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UNIT-1: Entertainment, Sports, Business

1.0 Unit Structure

1.1 Learning Objectives

1.2 Introduction

1.3 Entertainment Journalism
1.3.1 Entertainment news on Movies
1.3.2 Entertainment through TV Serials
1.3.3 OTT on Indian Television Industry

1.4 Reviews on Films-TV Serials
1.4.1 How to write a review

1.5 Sports News

1.5.1 Sports Coverage in India

1.5.2 Writing sports stories

1.5.3 Career in sports reporting
1.6 Business Reporting

1.6.1 Business Journalism in India

1.6.2 Business Newspaper in India

1.6.3 Writing Business/Economic Stories
Check Your Progress

1.1Learning Objectives
After completion of this unit, the learner will be able to understand different types of
beats such as:
e Entertainment
e Sports
e Business and Industry

1.2 Introduction

Print media covers entertainment, sports, and business. Even classified pages, which come
once every week, are also treated as special beats. Usually, you find entertainment news on
a city page. It includes lifestyle, television, film, theatre, music, and celebrity. In the same
way, sports also constitutes a major portion of a daily newspaper. So do business and
industry.

1.3 Entertainment journalism

Cinema is an exciting and educative form of entertainment communication. Entertainment
journalism covers industry-specific news while targeting general audiences beyond those
working in the industry itself. Common forms include film and television show/programme
review/criticism, celebrity coverage, event coverage, etc.
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1.3.1 Entertainment News on Movies
Cinema and movies play an important role in today’s society. People in India spend hours

discussing movies and celebrities.

Motion pictures or movies are a colourful medium of stories with sounds, voices, music,
and dialogue. Their main purpose is to entertain the public. Movies also give a social
message.

The basic elements of a cinema are story, visual design, cinematography, and editing,
sound design. When all these components are interlinked a movie is born.

1.3.2 Entertainment through TV Serials
TV serials in India are popularly known as Shop-Operas. They are highly entertaining.

India’s first television drama was Hum Log. It was the first telecast by Doordarshan in
1984-85 and was one of the longest-running serials at that time. Every episode was for
about 25 minutes on each Sunday and there were 154 episodes. The popular mythological
drama Ramayana found a huge audience.

Doordarshan in later years produced Chandrakanta (1994-1996). Hindi film songs based
on programms like Chitrahaar, Rangoli, Superhit Mugabla, and crime thrillers
like Karamchand, ByomkeshBakshi. Shows targeted at children included Divyanshu ki
Kahaniyan, Vikram Betal, Malgudi Days, Moogly, and Tenali Rama.

Biographies of famous people started being produced in the form of dramas like Chanakya,
Darti Ka Veer Yodha Prithviraj Chauhan, Veer Shivaji, Jhansi Ki Rani, Bharat ka Veer
Putra — Maharana Pratap, Chakravarti Ashok Samrat. All these TV serials were very
popularon TV.

Under the new policies, the government allowed private and foreign broadcasters to
engage in limited operations in India. This process has been pursued consistently by all
subsequent federal administrations. Foreign channels like CNN, STAR TV, and private
domestic channels such as Zee TV, ETV, SUN TV. Sony Entertainment Television and
Asianet started satellite broadcasts in 1995.

Crime dramas also started being produced. C.I.D. is the longest-running crime TV series in
India. Adaalat was an Indian television courtroom drama series that revolves around
'‘Advocate K.D. Pathak’, a defense lawyer with a flawless track record of winning cases and
setting helpless innocent victims free, but not at the cost of upholding the truth.

The Indian mythological drama show, Devon Ke Dev... Mahadev recorded the highest, 8.2
TVR (television rating) in an episode. Daytime dramas were popular during the 1990s and
2000s with shows like Kiyunki Saas Bhi Kabhi Bahu Thi, KahaaniGharGhar Ki, Kumkum-Ek
Pyara Sa Bandhan, Kasauti Zindagi Ke, Wo Rehne Waali Mehlon Ki, Kkusum.
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During the 2010s, daytime drama gradually declined. Today, there are no daytime dramas
on any mainstream channel.

