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1.1Learning Objectives
After completion of this unit, learners will be able to understand;
 Private broadcasting model in India
 License for FM Radio
 Cable Television services and regulation in India

1.2 Introduction
By 1991, Doordarshan and AIR was the only news and entertainment channel in India.
The process of socio-economic activities was disseminated with the support of a few
commercial advertisements and funding from the central government. How about
television was the only visual entertainment channel and Radio has a wide range of
rural listeners throughout India.

1.3 Private Broadcasting
1991 was the beginning of international satellite broadcasting in India. The government
brought a major change in the economic forum in the liberation of television
broadcasting which change the country's television environment dramatically.
International satellite television was introduced in India by CNN through its coverage
of the gulf war in 1991. 3 months after Hong Kong-based TV (now owned by Rupert
Murdoch's News Crop.) broadcasted 5 channels in India using the ASIASAT-1 satellite.
By early 1992 a half of the million Indian households where is cable TV telecast. A
year later the figure was close to 2 million and by the end of 1994, an estimated 12
million households were subscribing to satellite channels.
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The increase in viewership was made possible by the 60000 cable operators or smallscale cable system operators who have to mushroom in the country. This system has redistributed the satellite channels to their customers at Rs-50 per month. Taking
advantage of the satellite television audience much Indian satellite-based television
services where expand in-between 1992 to 1994. Prominent among them Hindi
entertainment channels are Star TV and Zee TV. By the end of 1994, there were twelve
satellite-based channels available in India all of them are using a handful of different
satellites. The number was expected to double at the end of 1996 with some Indian
programs and international media companies like Turner Broadcasting, Time Warner,
ESPN, CANAL 5, Pearson's PLC seriously considering the new satellite television
services in India.
The proliferation of satellites has put great pressure on the Indian television
programming industry. Already the largest producers of motion pictures in India have
joined as a producer of television programs as well. Indian audiences are preferably
looking after local programs instead of foreign programs. The number of hours of
television programs in India has increased to 500% from 1992 to 1996.
With the rapid growth of television channels from 1992 to 1996, television programs
were dominated by the Indian film industry. Hindi channel broadcasters telecast with
Hindi films mix of regional language which attracted to the audiences at a large. Almost
the Indian movies musicals and allowed to develop in between this expected growth of
private television networks. Doordarshan started more popular programs based on
music like Chitrahaar and Rangoli. Private channels like Zee TV, MTV, Channel V
came into the competition with Doordarshan -produced soap operas and music
programs.
International satellite programs have opened the competition in news and public affairs
programs with BBC and CNN international challenging with Doordarshan's longstanding monopoly.
Doordarshan began telecasting around 13 channels on 15th August 1994. The
advertisement code of Doordarshan and All India Radio (AIR)was amended in March
1994 allowing advertisement relating to jewellery precious stones approved mutual
funds foreign banks including financial services matrimonial agencies astrology and
manufacturing industry.

1.4 License for FM Radio
AIR began FM broadcasts in Madras on 23 July 1977 and later it was stopped. FM
radio was opened to private players in 1999. The Ministry of Information and
Broadcasting invited tenders for licenses to operate 140 FM stations in 40 cities. In
March 2000, the government short-listed 29 applicants for licenses to operate 101 FM
radio stations. Upon further screening, the government issued letters of intent to 93
stations. Ultimately, FM licenses were granted to 16 companies to operate 37 channels.
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The initial FM radio licenses were valid for ten years and licensees were required to
submit performance bank guarantees equivalent to a year’s license fee to ensure that
they carried out their license obligation.
Many of the FM stations that were licensed were financially unsuccessful and could
not meet the license fee requirements. They soon demanded a reduction in license fees
and a change in the prevailing licensing network. The Ministry of Information and
Broadcasting then constituted the Radio Broadcast Policy Committee under the
chairmanship of Amit Mitra, Secretary-General, FICCI, on 24 July 2003 to make
recommendations for Phase II of FM licensing, and to “study the desirability and
implications of making modifications in the licensing regime of Phase I licenses. The
committee called for revisions to the prevailing license fee structure for FM licenses
and recommended the introduction of an annual revenue-sharing arrangement that
would require FM licensees to pay 4 percent of their gross revenue as license fees. It
also proposed restructuring existing licenses and restricting the licensees’ liability for
their original license-fee payments.
TRAI took over regulatory responsibilities for broadcasting in January 2004. Its first
set of recommendations to the government, sent in August 2004, proposed a migration
package that would enable existing FM licensees to substitute their fixed fee terms
with a more flexible revenue sharing formula. It also suggested relaxing the strict
restrictions on multiple ownership that prevented FM licensees from owning more than
one frequency in a city. It proposed a cap of 25 percent on the total number of
frequencies held by a single license across the country. It made detailed
recommendations regarding foreign investment in FM radio. It suggested removing
restrictions on news and current affairs programs.
In July 2005, the government accepted most of TRAI’s recommendations and framed a
new policy for FM licenses. The main features of this policy were:
•
Two-round selection process for 336 channels in 90 cities
•
Requirement that applicants be registered in India
•
Prohibition of control by persons convicted of certain offenses.
•
Prohibition of application by a subsidiary of Applicant Company
•
Prohibition of application by companies with the same management
•
Prohibition of application by companies of the same group or otherwise interconnected companies
•
Prohibition of application by religious bodies or companies controlled
by/associated with them
•
Prohibition of application by political bodies or companiescontrolled
by/associated with them
•
Prohibition of application by advertising agencies or companies controlled
by/associated with them
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•
•
•

•

•
•

Prohibition of application by Trusts, Societies, Non-Profit Organizations or
companies controlled by/associated with them
Permission granted for ten years under the policy
Applicants are allowed to run one channel per city provided the total number of
channels allocated to the entity is within the overall ceiling of 15% of all
allocated channels in the country.
Licensees cannot outsource, through any long-term production or procurement
arrangement, more than 50% of the total content, and not more than 25% of the
total content can be outsourced to a single content provider.
Licensees cannot hire or lease more than 50% of broadcast equipment on a
long-term basis
Licensees cannot enter into any borrowing or lending arrangement with other
permit holders or entities other than recognized financial institutions, which
may restrict its management or creative discretion to procure or broadcast
content.

1.5 : Private TV Channels
Sun TV India was launched in 1992 as the first private channel in South India. 5 new
channels namely MTV, Star plus, BBC, Prime Sports, and Star Chinese channel
belonging to Hong Kong-based Star TV farm its ground in the Indian market. Zee TV
was the first own Indian channel to broadcast over cable. Sony Entertainment
Television is an Indian Hindi language entertainment pay television channel that was
launched on 30 September 1995 and is owned by Sony Pictures Networks India, a
subsidiary of the Japanese Sony.
A few years later CNN, the discovery channel, National Geographic channel, made its
journey into the country. Later, Star spread its network by bringing a series of channels
like Star Wars, Star Sports, ESPN, and Star Gold. Several regional channels also get
popularity with their language channels. From 2001 to 2003 other international
channels such as Nickelodeon, Cartoon Network, VH1, Disney HBO, and history
channel enter India and made a quick impact in the Indian market.
Challenges related to the TV Industry
Every year, India has various new TV channels as the result of advanced technologies
and the digitalization process, the number is increasing considerably. With extending
channels the reach of media and television has also experienced a search, in fact, today
every Indian household has at least a television on average. Do the television industry
have a bond in the due course of time the media practice is a serious lack of talent in the
television network. This is related to the impressive content and lack of innovation in
the programming and continuous repetition of schedules and serials which is degrading
the Indian television on its quality.
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Indian television is facing three basic oppositions in contemporary times;




Lack of comprehensive system of regulation
Extending political authority over regional television channels and distribution
networks
Structural challenges

India is still awaiting a comprehensive law for television broadcasting. It has become
one of the most and regulated markets in the world regarding the quality of content
displayed. The main problem that has changed the whole communication process, basic
reforms required in this stage. Broadcasting needs a strict control system while Indian
television is worried about its independence of speech and expression. In the absence of
a regulatory body, the Indian broadcasting scenario has gone into a pathetic condition
with more overlapping controls. Somehow the Indian television has advanced
conducted as well as unfavourable changes in the atmosphere and the society. The
ministry of information and broadcasting has at regular intervals to compensate for the
legislation, directives, and notification in the functioning of the industry.

