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UNIT-1 MEDIA PORTRAYAL OF WOMEN, ISSUES OF
EMPOWERMENT
Unit Structure
1.1 Learning Objective
1.2 Gender Equality or Inequality in India
1.3 Issues faced by women
1.4 Government policies for girls and women
1.5 Understanding Feminism
1.6 Portrayal of women in media
1.7 Empowerment of women through media
1.8 Summary
1.9 Check your progress

1.1 LEARNING OBJECTIVE
The objective of this unit is to
a. Understand the issues faced by women due to gender bias
b. Understand media portrayal of women

1.2 GENDER EQUALITY OR INEQUALITY IN INDIA
First of all „what is gender?‟ As defined by World Health Organization (WHO),
gender refers to the socially constructed characteristics of women and men – such as
norms, roles and relationships of and between groups of women and men. However,
the idea gender varies from society to society and is subject to change. While most
people are born either male or female, they are taught appropriate norms and
behaviours – including how they should interact with others of the same or opposite
sex within households, communities and work places. When individuals or groups do
not fit established gender norms they often face stigma, discriminatory practices or
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social exclusion. Gender norms, roles and relations influence people‟s susceptibility
to different situations.

In India, gender equality/inequality has always been a matter of debate. If one goes
through the Hindu religious texts like Vedas and Puranas, one will find that there was
a time where women were considered more powerful and were given preference.
Swayamvars (a type of marriage in Hindu religion in which the bride had the
authority to select and reject her groom) which existed in mythical age is one such
example to prove the above.

However, as time passed, women were restricted to home matters and her privileges
were snatched. They were not allowed to stand equally with men. Women and
children were supposed to be the most vulnerable. The stories of Sita from Ramayana
and Draupadi from Mahabharata are examples of such subjugation.

But this was not all. Women have always stood for their position and pride. During
India‟s struggle for independence many women came forward to fight equally for the
freedom. Rani Lakshmi Bai, Sarojini Naidu, Savitri Bai Phule, Captain Laxmi Sehgal,
Kasturba Gandhi, Indira Gandhi are just a few names but the list could be longer.

If we go through history, we will find that the roles of women have been shifting
from time to time. She enjoyed extreme supremacy during matriarchal reign but
gradually men couldn‟t bear the supremacy of women over theirs and then particular
norms were set for them. With the society turning into patriarchal, women have been
suppressed thereafter. There came a time when numerous norms were set for women
like sati pratha, purdah system. People came forward to break these norms and they
were abolished. And yet these norms and areas of gender differentiation had been
injected so deep that they have yet not been abolished from the mentality. This
statement can be justified where widows are not allowed to wear colourful attires,
forced to eat plain vegetarian food and at times even segregated from blessing
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married couples. Women who have not been able to conceive are seen as if they are
some infectious disease. And yes, these customs are quite prevalent today.

Women and girls in many parts of rural India are not let to rise above their daily
household chores. There are families who are dismayed if a girl child is born. A girl
child is not allowed to get out of the house. While the male counter-part goes to
school and gets proper education, she is supposed to stay at home and help other
female members with the daily chores. Not only this, discrimination is done also in
choice of meals and luxury. Apart from these, women are subjected to domestic
violence.

People may say that these differentiation and norms only exist in rural India, if they
exist. But the reality and data do not spare the urban India as well. Cases like
Nirbhaya gang-rape case from Delhi, murder of the famous female journalist Gauri
Lankesh, Karnataka, speak a different story.

1.3 ISSUES FACED BY WOMEN
If we come to talk about issues faced by women, the list goes on. A female‟s struggle
starts from the day she is conceived in the womb of her mother. Sex determination
and abortion of a female foetus has been put under punishable act. But the ground
reality differs. There have been numerous cases of killing of female foetus. Many
times if the girl child is born, she is thrown in garbage or killed just after birth, even
sold for prostitution.
Some other issues faced by women are as followed –


Female infanticide and sex-selective abortion



Preference to a boy child over girl child



Child marriage



Domestic violence



Dowry



Sexual harassment
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Acid attack



Workplace and wage discrimination



Honor Killings



Trafficking

Women in India have been subjected to violence in different forms. Many times these
crimes are not even reported due to social stigma (which is an issue in itself).
According to Thomas Reuters Foundation survey India is the fourth most dangerous
place in the world for women to live in. Women belonging to any class, caste, creed
or religion have been victims of this cruel form of violence and disfigurement.
Women who dared to refuse a man's proposal of marriage or asked for a divorce were
made victims of acid attacks in the form of revenge. Laxmi Agarwal‟s case is one
such example in which a 15 years old girl, Laxmi, was attacked by a 32 years old
man, Gudda, when she refused his proposal.