1.3.3 OTT on Indian Television Industry

Online video streaming, also known as Over-the-top (OTT) services like Netflix, Amazon
Prime Video, Hotstar, ZEE5, and many more gained popularity in India after 2015. It
created a threat to the Indian television industry. TV viewers have to follow the schedule of
TV channels to watch their favorite programs. On the other hand, OTT service providers
allow their users to watch their favorite content whenever they want. Moreover, OTT users
can access the content from anywhere if they have internet connectivity. This convenience
of OTT has helped it to gain popularity among the young internet users in India. The usage
of OTT was significantly increased during the national lockdown period (From March
2020 onwards) after the COVID-19 outbreak in India. More people began to watch OTT
platforms for foreign content and their time spent on TV was significantly reduced.

1.4 Reviews on Films-TV Serials

To be a film or TV serial journalist you have to be a good writer, besides being a film fan.
Film and Television is big industry, so the journalist and writer have to be good critics of
the story. Moreover, critics report on actors and the gossips around them. These stories are
more interesting for the public, create more attention.

1.4.1 How to write a review
Opening Paragraph: Catch the Reader's Attention

Think about how advertisements sell movies: “trailers" show you a few seconds of the movie
to get you interested.

When you begin your movie or TV serial review, make your own "trailer." If you liked the
movie, then your trailer should make people want to see it; but if you didn't like it, the
trailer should be something that shows why you didn't like it. Don't explain why you liked
it or didn't like it; make the reader like or not like the movie by what you describe. Begin
your review by retelling an incident or moment from the movie which you think captures
the spirit of the movie or episodes as you understood it.

Alternative: Begin your review with another kind of story or interesting fact--about one of
the star actors, or the making of the movie/ serials, or about the director.

Second Paragraph: Take Care of Business
Near the beginning of the review, you have to tell the reader all the obligatory stuff--the

title of the movie/serials, the director, the studio, the main actors, the year it was made (if
you watched it on video), the rating. This paragraph tells the reader the things they have to
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know about the movie/serials. Also, in one sentence or two, you should explain very
simply what the movie/serial is all about--not necessarily what happens, but that might
work, too, if you can say it in one-two sentence.

Third Paragraph: Character and plot summary

What happens in the movie/serial? You shouldn't tell everything that happens--and
especially not the ending. But you want to summarize the basic plot of the movie, in more
detail than you do in the paragraph above.

One way to do this might be to write a sentence about each main character.

Fourth Paragraph: A Key Moment or Idea In this paragraph

Go into detail about something important that interested you about the movie. If it was a
musical, you should say something about the songs. Or if the soundtrack was good, talk
about that. Or write more about one character who was intriguing. Or retell another big
moment from the movie/serial and explain why it is important. If you think the "idea"
behind a movie was really interesting, explain that idea and talk about it a little bit. In this
paragraph, you must go into depth about the movie/ serial.

Fifth Paragraph: Evaluate the Movie/ Serial
Do you recommend it or not? Who will like it (kids or adults)? The most important thing
here is that you must also explain why you are making your recommendation.

You must justify your opinion--and that opinion should grow out of what you write in the
rest of the review. Give at least two reasons why you liked or didn't like the movie/serial.

Print media coves all the entertainment in a classified page which comes one in every
week. Some Newspapers also cover daily basics. Usually, you will find entertainment
News on a city page.

1.5 Sports News

Sports News is a form of filing reports on sports topics. Sports journalism started in the
early 1800s when it was targeted to the social elite and transitioned into an integral part of
the newspaper business with news having dedicated sports sections. The increased
popularity of sports amongst the youth-led to greater coverage of sports content in
publications. There are many different forms of sports journalism, ranging from play-by-
play and game recaps to analysis and investigative journalism on important developments
in the sport. Technology and the internet age have massively changed the sports journalism
space as it is struggling with the same problems that the broader category of print
journalism is struggling with, mainly not being able to cover costs due to
falling circulation. New forms of internet blogging and tweeting in the current millennium
have pushed the boundaries of sports journalism.
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Origin of Sports Reporting

Modern sports journalism has its roots in the early 1800s. At the start, sports periodically
covered horse racing and boxing. The focus of the coverage would be less on the event
itself and more on the greater social context. Horse races between the North and South and
boxing bouts between US and England garnered much interest from the social elite. In the
early nineteenth century, popular British sportswriter Pierce Egan coined the term "the
Sweet Science™ as a nickname for prizefighting (competition) or more fully "the Sweet
Science of Bruising™ as a description of England's bare-knuckle fight scene. During the
1820s and 1830s, the primary demographic target for newspapers was the social elite as a
newspaper was too expensive for the common man. Approaching the 20th century, several
important changes occurred that lead to the increased saturation of sports journalism in the
mainstream media. The first was the advent of the penny press which allowed for cheaper
and more tabloid style of newspaper production. Newspapers also began using advertising
to pay for their production costs instead of relying on circulation.

