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LEARNING OBJECTIVES

The objective of this unit is to understand what news is. After reading this unit you
will be able to learn about;
-Concept and definition of news
-Nature of news
-Type of news
1.2

INTRODUCTION

Everybody wants information. Everyone is interested to know what is happening
around. It is for this reason that we read newspapers and watch television. These days
mobile phones also bring in much information to us. Many things are happening
around us. Many events are taking place. But newspapers, television, radio or
websites, which we collectively call ‗media‘, give us only certain information, not all.
Neither do they have space to provide all information nor do we have time and
interest to know everything. Then how do they decide what should be published or
aired? Obviously one follows certain criterion. In this unit we shall go through the
concept and nature of news.
1.3

MEANING OF NEWS

Lets us consider the following information.
a) A girl from your village attends high school
b) A person opens a cycle store in your village
c) A woman gives birth to a triplet in your village hospital
Now, which of the above information is interesting? A girl attending high school is a
normal thing. It does not generate any interest. But if she is the first girl of your
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village to attend a high school, it definitely creates some interest, at least among the
people in your village. Similarly, opening of a cycle store may not be a big thing
now. There are several stores, and this is just one of them. However, if this is the only
store in you village, it will garner attention. On the other hand a woman giving birth
to triplets will definitely attract anyone‘s interest. Because, giving birth to triplets is
not a very usual thing. It rarely happens. It will be interesting information for people
not only in your village, but also in your district or state. Information about such
unusual happening is often packaged as news by the media.
The basis criteria by which news is judged are:
News is new: News is always new. Death of renowned Odia singer Askhaya
Mohanty is news on the day it happened or at the very best the next day. However, it
is not going to be published in day after tomorrow‘s newspaper, because it is no
longer ‗new information‘. However, if some new information about his death is
found, it can be reported. Events that happened earlier can still be news, they are not
reported before. If the information is in public domain, it cannot be called news. If it
is reported for the first time, irrespective of the time when it took place, it will be
news.
News is unusual: There are many things happening around us. But all of them are not
news. As we discussed above, a girl going to the school is a usual thing; nothing
special about it. But if the girl is the first girl from the community or region to attend
a school, it is unusual and will make news. The classic definition of news is as
follows: ―Dog bites man‖ is not news; ―Man bites dog‖ is news.
News is interesting: Even if an event is new and unusual, it may not be news, if it
lacks people‘s interest. One boy from your village gets first class. This might be a
new and unusual thing in your village. But it is unlikely to interest anybody other than
your villagers or family members of the boy. However, if the boy is a state topper, it
will generate interest of entire state and can be covered as news by the media.
News is significant: In addition to being new, unusual and interesting, news is
always significant. Let‘s consider, a member of a political party announces that rice
would be provided at one rupee per KG in villages. This has least significance and
will not be news. But if the same announcement is made by Chief Minister of the
State, it will be news, because, an announcement from a Chief Minister is always
significant.
News is not always about people: Most news is automatically about people as most
of the events always involve people, directly or indirectly. Human beings are not
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always the prime actors in all events. Sometimes non-human entities like cyclone, a
bush fire, a drought or an earthquake can also become news when it affects people‘s
lives. News is always reported in terms of people. ‗News‘ is a dynamic concept. It
changes with time. It also varies from society to society. A girl going to the school in
a capital town may not be news. But a girl from a tribal community going to school
may be news. Prior to advent of internet and TV Channels, an event that happened
yesterday was news. But in the present era of twenty four hour news channels, what is
news in the morning is stale by the afternoon.
1.4

DEFINITION OF NEWS

There is no universal definition of news. The Oxford English Dictionary defines
news as ‗the report or account of recent events or occurrences, brought or coming to
one as new information, new occurrences as a subject of report or talk‘. Charles
Dana, who ran the New York Sun from 1869 to 1897, said news is ―anything that
interests a large part of the community and has never been brought to its attention
before.‖ According to William Rivers, news is the timely report of events, facts, and
opinions that interests a significant number of people. For him, the two key elements
of news are ‗timely‘ and ‗interests a significant number of people‘. A report may be
timely, if it lacks the interest of the audience it is not news and vice versa. Stanley
Walker of the New York Herald Tribune did not think there was a definition of news.
According to him, news is more unpredictable than the winds. Joseph Pulitzer,
Founder of Pulitzer Prize has instructed his editors and reporters to look for stories
that were ‗original, distinctive, dramatic, romantic, thrilling, unique, curious, quaint,
humorous, odd, apt to be talked about‘.
Several other scholars and practitioners have given definition of news.
Some of the definitions are given here:
Willard G. Bleyers : News is anything timely that interests a number of people and
the best news is that which is of greatest interest to the greatest number of people.
Turner Catledge : News is anything you can find today that you did not know
yesterday.
John Chancellor: News is a chronicle of conflict and change
Kurt Loder: News is anything that‘s interesting, that relates to what‘s happening in
the world, what‘s happening in areas of the culture that would be of interest to your
audience.
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John Hulteng and Roy Paul Nelson: News is anything that interests you and that
you did not already know. Both elements are typically present in an item of news.
William Randolph: News is something someone somewhere wants suppressed.
All the rest is advertising. According to George Huge of the University of Georgia,
―News is both a product and point a view. As a product, news is gathered,
processed, packaged and sold by the newspapers, news services, news magazines,
radio, television and cable station and networks. News is also whatever people
think is news. What a reporter or an editor feels interesting, exciting or important.
News is something that a particular moment happens to attract and hold the
interest of the reader or listener‖.
1.5 NATURE OF NEWS
What is news? Charles A. Dana, editor of the New York Sun, once defined it as,
"Anything that interests a large part of the community and has never been brought
to its attention before." In other words, news is what people are talking about.
News is new. As Evelyn Waugh described it, "News is what the chap who doesn't
care much about anything wants to read."
1. Put another way, news is a change in the status quo. But does a change in the
status quo guarantee that an event is newsworthy? Suppose Philip, a normally
reliable 10-year-old, is late for dinner. That may be of consequence in his
household, but it is not news. What if he is three hours late for dinner? Then
he may be missing and that is news. So, as this example illustrates, news is not
just a change in the status quo. It is a change of consequence in the status quo.
2. In a very real sense, news also can be defined as what reporters and editors
say it is. They are the gatekeepers, allowing the accounts of some events, but
not others, to reach the reading public. And there are other factors too that can
determine whether an event is news. These include the prejudice of the
management, the size of the paper, pressure from advertisers and the news
hole, or the space allotted to news.
3. Still, news professionals agree on at least seven main factors that help them
determine if an event has consequence, if it is news.
These are:
a) Impact—How many people does the event affect? How seriously does it affect
them?
b) Proximity—An event will be more important if is closer to the readers. An
earthquake in a far-off land is not as interesting as one that is close to home.
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c) Timeliness—Is the event fresh? Is it new? The news must be timely to be of
use to readers.
d) Prominence—Names make news, and big names make big news. Ordinary
people are intrigued by the doings of the rich and famous.
e) Novelty—This is the new in news, the unusual. The "firsts," "lasts" and
"onlys" have been the staples of the news business for many years.
f) Conflict—Conflict has been the currency of great literature, drama and movies
for all time. From the stories of Shakespeare to those of Disney, conflict has
played a crucial role. Newspapers are no different.
g) Audience—Who is the audience? The answer to that question helps determine
whether an event is news at all, and if it is, where in the paper it will be
placed.
Some of the lesser known factors that determine news are:





Prejudice of management
Pressure from advertisers
Size of paper
News hole

Source- https://courses.p2pu.org/en/courses/1054/content/2207/
Creative commons share alike licence
However, some of the other determinants of news are:
Timeliness: Timeliness relates to the newness of facts. The more recent the event or
situation, the more likely it is to be newsworthy. News is a perishable item. It should
be presented fast and first. Current news has more impact than something that
happened yesterday or last week. People lose interest in past events because there is
always fresh news somewhere. Media organisations compete with each other to report
the story first. If there are two similar events, then the most recent one is preferred to
be covered as news.
Oddity: If something is unusual, it makes it news worthy. News is something new
and unusual. It is not about the ordinary events in our life. A monkey breast feeding a
puppy is news. Unusual habits and hobbies, superstitions, unusual ways of living etc
attract readers‘ attention.
Consequence: This element refers to the importance of the event and how it affects
People‘s lives. If what has happened or will happen will have an effect on a large
number of people, then it has more consequence and hence will get priority in news
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reporting. Infection of a computer by a virus may be covered as small news report in
the inside pages of a newspaper. But if the same virus attacks the banking system and
whole system is paralysed it will be published in front pages. Higher the
consequence, bigger the news.
Human Interest: If a situation or event draws any sort of emotional reaction, then it
might contain the news elements of a human-interest story. Such news draws human
attention and touches their emotions. Typically, these news concerns ordinary people
who find themselves in circumstances with which the audience can identify. For
example, a vegetable seller being selected in IAS exam, against all odds, is a good
story.
Disaster: Disasters, both natural and manmade always finds space in media, because
disasters cause destruction and damage. A bigger disaster affects higher number of
people. People are always interested to know about disasters and its impact. Stories
that involve disaster include cyclone, bomb blast, flood, drought and earthquake.
Progress: Progress or development in any field or area also makes news. Progress
can be of any kind. It can be in the field of education, information technology, health,
economy or development in the society. An example of news related to progress can
be an increase in women representation in local self governance.
1.6

TYPES OF NEWS

News is often categorised into two types on the basis of importance;
(a) Hard News and
(b) Soft news.
Hard News Hard news can simply be described as accounts of an event that has
happened or are about to happen, impacting a large part of the society. This specific
type of news has to be covered almost immediately. Hard news stories that have
developed overnight or on the same day are often referred to by journalists as
‗breaking news‘. Such news stories emphasize facts as it has happened, not opinion or
analysis.
Hard News consists of basic facts: Who, What, Where, When, How. It is news of
important public events, such as government action, crime, international happenings,
social conditions, the economy, environment and science. It has significance for large
number of people. The front sections of a newspaper and the lead stories of a radio or
TV newscast are usually filled with hard news.
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Normally, a standard technique is followed while writing hard news. In case of print
media, the inverted pyramid style is followed, i.e., the most important information is
placed towards the beginning of the story and the less important ones are placed
thereafter. In the broadcast media, the less important information is simply left out.
An Example of Hard News is given here:

Hard news is also called spot news or breaking news, because the news organizations
disseminate the news as soon as it happens.
Soft News:
News which doesn‘t depend much on the time element is often called soft news.
Many journalists define soft news as news that entertains as it informs, with more
emphasis on human interest, novelty and colourful writing and less on facts and
events that have just happened. It does not mean that soft news lacks factual
foundation.
Such news has much importance on the lives of the audience. It depends upon human
interest for its news value and appeal people‘s curiosity, sympathy, scepticism or
amazement. Features, editorials, articles, etc fall under this category. Reactions and
views are also included in soft news. Such news stories usually deal with human
interest angles. Most of the soft news originates from the hard news. Normally the
follow up stories of a major event, highlighting the angles not covered in the hard
news items, mostly the human interest angle are soft news. For example, when you
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read that a severe cyclone has killed thousands of people in an area, that‘s hard news.
However when you read about the personal stories of a team of volunteers digging
out the victims, that‘s soft news.
The idea of such news stories is to arouse curiosity among the readers or viewers and
heighten emotional appeal by presenting it in an interesting manner.
The conventional inverted pyramid style of news writing is not applied while dealing
with soft news stories. The writer has the liberty to be extremely innovative and
creative. He or she can write a little longer, use more dramatic language, create
laughter, may even include some opinion in the story. Longer soft news stories are
often called ―features‖ or ―feature stories.‖
An example of soft news is given here:
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1.7

CHECK YOUR PROGRESS
a) Who says that news is a chronicle of conflict and change?
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................

b) Discuss the nature of news.
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................

c) What are the types of News?
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
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2.1 LEARNING OBJECTIVES
The objective of this unit is to understand the process of news making. After reading
this unit you will be able to learn about;
-Tips and tricks of covering events
-Types of reporting
-Concept of news making
-Process of news Editing
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2.2 INTRODUCTION

Life appears to be a shapeless jumble of events, falling over each other, elbowing and
jostling each other. Journalists each day structure this chaos, so that the public
receives it sorted out and neatly packaged into stories, the same day on radio,
television or online and the next day in newspapers. It will have been evaluated. The
biggest news will be given first in the bulletin or on Page One of the paper, in detail;
lesser news will be given in less detail later in the bulletin or on an inside page; and
the rubbish will have been thrown away. How do journalists decide what is news and
what is not? How do they distinguish between a big news story and a small one? The
answer is that they do it in exactly the same way as everybody else.
2.3

COVERING EVENTS

Every day, several events like conferences, trade shows, seminars, speeches, press
conference and others happen around us. Such events are great sources of news for
media across the globe. Such events are generally planned in advance and informed to
the media or the reporter. Journalists spend much of their time in covering these
planned events. However, such events are often unstructured. Many facts come out
and sometimes the organisers add their own agenda. It is the responsibility of the
journalists to find out the ‗news‘ and make structured report for their audience.
Many organisations will inform the media about dates, times and venues of their
event. Some leads about events can be obtained from newspapers, or posters and
other advertisements. Such planned events, to which journalist from each media is
invited, reduces chances of missing the story. It also helps the journalists to share
their workload of questioning, since all the invited journalists try to make question.
But the major drawback is it is more difficult to get an exclusive story from such
events.
Let‘s discuss on how to cover such events:
Preparation: Before going to cover an event, it is important to know the event; what
the event is, who the speakers are, types of audience, a little background information
etc. This can be found by asking the editor or organisers, referring to the library on
online search or going through any background paper given by the organisers. A
journalist should be comfortable and have a fair idea about the theme or subject of the
event. Background check is important before going to cover an event. Once the
background information is gathered, some possible questions should be prepared.
These questions can be asked to the speaker or organisers. A new item may be
published about the upcoming event, if the event or the speaker is big enough.
Odisha State Open University, Sambalpur
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Event Participation: A journalist needs to reach early for an event. This helps in
identifying the speakers and type of audience visiting the event. This also helps
getting introduced to the organisers or speakers and arranging a post event interview.
In case of television journalists, early arrival helps in setting up the camera and
getting the close visual of the ambience and speakers. Then it is important to get a
suitable place to sit before the meeting starts. Positioning is quite important,
especially at events like speeches, meetings or press meets. Some journalists also go
through the background material provided by the organisers to know about the event
better.
When the event starts it is important to take good note of what is said by the speaker
or organisers. The statements by the speakers or organisers may lead to interesting
questions. After end of the event or speech or meeting, generally the journalists are
allowed to ask questions. It is always important to ask questions to get information or
clarify what has been said in the event. This generates good information for news.
One should wait till all journalists leave the venue. Sometimes, questions by other
journalists also help in getting newer information which is more news worthy. If you
have some exclusive angle, which has not been covered in the event, you need to wait
unit other reporters have left and ask the speaker or organisers for a private interview.
It is not enough to note what is said in an event by the speaker or organiser, it is also
important to know what is not said. Appropriate photographs and illustrations are also
taken or gathered by the journalists after the event.
Writing the Story: Most of the event organisers give a press note or news release to
journalists for writing the news. It should be remembered that such press notes are for
influencing the opinions of readers through the media. These are tilted more towards
the interests of organisers or speakers. However, press releases along with other
handouts, reports, and all kinds of leaflets gathered during an event helps in writing
the story. The news report on event not only covers what the speakers or organisers
say, but also covers the audience, their estimated size and type, tone of the speaker,
mood of the participants etc. It is important to identify the speakers as well as anyone
from the audience who says something relevant. The organisers may give the crowd
size but most of the times they overestimate. Significant reaction by the audience can
also provide good leads. The notes taken during the speech of the speaker helps in
developing the news story. The most important or news worthy information or
activity of the event should be mentioned in the lead. Other information can be given
as per the inverted pyramid style.
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2.3.1 Covering Press conferences
A press conference is a meeting organized for the purpose of communicating message
to the media and answering questions from the journalists. Public Relations (PR)
Professionals across the globe use this to communicate their information to a wider
audience through media. Such events are organised in order to promote a brand,
product, performance or a celebrity or announce something newsworthy. Sometime, a
political leader may call one to announce a new alliance; a scientist may call a press
conference to reveal a new finding or a police chief may call one to make public
aware about something etc. Press conferences can be valuable resources for reporters,
but it should be remembered that they are produced for one primary purpose: to
influence the opinions of public through the media. Covering a press conference
requires the same skill as covering any event. However, these are events specifically
geared toward the media since the only people present are the organiser and media.
Some additional care needs to be taken to cover press conferences. Like covering
other events, a journalist should reach the venue before time. Press kit should be
gathered and gone through properly to identify important points for questions or
news. The positioning should be closer to the speaker, so that nothing is missed, even
whispers to an aide or adviser.
Tips for covering press conferences:


Be prepared. Do your homework.