1.6 Cable Television Network (Regulation) Act 1995
The cable television network regulation bill 1993 was introduced in Rajya Sabha by the
Ministry of Information and Broadcasting. It subsequently became legislation by the
name Cable Television Network Act 1995. This act was designed to regulate the
operation of a cable television network in the country and for the matters connected
therewith or incident thereto.
The objective of the act
1. The primary objective of the actors is to regulate the functioning of the cable
television network operators.
2. The act gives legality and legal framework as it requires for smooth functioning.
3. To bring all the cable television operators under the jurisdiction of the cable
television network act 1995.
4. To provide for the preparation and made application of precise codes and
standards of the television program.
5. The operators have to carry out pre-censored and approved audiovisual
programs for the viewers.
6. To impose penalties for the violation of the act.
7. To prohibit the cable operator from transmitting programs like religion, race,
language, a caste or community, or whatever will feel enmity or hated any
meteor hated between the communities.
8. To provide the programs for the public interest this should not be prohibited by
the government.
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1.6.1 Programme code
The owner of a Cable Television Network has to follow the rule made by Central
Government in the year 1994. Among them, a program code is one. Program code
means television broadcast.
 The exhibit of films, features, dramas, advertisements, and serial through video
cassette recorder for a video cassette player
 Any audio or visual live performance for presentation and expression of the
programming shall be constructed accordingly.
The program code deals with the program carried out in the cable television network
service:
1. Offense against good taste or decency;
2. Contains criticism of friendly countries;
3. Contain attack on religion are communities with visual or words relating to a
special group that promotes communal attitudes;
4. Contain anything obscene defamatory, deliberate, false, and suggestive halftruth;
5. Is likely to encourage or incite violence or contain anything against maintenance
of law and order or which promote anti-national attitudes;
6. Contain anything amounting to contempt of court;
7. Contains against the integrity of the president and judiciary;
8. Contains anything affecting the integrity of the nation;
9. Criticizes, slanders any person groups segment of the social public and moral
life of the country;
10. Encourage superstition or blind belief;
11. Degrade women through any manner or figure of which is part of indecent to
injure the moral value;
12. Degrade the children’s;
13. Contain visual words which reflect slandering snobbish attitude in the portrayal
of certain ethnic linguistic and regional groups;
14. Contributes the provision of cinema autographic act 1952
The cable operator should carry the program in cable service which project women in a
positive leadership moral and character building for the society. The program meant for
an adult should not be carried out after any circumstances. Care should be taken to
ensure the programs made for children do not carry about any bad language obscene or
violence. Programs unsuitable for children should not be carried in the service at times
when the largest numbers of children are viewing.
1.6.2 Restrictions on Advertisements
The Advertising Code in the Cable Network Rules says that all advertising carried in
the cable service has to follow the laws of the country and should not offend the
Odisha State Open University, Sambalpur
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morality, decency, and religious vulnerabilities of the subscribers. The code says that
no advertisement shall be permitted which:
• Ridicules any race, caste, color, creed, and nationality
• Is against any provision of the Constitution of India
• Tends to incite people to crime, cause disorder or violence, or breach of law or
glorifies violence or obscenity in any way
• Presents criminality as desirable
• Exploits the national emblem, or any part of the Constitution, or the person or
personality of a national leader or a State dignitary
• In its depiction of women violates constitutional guarantees to all citizens
• Projects a derogatory image of women. The Rules say that women should not be
portrayed in a manner that emphasizes passive, submissive qualities and
encourages them to play a subordinate, secondary role in the family and society.
The cable operator is supposed to ensure that, in the programs carried in his
cable service, the portrayal of the female form is “tasteful and aesthetic, and is
within the well-established norms of good taste and decency”
• Exploits social evils like dowry, child marriage
• Promotes directly or indirectly the production, sale, or consumption of
cigarettes, tobacco products, wine, alcohol, liquor or other intoxicants, infant
milk substitutes, feeding bottle, or infant food.

The Rules prohibit advertisements that;
• Are wholly or mainly of a religious or political nature or directed towards any
religious or political end
• Contain references that hurt religious sentiments
• Contain references that are likely to lead the public to infer that the product
advertised or any of its ingredients has some special or miraculous or supernatural property or quality, which is difficult of being proved
• Contain pictures and audible matter of the advertisement that is excessively
loud
• Endanger the safety of children or create in them any interest in unhealthy
practices or shows them begging or in an undignified or indecent manner
• Contain indecent, vulgar, suggestive, repulsive, or offensive themes or
treatment
• Contain advertisements that violate the standards of practice for advertising
agencies as approved by the Advertising Agencies Association of India,
Bombay, from time to time.
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All advertisements should be distinct from the program and should not in any manner
interfere with the programme, for example, the use of the lower part of the screen to
carry captions, static or moving, alongside the programme.
In March 2008, the Central Government amended the Cable Television Network Rules
through a gazette notification to ban ‘surrogate advertisements” to prevent tobacco and
liquor brands from sidestepping the law. According to the notification, no
advertisement that permits “directly or indirectly sale or consumption of cigarettes,
tobacco products, wine, alcohol, liquor or other intoxicants.”
At present, the Cable Television Networks Regulation Act, 1995 is the only law that
governs the TV industry and the Telecom Regulatory Authority of India (TRAI) is the
only body regulating broadcast media. There is, however, no regulatory mechanism for
radio channels.

