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1.1: Learning Objectives
After going through this unit the learners will be able to:




prepare a script for TV media
know the tricks of TV production
produce and write scripts for visual media

1.2: Introduction
Television is completely different from print newspapers or audio media like Radio.
It is mainly made for hearing and visual, so it is known as audiovisual media.
Preparation of script for TV done with proper planning and thought with timeconsuming. The visuals and sound collection from the site of the incident are
carefully mixed and the final form is evolved. The purpose of this study is to give a
concrete idea of this.
News bulletin is prepared for TV with care because it is both visual and audio
media. Newspapers satisfy the reader with yesterday's coverage, but TV brings up-todate news. Hence preparing a news bulletin for a TV channel is done in war-footing.
News and visuals are collected from different places in the country and abroad either
through a representative or electric gadgets. The importance of every news input is
examined to decide as to make headline or inside news. It is done by direct
supervision of “News Head”, and the visual editor finalizes the transmission
materials. This entire operation is done in this study.

1.3: Script preparation for visual media
Every mass media has its style of production; there is a lot of difference between print
media and electronic media. Again visual mode is different from auditory mode.
There is art is preparing scrip for media, one has to understand visual media before
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preparing the script. Always remember only through visual media good contact with
viewers can be established. Hence a good quality visual material can glue the viewer.
Visual is the main difference between television and other media. Presenting
materials, not to the taste of viewers can generate dislike. In comparison to other
media, visual media can attract more viewers for good visuals. As a fact news is the
same for all, but presentation style differs.
 The length of a story is not long as in print. As in print media, the space is
important, in electronic media time is limited.
 As transmission time is limited the length of the story has to be limited.
 The importance of stories in electronic media is different than that in print
media.
 Electronic media brings the news instantly whereas print media brings the
news to the reader the next day.
 Like print media, electronic media also tries to answer 5W and 1 H, Who,
What, Where, Why, Who, and How. Every story must be able to answer the
six questions. Visuals are very influential to the views rather than printed
pages.
 Since visuals tell all parts of the story, the scripting part is shorter on TV.
 The visuals or spoken words should have purity not only in pronouncement; it
should give importance to spellings also.
 Along with news, the person concerned is studied with name, face,
personality, and rank. Hence the visual is made authentic reliable.
 Visuals are presented to the viewers with meticulous editing and refining,
which of not possible with print news.
 The story prepared for visual media should be soothing to both eyes and ears.

1.4: The script for presenter /anchor
The television news is presented nicely by a telecaster/ presenter/anchor. The
anchor first reads the most important part of the news. Subsequently, he follows the
story prepared about the news. The anchor may have a very high standard of
presentation skill and style. But if the script of the news has no matrix, the bulletin
cannot attract the viewers. Hence anchor has to prepare the script attractively.
 The lead story is presented first.
 Lead is meant to attract the viewer towards a story.
 The lead contains the gist of the story.
 A good lead can attract viewers to the story.
Some tips to prepare a good and successful script:
 The story given by reporters should not be in the voice–over.
 The last part of the lead should contain words and sentences in such a way
that it takes you to the story
 The script should be prepared after going through the entire story.
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Viewers should get different leads for different parts of the story.
The visuals can be lined up as per the development of the story.
The viewers are attracted more towards the lead rather than a full story.
The lead should contain a bit of human anxiety as far as possible.
The impact on viewers through the lead should be guessed.
If the story is on a person, he should be given more importance.
If a personal story is prepared and transmitted it should be seen that there is no
blot over his prestige and reputation.
 The viewer should not be allowed to guess for more time. The lead should
comply in 3-4 sentences.
 Important to note that lead should not be longer than 30 seconds.
 A lead should answer who, what, why, where, when, and How.
 A nice lead should be written in simple sentences.
 All materials in lead should be limited to 15 words.
 A lead should contain why the story is presented.
 Lead may contain the reporter’s name and place of reporting along with the
name of the event, celebration, etc.
 The gist of the story should be available with the lead.
 A lead should not be broken sentence-like headlines. If possible all full
sentences should be used.
 Maximum 2-3 sentences may be used for a lead.
 A lead should not be elaborate.
The above points should be taken into consideration to prepare a good news lead.

1.5: Visual presentation
The journalists and cameramen visit the site of incidence took place and collect
visuals of different angle. They return to the studio and deliver the collected materials
are deposited in Ingest and get captured. The visuals recorded in-camera are stored in
the cassettes in the camera or kept in the memory card. Once the visual materials for
the cassette/ memory card are captured they can be reused. Likewise, one memory
card has a capacity of 32 GB or 64 GB. It can preserve the recording of around 4
hours. But occasionally due to some reason, the memory card gets defunct. Hence the
useful material like news may be lost. So, it is necessary to preserve them in a proper
cassette/ storage in hard disk. Immediate capture is essential to save it. The
cameraman arranges all shot material in the computer, which is called capture or
Ingest. It is a technical procedure. It can be done by a person having adequate
knowledge in audio and visual handling they know where they are to be kept. Every
visual is captioned with the name of the reporter, place, date, mane of story, etc. to
preserve. During capture, if the visual has any problem, he immediately summons the
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cameraman and informs him. If required he may visit again for fresh shooting,
otherwise, the story is complemented with other visual capture. For visual capture,
the news channel has an Ingest room. Visual capture requires gadgets like a highpower computer, video capture card, card reader, VTR, sound system, different type
cables, connectors, and specific software. The cassette for the camera or memory card
is fitted to a card reader or VTR. The by multiple cable connections, particular
computer software is engaged to capture it. Visual preservation is possible due to
capture only. The visuals meant for news are put in the server meant for news. The
news editor edits the story after going through the visuals.

1.6: Scripting for Documentary in Television
The following recommendations are based on universal logic and reason. As a result,
there are no hard and fast guidelines for formatting television screenplays. Separate
the page into two half. The left side is dedicated to video, while the right side is
dedicated to audio (and conversation). It is common to practice to write the phrase
'Video' and 'Audio' are located at the top of each page.
 CAPITALS are used for all material on the video side.
 This comprises both directions and camera shots.
 On the page, dialogue is usually double spaced in upper and lower case letters.
 The audio side is on the right side of the page. Everything else is included in
Caps.
 The names of the characters are typed in all caps and shown on the audio side.
 Sound effects and music are displayed on the audio side in separate lines.
 On the video side, physical movements are displayed in caps.
Generally in basic terms, a documentary contains six key components. An excellent
script accomplishes a deft combination of these six characteristics. The following are
brief descriptions of the six key components:
Narration
The narrator creates the tone and helps to maintain consistency by bringing viewers
from one scene or interview to the next. The quantity of narrative should be kept to a
minimum. Characters in a documentary should serve to tie things together rather than
overpower by having authority over the documentary's core theme.
Voice-overs:
The narrator speaks but is not visible on the screen. Instead, he or she offers
comments or explains anything on the screen. Voice-overs should mostly be utilized
to move things along.
Interviews are utilized in documentaries to provide a glimpse of what is happening on
the ground.
Graphics might include captions, diagrams, charts, maps, and images.
Music is used to create a mood.
To improve a mood, natural sound and sound effects are employed.
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To summarise what we covered, a good script has
 visual complexity (a diversity of shots) and
 cerebral complexity (different perspectives)
 structural depth (interviews that weave in and out to form a 'conversation')
 a nice blend of speech and graphics
We may draw a set of rules from these aspects of radio writing.

1.7: Scripting format for Television
It is indeed critical to remember that there are no hard and fast rules. Every
program has its twists. However, several elements stay similar across all teleplays,
whether drama or humour. The purpose of this section is to give you a sense of what
those are. You must do your studies if you want to write for television. Understand
the show for which you want to create it special. Study its style; learn the average
screenplay length; and, most importantly, read that many scripts as you can get your
hands on. Deconstruct them; attempt to know what's wrong with them, and if you do,
figure out how to fix it. In other words, know everything there is to know about the
program, be excited about it, believe in it, and be a fan.
When it comes to television episodes, format and story structure are very
specific. A half-an-hour story lasts about 22 minutes; an hour show lasts about 45
minutes, with commercials intermixed. The breaks must be placed correctly.
For advertisers to display their products, they must also be compelling enough to
reintroduce your viewer to the programme. Television is analogous to a factory. It
survives on a never-ending supply of the product; at times. The shows are so similar
that it's difficult to tell them apart. With the expansion of cable, in the last 15 years,
the demand has increase rapidly.
Another very important fact to notice about drama is that it is about conflict.
There would be no drama if it did not exist. You must send your characters to hell
before you can give them a happy ending, or else it will be meaningless. Conflict
arises from both within the characters and from an external influence. Man vs.
Himself, Man vs. Man, and Man vs. Nature are the three types.
However, it is not always desirable to use a structured, linear presentation.
The latter can become tedious and predictable. The techniques of using flashbacks
(cutting back to earlier events) or presenting parallel stories (two or more stories
running at the same time) in dramatic productions can add variety and stimulate
interest. Whatever you do, make sure to present the materials in a way that will keep
your audience's attention and interest.
This can be accomplished by:
 engaging the audience's emotions;
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presenting your ideas in new, brief, clear, and creative ways;
and making your viewers care about the subject matter through the use of
aural
and visual variety.