Arrive early, leave late.



Sit up front where you can see and hear the action.



Get business cards for correct spellings and titles.



Note the mannerisms of participants.



Cover the event—look around the edges at the audience (size, reaction).



It‘s OK to clarify quotes after the conference, and always best to get new
quotes and angles. Remember, if you ask a question during the conference,
everyone will have the answer.



Be sure you have the 5Ws and 1 H before you leave the building.



WRITE WHAT WAS SAID, NOT THAT SOMEONE HELD A PRESS
CONFERENCE.

Source: Journalism Tip Sheets, International Centre for Journalists
The identity of the speaker should be established. Name, designation and
background information about the speakers should be gathered. If the speaker is
having multiple identities, the exact identity should be clarified. For example,
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suppose a speaker has two responsibilities: an MLA as well as President of a Labour
Union. He should be asked, whether he is speaking as an MLA or as a president of
the union.
Organisations calling for press conference try to sell their message. They will
communicate what they have decided; it is the responsibility of journalists to bring
out what they did not want to say or wanted to prevent from public knowledge. There
might be some ―off the record‖ information, which the organisers will tell for the
reporter‘s personal information. But too much ―off the record‖ information will
undermine the credibility of the story, so attempts should be made to make the
statements ―on the record‖ as much as possible.
Like other events the report from a press conference should mention the most
important thing first and follow the inverted pyramid style. The news report should
contain key points of the announcement. It should have plenty of quotes, but not in
the lead. Names and identities of speakers should also be given.
2.3.2

Writing from Press releases

A press release is an official statement designed to inform media about something
newsworthy. It is one of the most important tools of public relations. Press releases
are one of the main sources of news for journalists. Every day, each media house gets
several press releases on various topics. This is often a news story or feature, written
by a public relations officer and sent to media. The press releases contain facts which
have been carefully selected for publication. Some are self promotional in nature, but
most press releases can be a starting point for a news report. Press releases may bring
out newer information.
It is important that the journalist reads the entire press release to find out what is
newsworthy. It not necessary that all Press Releases has news value. There may be a
better angle or some missing information inside the press release not highlighted by
the writer. Press releases always contain contact information. The journalist may add
the information from his own sources. A press release is not sacred.
Press Release should not be published as it is. It should be rewritten, with appropriate
news lead and information. While writing the news story, focus on the who, what,
when, where, and why. Newer and interesting information should be covered in the
news. Important information should be given as per inverted pyramid style of news
writing. Quotes from the press release can be used in your article if it adds something
extra to the story. It should be attributed. It is to be noted that most press releases will
have self-congratulatory quotes and other promotional information.
Odisha State Open University, Sambalpur

Page 14

Tips on writing from press releases:
 Check for the 5Ws and 1 H.
 Look for what is new and interesting.
 Look for unanswered questions, holes and what is NOT said.
 Call the contact people for verification, elaboration, clarification or a new
angle.
 Call sources who might provide a balance for the story.
 Talk to people whose lives are directly affected by the release.
 Add background and context.
 Consider putting the information into a calendar of events or briefs if it
doesn‘t make a story.
Source: Journalism Tip Sheets, International Centre for Journalists
2.4

TYPES OF REPORTING

The first and foremost thing in news reporting is gathering information. Once
information is gathered, the news is reported in various ways. You must have come
across the same news presented in various formats. Some reporters like to present the
news with bare facts. They don‘t give any opinion or inference. Some news reports
contain detailed analysis and opinion. Based on the type of coverage, the News
Reporting can be divided into four broad types; analytical reporting, interpretative
reporting, descriptive reporting and investigative reporting.
2.4.1

Analytical reporting

In journalism, merely retelling the facts does not satisfy human quest for knowledge.
Some audience want comments, reasons and explanation for events. Analytical
reporting can satisfy such an audience.
Analytical Reporting is a form of reporting that evaluates the information, its
background and related facts to build a clear and concise story that can be transmitted
to and understood by the public. It is based on analysis of the information and facts
using prior research process to reach conclusions or expose specific issues. According
to De Burgh (2000), ―News reporting is descriptive and news reporters are admired
when they describe in a manner that is accurate, explanatory, vivid or moving,
regardless of medium. Analytic journalism, on the other hand, seeks to take the data
available and reconfigure it, helping us to ask questions about the situation or
statement or see it in a different way.‖ In other words, in analytical reporting, the
available data is reconfigured and questions are asked on the respective situations or
statements in order to present different angles.
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A manual for news agency reporters explains ‗Analytical Reporting is a variation of
interpretive writing‘. The requirement is full understanding of the subject and related
development. For example, in a budget report the reporter would be required to
explain the various components of the budget, how they related to each other and how
they differ from past budget. Unlike hard news reporting, analytical reporting
provides a deeper understand about the subject. The primary aim of analytical
reporting is to explain. It contextualises the subject by giving historical details and
statistical data with an objective to give a comprehensive explanation. It attempts to
construct new frames or angles that reconfigure understanding and focus on creating
meaning out of information that may not be hidden but dispersed. An analytical report
can present the clear rationale of a story, its perspectives, and its implications for the
society.
An Analytical Reporter:
a. frames the appropriate question,
b. collects appropriate qualitative or quantitative data/information,
c. uses appropriate analytic tools and
d. makes connections that are not immediately apparent.
e. Presents the information in explanatory form
Analytical Reporting explains the subject clearly, concisely and without information
redundancy. It deals with interpretation of various data for public consumption. It
evaluates all the viewpoints and controversies that encompass the topic of discussion.
The news is elaborated to make the reader/audience understand it and present their
viewpoint. It aims to analyse objectively and impartially through the process of
preparing and publishing the news.
Subject matter specialisation is required for good analytical reporting since along
with analysis and examination, analytical reporting also includes some elements of
research. This makes analytical reporting different from news making and opinionbased reporting.
Analytical Reports are generally quite long, sometimes up to several thousand of
words. It presents a broad background of the topic, including the inside story thus
giving the reader valuable and exclusive knowledge. In India, Analytical Reporting is
often found in political as well as economic coverage.
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2.4.2