1.7 Use of Conditional Access Systems in Cable Networks
In December 2002, Parliament enacted an amendment to the Cable Networks Act
requiring consumers to use ‘addressable systems’ to access premium and pay channels
through cable networks. Addressable systems are also called ‘conditional access
systems (CAS) or ‘set-top boxes.’ The amendment provided that cable subscribers
receive a basic package of channels that had to include a mixture of entertainment,
information, and educational programs. The government may fix the total number of the
free-to-air channel to be included and the maximum amount that cable operators may
charge subscribers in the basic service tier.
Following with 2003 Amendment, the Central Government announced a series of
measures to implement the CAS framework, including a 2003 notification that required
cable operators in Chennai, Mumbai, Delhi, and Kolkata to transmit pay channels only
through addressable systems. Operators were given six months to procure the necessary
equipment to implement this requirement. Through a separate notification, the
government ordered cable operators to offer a minimum of 30 free-to-air channels in a
basic package to be priced at Rs.72. The Government also amended the Cable Network
Rules to regulate rentals and security deposits for set-top boxes.
While broadcasters and Multi-Service Operators (MSOs) welcomed the introduction of
the CAS framework, consumers were outraged at the prospect of paying special rates
for premium channels. Local cable operators were also upset as they feared the loss of
revenue from cable subscribers who would elect to receive only the basic package of
free-to-air channels.
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1.8 Broadcast Regulatory Authority of India (BRAI)
The objective of the Broadcasting Regulatory Authority of India (BRAI) was proposed
as a bill in 2006, the bill had provisions to regulate broadcasting services, including
private TV and radio channel, and aspects like content, media ownership, and
subscriptions. It also recommended setting up an independent broadcast body,
Broadcast Regulatory Authority of India (BRAI) and came up with a separate content
code to regulate the quality of programmes aired, consumers’ interest, right to privacy,
and national interest. A few of the drafted proposals are as follows:


To promote, facilitate and develop in an orderly manner to carriage and content
of broadcasting,
 To provide for the regulation of broadcasting services in India for offering a
variety of entertainment, news, views, and information in a fair, objective, and
competitive manner and to provide for the regulation of content for public
viewing and matters connected therewith or incidental thereto.
 To provide for the establishment of an independent authority to be known as the
Broadcast Regulatory Authority of India to regulate and facilitate the
development of broadcasting services in India.
 Whereas airwaves are public property and it is felt necessary to regulate the use
of such airwaves in the national and public interest, particularly to ensure proper
dissemination of content and in the widest possible manner.
 Whereas the government has issued guidelines from time to time, with the
approval of the Union Cabinet, for regulating the Broadcasting Services and it is
felt necessary to give a statutory effect to these guidelines with retrospective
effect.
However, the actual regulation of program content has been left to the broadcasters
themselves. Each broadcaster is required to categorize content on the basics of the
theme subject matter, treatment, language, and audio-visual presentation. Content will
be categorized into U(Unrestricted), U/A content for above 12 years, and A(Adult) as in
the case of cinema.

1.9 Copyright Act, 1957
Section 37 of the Copy Right Act 1957 in India defines the reproduction of broadcast
rights:
1. Every broadcasting organization shall have a special right to be known as
‘‘broadcast reproduction right’’ in respect of its broadcasts.
2. The broadcast reproduction right shall subsist until twenty-five years from the
beginning of the calendar year next following the year in which the broadcast is
made.
3. During the continuance of a broadcast reproduction right about any broadcast,
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any person who, without the license of the owner of the right does any of the
following acts of the broadcast or any substantial part thereof,
a. re-broadcasts the broadcast; or
b. causes the broadcast to be heard or seen by the public on payment of any
charges; or
c. makes any sound recording or visual recording of the broadcast; or
d. makes any reproduction of such sound recording or visual recording where
such initial recording was done without a licence or, where it was licensed,
for any purpose not envisaged by such licence; or
e. sells or hires to the public, or offers for such sale or hire, any such sound
recording or visual recording referred to in clause (c) or clause (d), shall,
subject to the provisions of section 39, be deemed to have infringed the
broadcast reproduction right.
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Check Your Progress
1. Describe the lunch of private broadcasters in India?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
2. What was the objective of the Cable television Network Act?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
3. Define the program code under the Cable television Network Act?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
4. What was the objective of the Broadcasting Regulatory Authority of
India?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
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Unit-2: Structure and Functions of Broadcast Channels
2.0 Unit Structure
2.1 Learning Objectives
2.2 Introduction
2.3 Private Radio Station
2.4 Structure of Private Radio Station
2.5 Structure of Private Television Station
Check Your Progress

2.1 Learning Objectives
After completion of this unit, the learner will be able to understand;
 Structure Private Radio Station
 Structure of Television Channel
 Workers at Radio and Television Channel

2.2 Introduction
Other than the government setup, various private companies started broadcasting
channels and established multiple news channels in a short period. The organizational
setup of private news channels and radio stations is different from public/government
broadcasters. There is also a difference between each channel's own setup and
functionary.

2.3 Private Radio Station
Private broadcasting of radio programs started in 1993 when the government
experimented with a daily, two-hour slot on the FM channels in Delhi and Mumbai.
Madras and Kolkatta added in this condition immediately after it. Few news stations
were added in Bangalore Hyderabad Jaipur and Lucknow. In 2001 the first phase of
private sector participation (FM Phase I) India's radio sector began and the government
conducted open auctions for FM radio licenses. 108 licenses were issued, only 22
became operational in 12 cities. Radio City Bangalore, which started on July 3, 2001, is
India's first private FM radio station. The second development phase of radio
privatization was in 2005 (FM Phase II) with 338 FM slots up for auction. 245
frequencies were taken up in the auction and the government earned 30 Lakhs in onetime entry fees. In 2019 the Ministry of Information and Broadcasting (India) has a tieup with the Telecom Regulatory Authority of India, and a recommendation on reserve
prices for auctions of radio frequencies in 283 cities to expand private FM radio across
the country. This includes 23 existing cities where the government has auctioned
private FM radio frequencies in the previous batches, while 260 cities will see auctions
of private FM radio for the first time.
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The major private radio players in India are Entertainment Network India Limited
which hosts Radio Mirchi, BIG FM 92.7, Jagran Prakashan Group's, Music Broadcast
Limited which hosts Radio City (Indian radio station)|Radio City, D B Corp Ltd. which
hosts My FM & Sun Network which hosts Red FM.Currently, 371 private FM stations
are operating across 107 cities in India. Out of these, 31 are operated by micro, small &
medium enterprises (MSMEs).

2.4 Structure of Private Radio Station
Radio stations require energetic personalities of employees to bring listeners music,
news, and talk. The private radio station, whether it's commercial or non-profit, includes
managers, Programmers, salespersons, and technical staff whose combined efforts keep
a station on the air and financially viable. There are a few departments of an average
radio station as follows;

Structure of a Private Radio Station; Source Google
Station Manager:
The station manager is responsible for the whole program delivered by the radio station.
S/he plays an important role to take the overall responsibility for the activity that takes
place in the radio station.
Training and Programme Manager
The programme director or Training and programme manager of a radio station make
decisions about the programme to be prepared for the listener. S/he may influence the
station's format by producing radio content of his choice. If the station allowed for
news, that department will be run by the news director, who supervises and edits the
work of reporters, anchors, and producers. If the station offers music, it might have a
music director who decides which recording artists are featured on the station.
Announcers or Radio Jockey (RJ) offer joking, announce recordings and read
promotional materials on the air. The radio station will also have an online presence
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that requires Web and social media producers. Working with radio is all about having a
scene of music, updates of societies, news, politics, sports, and fashion.
Development Officer
Radio is all about creativity and listeners' perspective medium. In the present day, there
is a lot of competition in the programme production and publicity comparative to the
visual medium. The listeners need keen interest to listen to any programme. So the
development officer should drive different types of programme to bring the radio
station into the completion.
Management and Administrative
The general manager runs the entire station. Duties include hiring manpower,
managing the budget, and approving and executing strategic plans. Management is
supported by administrative workers, including human resources professionals who
handle payroll and benefits. Accounts take care of the finances, including tax
compliance. The office manager arranges all activities of the office, and administrative
assistants help with clerical work.
Presenter and Programme Assistant
Radio presenters are known as Radio Jockey (RJ), who represents the programmes and
talk-show with a clear and local language. The whole programme is designed with a
team of the presenter and programme assistant. The programme producer takes the final
decision regarding every programme to be aired.
Sales and Marketing
Time selling for a Radio channel is more challenging and creative work. Radio jingles
for the different advertisers are prepared by station personnel and programmed for the
media buyers to advertise. A manager directs the sales staff and can decide what should
be the price and frequency of the advertisement for each time slot. Under the manager's
guidance, salespeople do the groundwork of building contacts and creating advertising
packages that will be attractive to business owners. The marketing department makes
sure the radio station is well-publicized; its duties include a tie-up with community
events and sponsorship.
Technical
Every radio station has an engineering department to take care of the technical elements
of the broadcast. This involves transmitter maintenance, computer, microphone, console
machine, cables, soundboard, and recording gear. Depending on the size of the radio
station, the chief engineer may oversee a team of technicians who assist in this process.
The technical staffs includes board operators, or board ops, who manage the sound
Odisha State Open University, Sambalpur

