, places or things.
Second, all languages have a way of naming an action.
Third, all languages have a way of stating, negative, constructing interrogatives and
differentiating between singular and plural.
Fourth, all languages have a systematic set of sounds, combined with a set of rules
for the sole purpose of creating meaning, with no natural or inherent relationship
between the sounds and their accompanying alphabet.
Fifth all languages have a set of formal grammatical rules for combining sounds and
sequencing words to create meaning.
Similarly, Harvey Daniels (1985) listed eight general characteristics of human
language, encompassing language acquisition and language use:
1.

2.
3.

Children learn their native language swiftly, effectively and largely without
instruction. All children acquire oral language as naturally as they learn to
walk.
Every language operates by specific rules. Our agreement about the rules of
language, however, is only a general one and depends on the cultural contact.
All languages have three major components: a sound system, a vocabulary, a
grammar.
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4.

5.
6.
7.
8.

1.8

Everyone speaks a dialect owing to geographical conditions, but it is
important to know that a standard dialect of any language is not inherently
superior.
Speakers of all languages employ various styles, and dialects or jargons.
A language is constantly evolving, especially when it encounters other
languages. Thus, language transformation is normal and inevitable.
A language is intimately related to the societies and individuals who use it.
No language is superior to any other.
Writing is derivative of speech. Speech communities can be found
everywhere, but not all speech communities have writing.
NON-VERBAL COMMUNICATION AND CULTURE

Broadly speaking nonverbal communication can be defined as communication
without using words. The term non-verbal communication refers to the use of nonspoken symbols to communicate a message. Human communication frequently
involves more than the use of a verbal code. Each means of nonverbal codes use as
communicating with others, sometimes consciously and at other times below the
level of conscious awareness. All will agree that a very significant amount of
communication is nonverbal.
Many linguists, psychologists, and sociologists believe that human language evolved
from a system of nonverbal communication. Humans possess a repertoire of nonlinguistic ways to communicate with one another through the use of their hands,
arms, faces, personal space, touch and so forth. Nonverbal behaviour reveals much
about our attitudes, personalities, emotions and relationships with others. For
example, there is plethora of research in psychology studying the cues people give
when they are lying-as it turns out this is not easy to judge, but such cues do exist.
Effective communication requires that we understand the central role of nonverbal
behaviour as part of our communication competence.
All humans share basic emotions such as fear, happiness, anger, surprise, disgust and
sadness, the rules governing the display of these emotions vary from culture to
culture. We learn display rules through socialization within our cultural context. For
example, in Arab and Iranian cultures, people express grief openly, whereas people
from Indonesia are subdued in their mourning behaviour. Simple gestures of greeting
also differ from culture to culture. Hindus greet one another by placing their palms
together in front of their chests while bowing their heads slightly. Japanese people
greet each other by bowing their heads to show respect. Australians may tip their
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heads slightly upward to signal ‘hello’. An understanding of how nonverbal
behaviours communicate messages in our own culture and in that of others can help
us to appreciate the influence of culture on communication.
1.8.1 Characteristics of Non-verbal Codes
Verbal and nonverbal messages are inextricably inter twined to form the code
systems through which members of any culture can convey their attitudes,
personalities, beliefs, values, thoughts, feelings and intentions (Lusting and Koester2010). Verbal and nonverbal communication often takes place simultaneously.
In the West, people tend to use verbal behaviour to convey the literal or ‘cognitive
content’ of a message (what is said), whereas the nonverbal component of the
message communicates more of the ‘affective content’ (feelings about what is
said). The affective content accounts for much of the meaning we derive from
verbal communication and hence can influence how a verbal message is interpreted.
While we normally have some control over the words we say, we may inadvertently
reveal the true feelings we would prefer to conceal through nonverbal behaviour.
Blushing for example, is very hard to control. Other nonverbal cues may also be
involuntary. Thus, if the nonverbal message contradicts the verbal one, we tend to
believe the nonverbal message, because nonverbal messages are less conscious and
often more truthful.
However inseparably verbal and nonverbal codes linked in a communication event,
the difference between the two types of codes is significant. Neuliep (2006)
identified three ways in which verbal and nonverbal codes differ. First, the verbal
language system is based primarily on symbols whereas the nonverbal system is
largely sign-based. A sign on the other hand, is often a constituent part of what itS
represents: thunder is a sign of storm because it is a part of storm. A second way in
which the non-verbal system differs from its verbal counterpart is that its sending
capacity is more restricted. For example, it is very difficult, if not impossible, to
communicate about the past or future through purely nonverbal codes. A third
difference is that verbal codes have a formal phonetic system and syntax to govern
usage, whereas there are few formal rules governing the use of nonverbal code
system.
Different types of nonverbal behaviour can be categorized, but these categories are
much more loosely defined than those for verbal codes. The meanings of nonverbal
behaviour are usually less precise than those of verbal codes and can only be
determined within a particular cultural and situational context. This creates a greater
potential for misunderstanding both in the same culture and across cultures, but
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especially in the latter case where communication may not share the interpretation
of either verbal or nonverbal codes.
1.8.2 Functions of Non-verbal Codes
Knapp and Hall (1997) identified six primary functions for nonverbal
communication: to repeat a message sent by the verbal code; to contradict the verbal
message; to substitute for a verbal message; to complement a verbal message; to
accent the verbal message; and to regulate verbal communication.

We use nonverbal codes to repeat what has been said on another channel. For
example, you may wave your hand while saying goodbye to a friend.

Nonverbal messages may however, contradict verbal ones. For example, you
think the dress your friend has bought is awful, but at the same time you do not
want to hurt his feelings. That is why while telling him you think the dress
looks beautiful you may also inadvertently frown.

Hand gestures in particular can be used to substitute for a verbal message in
noisy places or in a situation when common language is not shared. Police
officers use nonverbal codes to direct the traffic flow.

A nonverbal message can complement the verbal message; that is, it can add
information to the verbal message. For example, a person involved in a car
accident may be able to use gestures to describe the accident to the police,
while simultaneously conveying the same message in words.

Accenting specifically increases or decreases the intensity of a message. For
example, a manager may pound his fist firmly on the table to emphasize his
feelings while saying ‘No’ to an unreasonable request for a pay rise from an
employee.

We can use nonverbal codes to tell others to do or not to do something. A
mother may use a stare to stop the naughty behaviour of her children in public
places.
1.8.3 Types of Non-verbal Communication
It is impossible to categorize all the different types of nonverbal behaviour. In this
section however, we examine seven categories which argued to be most relevant to
intercultural communication.
1. Kinesics: body movement: Kinesics refers to gestures, hand and arm movements,
leg movements, facial expressions, eye contact and posture.
2. Proxemics: the use of space: Proxemics refers to the use of space, including
territoriality, which stands for the space that an individual claim permanently or
temporarily. For example, it is very likely that you still sit in the same seat in a lecture
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theatre where you sat at the beginning of the semester, even though it is not assigned
sitting some people prefer to have their desk facing the door, which tends to make
visitors feel welcome.
3. Chronemics: the use of time: Chronemics refers to the use of time our concepts
of time may influence our communication behaviour. A village meeting does not
begin until everyone is ready. A 45-minute wait may not be unusual for a business
appointment in Latin America, but could be insulting to a North America business
person. Differences in the conception of time can cause frustration in intercultural
communication.
4. Haptics: the use of touch: Haptics which refers to the use of touch is the most
primitive form of communication. Touch sends myriad messages-protection,
support, approval or encouragement. As usual, when, where, and whom we touch
and what meanings we assign to touch differ widely across cultures.
5. Physical appearance and dress: Interpersonal communication is often preceded
by the communicators’ observations of each other’s physical appearance. People
can wear particular types of clothes to communicate their culture, religion, status,
power, personality, self-esteem and social identity. In most cultured
people
consciously manipulate their physical appearance in order to communicate their
identity.
6. Paralanguage: quality and characteristics of the voice: Paralanguage refers to
the vocal qualities that accompany speech. It can be divided into two broad
categories: voice qualities and vocalisations. Voice qualities include elements like
pitch, volume, tempo, rhythm, tone, pausing and the resonance of the voice.
Vocalization includes laughing, crying, sighing, yelling, moaning, swallowing and
throat clearing.
7. Olfactics: the use of smell, scent, and odour: Olfcatics refers to humans’
perception and use of smell, scent and odour. Research evidence shows that there is
a universal preference for some scents that may have biological and voluntary roots.
For example, the fragrances of jasmine, lavender and roses tend to communicate a
soothing and pleasant feeling to people. Smell can also be used to communicate
position, social class and power. If a well-dressed man carrying a briefcase and
smelling of high quality aftershave gets into the lift of an office building, others in
the lift are more likely to think of him as someone who holds a management position
rather than as an ordinary office worker.
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1.9

CHECK YOUR PROGRESS

1.
What do you mean by signs and codes in Media?
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
2.

Explain power of language as a medium of verbal communication?

_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
3.

Describe Non-Verbal communication and culture codes.

_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
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UNIT-2

DISCOURSE ANALYSIS: CRITICAL
DISCOURSE ANALYSIS

Unit Structure
2.1 Learning Objectives
2.2 Introduction
2.3 Discourse Analysis
2.4 Critical Discourse Analysis
2.5 Uses of Semiology
2.6 Reasons for studying Media content/ texts
2.7 Media performance Discourse
2.7.1

Freedom and Independence

2.7.2

Content Diversity

2.7.3

Objectivity and its Measurement

2.8 Ideology and Meanings
2.9 Check Your Progress

2.1

LEARNING OBJECTIVES

After completion of the unit you should be able to understand:
 Discourse analysis
 Critical Discourse analysis
 Uses of Semiology
 Understand the role of Media performance discourse
 Brief knowledge about Ideology
2.2

INTRODUCTION

Discourse analysis applies to all forms of language use and textual forms, but the
essential idea is that communication occurs by way of forms of ‘text and talk’,
adapted to particular social locations, topics and kinds of participant. These are
sometimes known as ‘interpretative communities’.
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‘Critical discourse analysis’ investigates the dominance exerted and expressed
through linguistic forms that are vehicles for carrying socially prevailing sentiments
and ideologies.
2.3