Interpretative reporting

Before, during and soon after the First World War, readers used to have factual
presentation of bare facts of what transpired. The reporting was concentrated mostly
around who, what, when, where aspects of Journalism. With change of time,
journalists covered the why and how aspects of news reporting, thus beginning the
interpretative reporting approach.
This goes beyond the basic facts of an event or topic and provides context, analysis
and possible consequences. Different authors give different views in regard to
interpretative reporting. According to Lester Markel, editor, The Sunday New York
Times, ―It is reporting news with depth and care, and refreshed with background
materials to make it comprehensive and meaningful‖. Lester Markel defines it as
―objective judgment based on background knowledge of a situation‖. Robert Bolorf,
executive editor, The Wall Street Journal says, ―It is about telling the reader
Odisha State Open University, Sambalpur
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everything he needs to know about a given development, and all the essential facts in
a way that brings the story to the reader‘s environment‖. Similarly, as per Catledge,
editor, The New York Times ―it is giving the reading public accurate information as
fully as the importance of any story dictates‖.
Journalism Educator Federic E Merwin defines, ―interpretation means clarification,
integration and logical generalisation. It merges background, present, and likely
future. It always must be considered as a
reporting not only of the bud that just broken
but also the roots underneath which forces the
bud out into the air‖.
Davies states that many editors could not agree
on the definition of interpretation with some
believing it was ‗an objective accounting of
events with additional background and other
believing it was ‗including the writer‘s
definition of what is given. Although debatable,
editors ultimately agreed that there was an
increased need for interpretative reporting ‗to
bring depth and perspective to daily
journalism‘. Based on the definitions,
interpretative reporting is more than
presentation of bare facts but reporting news
with background materials to make it
comprehensive and meaningful for the audience. It puts the facts in perspective and
tells the reader about the why and how aspects of news by explaining the facts.
Previous setting, sequence and above all significances of the news are given. It
requires familiarity and understating of the subject and identifies patterns, motives
and influences of the event. Thus interpretative reporting is not merely the reporting
of facts of any event but it is more about the reasons and purposes of the happenings,
the causes of accidents, the after effects of natural
calamities and the future prospects of the ongoing
talks between two leaders as well.
For example while covering a meeting the news
reporter generally reports the participants, time
and venue of the meeting, its purpose, topics of
discussion as well as the result of the meeting; the
Interpretative Reporter will cover the background
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of the issue, previous meeting in the same context and its results as additional
information.
Interpretative reporting doesn‘t just appear out of the blue or is a fruit of wishful
thinking. This kind of reporting takes more than just the usual reporting. Here are the
major phases that are involved in interpretative reporting:
Factual or fact-gathering phase – the first and the crucial stage, since, this stage
will lay the foundation of the entire report. With enough facts gathered, verified and
rechecked, the reporter can then have more assurance of making a story stand.
Prophesy phase – the writer, like a scientist, makes an ―educated guess‖ or a
hypothesis. Information from experts can verify if the ―guess‖ may lead to something
concrete.
Interpretation phase – this phase is the ―fruit‖ of the two previous phases, where the
reporter concludes on the MEANING, IMPORTANCE or EFFECT of the report.
Source: Journalism for Filipinos by Alito Malinao (p. 139) /
www.reybelen.com/journalism/3-phases-ininterpretative-reporting/
Interpretative Reporting is done by giving factual background, eye witness accounts,
sidebars, localisation and explanation of all aspects. It mentions causes, motives,
significant, analysis, comparison and forecasts.
Interpretative Reporting should base on facts; opinion has no place in it. It should not
include baseless comments and bias. Interpretative Reporting is needed for topics like
trade, commerce, finance, stock market, international relations and conflicts difficult
to understand. Internet also gives a lot of complex information and unsupported
opinion.
2.4.3 Descriptive reporting
Descriptive Reporting is a style of reporting in journalism that aims to describe what
is taking place or has occurred. It is concerned with objectivity and uses straight
forward descriptions of events in which reporters focus on facts and leave the
interpretation of the event to the readers. In descriptive reporting, the role of the
journalist is to present facts in an objective and impartial manner. Opinion or
comments has no place in this style of reporting.
For example, if the Government announces new tax policy, the journalist writes
about details or important points of the announcement only, when writing in
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descriptive style. Comments like its implication on price and its impact on economy
etc is left to the audience.
In descriptive reporting the journalists act as an observer and tell the reader or
listener of what had happened, the larger meaning was left to the audience to
determine. It suggests that the news reflects reality. Descriptive journalism focuses
mainly on What, Where, When and Who, and on verifiable facts.
In descriptive reporting detailed description is given to make the readers put
themselves in the place or perspective of the story, and more readily identify with the
content and the source of the incident. It gives great depth of explanation and
includes several quotes. The language should be simple and easy to understand.
Flowery language should be avoided. Technical terms and jargons should be
presented in a simplified way.
Role of Journalists in this style of reporting is primarily as that of mediators of
information.
2.4.4 Investigative reporting
Investigative reporting is the process of researching and telling a story, usually one
that someone else is trying to hide. Several writers have defined Investigative
Journalism in different ways. A study on investigative journalism by Mark Lee
Hunter called Story Based Inquiry: A manual for investigative journalists defines it as
involving ―exposing to the public matters that are concealed – either deliberately by
someone in a position of power, or accidentally, behind a chaotic mass of facts and
circumstances that obscure understanding. It requires using both secret and open
sources and documents.‖
In Investigative Reporting: A Study in Technique, David Spark suggests,
Investigative Reporting seeks to gather facts which someone wants suppressed. It
seeks not just the obvious information, but (also) the less obvious‖. Hugo de Burgh,
in his book Investigative Journalism: Context and Practice observes that ―an
investigative journalist is a man or woman whose profession it is to discover the truth
and to identify lapses from it.‖ Steve Weinberg defines it as ―Reporting, through
one‘s own initiative and work product, matters of importance to readers, viewers or
listeners‖. The Dutch-Flemish investigative journalism group VVOJ defines
investigative reporting simply as ―critical and in-depth journalism.‖
While definitions of investigative reporting vary, there is a broad agreement of its
major components: systematic, in-depth, and original research and reporting, often
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involving the unearthing of secrets. It is a proactive process that digs deeply into an
issue or topic of public interest, producing new information or putting known
information together to get newer insights.
Unlike conventional news reporting, which depends largely on materials provided by
others, Investigative reporting depends on material gathered or generated through the
reporter‘s own initiative. Hence it is often called ―enterprise reporting‖. Both forms of
journalism cover who, what, where, and when elements of news. But in investigative
reporting, the fifth element of conventional reporting, the ―why‖, becomes the ―how‖.
As a type of reporting, investigative journalism is in-depth and involves long-term
research and extensive interviewing. Crime-solving tools and methods such as
undercover reporting, hidden cameras, and surveillance are also used in
investigativereporting. It focuses on the accountability of institutions and individuals
wielding power and strengthens the watchdog role of the media. Importance of
investigative reporting can be understood from the statement of British newspaper
publisher Lord Northcliffe: ―News is what somebody somewhere wants to suppress;
all the rest is advertising‖. The society needs investigative reporting because:


People have a right to know about the society in which they live. They have a
right to know about decisions which may affect them, even if people in power
want to keep them secret.

•

People in power - whether in government, the world of commerce, or any
other group in society - can abuse that power. They can be corrupt, steal
money, break laws and do all sorts of things which harm others. They might
just be incompetent and unable to do their job properly. They will usually try
to keep this knowledge secret. Journalists try to expose such abuse.

•

Journalists also have a duty to know how well people in power perform their
jobs, especially those who have been elected to public office. Journalists
should constantly ask whether such people are keeping their election
promises. Politicians and others who are not keeping their promises may try to
hide the fact; journalists should try to expose the same.

There can be several impact of good investigative report. It may result in reversing
policy, causing the resignation/firing of erring officials, focusing attention on
previously neglected issues & areas or enriching public debate.
Investigative Reporting is a result of conventional and unconventional, yet
constitutional, research, monitoring and probing to uncover the truth in a
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controversial issue, usually concerning misuse of public funds, abuse of power,
corruption, public trust etc. It has three main components:
a) Investigative Reporting covers issues, which are not in public domain or are
kept away from public attention like graft and corruption, abuse,
government‘s controversial transactions, corporate secrets etc.
b) The subject should be of public importance for the reader to know: The issue
must be interesting for the journalist, but it should also be of interest to the
public.
c) It has to be the work of the reporter: Investigative Reporting does not include
reporting of investigation by others. Reporting based on a secret document
that is anonymously sent to the reporter does not make an investigative report.
The journalist should personally do the investigation and get the facts checked
from authentic sources.
Writing Investigative Report requires general news reporting skills. The report can be
written in chronological or topical format. In Chronological style the story unfolds
through time, and sequence and actions are the material of the investigation. In
topical style the story revolves around issues and arguments, systems, processes,
trends or explanations.
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2.5