Page 14

levels of a live broadcast, cue tape, and monitor the length of on-air breaks so the
announcer leaves time for commercials.

2.5 Structure of Private Television Channel
It is too expensive to run a private television news channel comparative to other media.
The channel needs more skilled personnel comparative to Radio and Newspapers. The
structure of a television channel completely depends on the area of its operation and
functionality. Most of the television media owners are designated as presidents or
Chairperson. Under them a team of media practitioners has the position as General
Manager; Director; Business Manager; Producers; Presenters; Correspondents; Copy
editors; Reporters, Cameraperson and many more.

Structure of Private Television Channel; Source Google
General Manager/ Managing Director: He is the head of a TV news channel. He is
chief of the services, differently some channels have an owner who works as the
representative of the owner. Many channels also assign the responsibility to the Editorin-chief. In some channels General Manager is overall in-charge, he looks after
production advertisement, finance, etc. along with management of liaisons and
relationships. He is the decision-making authority. To reduce his burden of work in
some channels there may be an Assistant-General-Manager who carries out these
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decisions taken by the managing director regarding smooth functioning and policy
matters. There may be a single manager or different head of all departments that may
come under him. S/he works as head of a news bureau, under their direct supervision
the production and transmission of news are done. S/he gives the direction to which
news should be given importance. To do such work in some channels there maybe chief
news editors, news editor has some assisting staff like news coordinator. He works as a
bridge between the News desk and the Editor.
News Division: Private television channel based on the news have Editor, News Editor,
Sub-Editor, Copy editor responsible for preparation of news received from reporters
and different agencies.
Producer: There may be more than one producer in one news channel. A group of
producers prepares a news bulletin and the second group prepares special attractive
programmes over the recent events. The daily news bulletin is prepared under the direct
supervision of the first producers. Preparing an hourly bulletin is the main work. S/he is
also called the bulletin producer. The second category of producers is called programme
producers. By transmission of fresh news, they engage viewers, this is the main motive,
News channels work 24x7 so every time different news transmission.
Copy Editor: To help the producers, a group of copy editors work, whenever new news
comes in it is their duty to prepare correct and speedy bulletin.
Presenter: They are the face of the channel. The general public knows the channel
through the newscaster or anchor. They are very popular among the general public. The
popularity and reliability of a news channel depend upon a good newscaster. Viewers
regularly see the channels because of the presentation skills of the anchor. Their main
job is to present the news adequately.
Reporter: The backbone of a TV news channel is the reporter. They are connected to
society, they reach the spot as soon as they get information about where the incident has
happened and get the information. They immediately inform the office about the event.
The main duty is to send information to the input news desk, due to the active dedicated
work of news reporters the news channel becomes lively.
Cameraperson: Those who accompany the reporters to the incident spot and take
photos or videos are known are camerapersons. Understanding the importance of the
event and morality of journalism they take the pictures with care. They are well
equipped with different camera angles and shoot as relevant for news. Cameraperson is
also assigned to in-studio for visual production.
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Persons discussed above work under the news division. In addition to this, a team of
technical persons works in the news channel. IT, RF broadcast, MCR, PCR, Electricals,
Electronic, sound are the technical persons. Without their help, it is not possible to
telecast news in time.
Business Manager: In addition to this every news channel has a business manager.
Under him some business executives. Their main work is to collect revenues through
advertisements. The prices of advertisements are based on the TRP of different
programmes. It is fixed by the business manager along with the team for the different
time slots. The time slot of this advertisement needs to be viable for the advertiser.
Along with this they also try to improve viewership of the channel with a new concept
of programs from the end of sponsors.
Editor: The editor links write-up received from different sources are with visuals with
proper timing and editing. They remain present in the editing room meticulously edit
and connect the news write-up and visuals eliminating the unnecessary part. They
maintain balance and equality in every news item.
Technical Director: The technical director (TD) works in a Production control room of
a television studio and operates the video switcher and associated devices as well as
serving as the chief of the television screw. The technical director may be from a
different area as Effects TD, Lighting TD, Modeling TD, Layout TD, Creative TD, Hair
TD, and Cloth TD. For a remote broadcast outside the studio, the TD will perform the
same duties in a mobile production truck. It is the TD's job to ensure all positions are
staffed and all equipment and facilities are checked out and ready before the recording
session or live broadcast begins. They typically will switch video sources, perform live
digital effects and transitions, and insert pre-recorded material, graphics, and titles as
instructed by the Television director.
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Check Your Progress
1. Describe a few private FM stations functioning in India?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
2. Describe the working personnel of Private FM Radio?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
3. Define the structure of private TV channels?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
4. It is more expensive to run a private television channel. Define?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
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Unit-3: Public-Private Partnership in Television and Radio
3.0 Unit Structure
3.1 Learning Objectives
3.2 Introduction
3.3 Public-Private Partnership in Indian Broadcasting
3.3.1 Government Policies on India's media and entertainment
3.3.2 Government reform policies
3.3.3 Performance and growth potential
3.3.4 Barriers of investment
3.3.5 Content Regulation
3.4 BBC as Public Service Broadcasters
Check your Progress

3.1 Learning Objectives
After completion of this unit, the learner will be able to understand;
 Public-Private Partnership in Broadcasting
 Growth of FM and Private TV channels
 BBC as a Public service Broadcasters

3.2 Introduction
In 1990 Indian economy was closed for private broadcasters, AIR and Doordarshan
individually work to provide news and different programme towards the cultural and
economic growth of Indian citizens.
Economic reform in the FM broadcasting sector was also open for the private players in
the year 1993. Private television channels also started functioning with the support of
cable operators. Giving an advantage to the urban citizen govt. provided a license to run
private broadcasting in India.

3.3 Public-Private Partnership Indian Broadcasting
In the first phase of the licence distribution, the government sold their time slots to
private FM broadcasters. A few private broadcasters started as private players to
provide commercial broadcasting. With the increasing popularity of radio programs in
the urban-centric FM, channels are across India.
FM channels in Madras Mumbai Delhi Kolkata and Goa are rising to popularity. FM
channels brought their programms and content which will be interesting for the Indians.
Few news stations were added in Bangalore Hyderabad Jaipur and Lucknow. But
government attempts to materialize privatization were not expected more. Cost of the
private players heavily face losses and could not meet their commitments to pay the
government the amount of the bid.