DISCOURSE ANALYSIS

The general term ‘discourse analysis’ has become gradually preferred the expression
‘qualitative content analysis,’ though there is not much specific meaning to the term
that differentiates it. It may be simply that the latter expression ‘qualitative content
analysis’ was too closely identified with the content of mass media, while the term
‘discourse’ has a broader connotation and covers all ‘texts’, in whatever form or
language they are encoded and also specifically implies that a text is constructed by
those who read and decipher it as much as those who formulate it.
Scheufele (2008) names four features shared by all discourses, as meant in the
present context. First, discourses refer to political or social issues which are relevant
for society, or at least for a major grouping of people. For example, we can speak of
a ‘nuclear energy discourse’ or a ‘drug discourse’. Secondly, the elements of a
discourse are called speech acts, emphasizing that they are a form of social
interaction and wider patterns of social behaviour. Thirdly, discourse can be analyzed
by studying bodies of texts of all kinds, including documents, transcripts of debate,
media content. Fourthly, discourses are processes of collectively constructing social
reality often in the form of frames and schemata which allow generalization.
As to the purpose of discourse analysis, Scheufele reminds us that the primary aim
is to uncover the substance or quality of a particular discourse, rather than to quantify
the occurrence of different discourses.
2.4

CRITICAL DISCOURSE ANALYSIS

According to Smith and Bell (2007), it is hard to give a precise definition of discourse
analysis, but they say it is more common to find it referred to as ‘critical discourse
analysis’ because of its attention to the role of power. This is in line with Scheufele’s
point about it usually being connected with some current significant social issue.
Woodak and Meyer (2001) define critical discourse analysis as being ‘fundamentally
concerned with analyzing opaque as well as transparent structural relationships of
dominance, discrimination, power and control as manifested in language’.
This definition sounds as if it would cover, if not the theory, at least many of the
applications of earlier and more formal structuralism and semiology as described.
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2.5

USES OF SEMIOLOGY

The application of semiological analysis opens the possibility of revealing more of
the underlying meaning of a text, taken as a whole, than would be possible by simply
following the grammatical rules of the language or consulting the dictionary meaning
of separate words. It has the special advantage of being applicable to ‘texts’ that
involve more than one sign system and to signs (such as visual images and sounds)
for which there is no established ‘grammar’ and no available dictionary. Without
semiology, for instance, it hardly has been possible for Willamson (1978) to have
carried out her seminal study of advertisements.
However, semiological analysis presupposes a thorough knowledge of the originating
culture and of the particular genre at issue. According to Burgelin (1972), the mass
media clearly do not form a complete culture on their own, but simply a fraction of
such a system which is, of necessity, to the culture they belong. Moreover, a text has
its own immanent, intrinsic, more or less given and thus objective meaning, apart
from the overt intention of the sender or the selective interpretation of the receiver.
As Burgelin also comments (1972), ‘there is nobody or nothing, outside the message
which can supply us with the meaning of one of its elements.
This body of theory supplies us with an approach, if not exactly a method, for helping
to establish the ‘cultural meaning’ of media content. It certainly offers a way of
describing content: it can shed light on those who produce and transmit a set of
messages. It has a special application in opening up layers of meaning which is berth
the surface of the text and deny simple description at the ‘first level’ of signification.
It is also useful in certain kinds of evaluative research, especially as directed at
uncovering the latent ideology and bias of media content. The main tenets of these
approaches are summarized in the Box below.
Structuralism/ Semiology: main tenets






Texts have meanings built in by way of language
Meanings depend on a wider cultural and linguistic frame of reference.
Texts represent processes of signification.
Sign systems can be ‘decoded’ on the basis of knowledge of culture and sign
system.
Meanings of texts are connotative, denotative or mythical.

As we have discussed before, ‘structuralism’ refers to the way meaning is constructed
in texts, the term applying to certain ‘structures of language’, consisting of signs,
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narrative and myths. It has been assumed that such structures are located in and
governed by particular cultures- much wider systems of meaning, reference and
signification. Semiology is a more specific version of the general structuralism
approach.
2.6

REASONS FOR STUDYING MEDIA CONTENTS/ TEXTS

The most accessible evidence of how mass communication works is provided by its
content. The physical text of the message in print, sound and pictorial is what we can
directly observe and is in a sense ‘fixed’. But we cannot simply ‘read off’ that the
meanings that are somehow ‘embedded’ in the texts or transmitted to the audience.
In this respect the distinction between message and meaning is a significant one.
Theory and research concerning mass media content are fissured by this distinction
between messages and meaning which largely parallels the choice between a
‘transport’ and a ‘ritual’ (or cultural model of communication).
There is no coherent theory of media content and no consensus on the best method
of analysis since alternative methods are need for different purposes and kinds of
content and for a variety of media genres.
Early studies of content reflected a concern about social problems with which the
media were linked. Attention focused in particular in the portrayal of crime, violence,
sex in popular entertainment, the use of media as propaganda and the performance
of media in respect of racial or other kinds of prejudices. The range of purpose was
gradually extended to cover news, information and much entertainment content.
Most early research was based on the assumption that content reflected the purposes
and values of its originators, more or less directly, that meaning could be discovered
or inferred from messages; and that the receivers would understand messages more
or less as intended by the producers. It was even thought that ‘effects’ could be
discovered by inference from the seeming ‘message’ built into content. More
plausibly, the text or content of mass media has often been regarded as more or less
reliable evidence about the culture and society in which it is produced. All of these
assumptions, except perhaps the last, have been called into question and the study of
content has become more complex and challenging.
The most interesting aspects of media texts are often not the overt messages, but the
concealed and uncertain meanings that are present in media texts.
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The following points are the main motives of the study of media content:
1. Describing and comparing media output: For many purposes of analysis
of mass communication (for instance assessing change or making
comparison), we need to be able to characterize the text of particular media
and channels.
2. Comparing media with social reality: A recurrent issue in media research
has been the relation between media messages and ‘reality’. The most basic
question is whether media content does or should reflect the social reality,
and if so, which or whose reality.
3. Media content as reflection of social and cultural values and beliefs:
Historians, anthropologists and sociologists are interested in media
content/texts as evidence of values, and beliefs of a particular time and place
or social group.
4. Hypothesizing functions and effects of media: We can interpret content in
terms of its potential consequences, whether good or bad, intended or
unintended. Although content on its own cannot be taken as evidence of
effect, it is difficult to study effects without intelligent reference to content
(as cause).
5. Evaluating media performance: Performance analysis refers to research
designed to find answers about the quality of the media as judged by certain
criteria.
6. The study of media bias: Much media text has either a clear direction of
evaluation in relation to matters of dispute or is open to the perception of
favouring one side over another, even if unintentionally or unconsciously.
7. Audience analysis: Since audiences are always defined at least in part by
media content, we cannot study audiences without studying content.
8. Tackling questions of genre, textual and discourse analysis: In this
context the text itself is the object of study, with a view to understanding how
it ‘works ‘to produce effects desired by authors and readers.
9. Rating and classification of content: Regulation or media responsibility
often requires that certain kinds of content/texts are classified according to
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potential harm or offence, especially in matters of violence, sex, language
etc. the development of certain systems requires prior analysis of content.
2.7

MEDIA PERFORMANCE DISCOURSE

This particular discourse is about the politics of media content and the discourse stays
within the boundaries of the system itself, accepting the goals of media in society
more or less on their own terms (or at least the more idealistic goals). What follows
are some examples of the testable expectations, about the quality of media provisions
which are implied in the various performance principles.
2.7.1 Freedom and Independence
Perhaps the foremost expectation about media content is that it should reflect or
embody the spirit of free expression despite the many institutional and organizational
pressures. It is not easy to see how the quality of freedom can be recognized in
content. Here the reference is primarily to news, information and opinion functions
of media. Several general aspects of content can be identified as indicating more or
less freedom from commercial, political or social pressure.
There is the general question of editorial ‘vigour’ or activity, which should be sign
of using freedom and shows itself in a number of ways. These include: actually
expressing opinions, especially on conventional issues; willingness to report conflict
and controversy; following a pro-active policy in relation to sources, thus not relying
on press handouts and public relations or being too cosy with the powerful; and
giving background and interpretation as well as facts.
The most free media are also likely to deviate from conformity in matters of taste
and be willing to be unpopular with audiences as well as with authorities. In one way
or another, most mass media content can be assessed in terms of the ‘degree of
freedom’ exhibited.
2.7.2 Content Diversity
After freedom, probably the most frequently encountered term in the ‘performance
discourse’ is diversity. It refers essentially to three main features of content:
1. A wide range of choice for audience, on all conceivable dimensions of interest
and preference;
2. Many and different opportunities for access by voices and sources in the society;
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3. A true or sufficient reflection in media of the varied reality of experience in
society.
The diversity value as applied to media content depends on some criteria
of
significant difference. These criteria are sometimes provided by the media
themselves in the form of different formats, genres and types of culture. So the
same or different media channels can offer a changing supply of music, news,
information, entertainment, comedy, drama, quiz shows etc. External critics
applying standards of social significance are usually more interested in differences
of level and quality as well as format and genre.
There are further criteria relating to society in respect of representation of the whole
range of social groupings or providing for key minorities.
The choice of criteria has to be made and justified by and according to the purpose
at hand and the possibilities is virtually unlimited.
However, the purpose is usually decided by reference to one or other of the three
points made above the matter of audience choice and preference, the access given
to social groups and voices; the fair representation of social reality. Many questions
about the effects of the media depend on having the concepts and means for
measuring content/ text diversity.
2.7.3 Objectivity and its measurement
The standard of news objectivity has given rise to much discussion of journalistic
media content under various headings, especially in relation to some form of bias
which is the reverse of objectivity. The ruling norms of most media call for a certain
practice of neutral, informative reporting of events and it’s against this positive
expectation that much news has been found deficient. However, objectivity is a
relatively complex notion when one goes beyond the simple idea that news should
be reliably, and therefore, honestly report what is really going in the world. In
journalism to be objective is to remain uninfluenced by bias.
For analyzing news quality, one needs more refined criteria. In particular, one asks
if the facts given are ‘accurate’ and whether they are sufficient to constitute an
adequate account on the criterion of ‘completeness’. One meaning of accuracy is
conformity to independent records of events, whether in documents, other media or
eyewitness accounts. Another meaning is more subjective: accuracy is conformity of
reposts to the perception of the source of the news or the subject of the news (object
of reporting). Accuracy may also be a matter of internal consistency within news
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texts. Accuracy itself can mean several things since it cannot be directly ‘read’ or
measured’.
Completeness is equally difficult to measure or pin down since complete accounts of
even simple events are neither possible nor necessary.
We are quickly into another dimension of factuality- that of the ‘relevance’ of the
facts offered. Factuality refers to texts made up of distinct units of information that
are necessary for understanding or acting upon news event. The simple notion is that
news information is relevant only if it is interesting and useful. But there are
competing notions and criteria of what counts as relevant. One source of criteria is
that what ‘theory’ says news ought to be like; another is what professional
‘journalists’ decide is most relevant; and a third is what an ‘audience’ actually finds
interesting and useful. These three perspectives are unlikely to coincide on the same
criteria or on the same assessment of content.
Theory tends to equate relevance with what is really ‘significant’ in the longer
perspective of history and what contributes to the working of society, for instance,
informed democracy. From this point of view, a good deal of news, such as that about
personalities, ‘human interest’, sport or entertainment, is not regarded as relevant.
Journalists tend to apply professional criteria and a feel for news values that balance
the longer-term significance with what they think their public is interested in.
The issue of what counts as ‘impartiality’ in news seems relatively simple but can
also be complex in practice, not least because of there is little chance of achieving a
value-free assessment of value freedom. Impartiality is appreciated mainly because
many events involve conflict and are open to alternative interpretations and
evaluations. This is most obviously true of political news, but much the same can be
said about sports. Most generally, the normal standard of impartiality calls for
balance in the choice and use of sources so as to reflect different points of view, and
also the presentation of two (or more) sides where judgments or facts are contested.
Another aspect of impartiality is neutrality in the presentation of news separating
facts from opinion, avoiding value judgements or emotive language or pictures. The
term ‘sensationalism’ refers to forms of presentation which depart from the
objectivity ideal and measures of news text sensationalism have been developed.
Methods have also been tested for application to visual content in news.
There is also evidence to show that the choice of words can reflect and imply value
judgments in reporting on sensitive matters, for instance, relating to patriotism or