When visualizing your scenes, make changes if you notice any areas that don't
seem to hold the viewer's attention. Remember that if you lose your audience, the
entire purpose of your effort is exposed.
Writing scripts for movies, television, industrial videos, commercials, and
web video all have one thing in common: you must tell a good story. That means you
must know who your script will appeal to and why before writing it.
If you are planning an unscripted video, this format still necessitates extensive
preparation; the very first step is the script. The script is the 'what' – it serves as the
foundation for the entire production process. Whether you plan to develop your script
from within or hire a video production company to help you, here are six tips to help
make the production process a little easier:
Before you begin
You must have knowledge about the duration of the video, you should have a good
idea of how long you want the finished videos to be. Are you making a two-minute
corporate overview, a four-minute detailed product demonstration, or a six-minute
video case study? On the internet, shorter is better. Consider 150 words per minute as
a starting point. Try reading aloud for a minute at a comfortable pace and counting
how many words you get through. Time guidelines will assist you in determining the
length of your script. If you're shooting for three minutes and your script is a
thousand words long, you'll need to start cutting.
Confirmations
Depending on your internal structure and risk tolerance, you may need to obtain
internal approval for your video script. The script stage is ideal for obtaining
approvals and making changes. Do not wait until the shoot or, worse, after the shoot
during the post-production stage to make your decisions. Script changes are either
prohibitively expensive or impossible. Script bloat is something to be aware of during
the script approval stage. Everyone will want something included, and the path of
least resistance is frequently to include everything. This could lead to a longer and
lower-quality final product. Having a goal length helps to limit this issue.
The script's structure
Break the script up into smaller pieces if possible. If the video is longer than 4 or 5
minutes, consider breaking it up into two or three discrete pieces that the viewer can
choose to navigate between. It is preferable to give the viewer an option other than
simply leaving your video. Even if the script is short, it should be divided into smaller
discrete pieces. This gives you more flexibility during the editing process and also
simplifies the production filming process.
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Teleprompter
Whenever your video has a script, you should think about renting a teleprompter and
operator. It will save you several hours of production time and may even save the
entire shoot.
Elements on the screen
Even if you do not intend to create a proper storyboard for your video, you should at
least plan out the onscreen elements and actions that will accompany the narration. Is
there any onscreen text to go along with the script? Is there a need for cutaways to
screenshots, B-roll, or other on-screen graphics? It will save you a lot of time and
money if you get this all down and approved in script format first.
Dry Run of Script
Schedules a dry run before bringing in the film crew. You can't possibly think of
everything. Your location, the software you planned to demo, the presenter, the flow
or pace of the presentation... something isn't going to go as planned. It's preferable to
catch it before the crew arrives.

1.8: Process of Scriptwriting
The script is the foundation of any successful production, whether it is for the
stage, radio, film, or videotape. It is a meticulously crafted blueprint that lays out
instructions for actors, directors, and technicians.
Scriptwriting for television is primarily a collaborative endeavour. It could be
interpreted as a conversation between the scriptwriter, producer, and other members
of the production team. This dialogue is primarily a collaborative activity that begins
with the final programme idea.
To put it another way, video or television scripts evolve in stages.
The keywords in the scripting process are creativity, imagination, and
collaborative efforts. Television scriptwriting can be viewed as a process comprised
of several steps or processes that do not necessarily operate sequentially or
independently of one another. Throughout actuality, these steps or processes work in
tandem and frequently overlap. However, the basic pattern of the scripting process
remains nearly unchanged, and TV scriptwriters, whether consciously or
unconsciously, go through certain stages in one way or another. These stages are as
follows:
 The concept for a programme


Summary of the programme



Message planning/programme design



Programme research



Structure of the programme
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Visual treatment



Making a storyboard



Draft-script



Final-script

A descriptive presentation of each of the above processes involved in scriptwriting is
provided here to provide you with additional insight into this process.
Major steps of script writing
The idea for a programme: Discuss the concept and evaluate it using media
selection criteria for video production. If it meets the criteria, finalize and accept the
idea for production.
A summary of the programme: Expand the chosen and tested programme idea into
a programme brief, defining the specifics such as title, target audience, duration,
programme objectives (in behavioural terms), and content outline or synopsis. The
programme brief is the first written statement that serves as the foundation for a
television/video script.
Research: Plan and carry out extensive research on the topic and your target
audience. Look for visual materials as well as other relevant and interesting
information on the subject. Consult books, encyclopaedias, journals, experts, and
people who are well-versed in the subject. Understand your target audience
thoroughly. Obtain accurate information about their background, interests, likes, and
dislikes, and so on. Keep in mind the viewing conditions as well as the context of the
viewing.
Materials selection: Choose the most relevant materials, resources, and ideas that
correspond to the goals of your programme. Determine the amount of content that
should be included in the final programme. Remove anything that isn't directly related
to your goals. Keep your objectives and programme length in mind, and plan enough
content to include in your final programme.
Strategy for programme design/message planning: The most important and
creative stage of programme development is message planning. Consider and decide
on programme design and presentation strategy. Investigate and develop novel ways
to present your programme to your audience. Always consider your audience's
interests, the nature of your subject/topic, your programme objectives, and the visual
possibilities that your medium has to offer.
Consider presentation format or a combination of formats, programme style, pace and
approach, information size and emphasis, media possibilities, visual analogies and
examples, attention-getting devices, humor, repetition of key ideas, and use of
graphics, animation, and other production resources/gimmicks.
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Structure and visual treatment of the programme: The stage at which the structure
or shape of the programme begins to emerge. It is concerned with the creative process
of providing the programme with a distinct shape and form. Consider the following
questions: which sequences will comprise the program's middle (body)? Consider a
good opening sequence for your programme because it is the opening sequence of a
programme that holds the audience's attention and can certainly make or break the
entire show. Consider a good, realistic ending.
Create a detailed visual treatment for your program's middle sections or sequences.
Consider visual representations and visual analogies for abstract concepts and key
concepts. Give your programme segments a logical and natural order so that they
appear to evolve from one sequence to the next.
Consider visual and/or aural links or transitions from one sequence to the next. Keep
an eye on the clock and your goals. Create a timetable that shows how much time
should be devoted to each sequence while keeping the coverage of the content and
weightage or emphasis on programme objectives and key teaching points in mind.
The treatment should provide a detailed description of what viewers will see, hear,
think, and feel.
Making a storyboard: A storyboard is a detailed, shot-by-shot description of the
programme on a sheet of paper divided into two vertical columns.
As shown here, the rectangular boxes (3:4) in the left-hand column are used for
drawing pictures/sketches with shot-size descriptions, and the right-hand column is
used for writing supporting words, sound effects, and music.

Source- https://www.studiobinder.com/blog/what-is-a-storyboard/
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Script development is divided into three stages. They are as follows:
i) Draft script: First, write a full-length script that includes a complete listing and
description of all visuals/captions, accompanying commentary or dialogue, music,
and sound effects.
Discuss your draught script with your colleagues, experts, and members of the
production team to get their feedback and suggestions. Prepare to accept feedback on
your draught script and be open to suggestions for improvement.
ii) Final script: All suggestions made during the draught script stage are incorporated
at this stage. The final script is given to the producer, who should analyse it from a
production standpoint and create a camera script. Normally, the scriptwriter leaves
the scene after this stage, and the producer takes over, but the interaction between the
scriptwriter and the producer continues until the programme is finally produced.
iii) Camera script: This is the most important stage of script development: the
scriptwriter's final script is converted into a camera script for use by the producer and
his team. It is, indeed, a technical script in which shot division is done, production
crew instructions are given, and music, effects, and dialogue are indicated in a logical
order. In a nutshell, a camera script represents the interdependence of all programme
elements and resources. It's a crucial prime task for the producer.
Script testing: The final stage of script development is script testing to ensure its
effectiveness. When producing a series of several programmes, it is recommended
that the script be tested with the target audience at least once. The main goal of scripttesting is to evaluate the presentation and comprehension of the content, the level of
difficulty of the language, and the relevance and variety of materials used in the
programme. In the case of a complete script, the contents are read aloud to the target
audience to assess their strengths and weaknesses. Some researchers try to dramatise
the story sequences exactly as they appear in the script. The scriptwriter may change
the content and organization of the script, as well as the design, sequence, and
number of visuals, based on the feedback obtained through such testing.

1.9: Television program making
The following steps are followed in the production of a television programme. The
first two steps are identical to those used in the production of live shows.
1. A creative team, as in all television production work, consists of the Producer,
Associate Producers, Assistant Producers, and technical crew, including camera
operators and PCR staff. In television, the Producer serves in the same capacity as the
Director in filmmaking. In other words, he or she conceptualizes and designs the
show, as well as organises and coordinates the work of the entire creative team. In
practice, a Producer may be working on multiple shows at the same time, and may
thus enlist the assistance of several Associate Producers.
Odisha State Open University

10

The Associate Producer is in charge of overseeing the production of individual
shows. The Assistant Producer, who is a junior member of the team, helps the
Associate Producer in the groundwork and actual execution.
2. The process of creating a programme begins in the mind of the Producer, who
conceptualizes and designs the show before writing a Proposal. The Concept,
Structure, Treatment, Research, and Budget are all included in the Proposal. The
proposal is then formally presented to the news channel's management, who either
approves it or suggests changes. The programme is ready to be created once the
necessary changes have been made and the proposal has been approved.
3. Next, the Producer creates a document known as a Rundown. The Rundown is a
list of what appears on-screen at what point in time during the program's playback or
telecast. It is thus a programme plan, and the final programme will be created by it.
4. Enough research is conducted to create the first episode of the program, known as
the pilot episode. Locations are visited, the script is written, appointments and
permissions are obtained, and the amount of money needed for the show's production
is obtained from management. This is referred to as pre-production.
5. The actual shooting begins, with as many locations as are required.
6. Following the shoot, tapes are logged, and acceptable takes are saved to the hard
disc of the editing terminal where editing will take place.
7. Voice-overs are recorded and captured, and all programme elements are assembled
in the correct sequence according to the Rundown. This is referred to as the Rough
Cut.
8. The program's Rough Cut version is therefore fine-tuned. The program's audio
levels are adjusted, clips are trimmed, and it is given its final shape. This is referred to
as making the Fine Cut.
9. Once the pilot episode is completed, it is shown to management, who may approve
it or suggest changes. Whenever the pilot episode is approved after the necessary
changes, the programme is ready for regular production as a series. The pilot episode
will not be broadcast. The actual first episode of the programme that airs is the one
that is prepared next, based on the design and model of the pilot episode.