Odisha State Open University, Sambalpur

Page 19

In the second phase of privatization in 2005 when the government distributed the
licence more than 300 frequencies in 91 cities across the country with some change of
rule with an equitable revenue share licence most of the private players took interest to
provide services than earlier. No news and current affairs programs are permitted under
the Policy (Phase-II). TRAI, in its recommendations on licensing issues related to the
2nd phase of FM broadcasting, had advised the government to lift restrictions on the
broadcasting of news and current affairs. However, the government has not
implemented these recommendations.
In the third phase, there was a slight expansion of the industry when the government
plan to attract more private players. Currently Indian policy later on the bids as a onetime entry fee for the entire licence period of 10 years. The annual licence fee for the
private players is fixed which is another 4% of the revenue share or 10% of the reserve
price which is higher.
In 2010 the radio industry had a market size of 10 billion Indian currency. It is
registered an accumulated growth rate of 11 % in the period of 2007 to 2010. The
whole industry cross around 50 billion Indian currency by the end of 2020.
The entertainment industry in India includes the film and television industry and is one
of the fastest-growing sectors in Indian entertainment. Initially, there was a single
television network owned by the government but after 1992, the government opened the
global market for private broadcasters and there is immense growth found in India.
Millions of households got the advantage of different types of entertainment
broadcasting. Looking after the sustainable growth of the television entertainment
government started licensing procedures towards broadcasters.
Growth has also been observed to receive an application from an increasing number of
regional broadcasters. The government restored digitalization and cable television and
with the expectation of tremendous growth in DTH and digital cables. An increase in
revenues from cable television providers increases the government's interest in giving
more and more opportunities for private television networks.
2.3.1 Government Policies on India's media and entertainment: The ministry of
information and broadcasting is considered the setting of the community radio fund.
The issue will be taken up by the high priority with the key agency such as planning
commission for the potentiality of rural audience. The setting of such a fund would
ensure sustainability and enhance the outreach of the community radio movement
within the country. The ministry has also set up a committee to access the current rating
system for television rating points (TRP) of TV programs has expected for the current
evaluation. The ministry of information and broadcasting has recommended increasing
the sample size and switching to a more scientific approach for accurate data. The I and
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B Ministry has also end of the recommendation by the telecom regulatory authority of
India (TRAI) to enhance FDI selling for DTH TV and Teleport from 49 % to 79%.
2.3.2 Government reform policies
The government has also introduced some reforms policies to trigger the growth of the
entertainment industry they are:
 Allowing 100% FDI on advertising and film industry through regular channels
 Authorizing 49 percentage of foreign stake in DTH and cable television
 Alarming establishment of up linking destination to private TV broadcasters for
Satellite up linking from India
 Certified the report of the industry to the movie sector
 It has given its consent on the guidelines for head end in the sky (HITS)
operators and equipment that will offer electronic cable content to Indian
weavers
 Permitting foreign direct investment FDI in FM radio industry the 20%
restriction
 Including the development projects of the film industry and FM radio stations.
2.3.3Performance and growth potential
The media industry can be categorized into the following categories filmed
entertainment television music radio and print as implied many aspects to join the
industry due to the high visibility and glamour associated with many of the tops. Job
opportunities are many and varied and focused on celebrity statuses such as in the area
of mass communication content development animation production and event
management. The Indian entertainment and media sector is one of the fastest-growing
sectors in the economy and its segments have all witnessed tremendous growth in the
last few years.
The key reason for the rapid growth of the Indian entertainment and media sector
adding to demographic and economic factors buying India's development, with a
majority of the population below the age of 35, and increasing disposable income in
Indian households the average spend on media and entertainment is likely to grow. In
addition advances in technology increasing policies and communication mediums
policy initiatives of the Indian government to increase FDI and increase participation of
the private media companies have been the other key drivers of the industry.
2.3.4Barriers of investment
A lot more engagement can be drawn into the entertainment and media industry if a
certain spectral policy barrier can be addressed. Some of the issues that needed to be
addressed which commonly impacts all segments and need to be addressed urgently
include:
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Lack of uniform media policy for foreign investment
The sector currently lack consistent and uniform media policies for foreign investment
some of the inconsistencies include different cabs in foreign direct investment in the
various segment this is mentioned below;

Television distribution DTH 49 percentage (strategic FDI only 20%) cable 49%
(ownership can only be within Indian citizen)

Content and news television and print can provide 26%, Radio-nil

Content non-news: division and print hundred percent, radio 20% only
2.3.5 Content Regulation
Long-standing debate continues amongst the industry members on the regulation of
content some of the issues that needed to be addressed is this year include:
 Should there be a content regulator or should the industrial out self-regulation
under the broad framework?
 If there needs to be one should the content regulated be independent of the
carriage regulator?
 Should content regulators be consistent across all delivery mediums such as
films television radio and print or different sets of regulations should be evolved
for each medium?
 What should be the working mechanism of content regulation in terms of
enforcement penalties for default from present guidelines?

2.4 BBC as Public Service Broadcaster
Public The British Broadcasting Company, Ltd., was established in 1922 as a private
corporation, in which only British manufacturers were permitted to hold shares. In
1925, upon recommendation of a British Parliamentary Committee, the company was
liquidated and replaced in 1927 by a public corporation, the British Broadcasting
Corporation. Due to the monopoly, BBC has to report the day-to-day activity to the
parliament.
It was a monopoly on giving television services in Great Britain from its introduction
until 1954 and on radio until 1972. The first initiative of providing advertising in British
radio after World War I was taken by commercial firms that regarded broadcasting
primarily as point-to-point communications.
John Reith (later Lord Reith) was a key figure in the early history of the corporation
was started as general manager in 1922 and director-general from 1927 to 1938. He
developed radio broadcasting throughout the British Isles (Great Britain, Ireland, and a
few other Irelands), inaugurated the empire shortwave broadcasting service, and
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directed the development of the world’s first regular television service in 1936. His
concept of public service broadcasting prevailed in Great Britain and influenced
broadcasting in many other countries.
British television service was interrupted during World War II but resumed in 1946. The
BBC established its second channel in 1964, and it introduced the first regular color
television service in Europe in 1967. It retained its monopoly of television service in
Britain until the passage of the Television Act of 1954 and the subsequent creation of a
commercial channel operated by the Independent Television Authority (later the Ofcom:
Office of Communications) in 1955. A second commercial channel commenced
broadcasting in 1982. The BBC’s radio monopoly ended with the government’s
decision to permit, starting in the early 1970s, and local commercial broadcasts.
British Broadcasting Corporation (BBC) is almost the oldest public service broadcaster
in the world. BBC is a public service broadcaster established by the Royal Charter and
funded by the licence fee paid by UK households. It provides ten national TV channels,
regional TV programmes, an internet TV service (BBC Three), 10 national radio
stations, 40 local radio stations, and an extensive website.
BBC World Service broadcasts to the world on radio, TV, and online, offering news and
information in 42 languages plus English. It also has a commercial arm, BBC Studios,
as well as several other commercial ventures.
The mission and vision of BBC are to be the most creative organization in the world to
act in the public interest, serving all audiences through the provision of impartial, highquality, and distinctive output and services which inform, educate and entertain.
The license fee is used almost entirely to fund BBC domestic radio, television, and
internet services. The money received from the fee represents approximately 75% of the
cost of these services, with most of the remainder coming from the profits of BBC
Studios, a commercial arm of the corporation which markets and distributes its content
outside of the United Kingdom, and operates or licenses BBC-branded television
services and brands. The BBC used to receive a direct government grant from the
Foreign and Commonwealth Office to fund television and radio services broadcast to
other countries, such as the BBC World Service radio and BBC Arabic Television.
These services run on a non-profit, non-commercial basis. The grant was abolished on 1
April 2014, leaving these services to be funded by the UK license fee, a move that has
caused some controversy.
The BBC is not the only public service broadcaster. Channel 4 is also a public television
service but is funded through advertising. In addition to the public broadcasters, the UK
has a wide range of commercial television funded by a mixture of advertising and
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subscription. A television license is still required of viewers who solely watch such
commercial channels, although 74.9% of the population watches BBC One in any given
week, making it the most popular channel in the country. A similar license, mandated
by the Wireless Telegraphy Act 1904, existed for radio but was stopped in 1971.