The next issue in modern India is that of child marriage. However, according to
UNICEF's "State of the World‟s Children-2009" report, 47% of India's women aged
20–24 were married before the legal age of 18, rising to 56% in rural areas. The
report also showed that 40% of the world's child marriages occur in India.
Another major issue is „domestic violence‟ which is endemic in India. Around 70% of
women in India are victims of domestic violence, according to Renuka Chowdhury,
former Union minister for Women and Child Development. The National Crime
Records Bureau reveal that a crime against a woman is committed every three
minutes, a woman is raped every 29 minutes, a dowry death occurs every 77 minutes,
and one case of cruelty committed by either the husband or relative of the husband
occurs every nine minutes. This occurs despite the fact that women in India are
legally protected from domestic abuse under the Protection of Women from Domestic
Violence Act. It will not be wrong to say that almost every woman is exposed to
domestic violence in physical, psychological or economical forms. Dowry has been
recognized one of the major cause of domestic violence.
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„Honour killing‟ is another heinous crime against woman. Females in India are seen
as torchbearers of family‟s „honour‟. Falling in love or marrying with men of other
religion or caste is seen as an offensive act. Many couples have been tortured, beaten
up brutally and killed in the name of this offence. There are numerous cases where
the couple is murdered by their family members. A 16 years old girl in Chandigarh
was killed by six of her family members because she had fallen in love with a 19
years old boy from her village. In other cases, Swathi and Nandish from Tamil Nadu,
Harish and Meenakshi from Bengaluru were killed for the same so called „offense‟.
Recently, the country has seen an outrage due to another issue which is rape. Forget
women, even girl infants and children are not safe. Three days after a two-and-a-half
year old girl was abducted from her home in Aligarh, Uttar Pradesh, her mutilated
body was recovered by stray dogs out of a dumping ground. This little girl was raped
her eyes gouged out and then she was killed & dumped. Another severity happened
when an eight year old girl, Asfia, was abducted and killed in Kathua, Jammu.

Rape in India has become one of the most common crimes against women and United
Nation‟s human rights chief has pronounced it as a „national problem‟. This gender
discrimination does not leave a woman safe at her workplace as well. Study reveals
that most women are less paid, only because of their gender. The recent „Me Too‟
campaign has brought in lime light the „favours‟ asked by men at workplace where
eminent personalities like MJ Akbar, Nana Patekar, Anu Malik and many more were
put to question. Social Media was flooded with the „hash tag Me Too‟ from women
from not a field to spare. Apart from verbal and physical abuse, women suffer from
unfair wages due to their gender at workplace (mostly in private sectors). There have
been examples when women were thrown out of their jobs when they asked for a
menstruation leave or maternity leave.

1.4. GOVERNMENT POLICIES FOR GIRLS AND WOMEN
To ensure the safety and development of girls and women, Government has always
been coming up with different policies and schemes. Some of the policies are as
follows –
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Beti Bachao Beti Padhao



UJJAWALA – A comprehensive scheme for prevention of trafficking and
rescue, rehabilitation and re-integration of victims of trafficking and
commercial sexual exploitation.



Working women hostel



Naari Shakti Puraskar



Mahila Shakti Kendra



All-women police station



STEP – Support to training and employment programme for women



Reservations for women in educational institutions



Several scholarship programmes

The most recent development has been „death-sentence‟ to the accused of rape of
child below 12 years among few others. All these and other policies and schemes are
examples of a progressive step taken to empower girls and women.

1.5 UNDERSTANDING FEMINISM
In recent days a strong word has come up in favour of women, „feminism‟. What is
feminism? Any idea that defines, establishes and achieves the political, economic,
personal and social equality of the sexes can be termed as a „feminist idea‟ and
broadly „feminism‟.