Odisha State Open University, Sambalpur

Page 33

race. There are also indications that particular uses of visuals and camera shots can
lead the viewer in certain evaluative directions.
Impartiality often comes down in the end simply to the absence of intentional
avoidance of ‘bias’ and ‘sensationalisation.’
2.8

or

IDEOLOGY AND MEANINGS

Meanings are not located in the text itself. Reading is not akin to using a can-opener
to reveal the meaning in the message. Meanings are produced as a result of the
interactions between the text and the audience. It is a dynamic act in which both
elements contribute equally. When the text and the audience are members of a tightly
knit culture or subculture, the interaction is smooth and effortless: the connotations
and the myths upon which the text draws on fit closely fit closely, if not exactly, with
those of the audience members. The reader and the text, says the semiotician,
together produce the preferred meaning and in so doing the reader is constituted as
someone with a particular set of relationships to the value system and to the rest of
the society. This is ideology at work.
Raymond Williams finds three main uses of ideologies. These are:
1) A system of beliefs characteristic of a particular class or group.
2) A system of illusory beliefs- false ideas or false consciousness-which can be
contrasted with true or scientific knowledge and
3) The general process of the production of meanings and ideas.
Myths and connoted values are what they are. For example, a man who holds a
particular set of attitude about young people and believes that a couple of years of
National service will give them all a ‘bit of backbone’ and solve most of the social
problems will have similar attitudes on subjects like crime and punishment, class,
race and religion. We can conclude from it, that he has a right-wing authoritarian
ideology.
What a few psychologists go on to argue, however, is that ideology is determined by
society and not by individuals. Marxists, who tend to regard the term as their
particular property, always relate ideology to social relations. They believe that it is
socially determined and not individualistic. For the Marxists, the social fact that
determines ideology is class and the division of labour.
Even science has its own ideology-The ideology is that science is the ultimate
problem-solver, that science is humanity’s ability to understand and dominate nature;
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that it increases the human potential to achieve material prosperity and earn security;
and that it represents one of the pinnacles of human achievement. Its connotations
are of positive moral and functional values: it is good and useful. There is, of course,
a counter-myth with appropriate counter-connotations current among the
ecology/conservation subculture, but as people of the age of science, our dominant
myth contains the sort of concepts outlined above.
Signs give myths and values in concrete forms and in so doing both endorse them
and make them public. In using the signs, we maintain and give life to the ideology,
but we are also formed by the ideology and by and our response to ideological signs.
Ideology, then, is not a static set of values and ways of seeing but a practice. Ideology
constitutes one as a particular member of one’s science- based culture, by the very
fact that one is able to use and respond appropriately to signs, connotations and
myths. In participating in the signifying practices of a person in her/his culture, s/he
becomes the means by which ideology maintains itself. The meanings a person finds
in a sign, derive from the ideology within which the sign and s/he exists: by finding
these meanings a person defines herself or himself in relation to the ideology and in
relation to her/his society.
Semiotic analysis can help us to make visible the ideological meanings which
normally lie unacknowledged in communication. In this sense semiotic analysis is
must necessarily be a political act.
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2.9

CHECK YOUR PROGRESS

1.
What is Discourse analysis?
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
2.
Explain the uses of Semiology.
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
3.
Analyze news objectivity and its measurement.
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
4.
Define Ideology and its meaning.
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
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UNIT-3

SEMIOTIC ANALYSIS; SIGNIFIER AND
SIGNIFIED

Unit Structure
3.1 Learning Objectives
3.2 Introduction
3.3 Process School and Semiotic School
3.4 Signifier and Signified
3.5 The Reader and the Meanings
3.6 Peirce’s Model
3.7 Saussure’s Model
3.9 Check Your Progress

3.1

LEARNING OBJECTIVES

After completion of the unit you should be able to understand:
 Semiotic analysis
 Signifier and Signified
 The reader and its meaning
 Peirce and Saussure model
3.2

INTRODUCTION

Semiotics as opposed to ‘semantics’, which studies meanings (that is the things
which signs signify), semiotics examines the signs themselves- their structure, their
modes of signification, their interrelation, etc. conceived in the late nineteenth
century by American philosopher Charles Sanders Peirce, semiotics expands the
analysis of signs beyond verbal signs alone to include any phenomenon that points
towards some meaning or other object.
A high temperature may be treated as the signs of disease. The relationship between
the sign and meaning is being a causal one or a flag may be treated as the sign of a
nation, the relationship being one in which a recognized authority stipulated at a
certain historical moment that the flag represent the sovereign power of the state.
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It is the signifying surface that counts, and the way in which it functions in a
signifying system (such as the system of symptoms and their medical diagnosis).
The work of semiology or semiotics involves cataloguing signs by their operations,
determining the relation between a sign and its meaning and extrapolating the rules
by which a sign system works.
‘Semiology’ is the science of sign systems’ or signification. Originally founded on
the study of general linguistics by Ferdinand De Saussure, it was developed into a
method for the systematic analysis and interpretation of all symbolic texts. Systems
of signs are organized within larger cultural and ideological systems that ultimately
determine meaning. A key element of semiology is the idea that any (meaningful)
sign (of any kind) has a conceptual element that carries meaning as well as a physical
manifestation (word, imageeto).
‘Semantics’ is the study of meaning, usually the province of linguists and the
philosophers of language. As applied to literary study, semantics ponders the
difference between the denotative and connotative meanings of words, the influence
of context on those meanings, and how they function in fiction and poetry.
Critic I.A. Richards drew an important semantic distinction when he divides meaning
into four kinds (Practical Criticism-1929). First he names ‘sense’- the thing we wish
to say; second comes ‘feelings’- the attitude we take toward the sense; third is ‘tone’the attitude we have toward audience; and fourth is ‘intention’- the effect we wish to
promote.
Richard point is that sometimes one meaning stands out, sometimes another.
3.3

PROCESS SCHOOL AND SEMIOTIC SCHOOL

There are two main schools in the study of communication. The ‘Process School’
sees communication as the transmission of messages. It is concerned with how
senders and receivers encode and decode; with how transmitters use the channels and
media of communication as a process by which one person affects the behaviour or
state of mind of another. If the effect is different from or smaller than that which was
intended, this school tends to talk in terms of communication failure and look to the
stages in the process to find out where the failure occurred.
The semiotic School sees communication as the production and exchange of
meaning. It is connected with how messages or ‘texts’ interact with people in order
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to provide meanings; that it is concerned with the role of texts in our culture. It uses
terms like ‘signification’ and does not consider misunderstanding of things to be
necessarily evidence of communication failure- they may result from cultural
differences between sender and receiver. For this school the study of communication
is the study of culture. The main method of study to this school is ‘semiotics’- the
science of signs and meanings.
The Process School tends to draw upon the social sciences- psychology and
sociology in particular and tends to address itself to acts of communication. The
Semiotic School tends to draw upon linguistics and the arts subjects and tends to
address the acts of communication.
But each ‘school’ interprets the definition of communication as a social interaction
through messages in its own way.
The Process School defines social interaction as the process by which one person
relates herself or himself to others or affects the behaviour, state of mind or emotional
response of another and of course vice versa. Semiotics, however defines social
interaction as that which constitutes the individual as a member of her/his society or
culture.
The two ‘schools’ also differ in their understanding of what constitutes a message.
The Process School sees a message as that which is transmitted by the
communication process. Many of its followers believe that intention is crucial factor
in deciding what constitutes a message. The message is that the sender puts into it by
whatever means, according to them. But for the semiotics, on the other hand the
message is a construction of signs, which through interacting with the receivers
produce meanings. The sender, defined as the transmitter declines in importance. The
emphasis shifts to the ‘text’ and how it is read. Reading is the way of discovering
meanings that occur when the reader interacts or negotiates within the text. This
negotiation takes place as the reader brings aspects of her/his cultural experiences to
bear upon the codes and sign which makeup the text. It also involves some shared
understanding of what the text is about. We have only to see how different news
media report the same event differently, to realise that how important is this
understanding, this view of the world, which each medium shares with its readers.
So it is very clear those readers. So it is very clear those readers with different social
experiences or from different cultures may find different meanings in the same text.
The common thing is that both of the schools are concerned with codes: The Process
School sees them as the means of encoding and decoding, whereas the semiotics sees
them as systems of meaning
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3.4

SIGNIFIER AND SIGNIFIED

Semiotics or semiology has three main areas of study. They are:
1) The sign itself. This consists of the study of different varieties of signs; of the
different ways they have of conveying meaning; and of the way they relate
to the people who use them. For, signs are human constructs and can only be
understood in terms of the uses people put them to.
2) The codes or the systems into which signs are organized. This study covers
the ways that a variety of codes have developed in order to meet the needs of
the society or a culture or exploit the channels of communication available
for the transmission or delivery, and.
3) The culture within which these codes and signs operates. This in turn, is
dependent upon the use of these codes and signs for its own existence and
form.
3.5

THE READER AND THE MEANINGS

Semiotics, then focuses its attention primarily on the text. The linear process models
of communication give the text no more attention than any other stages in the
process-indeed some of them pass it over almost without comment. In semiotics, the
receiver or the ‘reader’ is seen as playing a more active role than in most of the
process models. Semiotics prefer the term ‘reader’ (even of a photograph or painting)
to ‘receivers, because it implies both a greater degree of activity and also that reading
is something we learn to do; it is, thus, determined by the cultural experience of the
reader.
Semiotics sees communication as the generation of meaning-whether by the encoder
or the decoder. Meaning is not an absolute, static concept to be found neatly parceled
up in the message. Meaning is an active process. Semioticians use verbs like ‘create’,
‘generate’ or ‘negotiate’ to refer to this process. Negotiation is perhaps the most
useful in that it implies the to-and-from, the give-and-take between man and
message. Meaning is the result of the dynamic interaction between sign, interpretant
and object: it is historically located and may well change with time. It may even be
useful to drop the term ‘meaning’ and use Peirce’s far more active term ‘semiosis’the act of signifying.
3.6