Odisha State Open University

11

1.10: Check your Progress
1. What are the characteristics of good writing?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------2. Describe the steps involved in the creation of a television programme.

---------------------------------------------------------------------------------------------------------------------------------------------------------------------3. How to make scripts for the documentary?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------1.11: References


https://www.nios.ac.in/media/documents/srsec335new/ch11.pdf



https://www2.palomar.edu/users/lpayn/115/GC115-Understanding-Media-and-CultureAn-Introduction-to-Mass-Communication.pdf
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UNIT-2: Reconstruction in News based Programming
2.0: Unit Structure
2.1: Learning Objectives
2.2: Introduction
2.3: Re-invention in News Reporting
2.4: Re-invention in News Preparation
2.5: Reconstruction in news-based programme
2.6: Check Your Progress
2.7: Further Readings

2.1: Learning Objectives
By completing this unit learners will be able to;
 Re-invention in News Reporting
 Re-invention in News Preparation
 Reconstruction in the news programme

2.2: Introduction
Excessive television news in the 21st century has been losing its audience and
prominence of a news channel. Television viewership has also been declining by 2 to
3% per year average in UK, USA, and India. The average viewers are among the
young generation. Similarly, the advertising revenue and reporting on different
resources have also come down with the advent of multiple news channels. In the
changing world of digital journalism are not going to vanish newspapers, Television,
and Radio. Each of these mainstream media has its subscriber, viewers, and listeners.
But all are playing a dynamic role in the changing perspective of mass media.

2.3: Reinvention of News Reporting
News reporting is done mainly for recent events and activities. This is all about the
curiosity of the viewers to see the recent activity. The concept of re-invention of news
comes invention, analysis, research-based community knowledge, and local issues.
Reporting nowadays becomes more participatory in newsgathering and production in
the newsroom. Financial support as advertising is not only from big industries and
companies but also from individual sponsors, special interest foundations,
government budgets, and from the viewers. The way of reporting has broken all
traditions of journalism. The nation has changed, the news is based on individual
achievements and change in society.
According to the Pulitzer Prize category the news of investigative reporting which
have more explanation and analysis is more authentic. News reporting in electronic
media draws the attention of the audience from the community to participate.
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Empathy and sympathy are proliferated in recent decades to give attention to society.
This kind of reporting shocks the viewers as well as enhances curiosity, empathy to
understand society.
In the age of the internet, every citizen plays a vital role to gather information with
the help of different websites of Govt. and private. S/he can report from its
community related to social and political changes. Regular reporting and
disseminating in social media gives him a title of a citizen reporter.

2.4: Reinvention in News Preparation
The competition of TRP, television news channels altered the ways of news
preparation and dissemination. Reconstruction of news is based on the use of graphics
and animation to attract viewers. Visual construction is based on a scripted story and
emotional appeal for the viewers. This type of news program is known as a
docudrama. Viewers like it more than the direct news. Technological developments
and viewers' preferences have driven to prepare programmes out of the box. So that a
large audience can pull to view news from television. Old viewers can be more and
more attracted beyond the traditional television news.
Traditional television news was known for its evening news bulletins, now the news
is telecast for 24 hours. Top news is played repeatedly and the rest is scrolled in the
screen. While the preparation of news is a continuing process in the newsroom. A
media house is a place of competition for the collection of reports and process it as a
piece of news. It is necessary to track on the digital platform to verify the different
ranges of news. The program can be made to verify the fake news on digital platforms
and discuss the professional standard of examining. Many mainstream media are
examining a different kind of online video that goes viral to the audiences.

2.5: Reconstruction in news-based programme
In the present media environment, the presentation of news is ever-changing and
innovative. Television reconstructs visuals to present a story to attract and retain its
target audience. Television channels are more focused on raising Television Rating
Point (TRP) to gain revenue from the advertisers. Viewers may select the program as
of their choice and interest. Currently, television has moved into an experiment to
bring a 20 minutes news programme from 2-minute news of the prime time already
telecasted earlier. A lot of research and analysis is added with more and more facts
and visual effects. A storytelling scriptwriter can give humor and emotion to the
visual. The anchor describes it with visual support with historical sequence and
speculation of the future. So the major news channels have to change the modality of
news preparation and presentation. Such news programs have to be differently made
for a huge social impact and a clear picture for social change.
While presenting a story of reconstruction, the viewer visualizes the entire situation
as s/he is present physically at the situation. The reconstruction is used to convey the
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details of the story in a short period. These programmes are telecast beyond prime
time and promoted as like any other serials.
SatyamevJayate
Satyamavejayate was a program designed to bring out the real picture of illegal
activities from society. Star Plus produced the program in 2012 and was hosted by
Aamir Khan renowned actor of the Bollywood industry. This program was telecast
once a week on Sunday for the citizens as a talk show. The program got popular after
a few weeks because the real story comes from different parts of the society in India.
This program highlights what is happening in the country, what should be the
responsibility and duty of government officers from time to time? There is a lot of
research and investigation done to prepare this program. The reproduction division
has to find out resource person to give the interview in front of the television camera
which should be fair and accurate information from their experience throughout their
service. The TV show is made to bring awareness and reformation to society from the
case study of society.
SatyamevJayate got huge publicity and popularity within a short span of period. TRP
of this program was rise to such extend that the advertisers keep the interest to
provide advertisement. In the same way, the program has also been developed to find
out people from the society who are exceptional in their work process and bring
changes for the society. Those people who work on behalf of the society without any
profit or find out any achievement of their own. This program gives several solutions
to improve society. The episodes bring the issues like dowry, female infanticide,
casteism, and many more. The biggest challenge of this show is to communicate
serious issues among the citizens.
This program is a campaign of different issues and solutions by society as a
movement for change.
Gumrah: End of Innocence
Gumrah was a program about teenagers and youth going in the wrong direction and
facing uneven circumstances in their life. It is Indian crime television series started in
2012 on Channel V. The show presents the crime committed by young people. This
series of serial of TV serial was produced by Ekta Kapoor under the Balaji Telefilms.
In the second season, it was telecast by the Star Plus channel. This programme was
telecasted by a host from the television and film industry. This was one of the brilliant
shows that every parent and teenager should watch.

News Fuse
News FewsOdia TV show in OTV news channel of Odisha. The program News Fews
show was hosted by Kuna Tripathy a TV and Film actor. This show was presented in
a magical way of comedy to find out the mistakes of common people and govt. This
is a great step towards changing society. People nowadays have a fear of new fuse
team giving any irrelevant bytes may telecast in the television show.
This show contains news but is shown from a different angle for the viewers. It
teaches various lessons to the public in I form of social awareness and knowledge.
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Politicians are mostly fused by OTV's show News Fuse. Not only do the people from
Odisha watch this program on TV, many of the Odia people living all over the world
like this show and try to watch it from social media.

2.6: Check Your Progress
1. What do you mean by Reconstruction of news?

------------------------------------------------------------------------------------------------------------------------------------------------------------------2. Define reinvention in news reporting.

------------------------------------------------------------------------------------------------------------------------------------------------------------------3. Define reinvention in news preparation.

------------------------------------------------------------------------------------------------------------------------------------------------------------------4. Define the news-based programme and its impact?

-------------------------------------------------------------------------------------------------------------------------------------------------------------------
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UNIT-3: Music, Video and Documentary Production
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3.4: Documentary for social change
3.5: Important factors in the documentary
3.6: Popular Case studies
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3.1: Learning Objectives
After completing this unit learners will be able to;


Identify and articulate key concepts related to the production of documentary
films

Analyze and evaluate key theories of social change, as related to advocacy
documentary

Articulate fundamental issues such as privacy, data protection, and ethics in
the video documentary.

3.2: Music Video for Social Change
Music has always been employed by social reform campaigns. This was
especially true in the 1950s and 1960s when successful black and white singers
publicly tackled social concerns.
Popular white artists such as Bob Dylan and Joan Baez contributed their
names and musical abilities to the American Civil Rights Movement throughout the
1960s. Indeed, music has historically aided people in trying to achieve civil rights for
African Americans. Freedom songs, frequently adapted from black church music,
played an important role in boosting bravery, stimulating participation, and
establishing a feeling of community.
Former Southern Christian Leadership Conference executive director Andrew
Young recalled how music helped bridge the gap between civil rights activists and
citizens of the communities they intended to organize:
They began as a gospel quartet before becoming soul superstars during the
height of the civil rights movement.
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"They sought to extend their audience by enhancing their religious repertoire with'
message' songs," author Rob Bowman writes in his book Soulsville, U.S.A.
The Staple Singers fit right in at Stax Records, that paradigm of racial harmony in a
moment of societal upheaval, both musically and politically.
Jim Stewart, a co-owner, claimed, "If nothing else, we've demonstrated to the world
that individuals of various colors, backgrounds, and convictions can come together
and work toward the same objective. We've enjoyed numerous material rewards as a
result of learning how to live and work together at Stax Records. But, most
importantly, we've gained peace of mind. When hatred and animosity erupt over the
country, we take down our blinds and show a banner that says, 'Look What We've
Done-TOGETHER.'"
Raymond Jackson, Carl Hampton, and Homer Banks wrote "If You're Ready (Come
Go with Me)" in 1973, inspired by "Pops" Staples. The song, which sounds similar to
the group's 1972 smash "I'll Take You There," identifies particular barriers to justice.
Both songs, recorded after Dr. Martin Luther King, Jr.'s death, expand on the "dream"
King defined during his career. Stax officials proposed ideas for a huge performance
that would merge music and politics seven years after the Watts Riots in Los Angeles
in 1965.
Some scholars suggest that the 1972 Wattstax music festival reflected the newfound
emphasis on black empowerment, moving beyond legal recognition of equality to a
focus on self-determination.
The Staple Singers were only one of several Stax performers who took part in the
event. Carla Thomas, a singer, recalled being in Los Angeles during the Watts Riots,
saying she was "glad to go back and be a part of the rebuilding, rather than burning
things down." Floyd Newman, a saxophonist, said that what began as "another gig"
for Stax musicians became a "global phenomena." "The event represented the first
all-Black entertainment event of its magnitude and scale ever to be Black controlled!"
said one writer. Moreover, 112,000 people attended in total, making it the secondlargest assembly of African-Americans in the United States at the time, after only the
1963 March on Washington for Jobs and Equality.