Feminism has covered a whole range of social, political and ideological movements
which shares the goal to attain equality with the other sex. It indulges breaking
stereotypes.

In one of the recent cases, Bollywood actress, Priyanka Chopra was trolled for
wearing a skirt and showing legs while meeting the Prime Minister of the nation in an
off-shore formal meeting. This incident was condemned harshly. Questioning any
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woman on the choice of dress is against the conduct and feminist parties had come in
front as saviours. A woman has a right to choose what she wears.

Feminism incorporates the position that societies prioritize the male point of view,
and that women are treated unfairly within those societies. People with these
ideologies are making an effort to change these gender stereotypes and seeking to
establish educational and professional opportunities for women that are equal to those
for men.

Feminist movements have come to the front to campaign for women's rights,
including the right to vote, to hold public office, to work, to earn fair wages or equal
pay, to own property, to receive education, to enter contracts, to have equal rights
within marriage, and to have maternity leave. Feminists have also worked to ensure
access to legal abortions and social integration, and to protect women and girls from
rape, sexual harassment, and domestic violence. Changes in dress and acceptable
physical activity have often been part of feminist movements.
The above mentioned „#Me Too‟ campaign was one such feminist movement.

1.6. PORTRAYAL OF WOMEN IN MEDIA
Media is a strong platform to put any issue forward. Not to mention, any nation‟s
media plays a pivotal role in raising as well as downplaying any issue, and creating
and demolishing one‟s image.

The fast and recent transformations in information technology have undoubtedly been
able to make great contribution to the advancement of women. Without fail one can
notice that more women are involved in careers in the communications sector.
However, very few have attained positions at the decision-making level or serving on
governing boards and bodies that influence media policy.
Going back to the 90‟s and early 20‟s, names of female journalists, news anchors and
film directors could be counted on fingers. There were just a few names like Neelam
Odisha State Open University, Sambalpur
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Sharma, Nalini Singh, Barkha Dutt, Meghna Gulzar. The scenario has drastically
changed with an increasing number of television channels, newspapers and
magazines. The increase in the number of media forms is almost equal to the number
of female names attached to them.

Films have been a very strong medium of portraying women in our society. In the
beginning of Indian cinema, there were no female faces; male actors would get
dressed as their female counterpart. Introduction of actresses like Durga Bai, Geeta
Dutt and so on started changing the scene and scripts with female characters being
written. Even then, females were just supporting actresses and their role would not
exceed more than frilling and twirling.

In 1972, there came a movie, Sita aur Gita, in which the story revolved around the
female protagonist played by Hema Malini. Though it was a comedy, it was one of
the movies which established a strong woman character. This was the time when
characters for women started being sketched with equal priority. Introduction of
Sridevi was another milestone in Indian cinema for portrayal of women, as a film
magazine asked „Is Sridevi a hero?‟ Sridevi‟s character in movies like Sadma,
Chalbaaz, Mr. India, Lamhe made her a worthy opponent against her co-stars.

However, mid-nineties onwards has seen the most derogatory portrayal of women,
where women could be seen shaking their legs on some of the most mean and
sexually provoking item numbers. For example numbers like munni badnam hui,
chikni chameli, chammak challo, tu cheez badi hai mast have clearly objectified
women.

But then there were many saviours also. Movies like Aradhana, Kya Kehna,
Sangharsh, Fire, Mrityudand, Kahaani, English Vinglish, Queen, Naam Shabana,
Pink, Mary Kom, Dangal, Mom, Raazi has helped create an image of women where
she is not just seen as decorating the scenes but playing her parts strongly.
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Print and electronic media has also seen some major changes as most of the anchors
are women now. This has helped in giving a feminine touch and female perspectives
have been uncovered. Vidya Balan‟s radio show „Dhun Badal Ke To Dekho’ is a
fresh breeze among these cheesy and mushy shows on radio FM channels. Even on
debate desk, female moderators can be seen shutting the arguers.