PEIRCE’S MODEL

To understand the terms signifier and signified we will take note of Peirce’s model.
First, let us have a look into Peirce’s model.
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Peirce explained his model simply: A sign is something which stands to somebody
for something in some respect or capacity. It addresses somebody, that is, it creates
in the mind of that person an equivalent sign or perhaps a more developed sign. The
sign which it creates, call as interpreting of the first sign. The sign stands for
something, its object’. Peirce’s three terms can be modelled as follows.
Sign

Interpretant

Object
(Peirce’s model)

The double-ended arrows emphasise that each term can only be understood in
relation to others.
As we know a sign refers to something other than itself-the ‘object’ and is understood
by somebody; that is, it has an effect in the mind of the user-the interpretant, we must
realise that the interpretant is not user of the sign, but what Peirce calls elsewhere
‘the proper ‘significant effect’, that is it is a mental concept produced both by the
sign and by the users’ experience of the subject.
For example, the interpretant of the word (sign) ‘School’ in any of the context will
be the result of the user’s experience of that word and of his experience of institutions
called ‘Schools’, the ‘object’. He would not apply it to a ‘technical college’. Thus, it
is not fixed, defined by a dictionary but may vary within limits, according to the
experience of the user. The limits are set by the social convention (in this case the
convention of the English language); the variations within them allows for the social
and psychological differences between the users.
One additional difference between the process and the semiotic models is relevant
here. This is that the semiotic models make no distinction between encoder and
decoder. The interpretant is the mental concept of the user of the sign, whether s/he
is the speaker or the listener or reader or painter or viewer.
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3.7

SAUSSURE’S MODEL

Whereas the American philosopher Peirce’s concern was with man’s understanding
of his experience and the world around him along with his interest in meaning the
Swiss linguist, Saussure’s primary interest was in language. As he was more
concerned with the signs (or in his case words) related to other signs, Saussure
focused his attention much more directly on the sign itself.
The sign for Saussure was physical object with meaning or to use his terms that a
sign consisted of a ‘signifier’ and a signified. The signifier is the sign’s image as we
perceive it such as the marks on the paper or the sounds in the air, whereas the
signified is the mental concept to which it refers. This mental concept broadly
remains common to all the members of a culture who share the same language.
Sign
Composed
of
Signification
Signifier
+
Signified
[Physical existence of the Sign]

External Reality or Meaning
[Mental Concept]

[Saussure’s Model of Meaning]
It is important to remember that the signified are as much a product of a particular
culture as are the signifiers. It is obvious that words, the signifiers, change from
language to language. It is easy to fall into the fallacy that the signified are universal
and that translations are therefore, a simple matter of substituting a French word, say,
for an English one-the meaning is the same. This is not so. Mr. Jones’s mental
concept of oxness must be very different from that of an Indian farmer, and teaching
Mr. Jones the sound of the Hindu word (signifier) for ox does not get Mr. Jones any
nearer to sharing the Indian farmer’s concept of ‘oxness’. The signification of an ox
is as culture-specific as the linguistic from of the signifier in each language.
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3.9

CHECK YOUR PROGRESS
1.
Define Signifier and Signified.
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
2.
Explain Pierce’s Model with appropriate example.
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
3.
What do you mean by Saussure’s Model?
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
4.
Differentiate between Process School and Semiotic School.
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
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UNIT-4

REPRESNTATION OF NATION: CLASS,
CASTE AND GENDER ISSUES IN MEDIA

Unit Structure
4.1 Learning Objectives
4.2 Introduction
4.3 The Class Issue and Marxist Approaches
4.4 Critique of Advertising and Profit Motive
4.5 Violence in the Mass Media
4.6 Gender based critique
4.7 Media Presentation and the question of Bias
4.8 Reality Reflection: A critical perspective
4.9 Minority Audience Rights
4.10 Pressure and Interest Groups
4.11 Representation of Nation in Media
4.11.1 Made for each other
4.11.2 Indexing
4.12 Pack Journalism
4.13 Representation of Gender in Media
4.14 Gender as Discourse: The Culturalist Paradigm
4.15 The gendering of Content
4.16 The project of Feminism
4.17 Gender in the Newsroom
4.18 The healing touch of News
4.19 Identity issues of Belonging
4.19.1 The multifaceted nature of identities
4.19.2 The Indian Context

4.19.3 The Feudal Mindset
4.20 Poverty and Illiteracy
4.20.1 Right to Equality
4.20.2 Critique of Media
4.21 Check Your Progress

References
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4.1

LEARNING OBJECTIVES

After completion of the unit you should be able to understand:
 advertising and gender based critique in media
 representation of nation and gender in media
 the features of Pack Journalism
 media representation of caste, class and minorities
 the healing touches of news
 the role of media in reducing poverty and illiteracy
4.2

INTRODUCTION

In this section we look specifically at situations where the transmitted text or content
in the mass media is the main focus of attention. At issue are possible failings,
omissions and bad intentions, especially in the way social life is presented with
particular reference to groups based on social class, caste and gender. We will focus
on the representation of the nation. This is to say that we will go for a critical
perspective on the text or content of mass media. Other differentiating factors shall
be taken note of wherever they are necessary. The cultural quality of media is also
sometimes at issue, for example in debates about mass culture or the matter of
cultural and national identity.
4.3

THE CLASS ISSUE AND MARXIST APROACHES

One main critical tradition has been based on Marxist theory of ideology which
relates mainly to class inequality but can also deal with some other issues. Grossberg
(1991) has pointed to several variations of Marxist cultural interpretation that deal
with the ‘politics of textuality.’ He identifies three classical Marxist approaches, of
which the most relevant derive from the Frankfurt School and ideas concerning ‘false
consciousnesses.’ Two latter approaches distinguished by Grossberg are
‘hermeneutic’ (interpretative) and ‘discursive’ (digressive) in character, and again
there are several variants.
Compared with classical approaches, however, the main differences are:
Firstly, that ‘decoding’ is recognized as problematic and
Secondly, those texts are seen as not just ‘mediating’ reality but actually
constructing experience and shaping identity.
Marxist tradition has paid most attention to new and actuality because of its capacity
to define the social world and the world events. Drawing on various sources
including Barthes and Althusser, Stuart Hall- (1977) argued that the practice of
signification through language which promote the dominance of ruling-class
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ideology, especially by establishing a hegemonic view of the world, within which
accounts of reality are framed. News contributes to this task in several ways. One is
‘masking’ aspects of reality-especially by ignoring the exploitative nature of class
society or by taking it for granted as ‘natural’. Secondly, news produces a
‘fragmentation’ of interests, which undermines the solidarity of the subordinate
classes. Thirdly news imposes an ‘imaginary unity’ or coherence’-for instance by
invoking concepts of community, nation, public opinion and consensus as well by
various forms of symbolic exclusion.
4.4

CRITIQUE OF ADVERTISING AND PROFIT MOTIVE

There is a long tradition of critical attention to advertising that sometimes adopts the
Marxist approach as described, but also derives from other cultural or humanistic
values. Williamson (1978), in her study of advertising, applies the familiar concept
of ‘ideology’ which is defined by Althusser (197) as representing ‘the imaginary
relationship of individuals to their real conditions of existence’ Althusser also says
that ‘All ideology has the function (which defines it) of ‘constructing’ individuals as
subjects. For Williamson the ideological work of advertising is accomplished (with
the active cooperation of the ‘reader’ of the advertisement) by transferring significant
meanings and ideas (sometimes myths) from experience (such as beauty, success,
happiness, nature and science) to commercial products and by that route to ourselves.
The commercial product becomes a way to achieve the desired social or cultural state
and to be the kind of person we would like to be. We are ‘reconstituted’ by
advertising but end up with an imaginary (and thus false) sense of our real selves and
our relation to the real conditions of our life.
This has the same ideological tendency as that attributed to news in critical theory‘masking’ real exploitation and fragmenting solidarity. A very similar process is
described by Williamson (1978) in terms of commodification, referring to the way
advertising converts the ‘use value’ of products into an ‘exchange value’, allowing
us in our aspiration, to acquire or buy happiness or other ideal states.
The ideological work of advertising is essentially achieved by constructing our
environment for us and telling us who we are and what we really want. In the critical
perspective, all this is illusory and diversionary. What the effect of advertising might
actually be is beyond the scope of any analysis of content, but it is possible to work
back from content to intention and the critical terminology of ‘manipulation’ and
‘exploitation’ is easier to justify than is the case with ideology of news.
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4.5

VIOLENCE IN THE MASS MEDIA

The foremost critical perspective on mass media would probably belong under this
heading. Despite the difficulty of establishing a direct causal connection, it has
always been much easier to demonstrate that media portray violence and aggression
in news and fiction to a degree quite disproportionate to real-life experience than to
show any effect. The argument of critics has been not just that it might cause violence
and crime, especially by the young, but that it is often undesirable, producing
emotional disturbance, fear anxiety and deviant tastes.
Accepting that thrills and action are a staple part of popular entertainment that cannot
simply be banned (although there is some degree of censorship), content research has
been devoted often to understanding the harmful ways in which violence can be
depicted. The scope of criticism includes not only the questions if socialization of
children, but also the issue of violent aggression against women.
4.6

GENDER BASED CRITIQUE

Most central to critical feminist analysis is probably the broad question of how texts
‘position’ the female subjects in narratives and textual interactions and in so doing
contribute to a definition of femininity in collaboration with the ‘reader’. Essentially,
the same applies to masculinity, and both fall under the heading of gender
construction.
For the feminist critique, two issues necessarily arise. The first is the extent to which
media texts intended for the entertainment of women (such as soap operas or
romances) can even be liberating, when they embody the realities of patriarchal
society and family institutions (Radway-1984); Ang-1985). The second is the degree
to which new kinds of mass media texts which challenge gender stereotyping and try
to introduce positive role models can have any ‘empowering’ effect for women
(while remaining within the dominant commercial system).
Ultimately, the answers to these questions depend on how the texts are received by
their audiences. Radway’s (1984) study of romantic fiction argued that there is some
element of liberation, if not empowerment, through what is essentially a woman’s
(own) genre, but she also acknowledged the patriarchal ideology of the form:
“The romance also provides a symbolic portrait of the womanly sensibility
that is created and required by patriarchal marriage and its sexual division of
labour(it) underscores and shores up the very psychological structure that
guarantees women’s commitment to marriage and motherhood (1984).”
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A variety of literary, discourse and psychoanalytic methods have been used in the
critical feminist study content, but there has been a strong emphasis on interpretation
rather than quantification.
The critical feminist perspectives in the 1970s were mainly concerned with the
stereotyping, neglect and marginalization of women.
Rakow (1986) points out that, media content can never be a true account of reality
and it is less important to change media representations (such as having more female
characters) than to challenge the underlying sexist ideology of much media content.
4.7