3.3: Documentary and its types
It is a film containing facts, pictures, information, on some basic facts and
subjects. It does not contain any fiction stories. The documentary pictures are of 5
categories.
 Reportage
 Impression based or imaginative speculation
 Thoughtful documentary or ideas
 Docu-drama
 Travelogue
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a) Reportage: The objective of reportage is to bring a dramatic presentation over a
subject without changing the basic facts. The originality of basic facts has to be
preserved. This film takes the shape of movies by editing. Example – If you take the
whole length of match in your reportage, viewers will be bored and desert it. But
taking the internship parts and crucial events, if the match is shown then it is viewerfriendly. The viewer’s get the proper excitement of a match. It can include showing
reactions of the public and sports experts.
b) Imaginative: It is difficult to understand imaginative films rather than other films.
The subject matter and the filming style are different. The shooting of such films is
associated with some news shots along with old shots. They are editing-based films.
The unconnected shots are serially arranged to produce a meaningful sequence. If the
shots are not relevant they are made relevant by creating anxiety in the viewers. With
the action by an efficient and experienced editor, the film is given a new look. Such
films take the help of running commentaries to interlink the visuals.
c) Documentary of Ideas: This is also prepared like an imaginative film, as
discussed earlier. In a documentary of ideas, every visual scene may not depict a
meaning but may depict a clear meaning but may depict a comparative sense. This
one scene can be interpreted in different ways. Like imaginative this type of film is
also completed by editors level. For example, a man walking for a long time in the
forest alone can be for an apprehending danger, otherwise, it can also be interpreted
that a man who has failed in every sphere of life or is frustrated in love affairs, leaves
the material world and runs to the forest for solace. In normal life, nobody owned
him, but in the forest, there is none to tell him. It can also be interpreted in that way.
d) Docudrama: It is the presentation of facts collected from day-to-day news, in a
dramatic form. The characters in this drama are unrelated to the original event. In
contemporary TV, telecast some popular programs‘ Crime patrol’, ‘Sabdhan India’,
‘Crime file’, etc. are examples of docudrama. There is a good number of such
program which raises the interest and anxiety of viewer besides movies,
documentary, and feature films.

Odisha State Open University

19

e) Travelogue: People try to remain away from their routine busy life to get peace
and entertainment for some time. For this, they plan a visit to some artificial or
natural tourist spot to spend sometimes. Some of them preserve their experience in
the form of a write-up, photographs, or video shooting. They enjoy it on viewing later
in their free time. Earlier such activity was being taken very lightly but now it is taken
as passion or profession. In every country, state, tourism is recognized as an industry.
Hence, to attract the tourists from far and near some tourist spots are developed to the
best of their taste and documentary films are made such places. Such films contain
the natural surroundings, worth seeing places, tasty food, relaxing places are included
besides details of hostels, lodge, panthnivas(guest house), language, culture, food,
communication, transport, coins. It is for the information incoming tourists so that
they are attracted to that destination.

3.4: Documentary for social change
Stories are an essential component of human culture; we've used them for
thousands of years to share our knowledge and connect with others. Stories that move
and inspire are more vital than ever in an age of false news and Twitter fights.
In today's fast-paced world, documentary stands out as a distinct and effective
instrument for educating ourselves and sparking societal change. Documentaries may
capture unscripted insights into mankind, contextualize circumstances, and show us
our reality in its raw and unadulterated form. Where pure facts fail, these human tales
may inspire understanding, empathy, and action.
A documentary might feel like a chance encounter in which the true lives of
strangers unfold before an audience's eyes. The identification that occurs in that
specific sensation of discovery and feeling of personal connection to the topic of a
film is what pioneering director may portraying. This exciting of empathy in the
hearts of spectators is part of the intangible beauty of documentary cinema.
What happens next if documentary films provoke empathy in spectators,
exposing fresh viewpoints and evoking strong emotions? Audiences frequently leave
documentaries exclaiming, "I want to do something about how I feel and what I just
witnessed!" Empathy generated by excellent storytelling may be a powerful motivator
for action. Coordinated, planned, and purposeful initiatives can create significant
shifts in a society's perspective, language, values, and behaviours. Coherent acts can
transform this post-viewing inspiration into action, resulting in a cultural and political
change that is genuinely transformative.
Impact storytelling is a new method that may be used to educate a larger
audience about today's most critical societal concerns.
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These participatory documentaries aim to change behaviour and attitudes while also
advocating for social justice problems.
What exactly do we mean by "impact"?
In this sense, we imply social and cultural change brought about by a
documentary film and its accompanying campaign approach. A perceptible
transformation in behaviour, attitudes, and values within a group, system, or
community, as well as legislative or policy alterations in a government, organisation,
or institution, are examples of this.
The Bay Area Video Coalition and Harmony Institute define impact as
follows in their collaborative impact guide, The Impact Playbook: "Change" is the
most basic synonym for "impact." Every media effort or story has an impact on the
world in some way. The total of these changes is referred to as the impact.
This abstract concept is supported by a series of more nuanced questions:
Who or what is altered? How can media producers tell the difference between a
change in individuals, groups, organisations, governments, societies, and other
potential actors? How long does it take for an impact to occur? Is it feasible to
separate the function of the media from the other complicated forces that influence
societal change?

Although social change begins with the audience's "journey" at the individual
empathetic level in this context, impact, as we describe it, emphasises a shift created
at a larger institutional, political, or communal level.
Often, societal change is complex and difficult to define. Even in retrospect,
understandings of what caused change are always challenged by movements,
theorists, the media, government, and communities. We tell tales about the stories we
tell.
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Many initiatives, research, and organisations devoted to quantifying media
influence are seeking to grapple with these complexities. The Norman Lear Center's
Media Impact Institute, the Video4Change initiative, and the MIT Open Doc Lab are
just a few examples.
These institutes are dedicated to understanding the full range of challenges
associated with measuring impact, from campaign goals such as the establishment of
a new law or public policy initiative to widespread transformative cultural change in
which certain behaviors (or social conditions) are intended to be shifted by the
outreach strategy.
Documentaries can help spark change or be incorporated into bigger existing
initiatives to maximize the effect. Each film covered in this research had a set of
particular aims relating to the sort of social change that the film campaign hoped to
inspire.

3.5: Important factors in the documentary
1. Everything revolves around the story
A compelling, well-told tale is essential to a successful impact approach. If a film
fails to connect with its viewers and elicit empathy, it is difficult to establish the
traction needed for an impact campaign to effect change.
The finest documentaries provide light on the human condition. Films may immerse
audiences inside stories and communities they may not be acquainted with, spark
debate, and encourage people to take action.
Documentaries address a fundamental human desire to connect. Films enable us to do
so by telling genuine tales that often span cultural divides.
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When this urge to connect is met, it may translate into deep and passionate support
for the topic represented in a film, and viewers' emotional and engaged support is
vital to the success of a social impact campaign.
2. Create a strategy
Film impact campaigns require strategic planning, with defined goals and a procedure
for working with partners and reaching important audiences in today's congested
media environment. It's crucial to highlight that the process of creating a successful
impact campaign is much different from that of creating a documentary film.
Many prominent high-impact film campaigns collaborated with impact strategists,
seasoned public relations teams, or were mentored by luminaries in marketing and
social change theory to establish strategic strategies for outreach and engagement that
aligned with their film distribution goals.
Filmmaking teams have created effective campaigns by deciding who they want to
reach, how they want to engage the audience, and what kind of influence they want to
have early on. They pondered their transformation aim and how they planned to attain
it.
These techniques can range from persuading the government to draught a bill
regarding military policy, as in The Invisible War, to urge the public to think about
their consumption, as in No Impact Man, or influencing a town to think differently
about immigration, as in Welcome to Shelbyville. Identifying the campaign end-goal
for each film allows the team to consider who the film needs to reach and how they
need to be pushed or modified to meet the goals.
3. Who are the primary target audiences?
The number of individuals who have watched your film is typically used to gauge
success in a traditional distribution plan. In terms of societal influence, reach, even
reaching millions of viewers, does not always imply change.
The precise goals of a social impact plan will define who the most crucial audience
for a film to be watched by is, what distribution model will work best for reaching
that audience, and what this audience will be encouraged to do to advance the
project's social impact goals.
When viewers are immediately provided with a course of action to create effectively
and are touched by the film, they are far more likely to respond to calls to action.
• Connecting viewers to existing local campaigns and action organizations already
working on the subject that the film investigates, such as the Gasland method, are
some ways to think about audiences and how filmmakers may interact with them.
• Using social media to engage audiences in becoming lobbyists: tweeting to target
politicians, groups, and companies, like in The Invisible War's #NotInvisible
campaign.
Odisha State Open University