Check Your Progress
1. Describe the public-private partnership in Indian Broadcasting
Services?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
2. What are the reforms the Indian Govt. brought in FDI in
broadcasting?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
3. Describe the barriers to investment in broadcasting?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
4. Describe BBC as a Public Service Broadcasting channel?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
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Unit-4:Self-regulatory mechanisms for monitoring Broadcasting
4.0 Unit Structure
4.1 Learning Objectives
4.2 Introduction
4.3 Formation of Broadcasting Content Complaints Council (BCCC)
4.4 Telecom Regulatory Authority of India Act, 1997 (TRAI)
4.4.1 TRAI Recommendations on Restructuring of Cable TV Services
4.5 Self-Regulation by Broadcasters
4.5.1 Complaint Redressal Structure
4.6: BRAI
Conclusion
Check your Progress

4.1 Learning Objectives
After completion of this unit the learner will be able to understand;
 What is self-regulation in broadcasting?
 Role of TRAI in broadcasting
 Self-regulation by the broadcasters

4.2 Introduction
Regulatory Body
India doesn’t have a regulatory body like Ofcom(Office of Communication) of Britain
Govt. Each mass communication medium or information and communication
technology (ICT) has its own regulatory: the press is monitored by the press council of
India(PCI), telecommunication is regulated by TRAI(Telecommunication Regulatory
Authority of India), cinema by the Central Board of Film Certification (CBFC),
Advertisement by ASCI(Advertising Standard Council of India), but broadcasting is
still regulated by the AIR Code and Cable television Network Regulation Act 1995.
Private broadcasting does not have similar regulatory or monitoring bodies.

4.3 Formation of Broadcasting Content Complaints Council (BCCC)
There has been a formation of the Broadcasting Content Complaints Council (BCCC) in
May 2011 with the support of the ministry of information and broadcasting. The
organization has declared a range of self-regulatory guidelines for non-news channels
for categorizing and addressing the viewer’s complaints.
It is also widely known that self-regulation is not a good practice in Indian forecasting.
Extending political authority over the television industry is wearing it from any kind of
regulation activities. The trend of political strengthening is increasing considerably e
and that is consequently reducing the scope of independent media. The industry
dependency is on the advertisement from which the media generates the maximum
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revenue. In the market in some channels are rivaling against one other for advertising.
Hence, the structural economy of investigation of television channels is in focus on
placing content to reach near the lowest common viewers for the need of TRP. This
leads to more payment to the cable operators hence the content and the quality is a
challenge to the television industry.

4.4 Telecom Regulatory Authority of India Act, 1997 (TRAI)
Telecom Regulatory Authority of India Act, 1997, defines communication service as
“Service of any description (including electronic mail, voice mail, data services, audiotext services, video-text services, radio paging, and cellular mobile telephones services)
which is made available to users using a transmission or reception of signals, writing,
images, and sounds or intelligence of any nature, by wire, radio, visual or any other
electronic means but shall not include broadcasting services.”
Provided that the Central Government may notify another service to be
telecommunication service including broadcasting services.
Though this section expressly excludes ‘broadcasting’ from this definition, the directive
authorizes the government to notify broadcasting services to be telecommunication
services. This notification gave TRAI the authority to regulate broadcasting and cable
services in India. The license required for broadcasting (the Wireless Operating
License) is given by the Wireless Planning and Coordination Committee (WPC) Wing
of the Ministry of Communication and Information and Technology, while the Ministry
of Information and Broadcasting (MIB) gives a Grant of Permission Agreement.
Therefore, to offer most kinds of broadcasting services, a broadcasting company must
obtain two types of licenses:



A Grant of Permission (GOPA) to offer broadcast services issued by the Ministry
of Information and Broadcasting under the TelegraphAct
A wireless operating license from the WPC (Wireless Planning & Coordination
Authority) Wing of the Ministry of Communication and Information Technology
under the Wireless TelegraphyAct

In January 2004, the Government referred the matter to TRAI. For this purpose, the
government issued a notification under section 11(1) (d) of the Telecom Regulatory
Authority of India Act entrusting additional regulatory functions to the Authority. In a
separate notification, the government revised the definition of ‘telecommunication
service’ in Section 2 (1) (k) of the TRAI Act to include broadcasting and cable services
within this definition. This meant that TRAI could now regulate broadcasting and cable
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services as telecommunication services and the Telecom Disputes Settlement and
Appellate Tribunal (TDSAT) could adjudicate upon disputes relating to this service.
Following TRAI’s recommendations, the Central Government suspended the
notification of the CAS framework in February 2004. However, the matter did not end
here. A single judge of the Madras High Court stayed the government’s suspension
notification in March 2004. This was followed by the Delhi Court ordering the
government to reintroduce the CAS framework within four weeks. The Central
Government then issued amendments to the Cable Network Rules in the metro areas.
The amendments established a detailed regulatory scheme to reintroduce the CAS
framework in areas notified by the Central Government. Rule 11(5) of the Cable
Network Rules prohibits Multi-System Operator (MSOs) from offering cable services in
the notified areas without the Central Government’s permission. The Ministry of
Information and Broadcasting may grant or refuse permission after taking into account
factors like the MSO’s operational area, the number of subscribers and local operators
in the area, commercial arrangements with broadcasters and cable operators, financial
strength, management capability, security clearance, the MSO’s ability to supply and
maintain adequate set-top boxes.
Every broadcaster is required to declare whether each of its channels is either pay or
free to air, and the maximum retail price of each of the ‘pay channels.’ If TRAI believes
that the declared price for a channel is too high, it may revise the price of the channel. It
has the option of fixing the retail price ceiling for all pay channels.
Rule 9 of the Cable Network Rules empowers TRAI to make decisions regarding:





Standard interconnection and distribution agreements to be used for pay and freeto-air channels between broadcasters and MSOs, and MSOs and cable operators
Ceilings for security deposits and monthly rentals charged for set-topboxes
Tariffs for the basic service tiers of cable services and minimum number of free-toair channels
Quality of service standards