Daily soaps on television channels cannot be ignored while talking about portrayal of
women in media. In some recent studies it has been found that Indian daily soaps are
the most depressing in the world. In most of the daily soaps women can be seen
decked up with heavy jewellery and make up, and wearing the most glittery clothes
even when at their homes. Here, the vamps are busy plotting conspiracies and the
protagonists sobbing continuously. Some examples of such daily soaps are – Ye
Rishta Kya Kehlata Hai (which has been running onscreen for almost 12 long years),
Naagin (a serial which is based on fake superstitious ideas), Guddan Tumse Naa Ho
Payega, Kasauti Zindgi Ki and many more.

But this is not in all cases. There had been serials like Udaan, Shanti in mid-nineties
came up with some very strong women characters.
It cannot be held untrue that the picture is not very balanced of women‟s diverse lives
and contributions to society in the changing world. The world-wide trend towards
consumerism has created a climate in which advertisements and commercial
messages often portray women primarily as consumers and target girls and women of
all ages inappropriately.

Most of the advertisements which are men oriented portray women as sex objects.
Some examples are advertisements of deodorants, talcum powders, men‟s inner
wears, condoms etc. In majority of these advertisements women were treated as
objects of pleasure. Not only these, but women cosmetics‟ advertisements are also
biased. Most of the advertisements of beauty products insist on promising fairness
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and focus on outer beauty rather than improving the quality and texture of the skin
and one‟s overall personality.

(Source: Creative Commons)
In general, media continues to present both women and men in stereotyped ways that
limit our perceptions of human possibilities. Typically men are portrayed as active,
adventurous, powerful, sexually aggressive and largely uninvolved in human
relationships. In consistence with cultural views of gender are depictions of women as
sex objects who are usually portrayed as young, thin, beautiful, passive, dependent,
and often incompetent and dumb. Female characters devote their primary energies to
improving their appearances and taking care of homes and people. Because media
pervade our lives, the ways they misrepresent genders may distort how we see
ourselves and what we perceive as normal and desirable for men and women.
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1.7 EMPOWERMENT OF WOMEN THROUGH MEDIA
Media can be one of the most powerful tools in empowering women as it reaches the
masses. Media has the power to educate and influence public opinion. Any common
man relies on the media to know about happenings around his society, nation and
world. Media also has the power to pressurize. In today‟s scenario when media is so
much transformed and extensive, it becomes one of its responsibilities to increase
gender sensitivity.

Some of the ways in which media can help in empowering women are 

Media should avoid being judgmental about gender.



Derogatory contents of women should not be promoted.



Media should speak against atrocities on women without fail.



Most of the schemes of government do not reach the targeted segment because
of lack of awareness. Here media can play a vital role in spreading awareness
on health, political involvement, economy and psychology of women.



Success stories of other women should be carried in media.



Internet and online web series are playing a good part in taking up women
issues. Instead of family dramas, ideas based on women issues should be
explored more often.



Media only for dissemination of news (or paid news) and entertainment
should be checked. A more balanced and holistic content should be designed.

Cases where media has played an active role in empowering the women are the
Priyadarshini Mattoo Murder, Jessica Lal Murder case, Shah Bano Case, Bhanwari
Devi Case, Shreya Singhal, Kathua Case, Nirbhaya case and many more. Apart from
these, some serious issues are raised in fiction too.
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1.8 SUMMARY
Women should be empowered by enhancing their skills, knowledge and access to
information technology. This will strengthen their ability to combat negative
portrayals of women, internationally, and to challenge instances of abuse of the
power. Self-regulatory mechanisms for the media need to be created and strengthened
and approaches developed to eliminate gender-biased programming. Most women,
especially in developing countries, are not able to access effectively the expanding
electronic information highways and therefore cannot establish networks that will
provide them with alternative sources of information. Women therefore need to be
involved in decision-making regarding the development of the new technologies in
order to make sure that they participate fully in their growth and impact.
In India, media is considered to be the fourth-pillar of democracy. Hence, its
responsibilities increase while portraying women. Media should promote mainstream
gender perspective policies and programmes. News, serials, films which distort and
defame a woman‟s image should be scrapped.