The 1920s has been called the "Golden Age of American Sports”. Baseball became the
national pastime, college football became popular, and radio and newspaper coverage
increased. The New York Herald was the first newspaper to consistently do sports
coverage. The New York World in 1883 was the first newspaper to have a full-time sports
department. The following period from 1880 to 1920 saw a massive increase in sports
coverage in publications. A study showed that in 1880 only 0.4 percent of space in the
newspaper was dedicated to sports. By the 1920s, that proportion had risen to 20
percent. During this time, newspapers focused mainly on the play-by-play coverage and
game recaps of the sports events. Local publications started hiring beat reporters who were
tasked with following all developments about the team. This included traveling with the
team and interviewing the players. Teams also started constructing dedicated sections
called press boxes in the stadiums for the press to sit and take notes on the game.

As technology introduced new developments like radio, television, and the internet, the
focus of sports coverage shifted from the play by play to statistical analysis of the game
and background pieces on the players. Live coverage of games changed the perception of
sports news. Athletes and players are presented no less than a celebrity. This was also
coupled with a massive increase in sports amongst the general public. The increased
popularity of football, basketball, and hockey meant more content to publish and more
interested readers to publish to. This led to the creation of journals like Sports Illustrated,
first published in 1954, and was one of the first publications to solely focus on
sports. Sports Illustrated was the brainchild of Henry Lucre who felt that the established
publishers at the time were not taking advantage of the public's massive appetite for sports.
With weekly issues, Sports Illustrated was able to produce more classic journalistic pieces
as the writers had more time to research and conduct longer interview sit-downs with
players and coaches.

1.5.1 Sports Coverage in India

India is one of the sport-loving countries. Sports news has a wide audience. In the media
house, the sports desk is dedicated to sports correspondents, who cover major national and

Odisha State Open University 5




international sports events. Other local games are also covered and written in regional
newspapers.

“The Hindu” newspaper first brought a sports page about college sports covered by
Kasturigopalan, the Publisher. The sports journal “Sports and the Past Time” was
published by the same publication in 1947. M. V. Kamath in the July-September 2008
issue of Media Mimansa, states that S. Sadanand’s‘Free Press Journal’ was the first
newspaper in India to devote an entire page to sports. Anand Bazar Patrika group in the mid-
1970s published “Sports World” from Calcutta. Another worthy mention would be the
Chennai-based fortnightly magazine ‘Sportstar” which is been published for the past forty years
now and has changed from tabloid to magazine format.

1.5.2 Writing sports stories

Writing sports stories need proper planning and research. The story is made by keeping the
following necessities in mind:

a) Background of the sporting event

b) Expectations and preferences of the readers of the story

¢) Understanding the issue

d) Collection of data, statements of stakeholders

e) Writing sportively
Sports reporting in the Internet age
Since the start of the new millennium, circulation and advertising numbers of print
newspapers have been falling rapidly for online journalism. These developments in the
internet age have significantly affected sports journalism as established publications
like Sports Illustrated and ESPN have had to cut content, increase prices and reduce the
number of publications which led to more people unsubscribing from the content. The fall
in print sports journalism can be tied to the rise of the internet and digital sports
journalism. Digital sports journalism serves as both a complement and a competitor of
newspaper sports journalism. Digital sports journalism began in the mid-1990s with ESPN
creating the first website in 1995. At first digital sports, journalism covered broad topics in
scope, but as time went on and the internet became more widespread, bloggers and location
and team-specific websites started taking over the market. A majority of these smaller
websites did not charge a subscription fee as it was funded on advertising. This lower cost
to the consumer as well as increased access to a variety of very specific content led to the
shift away from print and towards digital. However, the growth seen in the digital space
which has increased advertising revenue has not balanced out the losses from print
journalism. The importance of click count has gone up as these sites are being funded by
online advertisers. This has led to many shorter journalistic pieces offering controversial
opinions to generate the maximum clicks. Sportswriters regularly face more deadline
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pressure than other reporters because sporting events tend to occur late in the day and
closer to the deadlines. Yet they are expected to use the same tools as news journalists and
to uphold the same professional and ethical standards. They must take care not to show
bias for any team. Since the digital age has come about the more people use Twitter and
other social media platforms to get their information. Twitter has become a new platform
for sports.