TRAI released comprehensive recommendations on broadcasting and cable services in
October 2004. It recommended that there should be no regulation on advertisements in
free-to-air and pay channels. But it proposed a suitable amendment to the Cable
Networks Act to enable the government to regulate advertisements, if necessary. It
called for strengthening the functions of authorized officers under the Cable Networks
Act and recommended that they be made responsible for registering cable operators.
Based on a detailed study of various cable technologies, TRAI suggested that the
government consider ‘traps’ as an alternative to set-top boxes for the distribution of
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cable channels. Traps were cheaper than set-top boxes and could be used as a transitory
arrangement.
TRAI proposed three alternative models for the future regulation of the cable industry.
The first model did not envisage a mandatory CAS framework. The second would use
the system of traps as a mandatory arrangement, and the third envisages a mandatory
arrangement with CAS.
4.4.1 TRAI Recommendations on Restructuring of Cable TV Services, July 2008
In July 2008 TRAI issued draft recommendations relating to the restructuring of Cable
TV services to “ensure effective licensing compliance, attract investment, facilitate new
value-added services and encourage digitisation.” It provided a deadline of only a week
for comments on the draft.
The most significant recommendations propose the replacement of the present system of
registration for Local Cable TV operators (LCOs) with a licensing framework, and the
creation of a separate licensing provision for Multi-System Operators (MSOs), therefore
recognizing them as separate entities from local cable TV operators.
The recommendations also include changes in the licensing authorities, the geographical
boundaries of service areas permitted under such licenses, the duration of licenses, the
documents to be submitted along with applications for licenses, the entry fee, and
administrative cess to be levied, the time frame for the grant of licenses, procedures for
renewal as well as termination/cancellation/suspension of licenses, mechanisms for the
redressal of subscriber complaints, responsibility for violations of rules and regulations
relating to content, and technology (e.g., digitisation vs. analog transmission).

4.5 Self-Regulation by Broadcasters
The Ministry of Information and broadcasting brought a few amendmentsto the cable
television networks in the year 2021., the Cable Television Network Rules have been
amended to provide for this statutory mechanism, which would be transparent and
benefit the citizens. At the same time, self-regulating bodies of broadcasters would be
registered with the Central Government. At present, there are over 900 television
channels that have been granted permission by the Ministry of Information and
Broadcasting all of which are required to comply with the Programme and Advertising
Code laid down under the Cable Television Networks Rules. The above notification is
significant as it paves the way for a strong institutional system for redressing grievances
while placing accountability and responsibility on the broadcasters and their selfregulating bodies.
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4.5.1 Complaint Redressal Structure
To ensure observance and adherence to the Programme Code and the Advertising
Code by the broadcaster and to address the grievance or complaint, if any, relating
thereto, there shall be a three-level structure as under:
Level I
A Self-regulation
by broadcasters

Level II
Self-regulation by
the self-regulation
bodies of the
broadcasters

Level III
Oversight
mechanism
by the
central
Government

Filing and processing of grievance or complaint
(1)
Any person aggrieved by the content of a program of a channel as being not in
conformity with the Programme Code or the Advertising Code may file his complaint
in writing to the broadcaster:
Provided that where such complaint relates to Advertising Code laid down by the
Advertising Standards Council of India, such complaint may be addressed to the said
Council and that Council shall deal with such complaint by the procedure laid down by
it:
Provided further that the Advertising Standards Council of India shall take a decision
on the complaint within sixty days of its receipt, and communicate the same to the
broadcaster and the complainant.
(2)
The broadcaster shall, within twenty-four hours of the complaint being filed,
generate and issue an acknowledgment to the complainant for his information and
record.
(3)







Every complaint shall be dealt with in the following manner, namely: the broadcaster shall dispose of the complaint and inform the complainant of its
decision within fifteen days of receipt of such complaint;
if the decision of the broadcaster is not communicated to the complainant within
the stipulated period of fifteen days, or if the complainant is not satisfied with
the decision of the broadcaster, he may prefer an appeal to the self-regulating
body of which such broadcaster is a member, within fifteen days therefrom;
the self-regulating body shall dispose of the appeal within sixty days of receipt
of the appeal and convey its decision in the form of guidance or advisory to the
broadcaster, and inform the complainant of such decision within fifteen days;
where the complainant is not satisfied with the decision of the self-regulating
body, he may, within fifteen days of such decision, prefer an appeal to the
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Central Government for its consideration under the Oversight Mechanism
referred to in rule.
Level-I
Self-regulation by broadcaster
(1)

A broadcaster shall
 establish a grievance or complaint redressal mechanism and appoint an officer
to deal with the complaints received by it;
 display the contact details related to its grievance redressal mechanism, the
name and contact details of its Grievance officer at an appropriate place on its
website or interface, as the case may be;
 ensure that such Officer takes a decision on every grievance or complaint
received by it within fifteen days and communicate the same to the complainant
within the stipulated time;
 be a member of a self-regulating body and abide by its terms and conditions.
(2)
The Officer referred to in sub-rule (1) shall –
 be the contact point for receiving any grievance
 or complaint relating to Programme Code and Advertising Code;
 act as the nodal point for interaction with the complainant, the self-regulating
body, and the Central Government
(3)
The broadcaster shall comply with every advisory, guidance, order, or direction
issued under this rule by the self-regulating body or by the Central Government, as the
case may be.
Level-II
Self-regulation by the self-regulating body of broadcasters
(1) There may be one or more self-regulatory bodies of broadcasters, being an
independent body constituted by the broadcasters or its association: Provided
that every such self-regulating body shall be constituted by a minimum of forty
broadcasters
(2) Every self-regulating body referred to in sub-rule
 shall be headed by a retired judge of the Supreme Court or a High Court or an
independent eminent person from the field of media, broadcasting,
entertainment, child rights, human rights or such other relevant fields, and shall
have other members, preferably not exceeding six, being independent experts in
the field of media, broadcasting, entertainment, child rights, human rights, and
such other relevant fields.
 (3)The self-regulating body shall, after its constitution by sub-rule (2), register
itself with the Central Government within thirty days from the date of
publication of these rules, or within thirty days from the date of its constitution,
whichever is earlier:
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Provided that before granting registration to the self-regulating body, the Central
Government shall satisfy itself that the self-regulating body has been constituted by
sub-rule (2) and has agreed to perform the functions specified in sub-rules (4) and (5).
(4)The self-regulating body shall perform the following functions, namely
(i)
oversee and ensure the alignment and adherence
by the broadcaster to the Programme Code and the Advertising Code;
(ii)
guide the broadcaster on various aspects of the Programme Code and the
Advertising Code;
(iii) dispose of grievances that have not been disposed of by the broadcaster
within the specified period of fifteen days;
(iv)
hear appeals filed by the complainant against the decision of the
broadcaster;
(v)
issue such guidance or advisories to a broadcaster, including those
specified in sub-rule (5), for ensuring compliance to the Programme Code
and the Advertising Code.
(5) A self-regulating body while disposing complaint or an appeal referred to in subrule (4) may issue the following guidance or advisories to the broadcaster, namely: (i)
(ii)
(iii)
(iv)