1.9 CHECK YOUR PROGRESS
1. Discuss the changing role of women in Indian cinema in every decade since the
beginning of Indian cinema.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
2. Taking into account the recent rape cases in the country, analyse the role of media.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________
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UNIT-2 GANDHIAN PERSPECTIVE, RECENT MEDIA
CAMPAIGNS
2.0 Unit Structure
2.1

Learning Objectives

2.3

Perspective Based Communication

2.3

Origin of Gandhian Perspective

2.4

Gandhian Perspective on Development
2.4.1. Communication Tools used by Gandhi
2.4.2. Indian Developmental Policy and Gandhian Perspective

2.5

Recent Media Campaigns and Development

2.6

Summary

2.7

Check your Progress

2.1 LEARNING OBJECTIVE
The objective of this unit is to
a. Understand the concept and origin of perspective based communication.
b. To analyse M.K. Gandhi‟s perspective on communication.
c. Further, to understand the necessity of media campaigns and the kind of
campaigns that are made.
2.2

PERSPECTIVE BASED COMMUNICATION

Readers as you are aware that we will be discussing Gandhian perspective of
Communication and how media campaigns are tailored around this perspective, in
this unit. Before going into its details let us be clear that Gandhian perspective is
closely linked to the idea of development communication – a major area of study and
research. Development Communication deals with communication strategies for the
transformation / development of whole society. Whenever we are talking about
strategy then silently we are working towards a perspective. It means communicator‟s
perspective is most important in development communication. In ancient period our
Odisha State Open University, Sambalpur
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development was directly associated with nature but later on human society came
with some strategies for their development. Meanwhile, two perspectives were mainly
associated with strategy. They were changing with nature or changing the nature for
human need.
We all are aware that at the primary stage, humans were not living together. Later on
humans came together and lived as a family, community and society. During this
process the perspective that prevailed was, that one has to survive with nature.

To understand perspective based communication first of all we have to understand
what perspective is. G. A. Storey in his book Theory and Practice of Perspective
(1910) wrote that perspective is a subtle form of geometry: it represents figure and
objects not as they are but as we see them in space. According to Collin‟s Dictionary
perspective is a particular way of thinking about something, especially one that is
influenced by your beliefs or experiences.

With the help of these two definitions we can say that perspective belongs to the
communicator or observer. It, however, does not imply that perspective is a form of
human bias. Every people, society and state have different opinions about
development. So, it is necessary that different people, societies and states need to
carry different perspectives for their development. Positively we can say that
perspective is not a biased phenomenon it is a need for development.

After having understood perspective we can now understand communication
perspective. According to the Department of Communication of Texas, A&M
University “A communication perspective focuses on the way in which our shared
meanings and practices are constituted through language and symbol, the construction
of messages, and their dissemination through media, organizations, and society.”
Easy way to understand the communication perspective is to go with Lasswell‟s
communication model which is


Who



Says What
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In Which Channel



To Whom



With What Effect

If we analyze or examine these, we can understand communication perspective. If we
go for deeper analysis we do not only examine the way messages are transmitted
which influences individual and collective behavior but we need to also examine the
way messages are created, sustained and which have actually changed cultures and
communities. We have to explore the content, medium and patterns of messages and
how they influence the way that people make meaning, arrive at decisions and take
action. We also examine how messages are interpreted with an individual, society,
state on the important aspects.

This brings to the fore some points to understand the importance of communication
perspective. They are:


An individual, community, society and state can give shape and
direction to their development process.



An institution can achieve its target.



By the help of communication perspective we can positively deal with
crucial social, political and cultural issues.

Thus, according to the nature of perspective we can divide perspective based
communication into three parts:
a. Communicator Perspective: From the point of view of who is
communicating.
b. Institutional Perspective: From the point of view of the Institution the
communicator is representing. Here, institution is seen as creating the
communication material.
c. State Perspective: From the point of view of Nation/ State/ Government.
2.3 ORIGIN
All humans have their own perspective of development. So the origin of perspective
based communication started with the existence of humans. If we want to write it in
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the context of communication then we can say that perspective based communication
started with intrapersonal communication. Further after the evolution of verbal and
non-verbal communication it expanded.

Perspective based communication is led by the person or institution which has a clear
idea about development. We all know that from the ancient times religious practices
were most prominent, so religious communicators were available at that time. They
came with their perspectives. For instance, Mahavira (Jain Philosophy) and Buddha
(Buddhism) came with the perspective of non-violence. Buddha travelled through all
places to spread his idea. And we all know the result, many kings/queens and
important people started following Jain ideals and more prominently the Buddhist
way of life.