CONCEPT OF NEWS MAKING

News is packaged information about current events happening somewhere else. News
moves through many different media, based on word of mouth, printing, postal
systems, broadcasting, and electronic communication. Common topics for news
reports include war, politics, and business, as well as athletic events, quirky or
unusual events, and the doings of celebrities. Government proclamations, concerning
royal ceremonies, laws, taxes, public health, and crime, have been dubbed news since
ancient times. News making is the act or process of making news. A news story is
made up of the following key points:
1. Source of information - Source of the information is one of the most
important things that are required for the formation of a news story. It is
important to note that there are various sources through which a reporter can
gather information. This information can further be converted into a news
story. Some examples of news sources are police stations, government offices,
post mortem houses etc.
2. Format - There are various formats according to which information is
converted to a news story. Generally, the inverted pyramid format is used for
the hard news stories. In the inverted pyramid format the most important
information is displayed at the top, further details are then elaborated.
3. Style - Generally, for converting raw information into a news story it is
important to give it a hard news format. A hard news is a type of news in
which the facts and figures are displayed without the addition of any personal
opinions of the editor. In a hard news story, the information is never given a
sentimental angle at any cost. It is kept straight, displaying what has happened
without any biasness and slants.
4. News Story - While writing a news story it is important to keep in mind how
it is being written. First of all, the headline must be taken into consideration.
News must be kept crisp, must be written in active voice, should not possess
long sentences and also maintain its logical unity. After the headline, the
introduction of the news story is written. It contains the 5Ws and 1H which
gives the first basic information to the readers about the news. Then the body
of the news must be written. Finally, the conclusion must be given leaving a
loop for the readers.
5. Attribution - Another important thing that comes up is the attribution in a
news story. Attribution refers to mentioning the source of information.
Sometimes the source of information and even the information is kept secret.
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In some cases, the information is displayed but not the name of the source and
yet in some cases both the information and the source are displayed.
2.6

CRITERIA OF NEWS MAKING

The criteria by which news is judged are:
 Is it new?
 Is it unusual?
 Is it interesting or significant?
 Is it about people?
 Is it new?
If it is not new, it cannot be news. The assassination of Mrs Gandhi is unusual,
significant and about people, but it cannot possibly be reported in tomorrow‘s papers,
because it is not new. If some facts about that assassination became known for the
first time, however, then that would be news. The assassination would not be new, but
the information would be. Events which happened days or even weeks earlier can still
be news, as long as they have not been reported before. If you are telling a story for
the first time, it is new to your readers or listeners and therefore it can be news. News
of the death of Mao Tse-tung, for instance, was not released to the world by the
Chinese government for several days; when they did release it, however, it was still
very definitely news.
 Is it unusual?
Things are happening all the time, but not all of them are news, even when they are
new. A man wakes up, eats breakfast and goes to work on a bus; it has only just
happened, but nobody wants to read about it because it is not unusual. Ordinary and
everyday things do not make news. Of course, if that same man was 90 years old and
was still catching the bus to work every day, it would be unusual! The classic
definition of news is this: ―Dog bites man‖ is not news; ―Man bites dog‖ is news.
This definition, though, is not universal. If dogs are eaten in your society (at feasts,
for instance) then it will not be news when a man bites a dog - so long as it has been
cooked. What is usual in one society may be unusual in another. Again, we will
expect the content of the news to vary from society to society. In every society,
though, whatever is unusual is likely to be news.
 Is it interesting?
Events which are new and unusual may still not be of general interest. Scientists may
report that an insect has just been found living on a plant which it did not previously
inhabit. The discovery is new, and the event is unusual, but it is unlikely to interest
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anybody other than a specialist or enthusiast. In a specialist publication this could be
big news, but in a general news broadcast or paper it would merit at most a few
words.
 Is it significant?
However, if that same insect was one which had a huge appetite, and which had
previously lived on and eaten bush grass and if the new plant on which it had been
found was rice, then the story becomes news, because it is significant. People may not
be interested in bugs, but they are interested in food. If this insect is now threatening
their crops, it becomes a matter of concern to them. It is news because it is
significant. Similarly, if a farmer says that the Roman Catholic Church should ordain
women priests that is not news. If an archbishop says it, it is news, because what he
says on the subject is significant. It is the views of people such as the archbishop
which help to form the policy of the Church. Once again, what is interesting or
significant in one society may not be interesting or significant in another.
 Is it about people?
Most news is automatically about people, because it is the things people do to change
the world which makes news. However, news can also be made by non-human
sources, such as a cyclone, a bush fire, a drought, a volcanic eruption or an
earthquake. It is when reporting these stories that it is important to make sure that the
story is centred on people. The cyclone would not matter if it blew itself out in the
middle of the Pacific Ocean, away from any inhabited islands; the fire could burn for
as long as it likes in bush where nobody lives; the Sahara Desert has a nearpermanent drought, but in most of it nobody is there to rely on rains; a volcanic
eruption or an earthquake which damages nobody‘s property and injures nobody is
really not news. All these natural disasters only become news when they affect
people‘s lives. Every story can be told in terms of people. Always start by asking
yourself the question: ―How does this affect my readers‘, listeners‘ or viewers‘
lives?‖ Whenever you have a story which tells of how something has happened which
affects both people and property, always put the people first.
2.7

TIPS FOR MAKING NEWS

1. The Five “W”s and the “H”
This is the crux of all news - you need to know five things:
Who?
What?
Where?
When?
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Why?
How?
Any good news story provides answers to each of these questions. You must drill
these into your brain and they must become your second nature.
For example, if you wish to cover a story about a local sports team entering a
competition you will need to answer these questions:
 Who is the team? Who is the coach? Who are the prominent players? Who are
the supporters?
 What sport do they play? What is the competition?
 Where is the competition? Where is the team normally based?
 When is the competition? How long have they been preparing? Are there any
other important time factors?
 Why are they entering this particular competition? If it‘s relevant, why does
the team exist at all?
 How are they going to enter the competition? Do they need to fundraise? How
much training and preparation is required? What will they need to do to win?
2. The Inverted Pyramid
This refers to the
style of journalism
which places the
most important facts
at the beginning and
works ―down‖ from
there. Ideally, the
first
paragraph
should
contain
enough information
to give the reader a
good overview of the
entire story. The rest
of the article explains
and expands on the
beginning. A good
approach is to assume that the story might be cut off at any point due to space
limitations. Does the story work if the editor only decides to include the first two
paragraphs? If not, re-arrange it so that it does.
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More Tips
 It’s About People: News stories are all about how people are affected. In
your sports story, you might spend some time focusing on one or more
individuals, or on how the team morale is doing, or how the supporters are
feeling.
 Have an Angle: Most stories can be presented using a particular angle or
―slant‖. This is a standard technique and isn‘t necessarily bad - it can help
make the purpose of the story clear and give it focus. Examples of angles you
could use for your sports story: ―Team Tackles National Competition‖ ―Big
Ask for First-Year Coach‖ Local Team in Need of Funds‖
 Keep it Objective: You are completely impartial. If there is more than one
side to the story, cover them all. Don‘t use ―I‖ and ―me‖ unless you are
quoting someone.
 Quote People: For example: ―We‘re really excited about this competition,‖
says coach Bob Dobalina, ―It‘s the highest target we‘ve ever set ourselves‖.
 Don’t Get Flowery: Keep your sentences and paragraphs short. Don‘t use lots
of heavily descriptive language. When you‘ve finished, go through the entire
story and try to remove any words which aren‘t completely necessary.
2.8

PROCESS OF NEWS EDITING

There is a definite process of news gathering which may prove to be very beneficial
for the one who is responsible for the editing of the news story.
1. Assembling the facts and figures - Before coming to the final decision of the
mode according to which the whole news story is to be presented, it is important to
bring together even the littlest of information about the happening. The acceptance
and denial of facts in a news story shall be done after a thorough study of the
information.
2. Make the Story Precise - Editing involves making a news story as precise as
possible. Making a story brief involves inclusion of such facts and figures in a news
story that can make it appear sound. Précised information shall not affect the
understandability of the readers. The whole news story must be short and meaningful.
3. Transitions - It is important for a news story to have an eye-catching beginning so
that the readers can generate interest in reading the story. Not just the beginning but
also the information that comes after the 5Ws and 1H.
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4. Logical Unity - All the information in the news story must have a logical unity and
should make complete sense to the readers. The facts and figures must never confuse
reader and must be presented in a proper order.
5. Conclusion - A conclusion must never be just an ending. Information must never
seem to be a full stop towards the end of the story for the readers. A news story must
have such a wonderful conclusion that it leaves the readers with an eagerness to know
more.
6. Grammar and Syntax: There should not be any spelling and grammatical mistake
in the copy. It is the responsibility of the person editing the copy to make it error free.
2.9