MEDIA PRESENTATION AND THE QUESTION OF BIAS

Bias in news text or content can refer, especially, to distorting reality giving a
negative picture of minority groups, neglecting or misconstruing the role of women
in society, or differentially favouring a particular political party or philosophy. There
are many kinds of news bias which stops short of lies, propaganda or ideology, but
overlap with and reinforce similar tendencies in fictional text. In general, this
category can be classified as ‘unwitting bias arising from the context of production.
While the territory of media bias is now almost boundless and still extending, we can
summarise the most significant and best-documented generalizations in the
following statements about news text, derived from numerous sources and examples:
 Media news over-represents the social ‘top’ and official voices in its
sources.
 News attention is differently bestowed on members of political and social
elites.
 The social values which are most emphasized are consensual and
supportive of the status quo.
 Foreign news concentrates on nearer, richer and more powerful nations.
 News has a nationalistic (patriotic) and ethnocentric bias in the choice of
topics and opinions expressed and in the view of the world assumed or
portrayed.
 More attention and more prominence are given to men than women in the
news.
 Ethnic minorities and immigrant groups are differentially marginalized,
stereotyped or stigmatized.
 New about crime over-represents violent and personal crime and neglects
many of the realities of risk in the society.
 Health news gives most attention to the most feared medical conditions
and to new cures rather than prevention.
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Business leaders and employers receive more favoured treatment than
unions and workers.
The poor and those on welfare are neglected and/or stigmatized.
War news typically avoids images of death and personal injury-sanitizing
the reality.
Well-resourced and well-organized new sources have more chance of
defining news on their own terms.

Content analysis of fiction and drama has also showed up similar systematic
tendencies to allocate attention and esteem to the same groups who benefit from
prominence in the news. Correlatively, the same minorities and out-group tend to be
stereotyped and stigmatized. Similar tendencies to give an unrealistic representation
of crime, health and other risks and rewards are to be found. The evidence has
normally been derived by applying methods of quantitative analysis to the overt
content of texts, on the assumption that relative frequency of references will be taken
as reflecting the ‘real world’.
4.8
REALITY REFLECTION: A CRITICAL PERSPECTIVE
It is striking how much the evaluation of media text or content comes down to the
question of relation to reality, as if media ought to reflect more or less proportionately
some empirical reality and ought always to be ‘fair’ as between the advantaged and
the disadvantaged.
The assumption that media ought to reflect reality in some direct and proportional
way has been the basis much criticism of media performance and has effects but us
itself open to question. According to Schulz (1988) it derives from an antiquated
‘mechanistic’ view of the relation between media and society. It fails to recognize
the essential specificity, arbitrariness and sometimes, autonomy of media texts and
neglects the active participation of this audience in the making of meaning.
Apart from this fundamental doubt about the expectation of proportional reality
reflection, there are several reflections; there are several reasons why media
content/text should not normally be expected to ‘reflect’ reality in any literal or
statistically representative way. The functionalist theory of media as agents of social
control, for instance, would lead us to expect that media content would overrepresent the dominant social and economic values of the society. We would also
expect social elites and authorities to have more visibility and access.
Indeed, the media do reflect the social reality of inequality when they tip the scales
of attention towards the powerful in the society and towards powerful in the society

Odisha State Open University, Sambalpur

Page 49

and towards powerful nations in the world. The complaint is really that in so doing
they may reinforce it.
The analysis of media organisations has shown how unlikely it is that news will
match some average of reality. Need of authoritative news sources and the
requirements of ‘news values’ are obvious sources for statistical distortion. Drama,
celebrity, novelty and conflict are by definition, abnormal. In addition, fictional
media often deliberately seek to attract an audience, by over-populating their stories
with characters that live more exciting lives and are richer, younger, more
fashionable and more beautiful than the typical audience member. The study of ‘key
events’ and ‘framing’ of news makes it both clear and understandable that ‘reality’
cannot be treated as if all happenings were of equal significance even within the same
category.
The simple fact that mass media are generally oriented to the interests of their
audiences as ‘consumers’ of information and entertainment can easily account for
most of the evidence of reality distortion summarized above.
It is clear that audiences like many things which are inconsistent with reality
reflection, especially fiction, fantasy, the unusual and bizarre, myths, nostalgia and
amusement. The media are often sought out as alternative to reality and an escape
from reality. When people look for models to follow or for objects of identification,
they are as likely to seek and idealized an idealized as a realistic object or model.
From this point of view, the reality ‘distortions’ observed in content are not in
themselves surprising or necessarily regrettable. However, a significant determinant
is also the efforts of interested agents to shape their own image and dominate the
flow of communication.
4.9

MINORITY AUDIENCE RIGHTS

Inevitably mass communication tends to work against the interests of small and
minority audiences. An audience research project that is independent and peoplecentered should pay attention to the needs and interests of minorities by way of
recognition and finding ways to promote their viability. In this context, minority
covers a potentially wide range of factors, including gender, political dissent,
locality, taste, age ethnicity and much besides.
4.10 PRESSURE AND INTEREST GROUPS
Relations between media and society are often media-ted through a wide range of
more or less informal but often organized, pressure groups which seeks to influence
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directly what the media do-especially by trying to set limits to what they publish.
There are many examples of established bodies, such as religious, occupational or
political bodies, complaining, and lobbying on a range of issues, often to do with
matters of morality, perceived political bias or minority representations (Shemaker
and Reese-1991). In many countries, there is a legal and social pressure on the media
to be positive towards minorities of all kinds including ethnic, women, gays,
lesbians, trans-genders and more sensitive to the needs of vulnerable groups such as
children, the poor, disabled and homeless people and mentally ill. We can add human
rights activists and environmentalists into the list.
While media are usually cautious in handling such pressure and are reluctant to yield
their autonomy (the pressures often tend to cancel each other out), there is evidence
of success by outside agencies in influencing the text/content. Usually access
depends in perceived legitimacy of the claim to be heard, but sometimes public
relations (PR) can influence this perception. Access may also be given where a
mediums commercial interest might be threatened by bad publicity. According to an
extensive U.S. study by Montogomery (1989), the effective advocacy groups @were
those goals were most compatible with the TV network system and whose strategies
were fashioned with a keen sense of how that system worked. Success also depends
on the degree of public support among the general public for a particular advocacy
position.
It is usually impossible to distinguish unacceptable pressure (or the act of yield to it)
from the general tendency of the media to try to the please as many of their audiences
(and advertisers) as possible and to avoid hurting minorities or encouraging
antisocial activities. The media are also wearily of legal reprisal and inclined to avoid
unnecessary controversy or departures from verifiable facts which are in the public
domain.
Media avoidance behaviour in response to social or legal pressure has to be accepted
as legitimate, within the rules of the media-institutional ‘game’, but the general result
is to ensure a differential more positive treatment for the better-organised and more
socially central minorities and causes (Shoemaker-1984). Weaker and more deviant
groups get a worse press and exert little influence Paletz and Entman (1981)
exemplified, such marginal groups with little positive access to, or control over
media coverage as ‘unofficial strikers, urban rioters, student militants, radicals and
impoverished reactionaries. The composition of this category will vary, but the
general principle remains the same.
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4.11

REPRESENTATION OF NATION IN MEDIA

There is little doubt about the complex and powerful links between the mass media
and the national political system (and even the state itself). This is not to argue that
the media are necessarily subordinate to politicians or governments. The links
between the two are as often characterized by conflict and suspicion.
The links between political and media system has a large intercultural differences.
Nevertheless, in each case the connections are related to structure, conduct and
performance. First, there is a body of law, regulation and policy in every country,
which has been negotiated through the political system, and which guarantees rights
and freedoms and sets of obligations and limits even to the mostly free media in the
public sphere. In many countries there is a public sector of the media (usually
broadcasting) over which governs have ultimate control and there are diverse ways
in which management of these organisations is penetrated by political interests, even
where they have some autonomy.
4.11.1 Made for each other
Owners of private media generally have financial and strategic interests that lead to
efforts to influence political decision-making. Not infrequently they have open
ideological positions and even political ambitions of their own. The endorsement of
political parties by newspapers is more common than not and sometimes political
parties control newspapers. For electoral reasons, politicians are often obliged to
court the favour of powerful media so the flow of influence can be two-way.
At the level of performance, the content of most daily media is still often dominated
by politics, but not usually because it is so fascinating and newsworthy for the public.
While citizens do need to be informed and advised in the longer term, they do not
really need what they are offered every day. The reasons lie party in the advantages
for the news media in terms of a free staple commodity and partly in the enormous
efforts made by political interests to gain access to the public for their diverse ends.
It also stems from long-standing links between media and political institutions that
cannot easily be broken. Politics cannot do without media, and the kind of (news)
media we have would struggle without politics.
Siebert et al.’s book Four Theories of Press (1956) offers a founding principle that
has guided most efforts to analyse the relationship. This is given in the Box below:
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4.11.2 Indexing
The press always takes on the form and coloration of the social and political structures
within which it operates. Especially, it reflects the system of social control where the
relations of the individuals and institutions are adjusted.