23

• Encouraging audiences to sign petitions and commitments, as well as become local
community advocates for the project's goals, such as the Bully tactic.
• Creating offline activities right after events, such as The Yes Men team moving the
crowd directly from a movie screening to a pre-planned activity at a nearby company
office.
• Bringing audiences together at screening events through panels and debates.
• Encouraging people to share the film with their networks to expand the audience.
4. Filmmakers are not required to do or be everything
As the impact area develops traction, there is going to be a greater expectation on
filmmakers and their teams to provide an effective plan alongside their production,
driven by buzz as well as funder considerations. As the case studies we'll look at the
show, these methods to film-led social change may produce wonderful results, and as
this sector expands, it's vital to maintain a watchful eye on the art of filmmaking
itself.
Filmmakers are not required to become social change experts; however, if they
choose to create a social impact campaign, they should assemble a team and form
partnerships with others to deliver a strategy, including impact producers, social
movements, and not-for-profits that are already organizing around the issue addressed
in the film.
Partners contribute knowledge, relationships, marketing, and communications assets,
and credibility to a filmmaker. Large-scale collaboration and significant partnerships
are required when transformation necessitates public involvement or behavior
modification.
For many years, activists and movements in several areas have been working on the
issue. They are likely to have thoughts on strategy, campaign goals, who the big
players in the industry are, and identifying important people to target with the film, in
addition to being a key audience for a film that fits within their interest area.
5. The narrative outside the film-bringing the issue to light
Most social impact techniques aim to raise awareness of a problem or to change the
language and frameworks that surround it. This is dependent on the subject and film
receiving extensive media publicity.
Through interviews, op-eds, releasing auxiliary information, and establishing
prominence at public speaking engagements, filmmaking teams, and their subjects
may deliver strong tales to the media.
People discuss the film's concerns even if they haven't seen it, demonstrating its
media effect. It is visible when terms, frames, or concepts from the film chosen by the
impact strategy enter a public dialogue about the topic at hand.
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6. Resources (and collaborations) boost the impact
To achieve potential and maximum effect, funding is required to support strategy
creation, relationship building, targeted screenings, publicists, screening guides,
filmmaker travel, and social media.
As this area expands, so does the number of initiatives dedicated to sponsoring social
impact filmmaking and outreach techniques, such as The Fledgling Fund, BRITDOC
Connect Fund, and the Ford Foundation's Just Films programme.
As this sector grows, it is critical to remember that the influence of funders in this
impact area should not have an impact on the creative vision of the filmmaking
teams, considering how distinct the processes of telling a narrative through film and
executing an impact campaign are.
Additional materials may be of interest to potential partners and funders who are new
to documentary and associated impact initiatives. Active Voice, located in California,
has prepared a fantastic guide for funders and filmmakers that are also useful for
NGOs and others interested in dealing with social issue documentaries.
7. Monitoring the impact
The research on the social impact of entertainment and media is growing in tandem
with the impact sector. It is crucial for developing processes for identifying what
success means and monitoring if and how it has been accomplished, as well as for
polishing strategy and reporting on financing.
In the context of assessing social change, effect definitions must be based on much
more than numbers. The impact is not always measured in terms of volume and
reach; it is measured in terms of depth of engagement and moving key objectives to
achieve social change goals.
Measuring cultural and behavioral trends is far more difficult than tracking metrics
since it needs qualitative rather than just quantitative data.
8. The terrain is rapidly shifting
These advancements in impact techniques coincide with quick and exciting changes
in the media environment, in how audiences interact with media, and in how media is
and maybe broadcast and delivered.
With the introduction of new platforms, devices, and technology, audience behavior
is rapidly changing. Traditional broadcasters are striving to reposition themselves in
this setting as the way we consume information evolves and new channels become
available.
This calls into question the role of traditional distribution and opens up new avenues
for filmmakers, such as innovative methods to community screenings and digital
distribution. For example, the Oscar-nominated documentary The Square was bought
by Netflix and broadcast simultaneously online and in theatres, generating quite a stir
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in an industry that has hitherto resisted online distribution, believing that it is better
for theatrical release and box revenue.
Among the changes in form, manufacturing, and dissemination are:
• Crowd fundraising platforms like Kickstarter and Indiego help fund film production
and cultivate audience loyalty early in project development.
• Digital distribution platforms/video on demand (VOD) services such as Netflix,
Hulu, Amazon, and iTunes.
• Distrify, an independent video-embedding monetization tool for filmmakers' own
websites.
• Crowd-sourced theatrical distribution via platforms like Gathr and Tugg.

3.6: Popular Case Studies
The fundamental purpose of documentary cinema is to effect social change
(Aufderheide 2007, Davies 2009, Kemmit 2007, Nichols 1991, Rotha 1936). The
earliest documentary films were made to educate people about social concerns and
communities all over the world. This style of the film was previously referred to as
"educationals," "actualities," or "or interest films" by filmmakers. In the 1920s, John
Grierson invented the term "documentary," which he described as "artistic portrayal
of reality" (Aufderheide 2007; Davies, 2009; Gupta, 1998; Nichols, 1991; Winton,
2007). The original goal of documentary filmmaking was to educate viewers on
social concerns and to involve them as active participants in political and public
affairs.
Robert Flaherty, John Grierson, and Dziga Vertov were the pioneers of this type of
motion film (Aufderheide, 2007; Davies, 2009). Nanook of the North was Flaherty's
(1922) debut film. He portrayed the indigenous arctic people's way of life. His goal
was to teach audiences all around the world the lifestyle and character of local people,
which could only be accomplished via cinema. He was an influence to future
filmmakers like Jean Rouch, who devoted their careers to exploring civilizations
through the lenses of their cameras.
Scottish director John Grierson began creating documentary films to address societal
concerns and improve the democratic structure of civilizations (Aufderheide 2007).
Drifters were Grierson's first and only picture as a director (Grierson, 1929). It was
made to promote the fishing sector and depicted the job of herring fishermen in the
North Sea. Grierson and his colleagues supported documentary cinema as a vehicle
for education and social integration. Dziga Vertov was a Russian filmmaker who
made instructional and propaganda films in support of the 1917 Russian revolution
(Aufderheide 2007). Man with a Movie Camera, the product of his experimental
filmmaking, was his masterpiece (Vertov, 1929).
Vertov's goal was to capture reality when the subjects of the film were unconscious of
the camera. He depicted contemporary life in Odesa and other Soviet towns. He
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demonstrated them in their regular duties while dealing with modern-day
technologies.
As a result, the evolution of documentary films was a response to addressing societal
concerns and educating the public about the world's reality. "Dziga Vertov, John
Grierson, Paul Rotha, and Pare Lorentz all hailed documentary cinema as a morally
better kind of filmmaking, as a responsible contribution to sobriety discourses". ”
Documentary film has spawned a plethora of subgenres since its inception in the
1920s. Documentary film genres include public affairs, government propaganda,
advocacy, historical, anthropological, and nature (Aufderheide, 2007). Advocacy and
ethnographic films, on the other hand, have features that more closely meet their
purpose to offer a truthful depiction of the subject matter in their pursuit of social
change.
Advocacy films are created to support an organization's agenda. Activists and
advocates highlight social concerns with the conviction that the public must
participate and embrace the cause for civil societies to be healthy. The legitimacy of
organisations associated with documentaries is important to the success of these
films. Furthermore, this genre must meet manufacturing requirements to ensure
dependability.
The use of authoritative narrators, the exposition of daily life, cinema verité tactics,
data that support arguments, and expert interviews are among the features.
This form of social documentary promotes democracy as well as human decency and
equality. Three prerequisites are required for participation in democracy:
(1) societies must seek economic equality for people to behave as equal members;
(2) societies must strive for political equality, and societies must strive for social
equality.
(3) Residents must recognize that their well-being is dependent on the well-being of
the community, and communication between ordinary citizens and community
leaders must be open and participative. Advocacy documentary filmmakers should
consider these variables when creating participatory films.
Aguayo (2005) identifies four features of advocacy documentary film. First, this film
genre must provide a forum for public debate and political action; second, it must be
linked to a social movement; third, it must enable social action by providing avenues
for follow-up; and fourth, it must circulate across numerous platforms. For the sake of
effectiveness, contemporary documentary filmmakers use these elements in their
work.
Ethnographic films try to examine a culture from the outside, allowing the spectator
to experience the daily lives of persons featured in the film (Aston, n.d.; Aufderheide,
2007; 2008; Coffman, 2009; Rouch, 2003; Saunders, 2007; Ten Brink, 2007). Jean
Rouch spent most of his life in Africa filming ethnographic films, and he developed
the phrase "Cinema Verité," sometimes known as "Direct Cinema" or "Participatory
Cinema".
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Ethnographic filmmaking, in general, shows underrepresented or underprivileged
members of society. This documentary filmmaking genre has investigated
participation productions through the direct involvement of film subjects as coproducers. As a result, participatory filmmaking allows both the persons have shown
and the filmmakers to form equal connections while creating films.
According to Jean Rouch, this form of filmmaking allows the subjects of the film to
tell their tales how they choose, rather than outsiders recounting their stories from a
foreign perspective (Icarus Films, 2009; Rouch, 2003; Saunders, 2007; Ten Brink,
2007). Indeed, ethnographic documentaries restore the dignity of the persons shown
while also educating audiences about other ethnic groupings. An ethnographic
documentary recognizes the importance of social groupings that are typically
overlooked.