1.5.3 Career in sports reporting

The major change that has been found within sports news in the last decade is analysis in
sports. A large reason for this shift is due to many articles being published about the
increased benefit of using analytics to make strategic decisions in a game. As there is data
collected about every instance in every sport, sports data analysis has increased. Sports
publications are now hiring people with an extensive background in statistics and
calculation to publish articles detailing the analysis. Reporters having a personal
relationship with players/sports person are more acceptable to sports reporters. Reporters
who can collect more about the lifestyle, daily routines, and family association could write
good stories. New metrics have been created to study the quality of player
performance. The metrics have also been used to compile rankings of players and teams.
Sports reporters keep should keep various sports events at Local, National, and
International levels. S/He needs to collect information about the current sports with a
unique beat. So let us look at the basic skills and qualities of a sports reporter.

Passion for Sports
The sports reporter should preferably have some field experience. Being an ex-player the
reporter can better understand the rules and technical aspects of games.

Economy of Sports
The reporter should understand the capital involved in the sports industry or events. He
needs to understand different aspects of the sports economy such as the sponsors etc.

Terminology-vocabulary of the sport
Every sport, be it cricket or football, has its unique terminology. Different games have
different playing formats. A sports reporter must understand them.

Good Relations with sports persons
The sports reporters should develop relations with players, coaches, officials, associations,
and sports institutions, which help to receive credible information from different sources.

Open your ears for news
The current expansion of sports events and games lead to various issues relating to sports

crime, controversies, fixing, and analysis of new policies required a lot to follow up the
updates.
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Curiosity and Creativity

Good sports reporters possess the spirit of curiosity, which leads to the search for good
news. The search for an angle of happening leads to a creativity of various aspects of
information relating o sports person. Where the news and information should be based on
headlines of Out-of-Box.

Confidence and courage

Sports reporters should be confident and courageous in covering issues relating to
sportspeople. Political linkage with the sport, issues relating to sports hostel.

Write on audience perspective

Sports reporters also need to understand its reader and the target audience. Write true
stories without any biased by taking any sides of the players or team. The reporter will gain
trust in the long run of sports reporting.

1.6 Business Reporting

The whole world is completely dependent on the business. Business journalism or
economic journalism includes coverage of the industry, companies, banking, finance,
foreign trade, and other economic ventures.

History of Business Journalism

Business journalism began as early as the middle ages. It was mainly meant for the rich or
well-known trading families. The first known history of business journalism relates to the
Fugger family of Augusberg, a city in the southwest of Bavaria in Germany, which
published a newsletter of business information in 1568.

British newspapers began publishing advertisements for merchants in the 1700s. The first
business-related information was about the arrival and departure of vessels and cargo from
their ports.

1.6.1 Business Journalism in India

The history of business journalism in India dates back to the early decades of the
nineteenth century. A characteristic feature of early Gujarati journalism was the interest
shown in commercial news, marketing and trading. The earliest Gujarati journal was a
weekly, Mumbai Samachar founded by Parsi priest Furdonji Murzban in Bombay in 1822
with 150 subscribers- a promising start for those days. Its main objective was to publish
market rates and serve the business community. A purely commercial newspaper Akhbar-
e-Sodagar was started by Dadabhai Cowasji Dadhiwalla in 1852 as a bi-weekly. Fourteen
years later, it assumed the English title of the Native Merchant’s Gazette.

Reuter started its operation in Mumbai in 1866. Its staple news was financial. In
independent India, the first daily business newspaper was The Economic Times. It was
published by Bennett, Coleman & Co. Ltd., in 1961. The founder-editor of the paper when
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it was launched was P.S. Hariharan. Presently it is India’s largest and among the world’s
top ten business newspapers. Its main rivals are the US-based The Wall Street Journal and
London-based Financial Times, both of the newspapers publish several international
editions. The current Executive Editor of The Economic Times is Rahul Joshi. The
Economic Times is characterized by its salmon-pink paper, which it copied from the
better-known Financial Times. It is sold in all major cities in India. In June 2009, it also
launched a television channel called ET Now.