advisory, warning, censure, admonish or warning; or
an apology to be telecast by the broadcaster; or
include a warning card or a disclaimer; or
in case of any content where it is satisfied that there is a need for taking
action to delete or modify content, refer it to the Central Government for
the consideration of the oversight mechanism for appropriate action.
(6) where the self-regulating body thinks that there is no violation of the Programme
Code or the Advertising Code, it shall convey such decision to the complainant and the
broadcaster.
(7)
Where the broadcaster fails to comply with the guidance of advisory of the selfregulating body within the time specified in such guidance or advisory, the selfregulating body shall refer the matter to the Oversight Mechanism referred to in rule 19
within fifteen days of the expiry of the stipulated period.
Level-III
Oversight Mechanism
(1)
The Central Government shall coordinate and facilitate the adherence to the
Programme Code and the Advertising Code by the broadcaster, develop an Oversight
Mechanism, and perform the following functions, namely:
(i) publish a charter for self-regulating bodies, including Codes of Practices for such
bodies;
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(ii) establish an Inter-Departmental Committee for hearing grievances or
complaints;
(iii) refer to the Inter-Departmental Committee grievance or complaints arising out
of the decision of the self-regulating body, or if no decision has been taken by the
self-regulating body within the stipulated time, or on receipt of such other
complaints or references relating to violation of Programme Code or Advertising
Code as it may consider necessary;
(iv) issue appropriate guidance and advisories to broadcasters;
(v)issue appropriate orders and directions to broadcasters for maintenance and
adherence to the Programme Code and the Advertising Code;
(vi) take action for non-compliance of its orders or directions and that of the selfregulating body.
Inter-Departmental Committee
(1)The Central Government shall constitute an Inter-Departmental Committee,
chaired by the Additional Secretary in the Ministry of Information and
Broadcasting, and consisting of representatives from the Ministry of Women and
Child Development, Ministry of Home Affairs, Ministry of Electronics and
Information Technology, Ministry of External Affairs, Ministry of Defence, and
representatives of such other Ministries and Organisations, including experts, as
the Central Government may decide
(2)The Inter-Departmental Committee shall devise its procedure for hearing
grievances or complaints.
(3)The Committee shall meet periodically and hear complaints regarding violation or
contravention of the Programme Code and the Advertising Code that may –
(i) arise out of appeal against the decisions taken at the Level I or Level II, as the
case may be, or where no such decision is taken within the specified time;
(ii)be referred to it by the Central Government
(4)The Inter-Departmental Committee shall examine complaints or grievances
received by it and make any of the following recommendations to the Central
Government, namely:
(i) advising, warning, censuring, admonishing or reproaching such broadcaster; or
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(ii)requiring an apology of such broadcaster; or
(iii) requiring such broadcaster to include a warning card or a disclaimer; or
(iv) requiring such broadcaster to delete or modify the content or take the channel
or a programme off-air for a specified time where it is satisfied that such action is
warranted, for reasons to be recorded in writing.
(5)The Central Government may, after taking into consideration the recommendations
of the Committee, issue appropriate orders and directions for compliance by the
broadcaster.
Disclosure of Information
(1)A self-regulating body and a broadcaster shall make true and full disclosure of all
grievances or complaints received by it, how the complaints are disposed of, the
action taken on such complaints, the reply sent to the complainant, the orders or
directions received by it and action taken on such orders or directions.
(2)The information referred to in sub-section (1) shall be placed in the public domain,
and updated quarterly.
(3)Subject to any law for the time being in force, the broadcaster shall preserve a
record of the content telecast by it for a minimum period of ninety days and make it
available to the self-regulating body or the Central Government, or any other
Central Government agency as may be requisitioned by it.

4.6 Broadcast Regulatory Authority of India (BRAI)
The objective of the Broadcasting Regulatory Authority of India (BRAI) was proposed
as a bill in 2006, the bill had provisions to regulate broadcasting services, including
private TV and radio channel, and aspects like content, media ownership, and
subscriptions. It also recommended setting up an independent broadcast body,
Broadcast Regulatory Authority of India (BRAI) and came up with a separate content
code to regulate the quality of programmes aired, consumers’ interest, right to privacy,
and national interest. A few of the drafted proposals are as follows:





To promote, facilitate and develop in an orderly manner to carriage and content
of broadcasting,
To provide for the regulation of broadcasting services in India for offering a
variety of entertainment, news, views, and information in a fair, objective, and
competitive manner and to provide for the regulation of content for public
viewing and matters connected therewith or incidental thereto.
To provide for the establishment of an independent authority to be known as the
Broadcast Regulatory Authority of India to regulate and facilitate the
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development of broadcasting services in India.
 Whereas airwaves are public property and it is felt necessary to regulate the use
of such airwaves in the national and public interest, particularly to ensure proper
dissemination of content and in the widest possible manner.
 Whereas the government has issued guidelines from time to time, with the
approval of the Union Cabinet, for regulating the Broadcasting Services and it is
felt necessary to give a statutory effect to these guidelines with retrospective
effect.
However, the actual regulation of program content has been left to the broadcasters
themselves. Each broadcaster is required to categorize content on the basics of the
theme subject matter, treatment, language, and audio-visual presentation. Content will
be categorized into U(Unrestricted), U/A content for above 12 years, and A(Adult) as in
the case of cinema.
Conclusion
The Ministry of Information and Broadcasting of India has also established Electronic
Media Monitoring Centre (EMMC) as a state-of-the-art facility to monitor and record
the content of satellite TV channels about violation of Programme and Advertisement
Codes enshrined under the Cable Television Networks (Regulation) Act, 1995 and
Rules framed thereunder. EMMC is equipped to monitor and record around 900
channels and currently monitors all permitted channels.
TV Section in Broadcasting Wing is concerned with grant of licenses for
uplinking/downlinking of TV channels, uplinking Hub/Teleport, uplink facility by a
News Agency, permission for use of SNG/DSNGs and related regulatory aspects, as per
the uplinking/downlinking guidelines, 2011 as amended from time to time.
The Sports Broadcasting Signals (Mandatory Sharing with Prasar Bharati) Act, 2007
and Rules thereunder, DTH Guidelines, HITS Guidelines, IPTV Guidelines, and TRP
Guidelines and miscellaneous policy issues aboutthe broadcasting sector.
Apart from dealing with the framing of Guidelines for DTH, HITS, IPTV, and TRP
agency, the requests for grant of permission/licence/registration under these guidelines
from applicants are processed in Broadcasting Policy and Licence Division (BP&L).
The issues related to amendments in the policy/guidelines are undertaken by the BP&L
Division.
The proposals to declare the sporting events/games of national importance under the
Sports Broadcasting Signals (Mandatory Sharing with Prasar Bharati) Act, 2007 are
processed in the BP&L Division in consultation with the Ministry of Youth Affairs and
Sports, Ministry of Law and Justice, and Prasar Bharati and the sporting events/games
which are identified as national importance are notified in the Gazette of India.
Further, the Telecom Regulatory Authority of India (TRAI) gives its recommendations
from time to time on telecommunications and Broadcasting sectors on request from the
Government or suo-motto. The recommendations given by TRAI in respect of the
Odisha State Open University, Sambalpur

Page 34

Broadcasting sector are processed by BP&L Section and if required, arranges to convey
meetings of the Inter-Ministerial Committee (IMC) formed to examine such
recommendations.
To provide an efficient and transparent regime for the growth and management of the
Broadcasting Sector, an online portal “Broadcast Seva” has been developed and
launched. The Broadcast Seva portal provides single point facilities to the various
stakeholders and applicants for various permissions, registrations, licences, etc. issued
by MIB for broadcast-related activities.

Check Your Progress
1. What do you understand by self-regulation in broadcasting?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
2. Define the role of TRAI in broadcasting in India?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
3. How can the broadcasters have their self-regulating process?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
4. Do you feel there should be a regulating authority in India?
__________________________________________________________
__________________________________________________________
__________________________________________________________
__________________________________________________________
_____________________________________________________
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