3.7: Crucial components of documentary films
Being genuine in substance is one of the most significant features of
documentary films for social change. According to Watson (2009), when
documentaries depict authentic portrayals of social groupings, audiences shift from
passive observers to participants. The following documentary film features allow for
accurate depictions of the world.
Handheld camera: According to ethnographic filmmaker Jean Rouch (2003), using
tripod results in a "handicapped camera." He feels that using a handheld camera helps
the filmmaker to depict reality more intimately, allowing for closer views.
Storytelling: Storytelling is a wonderful tool for empowering communities in their
pursuit of social progress. Several documentaries include community participants in
the narrative process. This approach is used to demonstrate the veracity of
documentary claims.
Narration: Documentarians refer to narration as the "Voice-of-God" because it is
powerful. According to Bazira-Okafor (2010), narrations tend to detach viewers from
the world shown in the film. If narration is required in documentaries, it should be
brief.
Subtitles: A production technique that can be used to avoid the use of narration is
using subtitles. Filmmakers can offer explanations about the occurrence depicted on
the screen while keeping viewers engaged in the reality portrayed.
Music: original music and background sounds provide a better sense of reality.
Filmmakers can hire local musicians to interpret main themes for documentaries. In
addition, professional sound equipment can capture background sound that may be
representative of the geographical location or cultural setting depicted in the film.
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Repetition: Repetition can be used to strengthen the theme of the documentary.
Members of communities may provide comparable answers to social concerns on
camera. This form of repetition improves the credibility of the communication and
acts as evidence of situations.
Non-actors: In documentary films, local persons should be shown (Ten Brink, 2007).
According to Nichols (1991), filmmakers should participate with communities and
depict genuine members of social groupings. This is a difficult undertaking since
community people are not always the finest camera subjects. Local individuals, on the
other hand, might give the documentary a more realistic feel.
Editing: Editing is a critical component of post-production that impacts the effect of
messaging. When editors can combine moving images with audio, they improve the
realism conveyed while emphasizing the value of the message. Furthermore, editors
must study and evaluate raw material before organising it chronologically.
Length: Documentary filmmakers frequently hurry the creation and finishing of their
documentaries owing to pressing community concerns. Miller (2009) advises
filmmakers to create a short documentary in addition to a full-length documentary.
This speeds up communication.
Funding: Documentaries require funding from reputable sources. Many
documentarian filmmakers work with little or no finance. These filmmakers often
work on the films on a part-time basis. Unfortunately, when documentaries are selffunded, they frequently result in restricted presentation and distribution of the product
owing to the filmmakers' exhaustion from making the film with low means.
3.8.1: Exhibition and Distribution of Documentary Films
The traditional presentation tactics for documentary films are screenings at film
festivals, theatres, churches, and municipal halls. The goal of filmmakers is
frequently to engage big audiences for their messages to be effective (Coffman,
2009). Documentary filmmakers, on the other hand, argue that the number of viewers
has no bearing on the film's efficacy. Viewer involvement with the cause is a more
crucial metric of success (Coffman, 2009).
Unusual exhibition sites are another strategy for increasing audience outreach. Some
exhibition and distribution techniques might include
 collaborating with NGOs and activist organisations,
 utilising Web 2.0 capabilities, and
 providing instruments for action following screenings.

3.9: Some instances of documentary
Documentaries with a social impact that will motivate you to make a difference
in the world
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Who doesn't like a good documentary? In the field of social impact, some of our
finest ideas and biggest incentives come from the methods, reach, and stories of other
organisations and individuals making a difference.
Because of documentaries, we live in a world where understanding of real-world
concerns is more accessible and sharing than ever before. Here are 13 of our favorite
films for social entrepreneurs, ranging from Oscar winners to indie faves.
Thank you for the rain
Thank you for the rain follows Kisilu Musya, a Kenyan farmer, for five years as he,
his family, and his village are affected by climate change. Kisilu's house is destroyed
by a strong storm as a result of droughts and floods. The storm changes everything—
Kisilu forms a neighborhood organisation, becomes an activist, and travels to Paris
for the COP21.
Chasing Coral
Chasing Coral takes viewers on an ocean voyage to look at how coral reefs are dying
at an alarming rate, drawing on the accounts of a range of divers, biologists, and
photographers.
Food Inc.
Food Inc. was paving the way for future food documentaries long before they were
hip. Director Robert Kenner takes audiences on a trip through food policy, business,
and activism by exploring neighborhood food movements, organic food giants, and
'big food' lobbyists.
The True Cost
This Kickstarter-funded video examines 'quick fashion' and, as the title implies,
investigates The True Cost of the Global Clothing Industry. This is one of the finest
movies to spark a worldwide discourse about fashion and its environmental and social
implications. It is centered on the 2013 Rana Plaza disaster, which killed over 1,100
textile workers.
Code girl
Code girl follows various high-school-aged girls from all over the world as they make
positive changes in their lives and communities via their love of technology. Each of
them is interested in becoming a programmer, calculator, coder, or compiler, and in a
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growing gender disparity in the industry, this exemplifies what it means to be truly
inclusive.

Real Value
Real Value explores questions regarding value, profitability, and effect. This awardwinning documentary examines what it means to be socially conscious via interviews
with business executives from around the world. This is an excellent documentary for
any sort of business, demonstrating how any company can include social
responsibility into its operations.
The Startup Kids
A couple of Icelandic entrepreneurs travelled the world to shine a light on the world
of start-ups and small businesses. They interview the creators of Dropbox,
Soundcloud, and Video, to mention a few, with a special focus on young people. If
you're looking for some start up encouragement (and a good chuckle), this
documentary is for you.
The Interrupters
This documentary follows three gang members who become activists in response to
Chicago's inner-city crime pandemic. Ameena, Eddie, and Cobe are facing a
seemingly uncontrollable problem, and they get bolder and more determined as they
go. The Interrupters examines localized action, reminding us that sometimes the
greatest influence is required right outside our front door.
Catching in the Sun
Taking an in-depth look at entrepreneurs and employees in the United States and
China as they seek answers to some of the world's most pressing issues—inequality
and climate change-Catching the Sun documents the global race for a clean energy
future. This documentary examines all sides of the clean energy debate, including
contributions from many other entrepreneurs from across the world.
Living on One Dollar
This award-winning documentary follows four friends as they travel to Guatemala
and attempt the impossible: living on $1 a day for two months. This documentary is,
to say the least, eye-opening in its depiction of what it means to live in poverty.
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Check out this documentary if you want to get chills, laugh, and cry while watching a
lovely narrative.
White Helmets
This Oscar-winning documentary transports viewers to the front lines of Syria's Civil
Defense. This 40-minute video, which follows heroic rescue workers in their
everyday tasks, is long enough to depict both ruin and deep, deep compassion in the
lives of these Aleppo people.
The New Breed
This unique new hybrid documentary contains real-life interviews with three young
people as they launch enterprises to combat homelessness, pollution, and poverty.
Even better, the documentary is a social venture in and of itself! One-quarter of all
film earnings will be used to provide training and equipment to underprivileged
young filmmakers from across the world.
In My Blood, It Runs
The documentary film In My Blood It Runs looks at the issues that Indigenous
students confront when they are educated only from state/territory curriculums.
Dujuan Hoosan, a 10-year-old boy who lives with his family in Arrernte Country on
the outskirts of Alice Springs, is the film's key character. It was shot over three and a
half years and follows him as he comes 'dangerously near to jail' and exposes his
family's effort to provide him with a good Arrernte education alongside his western
education...'
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3.10: Check Your Progress
1. Elaborate on the different types of documentaries.

-------------------------------------------------------------------------------------------------------------------------------------------------------2. How can be music a social change?

-------------------------------------------------------------------------------------------------------------------------------------------------------3. What are the crucial components of documentary films for social change?

-------------------------------------------------------------------------------------------------------------------------------------------------------3.11: References


https://cmds.ceu.edu/documentary-social-change



https://courses.ceu.edu/courses/2021-2022/documentary-social-change



https://www.socialchangecentral.com/13-social-impact-documentaries-that-will-inspire-youto-change-the-world/



https://dworakpeck.usc.edu/alumni/continuing-education/documentary-filmmaking-for-socialchange



https://www.documentary.org/column/docs-change-social-movements-celebrates-power-form



https://probonoaustralia.com.au/news/2019/09/sponsoredcontent-stories-that-workdocumentary-as-a-powerful-tool-to-spark-social-change/



https://www.proquest.com/openview/a92e00075c4d61a0bf7156f50d01153c/1?pqorigsite=gscholar&cbl=18750



https://www.proquest.com/docview/447434695/53A39D9BEBFE42F0PQ/19



https://facingtoday.facinghistory.org/how-can-music-inspire-social-change
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UNIT-4: Different Television Genres
4.0: Unit Structure
4.1: Learning Objectives
4.2: Introduction
4.3: Different genres
4.4: Fifteen popular TV genres
4.5: Check your progress
4.6: References

4.1: Learning Objectives
By completing this unit learners will be able to;
 Know the visual medium
 Understand the popular genres for an Indian TV screen
 Importance of genres

4.2: Introduction
Television is a communications medium for broadcasting and receiving
moving pictures, which can be monochrome (black and white) or color, with or
without accompanying sound. Television is a prominent mass-media medium.
"Television" may also refer to a television set, television programming, or television
transmission. Many people cannot read or write, and for them, television is a great
tool. It provides us with information from all across the world. There are several
primary and sub-genres of television. Television transmission experiments began in
the 1920s in the United States and Europe.
Television broadcasts a variety of programs, just like a buffet contains a variety of
dishes such as rice, dal, curry, salad, appetizer, main course, and dessert. And these
programmes are referred to as genres. As a result, persons of all ages, educational
qualifications, social and economic backgrounds can benefit greatly from these. A
television program, often known as a television show, is a portion of the information
that is meant to be shown on television.
In television, a genre is a distinct style of storytelling, characterizations, dialogue,
comedy, and visual flare. Some TV shows and series adhere tightly to specific TV
genres. Other shows straddle genres and subgenres. There is no complete list of every
television genre that has ever been. Certain genres, on the other hand, appear often
and have been popular for decades.
"Genre is a term used to describe any category of literature or other kinds of art or
culture, such as music, and in general, any sort of discourse, whether written or
spoken, auditory or visible, that is based on some set of stylistic characteristics."
Television has matured as a tremendous medium for entertainment, knowledge,
education, and so on. In our language, television is called as "Doordarshan", and it is
now known as TV. As we all know, technology plays a critical role in every industry
in the twenty-first century, including education, business, agriculture, and so on.
Television is a fantastic technical instrument for mass communication.
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TV Genres may be classified into
 TV News
 TV Documentaries or Features/ Factual Television
 Talk Shows
 Children's Programmes
 'Talent Hunt' Shows
 Reality-TV
 Religious Programmes
 Soap Operas
 Tele Novella
 Other Genres