RULES OF EDITING

Editing is the process of preparing language, images, or sound for presentation
through correction, condensation, organization, and other modifications. A person,
who edits, especially professionally or as a hobby, is called an Editor. The five basic
rules of Editing are:
1. To process any story the sub-editor ensures that the length and style laid down
by the News Editor is followed.
2. To mark the news copy with setting instructions so clearly and carefully that
there is no possibility of confusion or misunderstanding in the composing
room
3. To ensure that everything that needs to be checked has been checked, that is,
names, places, titles, dates and anything else that could possibly be wrong.
4. To write a headline that is befitting the news and fits the space (in case of
print media).
5. To make sure, that the copy as edited is intelligible, easy to read and
appetizing. Rewriting where it is not necessary is simply a waste of time.
Editing Rule (1) Editing involves more than making sure words are spelled correctly,
language is used properly, punctuation is in the right places and spelling is accurate.
These, however, are important details that separate a polished publication from a
sloppy one. As with reporting and writing, there are big-picture issues that editors
must attend to before plunging ahead. As gatekeepers of a publication, editors must
have a clear idea about what the mission is. They should also be an ambassador of
ideas.
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Editing Rule (2) What does it mean to be an ambassador of ideas? Bearing in mind
that an ambassador is one who exercises diplomacy, let us examine the issue of idea
formulation. It is an experience that the best ideas most often come from the bottoms
up, not from the top down. So editors should be encouraging writers to pursue their
own story ideas. This is done with prompting, nudging, cajoling, pushing—whatever
works. Diplomatically, of course! Ask the writer what interests her or him? What
issues are writers passionate about? What intrigues them? What are they curious
about?
Editing Rule (3) Story ideas are similar to loaves of bread. All of the elements need
to be brought together and kneaded. Then the dough is popped into the oven until it
rises and is ready to eat. Editors and reporters should be collaborators in the
development of story ideas. Two minds are better than one. It doesn‘t matter who has
the initial idea. What matters is how the idea is moulded and framed into a better idea.
Let‘s say someone wants to do a story on how to make bread. The editor might
suggest providing some historical perspective, pointing out that before the 20th
Century B.C. there was evidence Egyptians baked bread as did the Swiss Lake
Dwellers in the early days of civilized Europe. That might prompt the writer to recall
religious connotations to bread: manna from heaven to feed the Israelites; Jesus
calling himself ―the bread of life‖ and the ritual of bread and wine being served in
Christian traditions. Soon a simple four paragraph story can become a story with
substance. The point is that we shouldn‘t be satisfied with the first idea that comes to
mind. That‘s only the beginning. We should turn it over in our minds, shape it, pull it
apart, and push it back together again, just like kneading.
Editing Rule (4) Lingo means jargon or slang language. The journalism trade is full
of lingo. Some of it actually makes sense. We talk of ―heads‖ for headlines
(sometimes spelled ―heads‖). We refer to the story as ―body type‖. So you can think
of a story as having a head and a body. The head is as important as the body. We need
to put more thought into our heads, especially on the web, because readers are
browsing fast. So the head has to say, ―Hey, wait a minute: you need to look at my
body.‖ The tone of the headline should reflect the tone of the story. Don‘t use funny
or flippant headlines on serious stories. Most heads should contain a verb to connote
action. The selection of nouns, verbs, adjectives and adverbs should be done with
care. Choosing just the right word can illuminate. A head in smaller type under the
main headline is often called a subhead. Its purpose usually is to expand on the idea
in the top headline or to interject a second thought. Generally the main head expresses
a single thought or point. Editor‘s goal is twofold: To capture the essence of the story
and to entice the reader into reading it. Believe that reporters should submit headlines
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on their stories. They know what they want to emphasize. However, editors reserve
the right to rewrite or polish the wording for the final headline. It‘s normal for an
editor to write a half dozen, dozen or even more versions before being satisfied. You
want to put your best head forward.
Editing Rule (5) When you‘re in another country, you would have difficulty getting
around without signs. More and more signs are minimizing the use of words and
using symbols, because not everyone speaks the native language. So when you are
driving and you see a sign with an arrow bending to the right, you know there‘s a
curve ahead. Sometimes one has to look twice to distinguish between the signs for the
ladies‘ room and the men‘s room, but obviously these symbols are useful guides. The
same is true with punctuation. It has an important function in a story. Its function is to
help guide the reader through the sentence or paragraph in a way that will make the
wording more understandable. Most publications have stylebooks to provide
consistency. Lacking a stylebook, the best thing you can do is use your common
sense and think twice before you type a comma or other punctuation mark into a
sentence.
2.10

CHECK YOUR PROGRESS

a) What are the rules for Editing?
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
b) What are the processes of editing?
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
..............................................................................................................................
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UNIT-3
3.0
3.1
3.2
3.3
3.4
3.5
3.6
3.7

BASIC COMPONENTS OF A NEWS STORY

Unit structures
Learning Objectives
Introduction
Structure of a news story
Verifying the sources
Editorial Values
Attributing the sources
Check Your Progress

3.1 LEARNING OBJECTIVES
The objective of this unit is to understand the elements of news. After reading this
unit you will be able to learn about;