Now one question arises as to why perspective based communication is accepted by
people? The answer is very simple. When society does not solve their problems with
old ideas then it becomes necessary to look towards the solution, with new ideas or
perspectives. Sometimes society wants to move forward but the existing ideas of
society interrupts the process. Then society wonders for a perspective which can
solve the present problem and show right path to move forward.

In the ancient period when the economy was totally based on nature, spiritual leaders
were perspective based communicators. Spiritual leaders had clarity in their ideas, so
people had faith in them. It shows that if a communicator has clarity in his
perspective then people will be automatically attracted to his vision. The existing
situation of society is also very much important for the acceptance of a new
perspective. For example we can refer to the Mahajanpad period. At that time war
was at the peak. Killing and sacrifice of animals badly affected the farmers and
people were seeking peace. In that situation Mahavir and Buddha came with the idea
of non-violence and people accepted it.
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Perspective based communication does not give immediate results. It takes a lot of
time. To establish a perspective requires administrative support. Like if the mode of
administration is kingship then it is required to get support from the king/monarchy.
If mode of administration is modern democracy then the same support is required
from the elected representatives and executives.

To understand the requirement of support from administration we can take examples
from our history. Like Jainism as a perspective started with Rishabh Dev but it was
established by 24th Tirthankar Bhagwan Mahavir when the Magadha emperor came
out in the support of Jainism. Same is the case with Buddhism. Buddha came with the
idea of peace and non-violence. Common people were in favor of that idea but when
Magadha emperor, Ashoka showed his faith in Buddhism then Buddhism was able to
expand its idea across the world. During the time of Asoka, Buddha was not
physically available to this world but his perspective was available. By these two
examples we can easily understand that the establishment of a perspective is not an
overnight journey it takes many decades or centuries. Finally we can say that the
survival of the human took leaps and bounds after the perspective based
communication was started.

We can discuss some of the examples from our times in the context of modern
democracy. This whole discussion would be held under the purview of Gandhian
Perspective on Development. Since in the modern times the new India developed
after 1947 and one prominent figure whom we regard as Father of this Modern Nation
is M. K. Gandhi, it is pertinent to discuss his perspective on development.

2.4

GANDHIAN PERSPECTIVE ON DEVELOPMENT

Mohan Das Karamchand Gandhi is the one of the most prominent mass
communicators in the modern India and probably the world. His ideals and principles
have influenced many persons throughout the world and shaped the history of many
countries. Gandhi came with the perspective of Satya, Ahinsa and Swaraj. With the
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help of these three concepts Gandhi drew his economic, political, foreign, religious
and spiritual policy. It is difficult to project Gandhi in any one frame. When we
discuss all the dimensions of Gandhi‟s perspective then we will be able to say that his
perspective was not only a thought it was an ideology to support India and the world
in their quest for development.

The main perspective of Gandhian ideology was not to create something that was
influenced from outside, in the name of development. He was always focused on
enhancing the resources which is available in his area. He believed in becoming selfreliant in solving the development needs of an area.

The main feature of Gandhian perspective of development is development support
communication instead of development communication. To understand better we
have to understand the difference of Development Communication (DC) and
Development Support Communication (DSC). Generally when we talk about
development communication then we are talking about development through
technology. But development support communication usually talks of culture-based
forms of communication. Development communication has a general target but
development support communication has a specific target.

Countries like developing and undeveloped ones basically need development support
communication. If a country has much geographical and social diversity then DSC is
most effective instead of DC. More time when we go with DC then more are the
chances we stay comparatively poor and succumb to the influence of cultural
imperialism. But if we go through DSC then we can strengthen the culture and the
country. And Gandhi was in the favour of development support communication.
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(Source: Creative Commons)
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To understand the Gandhian perspective we have to understand first the goal of
Gandhian economic model1. Economy has to work towards social justice, equality and nonexploitation.
2. Give employment to every people.
3. Need based production through small industries.
4. Human need to be fulfilled.
5. Economic power should be decentralized
6. Agro based small villages need to be promoted.
7. Made need-based and not want based economic policies.

For the development of country Gandhi was in the favour of Swaraj (self rule and self
reliant). He came with the concept of Swaraj in his book Hind Swaraj (1909).
Gandhi‟s Swaraj has two dimensions:
1. Self rule for India as an independent nation.
2. Self rule for the individual.