4.3: Different genres
TV Dramas:
TV Dramas vary greatly in terms of budget, which determines the size of the
crew and the resources available for production. Working in drama is similar to
working on a feature film, except that TV costs are typically less unless it's a
spectacular worldwide co-production like the BBC's 'Versailles,' which cost a
stunning £24 million for ten episodes. Both genres operate from a commissioned
screenplay, use a professional creative and technical staff to record the action, and
typically take longer to produce than factual programming (unless you're
documenting an Arctic Fox's year in life). Cast and crew can cheerfully switch
between drama and feature film work, however, production departments for TV
shows may be smaller and have more responsibilities.
Artists used to deal in drama and feature films may be enticed to try their hand
at music videos, comedy, and children's television, particularly high-budget liveaction series like Horrible Histories or Hank Zipzer.
News, documentary, factual, sports, and live broadcasts are examples of
genres that contrast with drama. It is not impossible to go from a profession in drama
to a job in live or factual material; nevertheless, the transfer will be more difficult and
the pace will be slower. People who work on live broadcasts (sports, news) must be
bright, tenacious, and ready to meet deadlines and operate on extremely fast-paced
schedules.
Soap Operas:
Soap opera, a broadcast dramatic serial program so named in the United States
because the majority of its main sponsors for many years were soap and detergent
firms. A soap opera is distinguished by a stable cast of performers, an ongoing tale, a
focus on speech rather than action, a slower-than-life pace, and a persistently
emotional or melodramatic presentation.
The soap opera originated with 15-minute daytime radio programs in the early 1930s
and was acquired by television in the early 1950s and enlarged to 30 minutes. Soap
operas dominated late morning and early afternoon weekday television programming
by the mid-1950s, just as they had populated a comparable time frame in radio
programming the previous decade.
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From the 1930s through the 1950s, a traditional American soap opera was often a
running drama about a middle-class family living in a small town. Sin and violence,
always offstage, regularly impacted the daily lives of the family members, yet good
always won, or at the very least, all wrongdoing was justly punished. The majority of
the scenes took place indoors, generally in a spotless house or workplace. The
realities of housework or business were rarely intruded upon; the talk was intense,
with barely the occasional chuckle.
By the 1970s, the style and content of soap operas had changed dramatically.
Abortion, drug addiction, wife abuse, and sexually transmitted illnesses were all
openly discussed. Characters from diverse racial and ethnic backgrounds were
introduced into an Anglo-Saxon population that had previously been all-white. The
usual emphasis on sexual and marital difficulties continued, but promiscuity,
violence, and criminal behavior became more explicitly addressed. Some of the
shows were extended to 60 minutes in length, and a couple even ran during primetime(evening hours)watching hours.
Comedy:
TV comedy programming comes in a variety of forms, including sitcoms, panel
shows, stand-up, satire, and sketch shows. The majority of these sub-groups
(excluding stand-up) are produced like TV drama: they work from a screenplay, use
locations and studio set-ups, adhere to a strict schedule, and use a mix of creative,
administrative, and technical personnel. Budgets vary, but in general, they have less
to work with than drama productions, and the production quality is lower. Stand-up
events are produced much more like entertainment acts, with an audience and a very
rigid schedule (encompassing one day - or one evening), with no room for error.
These concerts are meticulously planned and practiced in advance.
If you begin your career in comedic production (for example, as a floor runner on 8
out of 10 Cats Does Countdown), you may be able to advance to large studio
sensations like The Kapil Sharma Show, Office-Office, and The Great Indian
Comedy Show, as these shows are all studio productions. You could want to consider
a career in theatre or children's television, which have comparable working settings however, you'll probably get to travel more because these sorts of productions
typically employ more than one location, as well as some studio set-ups.
Other popular shows in Hollywood include The Benny Hill Show, Mr. Bean, Big
Mouth, Ted Lasso, and others. And these are some of the titles of popular comedy
shows produced in India that have been well received by Indian television audiences
likeA









Aa Family Comedy Che
Aadat Se Majboor (TV series)
Aashiq Biwi Ka
Acting Ki Funshaala
Akbar Ka Bal Birbal
Alaxmi Ka Super Parivaar
Ammaji Ki Galli
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Amrutham (TV series)
Amrutham Dhvitheeyam

B




















Baa Bahoo Aur Baby
Baap Beep Baap (2021)
Bade Bhaiyya Ki Dulhania
Badi Doooor Se Aaye Hai
Badii Devrani
Bajega Band Baaja
Bale Telipaale
Bas Thode Se Anjane
Belan Wali Bahu
Bh Se Bhade
Bhaago KK Aaya
Bhabiji Ghar Par Hain!
Bhai Bhaiya Aur Brother
Bhakharwadi (TV series)
Bhootwala Serial
Bhutu
Bin Kuch Kahe
Bingo Comedy Adda
Burey Bhi Hum Bhale Bhi Hum

C












Carry on Alia
Chacha Vidhayak Hain Humare
Chalti Ka Naam Gaadi...Let's Go
Chidiya Ghar
Chintu Chinki Aur Ek Badi Si Love Story
Cinemala
Comedy Champions
Comedy Classes
Comedy Express
Comedy Ka Daily Soap
Crazy Colonel

D






Daane Anaar Ke
Dam Dama Dam
Dekh Bhai Dekh
Dr. Madhumati On Duty
Don't Worry Chachu
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Don't Worry Ho Jayega
Dream Girl (TV series)

E





Ek Doosre Se Karte Hain Pyaar Hum
Ek Se Badh Kar Ek
Excuse Me Maadam
Extra Jabardasth

F







F.I.R. (TV series)
Family No.1 (TV series)
Flop Show
Full Tension
Funhit Mein Jaari
Funjabbi Chak De

G









Gangs of Filmistaan
Gangs of Haseepur
Ghar Jamai (TV series)
Gharwali Uparwali
Golmaal Hai Bhai Sab Golmaal Hai
Gopi Gadha Aur Gupshup
The Great Indian Comedy Show
Gutur Gu

H
















Happy Hours (TV series)
Har Mard Ka Dard
Har Mushkil Ka Hal Akbar Birbal
Hassi Woh Phassi
Hazir Jawab Birbal
Hello Friends (TV series)
Hera Pheri (TV series)
Hey Prabhu!
Hey...Yehii Toh Haii Woh!
Hi! Padosi... Kaun Hai Doshi?
House of Hungama
Hudd Kar Di
Hum Aapke Ghar Mein Rehte Hain
Hum Aapke Hain In Laws
Hum Paanch (TV series)
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Hum Sab Baraati
Hum Tum Aur Quarantine

I




I Luv My India
Idhar Udhar
Instant Khichdi

J







Jabardasth (TV programme)
Jeannie Aur Juju
Ji Mantriji
Ji Sirji!
Johny Aala Re
Jugni Chali Jalandhar

K


















Kaatelal & Sons
Kabhi Haan Kabhi Naa (TV series)
Kabhi Saas Kabhi Bahu
Kakaji Kahin
Kanho Banyo Common Man
Kareena Kareena
Kartika (TV series)
Khatra Khatra Khatra
Khichdi (2002 TV series)
Khichdi (2018 TV series)
Khichdi (franchise)
Khushiyan
Ki Kore Bolbo Tomay
Krishnaben Khakhrawala
Kuch Smiles Ho Jayein... With Alia
Kya Aap Paanchvi Fail Champu Hain?
Kya Haal, Mr. Paanchal?

L




Lapataganj
LKR (TV series)
Lo Ho Gayi Pooja Iss Ghar Ki

M



M80 Moosa
Maari Kanive Rahasya
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Main Kab Saas Banoongi
Malegaon Ka Chintu
Malini Iyer
Maniben.com
May I Come In Madam?
Mazaak Mazaak Mein
Meri Hanikarak Biwi
Meri Mrs. Chanchala
Metro Park (web series)
Mrs. & Mr. Sharma Allahabadwale
Mrs. Madhuri Dixit
Mrs. Pammi Pyarelal
Mrs. Tendulkar
Mulla Nasiruddin
Mungerilal Ke Haseen Sapne

N






Nadaniyaan
Namune
Narayan Narayan
Nimki Mukhiya (TV series)
Nimki Vidhayak

O





Office Office
OK Computer (TV series)
OK Jaanu (TV series)
On Air With AIB

P










Paani Puri
Papad Pol – Shahabuddin Rathod Ki Rangeen Duniya
PariWar
Partners Trouble Ho Gayi Double
Piya Ka Ghar Pyaara Lage
Police Factory
Pongurom Thingurom
Professor Pyarelal (TV series)
Pyar Zindagi Hai