structure of a news story



procedure to verifying news



editorial values

3.2 INTRODUCTION
Information is the foundation of any news report. Though journalists try to gather
information from their own observations, this is not always possible. They depend
upon various sources such as people, letters, books, files, films, tapes to gather
information. When someone or something provides information to a journalist, we
call it a ‗news source‘.
The relationship between journalists and their sources is viewed as symbiotic.
Journalists need the information that news sources can provide, and news sources
need the attention and visibility that journalists can provide.
The more authentic relevant and solid the news sources are the more informative and
credible the news becomes. The News Source can be organised or unorganised. It can
be official or unofficial. Journalists actively pursue their sources to report the news.
In this section we will learn more about the news source and its management. To
begin with let‘s discuss the role and importance of a news source, verification of that
source and attribution of that source.
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3.3 STRUCTURE OF A NEWS STORY
Once news is selected, the journalist writes the news report. Though individual style
of news presentation varies from organisation to organisation or individual to
individual, all news reports contain a headline, a by-line or credit line, a dateline, a
lead, a body and conclusion.
Headline: It is the most visible part of a news report and often is either the summary
or the main point of the story. Usually headline is written in a font few sizes bigger
than the rest of the news story. A reader decides to read the story after reading the
headline. Sometimes headlines try to create curiosity through interesting use of
language and prompt the reader to read the full story.
By-line / Credit line: This identifies the source of the story or the writer. It could be
the name of the journalist who has filed the story or the agency from which the story
has been sourced. When a person or journalists name is mentioned, it is called by-line
and when there is no mention of the person‘s name it is called credit line. The credit
line could be the ‗agency‘ from which news is taken or ‗by our correspondent‘ or ‗our
bureau‘ or ‗by our special correspondent‘ etc.
Dateline: The name of a place and date is mentioned below the credit line or by-line
and before beginning of the actual news. This is called dateline. This informs the date
on which the reporter has filed the story and the place from where the reporter has
filed the story.
Lead: This is the opening paragraph of a news story. This gives the most important
information very briefly. It is always short and crisp and reflects the mood of the
story. If the lead is not effective, the reader may skip the story. Generally it answers
5W (Who, What, Where, When and Why) and I H (How).
Body: It gives the additional details or elaborates the event. In this part actual story
is narrated. The body describes what the story is all about in order of importance of
information, whereas the lead provides just the gist of the actual event. It is divided
into several paragraphs and written in inverted pyramid style. We shall discuss about
inverted pyramid style later.
3.4 VERIFYING THE SOURCES
Information acquired by a primary source can reflect an opinion or verifiable fact. It
is better to fact-check when interviewing a primary source to verify the facts are
accurate. As in any good story, it‘s always recommended to obtain differing opinions
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and/ or perspectives. In case of Secondary Source, It is the reporter‘s responsibility to
decipher whether a source is fact or opinion, as well as verify the information taken
from the source. One way to fact check is to cross-reference the material.
When dealing with sources it is important to corroborate what they tell. The journalist
must insist on accuracy of the information. There‘s a saying in journalism that if your
mother tells you that she loves you, check it out. This is because there are chances
that people may lie or make some mistakes. If the reporter goes ahead with such false
or faulty information, the credibility of news will be affected. It is better to ask the
sources for documents, reports, business cards, and personnel directories, calendars
that can confirm spellings, numbers and other facts. This helps in ensuring accuracy
as well as winning respect of the sources. The source can also be verified from other
people. Having more than one source is always good. Sometimes, the source demands
to see the story before it is published. It should be avoided. The reporter and the
editor should control the news. The source, if allowed to see the story before its
publication, may try to tilt the story in their favour. But the journalists can double
check parts of a story for quotes and accuracy. Also the reporter should not promise
anything to the source. It is better to send the story to the source after the publication
or broadcast.
The journalist should have knowledge about the issue, technology, economics and
other details of the subject (s)he covers. This helps in earning respect from the source.
If the journalist has no knowledge, (s)he should admit. Fake understanding might
affect credibility of the journalist. The more respect one earns from the source, the
more information (s)he gets from the source.
The journalist should show interest in the information shared by the source, even if
the source thinks it‘s a story and the journalist doesn‘t. However boring or annoying
or uninteresting a source may be, they should be given a patient hearing as there are
chances that the source might give some important information. Even if the
information is not useful, the source will appreciate the interest shown by the
journalist and may someday inform something important or interesting.
Telling the sources about the interest or stories being made by the journalist also
helps.
The Journalist should also know the source personally. She should know about
families, hobbies, backgrounds, strengths and weakness of the source. Information
about their office, phone, email address, work history, alma mater and other details
helps in connecting with the source and knowing their interests. The connection
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should be made with genuine interest, not just for a story. The journalist should try to
keep the interaction with the source on record as much as possible. When going for
off the record, it should be for good reason.
If some mistake is done, the journalist should admit the mistake, correct it and
apologize personally to the affected persons.
Scheduling the sources makes everyday task of journalists easy. The reporter should
know where to find source, who can provide what kind of information, what is the
availability of the source. Once scheduling of source is complete, the reporters can
plan their work accordingly to complete the story.
The journalist should not accept any money or gifts from the source, even if it is
unrelated to making the news story. Similarly, the source should not be paid for the
information.
3.5 EDITORIAL VALUES
News is the central awareness creating zone among the people. Being the only source
for people to find information, there are some basic values to be kept in mind while
editing news stories. These values must always be kept in mind before presenting
news to the readers. They are:
1. Objectivity - Not every happening, incident or information can be a news. Every
story must have an objective strictly specified in the minds of the editor. Objectivity
implies not forcing one‘s views or opinions on the story.
2. Facts - Facts act as the building blocks of any story. Facts must always be in their
true form. A news story must contain all the information that is necessary for the
awareness of the people.
3. Impartiality - The work of the editor is to display facts about an incident the way
they are. The information must neither be added nor subtracted. It must be exact. An
editor must never give a biased angle to the story. The news must be rid of any
partiality by the editor.
4. Balance - The work of the editor is to make a news story balanced. However, it is
one of the toughest jobs for any editor. The facts must be present completely. The
facts must not be elaborated in detail that it traps the reader in a mess. In case of any
story, such words must be added which conveys the emotions of the story but do not
give it a biased touch.
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Accuracy
Accuracy can have a huge affect on the credibility of your paper, your article and you
as a journalist. It is imperative that you fact-check and ensure that what you‘ve
written is, in fact, true. Before, during, and after you have finished writing a piece,
you should go back and check everything that is considered a fact. This includes:
Nouns (names and places), Dates and times, Job titles, duties, Literary quotations,
Interview quotations, Statistics, Sequence of actions, Contact information.
Impartiality
Impartiality is about not taking sides on an issue where there is a dispute. Impartiality
also includes presenting all sides of an argument fairly, what we call balance. Even if
you have strong feelings about an issue, you must not use the news as a platform for
the same; you must not try to give extra time or better coverage to people you agree
with and less time or poor coverage to those you disagree with. For the good
journalist, objectivity and impartiality are two sides of the same coin. If you can be
objective and control your personal feelings on an issue, you can also be even-handed
in your treatment of all sides. Although impartiality or bias can enter all areas of
journalism, the greatest dangers lie in reporting politics, industrial disputes, religion,
race and sport. Any area in which people have very strong feelings can lead to
conflict.
The same general principles which govern objectivity can also help you to be
impartial. Forget your personal preferences while working on a story stand back from
it and try to look at the issues through the eyes of people both for and against. That
may not necessarily change your personal opinion, but it will help you to be fair. If
you do believe very strongly on a particular cause, you must develop two
personalities - the You-at-Home and the You-at-Work - and keep them separate.
Many journalists in democratic countries support one political party or another. They
may vote for a party or even be their member. But to keep a reputation as an unbiased
journalist, they should not allow their party loyalty to influence their news judgment.
The party supporter must be kept to the You-at-Home; the objective, impartial
journalist is the You-at Work. Being objective is only part of the battle against bias.
The other part involves recognizing when one side in a dispute is applying unfair
pressure to upstage their case in the news (or another side is not getting its fair share
of coverage).
Fairness
It means that reporters covering a story must remember there are usually two sides.
Let‘s say the local school board is debating whether to ban certain books from the
school libraries. Many residents representing both sides of the issue are there. The
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reporter may have strong feelings about the subject. Nevertheless, he should
interview citizens who support the ban, and those who oppose it. And when he writes
his story, he should convey both arguments in a neutral language, giving both sides
roughly equal space.
Practicing fairness
There are several ways you can allow personal bias to destroy objectivity and
impartiality in the way you handle news. You should be aware of the dangers at each
stage of the process of news production, from the first decision to cover a story
through to its presentation on a page or in a bulletin.
1. Selection of news
Busy newsrooms constantly have to make decisions about which stories to cover and
which to ignore. The selection of stories can introduce a very basic bias if it is not
done objectively. Simply because you disagree with a government, a group or an
individual does not mean that you can suppress all stories which show the good side
of them and cover only those which show them unfavourably. You should be evenhanded. This is particularly important at such times as election campaigns. Your
decisions on which stories to cover should be made on the principles which govern
what makes news. News should be new, unusual, interesting, significant and about
people. The exact balance of these criteria may vary depending on your audience. If
you work for a scientific magazine, you may select different stories to a journalist
who works in the newsroom of a pop music radio station. You must develop an
accurate understanding of what is news to your audience, and then be fair and
consistent in the selection of every story.
2. Choice of sources
Even if you have to overcome a personal prejudice and decide to cover a story you
find disagreeable, you must still take care that you are fair in your choice of sources
of information. It is not fair to choose to interview an attractive personality for a
cause you support but an unattractive or muddled person for a cause you oppose.
There is also the danger that, if you are asked to cover a story you dislike doing, you
will fail to put enough energy into finding interviewees and arranging to talk to them.