The question arises as to why in modern times the mainstream media in free
democracies seems so inclined to reflect rather than challenge the policy direction of
the day. Why do they so steadily carry out the role of ‘social controller’, rather than
the role of watchdog and critic celebrated in journalistic ideology? Bennet (1990)
has put forward a well-supported theory of relations between the state and
government power on the one hand, and the press on the other, as the things are in
the USA. It holds that responsible journalists generally limit their critical role in
relation to the state, where issues and conflict arise, to representing or ‘indexing’ the
range of views of government and other major institutional factors. They do not have
an obligation to introduce minority or ‘extreme’ viewpoints or reflect an independent
voice of ‘public opinion’.
For instance, the Iraq war that started in 2003 (Bennet et al -2007) illustrates
vividly the effect of ‘indexation’ in the publication of the Abu Gharib torture
photographs in 2004. The US administration refused to use the word ‘torture’,
preferring ‘abuse’ or ‘mistreatment’ and was overwhelming followed in this by the
mainstream U.S. media. The story is that the US soldiers reportedly tortured the
captured the Iraqi soldiers excessively. The indexing theory offers a convincing
explanation of this phenomenon as expressed by Bennet et al. it is given in the box
below.
The Essence of Indexation Theory:
The core principle of the mainstream press system in the United States appears to be this: the
mainstream news generally stays within the sphere of official consensus and conflict
displayed in the public statements of the key government officials who manage the policy
areas and decision-making process that make the news. Journalists calibrate the news based
on this dynamic power principle…This ongoing implicit calibration process conducted by the
press corps creates a weighting system for what gets into the news, what prominence it
receives, how long it gets covered, and who gets the voice on stories.
Bennet et al. 2007

Although the rationale described in the Box is consistent with democratic principle,
since journalists primarily reflect the perspective of the elected representatives, it
also allows the latter much power to define their own view of public opinion and act
accordingly without much restraint from the press. What is missing seems to be a
role for the media in speaking for the public or informing independently.
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The process described as ‘indexing’ is clearly present in other countries, partly
because, it is in some respects a consequence of the addiction of journalists to the
practice of objectivity which requires both ‘balance’ and easy access to credible
sources that leads generally to the authorities and established experts. In countries
with well-established public broadcasting systems, these tend to follow a version of
the ‘indexing’ logic, although with scope for diversity. However, the precise
situation depends on the prevailing political culture. In Japan, the public broadcasters
take care of impartial information, but the mainstream newspaper press, despite
political diversity, operates a form of news cartel (the ‘Kasha’ press clubs) that
maintains a cosy relationships with power and generally acts as a conduct for the
information provided by the government and other institutions (Gamble and
Watanabe-2004). In Russia, there is much evidence that, the media are very
dependent on government and commercial support, with an almost institutional
clientilism infecting journalism (Stromback and Dimitrove-2005; Rudikova-2008).
Becker supports a very pessimistic view of media freedom under Putin, but also
emphasized the need to differentiate between the many more and less authoritarian
regimes in the world, as between the self-proclaimed democracies.

4.12 PACK JOURNALISM
Paletz and Entman (1981) attributed the propagation of a ‘conservative myth’ by the
U. S media during the 1970s mainly to ‘pack journalism’-the tendency of journalists
to work together, arrive at a consensus, cover the same stories and use the same news
sources. In their coverage of the Balkan Wars, the Gulf crisis of 1990-91 and
subsequently, most western media have tended to frame the news that is both
consensual and supportive of western actions, although the Gulf War should deep
fissures.
A tendency for the mainstream media conditions of war or emergency has often been
observed, with various explanations offered (if explanations are needed). A key
theory in this matter provided by Bennet (1990) has already been discussed in this
section. His theory proposes that journalists tend to reflect or ‘index’ the range of
voices and viewpoints according to the range of views in the mainstream political
debate. This tends to marginalize minority and critical voices and promotes an
apparent consensus. Althaus (2003) provides some evidence for this thesis and it
seems to have been confirmed by the case of Iraq.
The notion of media ‘structure reality’ in a way that is often shaped by its own needs
and interests has been demonstrated. An early example was the study by Lang and
Lang-1953 of the television coverage of the return of General McArthur from Korea
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after his recall. This showed how a relatively small-scale and muted occasion was
turned (in its reporting) into something approaching a mass demonstration of
welcome and support by the selective attention of cameras and commentary to points
of most activity and interests. The reportage was seeking to reproduce from rather
unsatisfactory materials a suitable version of what had been predicted as a major
occasion.
The media coverage of a large demonstration in London against the Vietnam War in
1968 followed much the same pattern. The coverage was planned for an event
predefined, largely by the media themselves, as potentially violent and dramatic, and
the actual coverage strained to match this predefinition, despite the scarcity of
suitable reality material. The same research (Halloram et al-1970) supported the
conclusion that audience perceived the event more in line with its framing on
television than as it had actually transpired. Evidence of an actual effect from such
media practices on how people define reality is not easy to find.
4.13

REPRESENTATION OF GENDER IN MEDIA

We need to understand how the media represent the gender, because femininity and
masculinity are part of a dominant ideology. Beyond this, the media still offer guides
and examples of general behaviour and we need to be able to decade these messages.
One area where the theory of differential cultural reading of media texts has made
important advances, in collaboration with feminist research, is in relation to gender.
While communication studies, even of the radical critical tendency, have long
appeared to be largely gender blind’ (perhaps more a matter of unwillingness to see),
one can now justifiably speak of a ‘cultural feminist media studies project’.
This goes far deeper and wider than the original limited agenda of matters such as
the under-representation of women in the media and the stereotyping and sex-role
socialization which was and still is a feature of much media content. Current
concerns also go beyond issues of pornographic media content which matter to
feminists as well as others not only because they are offensive and symbolically
degrading, but because they might be a stimulus to rape and violence.
4.14 GENDER AS DISCOURSE: THE CULTURALIST PARADIGM
The area of gender-related media research is now very large, although in part it
follows lines of theory pioneered with reference to social class and race, it has several
other dimensions. These include an attention Freudian psychoanalytic theory
following the ideas of Jacques Lacan and Nancy Chodrow. Their focus was primarily
on the role of gender in ‘positioning’ the spectator in relation to images (in film,
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photographs research focused on the part played by the media in transmitting a
particular ideology concerning the place of women in society.
According to Van Zoonen (1994), most of the earlier gender-relevant media research,
including the psychoanalytic theory, implicitly, at least followed the transmission
model of effect, based on the direct reaction of a receiver to a message stimulus. She
suggests that there has no emerged a new paradigm, essentially culturalist in
character, which offers a better way of understanding how the media related to
gender. At the core of the new approach is the idea of ‘gender as discourse, a set of
overlapping and sometimes contradictory cultural descriptions and prescriptions
referring to sexual difference’. The second key basis is an emphasis on the active
construction of meanings and identifies by ‘readers’ of media texts.
In general, the new perspective for feminist media research addresses the following
main questions: how are discourses of gender encoded in media texts? How do the
audiences use and interpret gendered media texts? How does audience reception
contribute to the construction of gender at the level of individual identity?
The question of gender touches almost every aspect of the media-cultural
relationship. Most central is probably the question of gender definition. Van Zoomen
writes that the meaning of gender is never given but varies according to specific
cultural and a historical setting is subject to ongoing, discursive struggle and
negotiation.
4.15

THE GENDERING OF CONTENT

Partly at issue is how gender differences and distinctiveness are signified. Another
general aspect of the struggle is over the differential value in society attaching to
masculinity and femininity.
The gendering of content may also be studied at the point of production since most
media selection and production work is carried by men. In this matter attention has
also been directed to ‘the news’, which was for long largely a male preserve and in
its dominant forms and contents (politics, economics, sports) was oriented more to
male readers. A continuing theme of feminist media critique has been the relative
invisibility of women in news and they ghettoization to certain topics.
Gallagher (2003) cites a large-scale and international study (by Media Watch)
showing that only 17 percent of news subjects were with much lower percentages, in
relation to politics and business.
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This has been changing, one of the components of contemporary critiques of the
decline of the news media has been the alleged trivialization, personalization and
sensationalism which are (in line with dominant stereotypes) often synonymous with
‘feminisation’. New media, both television and the press, are certainly actively
seeking to interest female readers and viewers and are also engaging in extreme
competition for the elusive mass audience.
Studies of media audiences and the reception of media texts have shown that there is
relatively large difference according to gender in the manner of use of media and the
meaning attached to the activity. Certain genres are clearly gendered in their appeal.
A good deal of the evidence can be accounted for by patterned differences in social
roles, by the typical everyday experience and concerns of men and women, and by
the way gender shapes the availability and use of time. It also relates to power roles
within the family and the general nature of the relationships between women and
male partners or women on the wider family (Morley-1986).
There may also be deep roots in psychological differences between male and female.
In considering such, matters, it is especially important to take note of Van Zoonen’s
warning that the context is continually changing and that ‘the codes that confer
meaning into the signs of femininity are culturally and historically specific and will
never be completely unambiguous or consistent’.
A gendered –based approach also raises the question of whether media choice and
interpretation can provide some lever of change or element of resistance for women
in a social situation still generally structured by inequality. The potential for
oppositional reading and resistance has been invoked both to explain why women
seem attracted to media content with overtly patriarchal messages (such as romance
fiction) and to help re-evaluate the surface meaning of this attraction (Radway-1984).
One can say, in summary that, differentially gendered media culture, whatever the
causes and the forms taken, evokes different responses, and that differences of gender
lead to alternative modes of taking meaning from media.
4.16

THE PROJECT OF FEMINISM

Feminism is a political as well as a cultural project and feminist media studies have
inevitably been caught up in wider debate within cultural media studies about the
political significance or not popular culture. This stems in part from the great
attention that has been paid to popular genres like soap operas and talk shows that
oriented to female audiences.
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Things have changed in the media, with much more content by women and for
women, with no inhibitions about female sexuality. They have also changed in media
research through the ‘redemption’ of popular culture.
However, there remains a tension over the direction, to be taken by feminist theory
and research in respect of the political goals of the movement. Not all are convinced
about the relevance of the changes in the media and new popular cultural theory. Van
Zoonen, for instance, emphasizes the need to distinguish between news and
entertainment. As to the former she says that it is ‘completely justified to expect a
decent, ethical and more or less accurate representation of feminist politics and
politicians in the news media (1994). She does not apply the same criteria to popular
culture, which belongs to the realm of ‘collective dreams, fantasies and fears’.
Hermes (1997) takes a more positive view of the potential role of popular culture,
arguing for a concept of ‘cultural citizenship.’
Women in news organisations:
The case of gender seems to promise a good test of the proposition that
personal
characteristics will influence content, since it has been a claim of part of the feminist
movement that the media have been in various ways on the gender war. As usual, it
turns out not to be so easy to reach a conclusion.
There
is
an
empirical
correlation between the relatively low number and lower occupational status of
women in news media.
4.17

GENDER IN THE NEWSROOM

The issue is not confined to the question of news, but news is often singled out as of
particular significance for the wider question of inequality and construction in
society. Van Zoonen (1994), according to evidence from the Netherlands reported
that the typical lesson learnt in journalism schools was that ‘feminism’-even
moderately defined and professional journalism were at odds with each other’. In
other words, socialization worked to induce conformity in practice to traditional
ways of making news, even though many young women journalists felt they had
autonomy. One general conclusion to be drawn from this and other evidence is that
gender always interacts with the organizational context. The result may be different
from case to case. So far, evidence of the direct influence of gender in the newsroom
is very limited.
Van Zoonen (1988; 1991) has also argued that a more fundamental approach to the
construction of gender is needed. She points to the basic inconsistencies in the
assumption that having more women in the newsroom would change the news, for
the better. But evidence does not give good empirical support for this assumption.
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There has been significant increase in female participation in the workforce without
any noticeable changes in the ‘nature of news’.
There are divergent views as to what constitutes ‘change’. Should the news become
‘feminized’; or should ‘femininity’ itself be redefined (perhaps in the direction of
masculinity)? The European commission report cites French research by Erik Neveu
that showed ‘signs of a feminine tone or slant among women journalists in terms of
a tendency to report on ‘ordinary lives, a less differential attitude towards authorities
and the use of psychological approaches in the reporting of political lives’. However,
this was not evidence of ‘feminine habitus’ within journalism but the result of a
circular process following the allocation of certain topics to men or women.
4.18