For the development of a nation he was in the favour of democracy. In his idea of
democracy he was in the favour of gram panchayat. He believed in giving all
decision making powers to panchayat. Through this he was establishing the idea that
for development to occur we need to work at a very basic grass root level. He was in
the favour of decentralised industrialisation. For this, he was against heavy industry.
For the survival of these small village based industries he gave an idea which is
related to moral responsibility that was to mandatorily purchase the goods from
nearby shops even if they were high priced.

He always talked about limiting our necessities and abandoning a luxurious life. If a
poor person can live in a two room house then a rich person can also live in a similar
house. It means if you have extra money, then it does not mean that you have the
right to live in luxury. One has to donate extra money to the society. Both poor and
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the rich are human beings. It means that the necessities of life will be same for both.
So, to understand social and moral responsibility we have to help each other at least at
the village level.

Sometimes development measures are imposed by the higher authority. Most of the
times higher authority comes with a new technology for solving a problem. Many
times technology creates unemployment and forces migration and exploitation of the
villagers. So, Gandhi was totally against the imposition of developmental policy by
higher authority. He was in the favour of the development policy which is demanded
by the common people.

Gandhi was in a favour of nationhood and a state but he realized that if a state has
power to impose developmental policy then most of the time it works against the
villagers/common people. For example we can see the primary producers from
villages as poor but the secondary producers from township being rich. So, he wants
to give maximum power to village gram panchayats and less power to the state.

Police system is in the favour of people but when the clash arise between common
people and administrators then the police system works in the favour of administrator.
So he was against the police system at the village level. Actually Gandhi wanted to
give all freedom with morality to common people for their development.

2.4.1. Communication Tools Used by Gandhi

Gandhi was a great communicator. He used all modes of communication from man to
man to mass communication. He had very good idea of Indian diversity so he always
preferred diversity in his communication tools.
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(Source: Creative Commons)
We all know that he was a freedom fighter and he came with the idea that every
person has to participate in freedom movement as he believed that we can achieve
freedom only when every individual come forward to fight together. India has a lot of
diversity so he has always been very careful in selecting tools for spreading his
perspectives. Gandhi was in the favor of democracy so was always in the favor of
two-way communication. In fact when we want to spread our ideas/perspective in a
democracy then it is important to choose those communication tools which will
support a two-way communication which have a bearing on what we want to do and
the people we want to work with. Gandhi always took care of these points.

Gandhi led our freedom struggle. After going through his journey as a freedom
fighter and social reformer one could say that for selecting the appropriate
communication tool, Gandhi used to consider the tool used by the community itself;
one which is in use at the local area or community for sharing information. In his
opinion, he knew if we use local based information tools than local people will be
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comfortable to accept the information and information will be remembered for a long
time.

One more thing to understand is that we are not working anymore with a view to
disseminate information and knowledge from communicator to community, but to
facilitate the realization of the set of actions the communicator (in modern democracy
administrators) have decided to implement or experiment at the beginning of the
planning process. Most of the times, target groups discuss their opinion at a local
level through group communication with local opinion leaders. They do this to
understand the development perspective which is in the process of implementation.
So, Gandhi always selected many tools to spread information. For example he was
talking against untouchability not only through newspapers but similarly he was
giving this message to the people through group communication and through opinion
leaders.