For example, someone you dislike may not want to talk to you. You must not say:
―Oh well, let‘s forget him.‖ You should try your hardest to get an interview or at least
a comment. If you want to be a good journalist, you should put your best effort into
every story. That way you produce a good product and help objectivity. In some cases
people will be unwilling or unable to give an interview. Maybe they are just too busy,
maybe they hate the sound of their own voice. Of course, you should try your very
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best to convince them they should do the interview. You should still try for balance,
even if it means finding someone else to speak for them or writing about their
previous position on the issue. Always try to get some comment because using
phrases like ―declined to comment‖ shows that you are unable to present a fair and
balanced report. If this happens too often, your reputation as a fair and honest reporter
will suffer. But remember this: To maintain balance, you do not need to present both
sides of an argument in one story, even though it is preferable. Balance can be
achieved if you give an opposing view in the follow-up story.
3. Interviewing techniques
Do not abandon objectivity when you conduct the interview. It may be difficult to
interview someone who stands for something you oppose or who has done something
you dislike, but you must continue to be fair and accurate. For example, if you are
interviewing a drug addict or a thief, remember you are not there as a policeman or
prosecutor. Do not demand answers in an aggressive tone. Keep your temper. The
golden rule of all interviewing is to be polite but persistent. Questions should be fair
and you must take as much care when taking notes or recording as for any interview.
If accusations have been made against the interviewee, do not make them sound like
your accusations. Instead of saying: ―You ran away from your responsibilities, didn‘t
you?‖ you should say: ―Critics say that you ran away from your responsibilities. Did
you?‖ The outcome is the same, only the tone is fairer. This advice applies
particularly to broadcast journalists, some of whom like to ask aggressive questions
for dramatic effect - the so-called tough interviewer. If that is your style, you must
use it with everyone, not just the people you dislike.
4. Selecting material
Having conducted your interviews, you now have to put your material together into a
story. Whether working for newspapers, magazines, radio or television, you have
toselect which facts and quotes to include and which to leave out. You will probably
write your story in the usual inverted pyramid, with the most important things at the
start. Here again, you must be fair in choosing material. There are usually two sides to
every argument, so do not be one-sided in choosing what facts to include or which
words to quote. If your interviewee has said: ―I support the present government, but
with some serious reservations‖, it would be wrong to use only the quote: ―I support
the present government.‖ Be fair and quote accurately, making sure that the meaning
of each comment is put in context with what else is being said. If the person you have
interviewed stressed the importance of one particular aspect, do not omit it simply
because you disagree with what was said. You should judge each comment
independently under the criteria for what is news. That way you maintain objectivity.
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5. Language
The language in which a story is written is very important. It is quite easy to change
the whole of a sentence by adding one or two words loaded with a particular meaning.
For example, your interviewee might have made some remarks quite forcefully. It
would be wrong to describe them as ―firm‖ simply because you liked him or ―harsh‖
because you did not. Stick to facts. If he moved his finger as he made certain remarks,
you can mention it but remember that there is a lot of difference between such words
as ―waved‖ (which some people do with their fingers naturally while speaking),
―wagged‖ (which people usually do while telling someone off) and ―jabbed‖ (which
is used to make a forceful point or accusation). In fact, it is better to keep such
descriptions out of news stories, although they can be used when writing features to
show something about the person involved.
Any words you use instead of the verb ―said‖ when attributing facts and opinions can
add a bias to your reporting. Journalists often like to find alternatives for the word
―said‖, because they think that repetition becomes boring. If you do use alternatives,
you must recognize that some imply that you believe the person quoted while others
imply that you do not believe them.
Many journalists use a thesaurus to find alternative words to enliven their copy. A
thesaurus should only be used if you have a very good understanding of the language.
It is much better to use a dictionary to find the exact meaning of a word. If you use
clear and simple language and leave out as many adjectives and adverbs as possible,
you will limit the chance of bias entering into your copy.
Once again, if your interviewee accuses someone, you must make it clear that they
are the interviewee‘s words, not your own. For example, if he says that the present
regime is brutal, attribute the remark to him, either in reported speech or in a quote.
Do not allow it to be seen as your own comment. Remember, one man‘s regime is
another man‘s government. One man‘s cabinet is another man‘s junta.
There are also good legal reasons for choosing your words carefully. In most
countries you can be prosecuted for making false statements about someone which
causes them harm. You should not blemish a person‘s name without a special reason,
even though what you say is factually correct. There is no need to call a person who
kills his daughter ―a beast‖. If he has not been tried it is for the courts to decide his
guilt or innocence. If he has been found guilty, your story will be stronger if you
carefully and accurately record the facts without gory details and personal judgments.
It will also keep your reputation as an objective journalist.
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6. Placing the story
If you are a sub-editor in a newsroom, you should be fair where you place a story in
the paper or bulletin. Do not let personal feelings interfere with your news judgment.
Just because you are strongly opposed to deer hunting, you cannot choose to lead
with that and put the story about the Prime Minister‘s assassination further down if
they are both new. There is no excuse for hiding a story down the page or bulletin
simply because you do not like what is said. Your readers or listeners may disagree
with you over the order in which you rank stories because they also have special likes
and dislikes. But if you are fair and follow the guidelines of news value, you will be
able to defend your news judgment against all sides.
3.6 ATTRIBUTING THE SOURCES
Attribution is telling the audience about the name and title of the person interviewed
or document used to get the information for the news. It is done to inform the
audience about who is speaking or where the information in the story comes from. It
identified the source of the reported information. Generally, attribution means using a
source‘s full name and position. Information from sources can be paraphrased or
quoted directly. Attribution can be made for both spoken and written information
such as speeches, reports, books, films or even other newspapers, radio or television
stations.
There are four levels of attribution, depending upon the unofficial agreement between
the source and the journalist.
These are:
On the Record: When the source tells the details openly and allows their name and
titles to be quoted the attribution is ‗on the record‘. This means anything the source
says can be reported, published, or aired. All conversations are assumed to be on the
record unless the source requests to go off the record beforehand. The politician
making a speech, the witness describing an accident, the police officer reporting a
crime, the company chairman defending an increase in prices, all are usually prepared
to be quoted and to give their names. For journalist, it is always best to get
information on the record. The news can be made more trustworthy by using direct
quotes (or by using their voices on radio and television). Example: ―Odisha
government to establish 40 residential tribal schools,‖ said Chief Minister Naveen
Patnaik.
On Background: This describes the agreement between the source and the journalist
in which a reporter can use the information given by the source, but cannot name or
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quote the source directly. In such cases, the sources do not want their names
published but will agree to a description of their position. It is a limited license to
print / quote what the source gives without using the source‘s name. ―On
background‖ information should be used after proper verification with other sources.
People try to go ―on background‖ when their information is very sensitive, which is
to say, the information is likely to cause a stir. ‗On background‘ gives anonymity to
the source, but allows the journalist to work with the information the source has
provided.
Example: ―Odisha to go for auction of more mines,‖ informed a senior government
officer
Not for Attribution: This is a variation of the ‗on background‘. In this level, the
reporter agrees not to identify a source by name. The information is presented in the
news story without attribution, often from an expert who does not want to be publicly
associated with a particular story but who agrees to provide the context for it. The
journalists write it on their own. The source is not to be quoted directly and may not
be identified in any way. For instance, journalists sometimes use the attribution with a
phrase like, ‗It has been learned that. . . .‘
Off the Record: This means the information is for the reporter‘s use only and is not
to be published. It restricts the reporter from using the information the source gives.
Such information is usually revealed when the source wants the journalist to
understand the background to something which is too sensitive. The information is
offered to explain or further a reporter‘s understanding of a particular issue or event.
But the reporter can use other sources to confirm the information before using it. The
phrase off the record should not be confused with ‗on background‘ or ‗not for
attribution‘ level. In case of ‗off the record‘ the journalist cannot use the information
from the source. However, in case ‗on background‘ or ‗not for attribution‘ level, the
journalist can still use the information without identifying the specific source. Use of
anonymous sources has been a controversial subject everywhere. It is considered as a
double-edged sword. According to the Society of Professional Journalists (SPJ),
―Anonymous sources are sometimes the only key to unlocking a big story, throwing
back the curtain on corruption, fulfilling the journalistic missions of watchdog on the
government and informant to citizens. But sometimes, anonymous sources are the
road to the ethical swamp‖. However, they need to be used with care. It is advisable
to corroborate information from an anonymous source by a second source before
using it.
The SPJ code of ethics makes two important points on anonymity:
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Identity sources whenever possible. The public is entitled to as much
information as can be provided on sources‘ reliability.
Always question sources‘ motives before promising anonymity. Clarify
conditions attached to any promise made in exchange for information. Keep
promises.

Direct quotes from anonymous sources are rarely used. Also the journalist should
inform at least one editor about the specific identity of any anonymous source before
publication.

―DEEP THROAT‖
In the modern history of journalism, Deep Throat is the most famous known
anonymous news source. It is the pseudonym given to the secret source who
informed provided Bob Woodward and Carl Bernstein of The Washington
Post with a flow of leaks about what had happened, how it happened and
where to look for further corroboration on the break-in, the cover-up, and the
financing of wrongdoing which led to a series of reports on involvement of
U.S. President Richard Nixon‘s administration in what came to be known as
the Watergate scandal in 1972. Identity of the source remained confidential
for 33 years till his role was revealed by his family in a Vanity Fair magazine
article in 2005. W. Mark Felt, the No. 2 man in the FBI during the 1972
Watergate break-in, was the key source for the two young reporters in the
Washington Post. The use of ‗Deep Throat‘ by the Washington Post played a
role in popularizing the still–controversial use of anonymous sources.
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3.7 CHECK YOUR PROGRESS

a) What is attribution?
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
b) What is off the record?
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
c) How many levels of attribution are there for the news sources?
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
d) Is verification is needed for every source of news?
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
............................................................................................................................
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