THE HEALING TOUCH OF NEWS

There are two distinct issues here: that of journalistic autonomy versus determination
(by external forces or the organizational hierarchy or ‘media logic’) and that of the
desirability of change to the nature of news and the direction it might take. None of
this is an argument against the fact of there being gender differences or against more
equal employment of women or against change, but the various issues are separate
and cannot all be bundled together under the general heading of having more women
in news organization.
If the central matter is the way gender is constructed, then a broader approach is
needed. It is also the case that broad changes in media, including efforts to attract
more female readers to the press and the differentially growing purchasing power of
women, are leading to certain feminizing trends, perhaps independent of the number
if women employed or their degree of managerial responsibility. Even so a necessary
condition for more equitable treatment of women in news will be the gradual rise of
women to positions of power within media organisations.
4.19

IDENTITY ISSUES OF BELONGING

Identity is the cornerstone of our times and its gives us a sense of place. As we
grow up, we encounter many situations in which we ask ourselves or are asked the
question ‘Who am I’, which penetrate to the deepest level of our being. Stuart Hall
(1996) defined identity as each individual’s particular way of identifying her or
himself within specific cultural contexts. Identity manifests personal or group
characteristics and expresses specific membership. It is generally agreed that the
term ‘identity’ refers primary to a person’s subjective experience of her or himself
in relation to the world and as such it should be differentiated from concepts like
character or personality. One can share character traits with many people, but the
sharing of such traits does not require any active personal engagement; however,
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sharing an identity implies that we actively engage part of our being in order to
identify with a certain group.
4.19.1 The multifaceted nature of identities

The notion of active engagement indicates that one’s identity is formed through
cultural processes, which are in turn conditioned by cultural structures. The
multifaceted our identities is experienced and negotiated constantly in everyday life.
Individual (or personal) identity refers to categorizing an individual as distinct from
others collective (or social) identity refers to a categorization based on group
membership. Racial identity is a type of collective identity. Generally, racial identity
involves a human group that characterizes itself and/or is characterized by others as
being distinct by some immutable biological differences. Race has been used not
only for social categorization but also for discrimination throughout history. Humans
in cultures desire positive individual and group identities, which are expressed in
their communicative interactions.
We categorize people based on their group membership. Different categories give us
social identities and systematically order the world around us. Throughout our lives,
we identity with various social groups and hence develop multiple identities.
In addition to culture and religion, identities can be defined by gender, class, race,
ethnicity, political orientation, nation, social groups, occupation and geographic
region. Sometimes we are positioned into categories that we do not want to be a part
of. In addition, while some group memberships are voluntary (e.g. religion,
occupation), others are involuntary (e.g. sex, age). Because of our multiple group or
sub-group memberships we are always engaged in communication with people from
outer groups and identities. Outer groups are groups that we do not belong to and in
groups are groups that we belong to, such atre divided into different types:
Personal identity
Personal identity defines an individual in terms of her or his differences to others.
The individual creates a self-image and responds to the image created. Others also
expect the individual to act in accordance with her/his self-image. Aspects of
personal identity include physical features, hobbies, interests, family relationship,
and social circle, as well as personal aspects of age, sex, nationality, religious
affiliation, disability, sexual orientation and so forth. The specific way in which
each of us see ourselves in relation to those around us and those things that make us
unique are all a part of our personal identity.
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Gender Identity
Gender identity is a part of a personal as well as a social identity. The term ‘gender’
entails social roles established for the sexes, while the term ‘sex’ refers to a biological
category, usually determined at birth. Gender is a social interpretation of biological
sex and its associated cultural assumptions and expectations. All cultures divide
some aspects of human existence into distinct male and female roles-the norms of
behaviour, expectations, and the assumptions associated with them vary across
cultures.
However, gender identity is not necessarily limited to male or female. In some
societies another gender identity is possible, culturally defined as a third gender. The
native American ‘berdache’ is defined as an individual with two spirits, both
masculine and feminine. The ‘berdache’ is believed to have super-natural powers.
The ‘hijra’ of India are recognized as a special caste. They are transgender people. It
is the society that defines the gender roles we know as feminine or masculine.
People perform their gender identities daily as a matter of routine.
Ethnic identity
Ethnic identity can be based on national region, race or religion. Ethnicity is different
from race, but as a concept is often used interchangeably with or in relation to race.
However, race is based on biological characteristics while ethnicity is based on
cultural characteristics shared by people of a particular race, national origin or
language. Ethnic identity refers to a sense of belonging to or identification with an
ethnic group. Individuals associated with a particular ethnic group do not necessarily
act in accordance with ethnic norms, depending on their level of ethnic identification.
For example, many Australians identity their ethnicity based on the countries from
which their ancestors came.
Some Vietnamese refugees who came to Australia during the 1970 as adopted
orphans may still identity themselves as Vietnamese, although they were brought up
in Anglo-Australian culture and may not even have a Vietnamese name. Thus, the
content and salience of person’s ethnic identity reveals the significance of her or his
ethnicity.
Gudy Kunst (2004) states that’ it is the shared cultural characteristics that influence
communication, not the biological characteristics associated with race. In
intercultural communication, therefore, it is our ethnic identification that influences
our behaviour when we interact with others.
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It does not necessarily suggest that membership of an ethnic group automatically
translates into identification. As Alba (1990) noted, ‘individuals may be ethnic in
their ‘identities’ and still consciously reject their ethnic backgrounds’. Skin color, for
example, does not automatically guarantee a person’s physical attributes or ethnic
origin and her/his psychological feeling of belonging to the ethnic group and the
values s/he cherishes.
In addition to the value content, ethnic identity is also concerned with the issue of
salience. Salience refers to the likelihood that an individual willacknowledge
her/his identity in a given context. For example, ethnic identity can be demonstrated
by adherence to customs, tradition, language or way of living.
Cultural identity
Cultural identity refers to those social identities that are based on cultural
membership; they are our identification with and perceived acceptance into larger
cultural group, into which we are socialized and with which we share a system of
symbols, values, norms and traditions. Cultural identity involves the emotional
significance we attach to our sense of belonging to a larger culture. We are more
aware of our cultural identities when we find ourselves in another culture than when
we are in our own culture.
Our cultural identity comprises elements such as physical appearance, racial traits,
skin colour and language and is framed through socialization. The level of our
cultural identification influences our bahviour.
Like ethnic identity, cultural identity also has value and salience content. Value
content refers to the criteria that people hold to evaluate appropriate or inappropriate
behaviour.
Cultural identity salience refers to the strength of identification with a larger cultural
group. A strong sense of affiliation indicates high cultural identity salience, whereas
a weak sense of affiliation reflects low cultural identity salience. Cultural identity
salience can be reflected consciously or unconsciously. The more our self-concept is
influenced by our larger cultural values, the more likely we are to practise them in
communication.
Although cultural identity is often defined by one’s nation, it is important to note that
it is still different from national identity. Cultural identity refers to the sense of
belonging to one’s larger culture, whereas national identity refers to one’s status in
a specific nation.
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National identity
National identity refers to a type of identity that is characterized by one’s individual
perception of him or herself as a member of a nation: Smith (2007) contends that
national identity is a politically organized category that is being reproduced and
reinvented through different symbols, values, memories, myths and traditions that
compose the distinctive heritage of a nation, and the identification of the individuals
with the cultural elements of that heritage. A national flag hanging outside
a
government building in every country represents a symbol of national identity
because the national flag symbolizes the distinctive character of a nation. Every
nation has also a national anthem as a symbol of national identity.
National identity has two characteristics. First it is based on a set of common
characteristics that holds members of the nation together. These characteristics
include a common descent, a shared culture and language, a common historical
heritage and a common legal and economic system (Smith-1995). National identity
creates feelings of national belonging-where you belong is where you feel safe,
where you are being recognized and being understood, where you are ‘among your
own people-they understand you, as you understand them, and this understanding
creates a sense of national identity.
Second, national identity always implies differences-it involves not only an
awareness of the group (people) from the same nation) but also an awareness of
others from whom the nation seeks to differentiate itself. Like other identities,
national identity suggests similarity, unity and difference; it is salient in relation to
other nations we create distinctive national markers. The United States prides itself
in being free from historical ties and France promotes itself as culturally and
historically based.
National identity embraces both political and cultural aspects. The political relates
to the presence of common political institutions, rights and duties, while the cultural
refers to people’s sense of belonging to a common cultural heritage Hutchison-1987).
A nation’s history and myths of origin serve to reinforce the sense of national
identity. For example, the Jewish myth is based on the notion of ‘chosen people’ and
the story in Exodus, the Italians see themselves uniquely descending from the
Romans and relate their identity to the history of Roman and relate their identity is
founded on the belief that they are the direct descendants of ancient Greeks; Indians
see their roots in the stories of the Mahabharata and the Ramayana; in Japan the myth
of origin starts with the legend of Emperor Jimmy (Saton-Watson-1977).
The historical accuracies of all these myths can easily be challenged. Nevertheless,
the power of such myths helps to create a sense of national identity.
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Identities and Intercultural Communications
Stuart Hall claimed that ‘Identity is narrative, the stories that cultures tell themselves
about who they are and where they came from.’ Identifies are both externally and
internally defined-we are created by ourselves and by others at the same time the
perception of ourselves and others influence how we communicate with those others.
Our appearance, values, dress and language all reveal who we are and subsequently
influence our relationships with others. For example, theorists of intercultural
communication have studied the dominant Western social category of ‘witnesses’ in
many different ways. They have analysed structural advantages which is linked to
(white) privileged but is not equivalent to it. They have also examined cultural
activities that mark white identity. To understand the factors underlying racial
identity means to explore new ways of understanding racial identifications as
complex social meanings, rather than as objective biological categories.
This means that although the existence of visible racial traits is relevant to racial
identity, the significance of such traits is always embedded in specific sociohistorical relations of power. For example, hair has a power to shape personal and
collective identifies in the lives of African-American women in the United States, as
it represents a particular racial sub-group. Banks (2000) conducted interviews with
50 black girls and women between 1996 and 1998 to explore the political
complexities of African-American hair and beauty culture. Banks argued that hair
shaped black women’s identities and their feelings about race, gender, class,
sexuality and images of beauty do not include tight black curs, the decision by many
African-American women to straighten their hair and use pressing combs reflects a
devaluation of their cultural hair.
Identity conflicts may arise in intercultural situations if one is not treated in the way
one expects. Argent (2003) writes that feeling or being made to feel different is a
major issue for adopted children, particularly those with different cultural
background from their parents or those with disability. For an adopted child, the
stigmas of not living with their birth family, as well as living as a cultural minority,
may require a long psychological and cultural adjustment. Many children adopted
from minority groups have to conform to the demands of the dominant culture, which
means an internalization of dominant norms, assimilation into dominant culture, and
acceptance of its identity. Similarly, communication with these subgroups defined
by socio-economic class may present problems, because the most basic class
distinction is between the powerful and the powerless. If people from social classes
with greater power attempt to retain their own positions in a culture, intergroup
communication is unlikely to be successful.
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Developing Intercultural Identity
Individuals who acquire an intercultural identity are willing to negotiate these
differences. They are able to reach intercultural agreements and they want to
integrate diverse cultural elements and achieve an identity extension. In particular,
they wish to go beyond an ‘unexamined identity’, which is the stage of acceptance
of the dominant norms and a lack of willingness to look into one’s identity and
reconstruct or renegotiate it. One of the widely known approaches to developing this
intercultural identity is the ‘Development Model of Intercultural Sensibility’
4.19.2 The Indian Context
Human Rights, being dynamic, inalienable and indivisible, are fundamental to the
dignified existence of individuals. They have a direct impact on the society. Human
rights ensure prosperity in society by having a satisfied and productive people. Social
and economic rights take care of the weaker and
less privileged sections of the
society by providing them equality of opportunity and in the matter of education,
employment and mobility. Equality in enjoyment of public facilities and in access
to public employment enables upward mobility of the down-trodden. Economic
opportunities and equality enables the citizens to strive hard and become more
productive, which in turn adds to the overall prosperity of the society, says Dr. S.
Subramanian in his book ‘Human Rights’ (volume one). It narrates the following:
 Freedom of conscience and free profession,
 Practice and propagation of religion.
 Rights of minorities to establish and administer their own educational
institutions and other rights,
 Helps the religious minorities to live happily with the majority.