Business Standard was launched from Kolkata in 1975 by Ananda Bazaar Patrika Group.
In 1996 it was taken over by Kotak Mahindra Group. It started its Delhi edition in1993.
One of the fastest-growing business papers, it has 12 editions (by the end of 2010) in cities
including Mumbai, Chennai, Bangalore, and Bhubaneswar. Indian Express group has a
financial daily named Financial Express. Deccan Chronicle group has launched a financial
daily: Financial Chronicle. The Hindu group has a financial daily titled Business Line. The
Hindustan Times group also has one called Mint. There are several business weeklies and
fortnightlies in English (like for example Business Today, Outlook Money, Business
World, The Business Enterprise, etc.) published from almost all major cities. After
liberalization, business journalism has become more important both for the
industry/business persons and for the common readers. The way it is growing, business
media — print, online, TV, and convergent —could outpace even the rest of the media as
business progressively takes the centre stage in our lives. The trend is already visible. India
is the only large economy to have six English-language business papers and more than
eight business news channels. International business magazines like Forbes and Fortune
have been launched from India.

Business publishing is extending fast to Indian languages as well, ET Hindi, ET Gujarati,
Business Bhaskar; Hindi and Guijarati editions of Business Standard being some examples
of such publications. There are dedicated business news sites and financial portals like
moneycontrol.com. There are also sites like moneytoday.com which works in tandem with
its sister print partner Business Today. Business news is being disseminated on the mobile
platform by media houses. Media Schools have started addressing the growing need of the
industry. Several media schools and institutions have started industry-focused business
journalism courses covering the business and economy domain. Content and presentation-
wise, business journalism in India is taking two different shapes in India. One: a
specialized area only for the people with sufficient domain expertise, and another for the
common people who do not know much about the financial world but are interested to
know a bit and to see if he/she can make a profit.

1.6.2 Business Newspaper in India
The Hindu Business Line was started in 1994 by Kasturi& Sons, the publisher of the

newspaper The Hindu. By early January 2013, it is published from 17 locations:
Bangalore, Chennai, Coimbatore, Hubli, Hyderabad, Kochi, Kolkata, Kozhikode,
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Lucknow, Madurai, Mangalore, Mumbai, Noida, Thiruvananthapuram, Tiruchirapalli,
Vijayawada, and Visakhapatnam. D.Sampathkumar is the editor of Business Line.

Business Standard (BS) is published by Business Standard Ltd (BSL) in two languages,
English and Hindi. The Newspaper primarily covers India and international business, and
financial news and issues. The main English-language edition comes from 12 regional
centers - Mumbai, New Delhi, Kolkata, Bangalore, Chennai, Ahmedabad, Hyderabad,
Chandigarh, Pune, Lucknow, Bhubaneswar, and Kochi. The Hindi edition was launched in
February 2008 from seven centers stretching from Mumbai in the west, running across the
Hindi Belt, and to Kolkata in the east.

The Financial Express (FE) is published by the Indian Express group since 1961. The
Group also publishes Marathi daily Loksatta, Hindi Daily Jansatta, entertainment weekly
Screen, and weekly Marathi magazine Lokprabha. FE is one of India’s oldest financial
daily with eleven editions in cities including Ahmedabad, Bangalore, Chandigarh,
Chennai, Coimbatore, Delhi, Hyderabad, Kochi, Kolkata, Lucknow, Mumbai, and Pune. It
also has an edition in Gujarati, published in Ahmedabad. The newspaper has offices across
the country and is headquartered in Delhi.

The Economic Times (ET) is the world's second most widely read English-language
business newspaper, after the Wall Street Journal. The Economic Times was published in
1961 by Bennett, Coleman & Co. Ltd, which also published Times of India. ET is
published simultaneously from 12 cities—Mumbai, Bangalore, Delhi, Chennai, Kolkata,
Lucknow, Hyderabad, Jaipur, Ahmedabad, Nagpur, Chandigarh, and Pune.

Mint is the business newspaper from HT Media Ltd, launched in collaboration with The
Wall Street Journal on 1 February 2007. It is a premium business news publication aimed
at decision-makers and policy14 makers of the country and it is the first newspaper in India
to be published in the Berliner format.

Financial Chronicle (FC) is owned by Deccan Chronicle Holdings Limited, which also
owns Deccan Chronicle, one of the leading English dailies in South India. It is published in
2008.

1.6.3 Writing Business/Economic Stories

Business writing is specialized writing which seems to be always complex. The first
requirement of a business/economic writer is that his/her write-ups should be easily
understandable. Clarity of writing usually follows clarity of thought. So think what you
want to say, then say it as simply as possible. Writing a business report is all about
numbers and figures. You have to be comfortable with numbers and business language
skills.

Here are some tips for writing business and economics story leads;
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