R



R. K. Laxman Ki Duniya
Rukawat Ke Liye Khed Hai

Odisha State Open University

40

S
















Saat Phero Ki Hera Pherie
Sahib Biwi Aur Boss
Sajan Re Jhoot Mat Bolo
Sajan Re Phir Jhooth Mat Bolo
Sajan Tum Jhuth Mat Bollo
Sanya (TV series)
Sarabhai vs Sarabhai
Sasural Genda Phool
Shaitaan Haveli
Shararat (TV series)
Shree Adi Manav
Shrimaan Shrimati (TV series)
Shrimaan Shrimati Phir Se
Sunaina (TV series)
Super Sisters - Chalega Pyar Ka Jaadu

T












Taarak Mehta Kka Chhota Chashmah
Tedhi Baat Shekhar Ke Saath
Tekka Raja Badshah
Tenali Rama (TV series)
Tera Yaar Hoon Main
Thank You Jijaji
Tota Weds Maina
Triples (web series)
Tu Mera Hero
Tu Mere Agal Bagal Hai
Tu Tu Main Main

W



Wagle Ki Duniya – Nayi Peedhi Naye Kissey
The Week That Wasn't

Y






Yam Kisi Se Kam Nahin
Yeh Chanda Kanoon Hai
Yeh Duniyan Gazab Ki
Yeh Hai Mumbai Meri Jaan (TV series)
Yes Boss (TV series)

Z
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Zabaan Sambhalke
Zindagi Abhi Baaki Hai Mere Ghost

Reality TV:
The primary goal of this television show is to discuss real-world issues. A type of
television programming that shows apparently unscripted dramatic or comedic
situations, chronicles actual occurrences and typically stars ordinary people rather
than professional actors. Unscripted programming that follows actual ‘real-life events
as they develop, typically involving members of the public or groups of celebrities.
The television genre in which settings are manufactured by the show's producers, but
the show itself is unscripted. Cameras record the participants' spontaneous reactions
and responses to the events that are subsequently edited into a program or series.
Broadcasting tonight or Saturday/Sunday.
Ordinary people, rather than celebrities, are frequently shown on reality television.
Some reality programmes are contests, while others promise to depict slices of
everyday life. Many reality TV series combines the two, adding a competitive aspect
to everyday activities such as dating or house improvement.
Children Show:
Children's programming is created and marketed to children and is typically broadcast
during the morning and afternoon hours when children are awake. They can
occasionally run in the evening, letting younger children observe them while they are
at kindergarten or school. The series' main goal is to entertain and occasionally
educate viewers. In this episode, they discuss the conclusion of the play and deliver
moral teachings about the dream world, magical elements, fantasy, fairy tales, animal
stories, science fiction, video games, and so on. Children's television shows may
reach a wide range of critical demographics. This show broadcasts in a variety of
languages.
With the development and expansion of the video-on-demand (VOD) industry,
children's TV is expanding in new directions, with VOD providers such as Netflix
and Amazon Prime recently announced significant investments in content for
children. This is great news for children's show makers, particularly independent
production businesses. Working in children's television is similar to working on
studio productions for dramas, sitcoms, or soap operas - they all follow the same
production methods and adhere to the same commissioned scripts and set timetables.
Some children's material is more fact-based (for example, science, nature, or
arithmetic), or will have documentary components; in this scenario, production will
still work to scripts, but the editing crew will need Research abilities - for factfinding.
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Animation:
The term "animate" implies "to give life to." Something is said to have life if it moves
or changes shape and structure. Animating an item means that the movement of the
thing is provided by an external force rather than by the object itself. When
animatedly presenting information, it has a greater visual impact and understanding
than static images. Several animation principles must be followed to create a relevant
and interesting subject in Animation.
Animation is a synthesis of art and science. The art is in knowing what to do, and the
science is in knowing how to execute it. An animation output necessitates a great deal
of trial and error. To get the desired result, a great deal of knowledge and information
about the technical process of animation is required. There are several software
programmes available on the market for generating animations. An animator must
learn and use skills as needed.
In 1937, Disney Studios released "Snow White and the Seven Dwarfs," the first fulllength color feature picture. Hundreds of artists worked on the film at the studio for
this project. The first full-length (CGI) -3D animation was created. The film "Toy
Story" was the first full-length 3D animation film that was entirely created with
computer graphics (Computer Generated Imagery). It was directed by John Lasseter
and produced by Pixar Animation Studios in 1995.
 Walt Disney Animation Studios,
 Pixar Animation Studios,
 Warner Brothers,
 MGM,
 Dreamworks Animation,
 Industrial Light and Magic,
 Bluesky Studios,
and Cartoon Network Studios are among the most well-known animation studios in
the world.
In the early 1960s, individuals used stop motion techniques to produce 3D
animation in the form of clay animation. Clay and plasticises were used to make 3D
puppets or sculptures. Strings were tied to them, which served as bones. To produce
an animation, each gesture was staged and captured frame by frame. Aardman
Studios developed films such as "Gumby," "Wallace and Gromit," "Shawn the
sheep," and others. Stop motion animation is a time-consuming procedure that
requires hours and days of hard labour to produce a great product lasting only a few
seconds. In the Bollywood film "Taare Zameen Par," stop motion animation was
utilised. It is the emotion that makes this type of job thrilling and intense.
Pixar Animation Studios pioneered computer-generated 3D animation. The
studio was established in 1985. It took them ten years to complete "Toy Story," the
first full-length 3D CGI picture. High-end computer hardware was necessary for 3D
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filming or 3D content. The technical part of the project accounts for 60% of the total
project cost, from the workstation to the rendering frames. 3D animation does not
have to be confined to completely created animation films. Animation is employed in
live-action films, advertisements, television, documentaries, instructional materials,
and so on. The use of animation makes the information more instructive and
enjoyable to watch.

4.4: Fifteen popular TV genres
Nonfiction television includes anything from the nightly news to
documentaries. Here are some of the most popular nonfiction television genres.
News: Local nightly news, midday national broadcasts on cable networks, and weekin-review programming that commonly airs on Fridays or weekends are examples of
news programming. Some networks broadcast sports-specific newscasts.
Talk shows: It is often known as chat shows, is television programmes that include
back-and-forth debates between hosts. Although daytime talk programmes and
weekday morning chat shows have substantial viewership, the most well-known
discussion shows air late at night. The majority of talk programmes discuss pop
culture, current affairs, and politics. Ex- Coffee with Karan, Satyameba-jayate etc.
Game shows: On game shows, teams of competitors or participants drawn from the
audience attempt to solve puzzles or answer trivia questions, with rewards granted if
they succeed. Ex- KBC,
Variety programmes: These events showcase the abilities of their guests. Musical
acts, dance, stand-up comedy routines, and sketch comedy are all part of a variety
programme. Variety programmes emerged from Victorian-era theatre shows and
peaked on American television in the mid-twentieth century, while some continue to
this day.
Comedy: Sketch comedy is characterised by a wide range of multi-person humorous
skits. These programmes' comedic genres span from funny slapstick to sarcastic dark
humor.
Sports: Sports programming receives some of the greatest ratings on television.
Sports, unlike many other forms, are frequently aired live, giving the viewing
experience a feeling of immediacy and urgency. Ex- Extra Innings T20
Sitcoms: An abbreviation for "situational humor," sitcoms focus on families, coworkers, or groups of friends. Multi-camera sitcoms are those that are shot on static
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sets with many cameras in fixed positions. Other sitcoms, known as single-camera
sitcoms, are shot more like feature films. Some sitcoms feature animated characters.
Ex- The kapil Sharma Show
Romantic comedies: Romantic comedies, like sitcoms, derive their comedy from the
oddities of love. Rom-coms have devoted viewers, but they don't always have the
market share that sitcoms have.
Teen dramas: Teen dramas are aimed at teens and young adults. They tend to
exaggerate heightened events to the point of melodrama.
Docudramas: A docudrama is a fictitious television show that is based on a genuine
tale. Docudramas occasionally deal with genuine crime, and sometimes they deal
with more inspirational topics.
Crime shows: The story structure of a police procedural is fairly formulaic. Episodes
begin with a crime (whether a crime of passion or a serial murderer hit) and progress
through an investigation, an arrest, and some type of court justice. Some police
procedurals also serve as courtroom dramas. Ex- Sabdhan India, Crimefile
Science fiction and fantasy shows: Science fiction and fantasy shows are very
popular on cable and streaming platforms. The fantasy and sci-fi genres can
incorporate everything from time travel to sword battles to paranormal extraterrestrial
encounters and can vary from pseudo-historical epics to sci-fi dystopian noirs. ExAladdin, Alif Laila. Arslan. Aryamaan – Brahmaand Ka Yodha. Etc.
Anime: Anime is a Japanese genre that includes comic books, video games, movies,
and television. Some anime appears in the form of Saturday morning programmes
aimed towards youngsters. Other anime focuses on edgy topics aimed at teenagers
and adults. Ex- Pokeman, Doreman, Chota Bheem, Motu Patlu, etc.
Soap operas: Soap operas are daytime dramas intended for housewives that involve
unrealistic plotlines and melodrama. The term "soap opera" derives from the
detergent companies that used to sponsor daytime plays aimed at housewives in the
mid-twentieth century. Some soap operas are medical dramas, while others are
primarily romantic. Primetime soap operas are extremely popular. Ex- Balika Badhu,
Diya aur bati hum etc.
Reality shows: Reality television tends to focus on everyday people rather than
celebrities. Some reality programmes are contests, while others promise to depict
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slices of everyday life. Many reality TV series combines the two, adding a
competitive aspect to everyday activities such as dating or house improvement. ExIndian Idol, Big Boss, India’s got talent, etc.

4.5: Check Your Progress
1. What do mean by genres?

-------------------------------------------------------------------------------------------------------------------------------------------------------2. Why the soap operas are so popular in India?

-------------------------------------------------------------------------------------------------------------------------------------------------------3. Describe the fifteen popular shows on an Indian TV screen.

-------------------------------------------------------------------------------------------------------------------------------------------------------4.6: References
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