Thus, Human Rights help in promoting communal harmony.
Economic equality establishes good relations in society. As basic grievances of
religious minorities, economically backward and others have been taken care of by
the Human Rights, life is free of tension and dissonance. Presence of discontent and
dissonance are the basic causes for political violence, which disturbs the peaceable
conditions in society and retard economic progress. Since peace prevails, there is less
scope for the state to interfere with the activities of the public, who in turn, enjoy
their basic freedoms.
4.19.3 The Feudal Mindset
Why so violations of Human Rights occur in a society? Firstly, it is Feudal attitudes
of the people. The mindset of an average Indian is feudal. As feudalism believes in
the inequality of man, the principles of Human Rights which uphold the universality
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of the human being is not acceptable to the higher echelons in society, whose only
credential to lord over others is the wealth, and the caste in which they are born.
These vested interests violate the basic rights of the poor and economic backward
with impurity, says Dr. Subramanian.
Secondly, our colonial past has taught us to obey the authority without question.
Human Rights advocate principle of natural justice and exercise of authority by the
State as circumscribed by Human Rights. Petty bureaucracy and law enforcement
functionaries expect unquestioned submission to their authority by the citizens.
When confronted with the basic principles of Human Rights and questioned about
the legal base and justification for their actions, they react anger and use violence
against people.
Social mores are yet another factor, which help and assist violation of Human Rights.
The Indian society is changing very slowly and the age-old prejudices of caste system
and gender are deep rooted. When lower castes and untouchables and economically
backwards try to assert their rights, they face retributions and retaliations from the
upper castes. Social mores also justify many evils like dowry, ‘Sati’ and female
infanticide etc.
4.20 POVERTY AND ILLETERACY
Poverty is a great curse. Majority of Indians live below the poverty line. When there
is a grim struggle for existence, many of the principles of Human Rights appear to
them impractical and devoid of merit. When employment itself is scarce, insistence
on payment of minimum wages, abolition of child labour, abolition of bonded labour
etc; appear to them to be constraints in getting employment. For a poor man, if his
child could earn any amount, it is an addition to his income and will keep the pot
boiling. He is unable to see merit in the virtues of universal education and prevention
of child labour. When the targeted beneficiaries themselves do not appreciate the
need and importance of these basic rights, they fall an easy victim to the wiles of the
exploiters and vested interests. Poverty aids and abets the violation of Human Rights
in making the victims collaborate with the exploiters.
Illiteracy prevents proper appreciation of the egalitarian principles involved in
Human Rights. Lack of awareness prevents people from exercising their rights.
Much of the media efforts are to create an awareness which fall short of expectations
due to lack of comprehension of the people due to illiteracy. Since the victims are
not aware of their rights, it becomes easy to violate the same.
Cumbersome legal procedures add owes to our views. Victims are unable to get quick
redressal. They lose faith in the profession and concern for the Human Rights. Since
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justice delayed is justice denied, legal procedures are fully exploited by the vested
interests to create delays and defeat the very purpose of these proceedings.
Years of neglect and impatience of the downtrodden to progress rapidly create ideal
conditions for emergence of political violence movements. When its stability is
threatened, then sanctions use of force to quell the dissidence. Order maintenance
with an iron hand often results in the violation of Human Rights, says Dr.
Subramanian.
Due to historical factors, human rights movement in India was spearheaded by leftistoriented organisations and intellectuals. Till recently, left was not a fashionable word
in political circles. Consequently, the common man treated human rights and the
movement did not get the public support it deserved. Thus a good cause was lost due
to bad representation or advocacy.
However, India has shown the way that a developing country can show the greater
concern for human rights of its people. The Supreme Court, the High Courts, the
National Human Rights Commission and the State Human Rights Commissions are
turning the rhetoric of human rights into an achievable reality. The inhibiting factors
mentioned above leading to violations are slowly giving ground to reason and before
long all people of India will enjoy their Human Rights, says Dr. Subramanian. The
constitution of India is strong enough to make provisions for the realization of rights
given to the people.
4.20.1 Right to Equality
Right to Equality is the cornerstone of all human rights. The state has been enjoined
upon to recognize and ensure this right to citizens. This right in practical terms means
Equality before Law; Equality of Protection in the application of Law and Equality
of opportunity. This right has been enshrined in the International Human Rights
Instruments and the constitution of the Republic of India.
The Universal Declaration of Human Rights says: Everyone is entitled to all the
rights and freedoms set forth in this Declaration, without distinction of any kind such
as race, color, sex, language, religion, political or other opinion, national or social
origins, property, birth or other status. The international covenant on civil and
political rights says all are equal before the law and are entitled without any
discrimination to equal protection of the law. In this respect, the law shall prohibit
any discrimination and guarantee to all persons equal and effective protection against
discrimination on any ground such as race, colour, caste, sex, language, religion,
political or other opinion, national or social origin, property, birth or other status.
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The constitution of India says: The state shall not deny to any person’s equality
before the law of equal protection of laws within the territory of India. The state shall
not discriminate on grounds of religion, race, caste, sex, or place of birth; no citizen
shall on grounds only of religion, race, caste, sex, place of birth or any of them, be
subject to any disability, liability, restriction or condition with regard to
a) Access to shops, public restaurants, hotels and places of public entertainment
or
b) The use of wells, tanks, bathing ghats, roads, and places of public resort
maintained wholly or partly out of State funds or dedicated to the use of general
public, and
c) Nothing in this article shall prevent the State from making any special
provision for women and children.
In India, the Supreme Court, through judicial interpretation has made equality a
dynamic concept. This right has been used to prevent discrimination and sometimes
to uphold discrimination in the interest of social justice. Since welfare government
has a positive duty to uplift the downtrodden and underprivileged, it has to take
affirmative action for their benefit. The government has a responsibility to eliminate
inequalities. Right to equality cannot act as a barrier for the development of people.
The emphasis should be equality in fact and not in theory.
The Supreme Court has observed “mathematical equality is not the touchstone of
constitutionality. Equality is a dynamic concept with many aspects and dimensions
and it cannot be cribbed, cabined and confined within traditional and doctrinaire
limits. From a positive point of view, equality and arbitrariness are sworn enemies;
one belongs to the rule of law in a republic, while the other, to the whims and
caprice of an absolute monarchy. When an act is arbitrary, it is implicit in it that it is
unequal both according to political logic and constitutional law.”
Article-16 which assures equality of opportunity in public employment has a
provision in sub-clause by which reads “Nothing in this article shall prevent the state
from making any provision for the reservation of appointments or posts in favour of
any backward class of citizens which, in the opinion of the State, is not adequately
represented in the services under the State.
The Right to Equality granted under Article 14 to 16 of the Constitution of India
has a wider reach and scope than those mentioned in the International Instruments.
The philosophy that removal of inequalities promotes equality in a positive one and
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India can be proud of the many pronouncements of the Supreme Court strengthening
the same and helping the advancement of socially and economically backward
people.
4.20.2 Critique of Media
Media workers are expected to have a thorough knowledge of the Constitution of
India and the provisions of the Human Rights. Such knowledge will help them to
efficiently the issues relating to various castes, classes and minorities in the media.
The struggle against injustice and exploitation continues in India. Can the media
save the situation? The present day literacy rate is not that encouraging. With the
increase in the urban population there has been a vast increase in the level of readers
of daily newspapers and other periodicals. The practice of reading newspapers and
other materials is not common in the rural areas as most of the newspapers are being
published in urban centres. Most dailies and periodicals as well as the television are
interested in sensationalism. Little interest in the verification of facts and the
resultant irresponsibility are obvious shortcomings of the present day journalism.
Stories are not followed up to their logical conclusions. Whenever an untoward
incident occurs most of the media merely flashes the news without comment or any
further investigation. The editorial vigour is lacking in most of the provincial and
national newspapers.
Media intervention can help an oppressed citizen by repeatedly spotlighting the
wrong done until justice is administered. This calls for series of stories on a particular
topic on daily basis. Vigilant reporting done at the local level can enable the assertion
of the human rights of people. This will provide a new type of investigative reporting
to the media.
Among the varied responsibilities of the press the fundamental one is the
responsibility of publishing the truth. Freedom of expression is indispensable in a
free democratic country. Where a citizen cannot call her/his tongue as her/his own
s/he can scarcely call anything her/his own.
Needless to say, the public should be cognisant of human rights violation
occurrences. No government should assume the power to decide what the people
must know. If the public enforces its right to information, there is little room for the
corrupt to get away.
If the media becomes a little more serious it will truly become the champion of the
poor, less privileged and downtrodden.
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4.21

CHECK YOUR PROGRESS

1. Define Marxist approaches.
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________
2. Explain gender based critique.
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
3. What is Minority Audience Rights?
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
4. What is the Essence of Indexation Theory?
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
5. Define Right to Equality.
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
6. Explain different types of Identity.
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
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