To spread his ideas, Gandhi used newspapers. He wrote for several newspapers and
started many. Gandhi used his newspapers to propagate his views through persuasion,
discussion and debate. Gandhi started his journalism in South Africa with Indian
Opinion on 4th June 1903 with Mansukhlal Nazar as editor. When he returned to
India he knew that newspaper is the tool through which we can help to achieve our
targets. At that time he came to know that Navjeevan publishing house is available
for purchase. He purchased Navjeevan publishing house and started monthly
Navjeevan in Gujrati from Ahmedabad. Later on, Navjeevan was converted into a
weekly and Gandhi took over its editorship on September 7, 1919. After Navjeevan,
Gandhi acquired Young India an English weekly, on October 8, 1919 from the Home
Rule Leaguers of Bombay. However, Young India was closed in 1932 owing to
repressive acts of the British administration. Gandhi started Harijan (English) as a
weekly on February 11, 1933. Harijanbandhu, Harijansevak were Gujarati and Hindi
editions, respectively. Gandhian journalism mainly focused on four different areas
that is culture, probity in public life, peace and development.
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He knew that Indian society needs a reform from bad cultural practices in order to
really develop. So, he came before the people as a social reformer, a saint, a politician
and a freedom fighter. It means through newspapers he made his personality multidimensional. The reason behind this multi-dimensional personality was to connect
with people and their beliefs. If people wanted social reformation than Gandhi was
available as social reformer, if someone thought that this is the time when our country
needed a politician than Gandhi was available as a politician. If someone thought that
only a religious person can deal with the current situation than Gandhi was available
as a religious person. If someone thought that a secular person can lead the country
than Gandhi was available as a secular person.

2.4.2 Indian Developmental Policy and Gandhian Perspective

After the independence we chose democracy in our political system. Gandhi was
always in favour of democracy. Generally Indian political system is based on
Gandhian perspective but it still isn‟t exactly what Gandhi wanted. In the current
scenario Centre (means state) is more powerful than Gram Panchayat. As we have
discussed earlier, Gandhi was in the favour to give more powers to Gram Panchayat
and less power to State.

Social justice and social reforms are most important in the developmental process of a
nation. Gandhi wanted social justice and social reforms but his way was through selfconsideration meaning people had to realise the wrongdoings towards their brothers
and sisters in the name of caste, gender and poverty. And after realising the same he
expected a spiritual change which would prevent society from doing wrong to
untouchables, women and poor people. He believed that laws cannot change a person
until he himself realise his mistakes. So, he was not in the favour of strong rule of law
by the State. But when Indian policy was released then it clearly shows that Indian
policymakers wanted social justice and social reform through law. In the present
scenario many rules and regulations are available for women and dalits but social
discrimination has not stopped till date.
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Economic development is most important in the policy planning. In India, after
independence we adopted mixed economy. But if we go with the five year plans then
it clearly shows that establishment of heavy industry, and after 1990s capitalism, was
more emphasized upon than agriculture and small scale industries. Gandhi was in the
favour of small industries which were to be developed within the perimeter of nearby
villages. But now-a-days heavy industries are the pillar of Indian economy. Gandhi
wanted to give employment to every people within his geographical area, i.e., in his
own village. But that did not happen. Gandhi was in the favour of a local market
which sold local goods but now-a-days local market is there but goods are purchased
from outside.

(Source: Creative Commons)
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Criticisms are many more but that does not mean that Gandhian perspective is totally
ignored by the Indian government and policy makers. Gram Panchayats are available
in political system and now they have become more powerful. Many times State
government gives the recruitment power to the Panchayats. We have heavy industries
but we all know that more than 70 percent of employment is available in small, micro
or unorganised sectors. Indian government realised that every person cannot get
employment through heavy industry and government sector. So, it facilitated the
small, micro and unorganised sectors. Otherwise we all know unorganised sector is
harmful for economy but the country like India where diversity and poverty are high,
the government cannot take decision to organise each and every sector of economy
overnight. In Indian market both local and outside goods are available.

2.5 RECENT MEDIA CAMPAIGNS AND DEVELOPMENT
In a development communication, media campaigns are used socially &
commercially to build awareness, behavior change and enhance the acceptance
related to development. However using the same tool kit media campaigns can also
be an effective medium for commercial aspect. In our society people are facing lots of
problem. Governments are making plans to solve these problems but due to the lack
of awareness the problems are not solved yet.

Now the question is why we need media campaign to solve our local problems. Even
when most of the studies clearly says that local medium are most effective for local
problem. It is true but now-a-days every local area have some outside influence. It
can mean now that we are globally connected it may be possible that the root of
problem faced by local people is available outside. Our health, economics and
thinking behavior are changing through outside influences. The economic activity has
transformed the people; from their social life to their individual life. But we all know
human is a social animal. We are busy in individual life but our all individual activity
gives emphasis to our society. Now people are not able to participate physically in the
local area discussion and to share information. This work is now associated with
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modern means/technologies of communication. So now-a-days if we want to share
some information regarding the development of people then it is a necessity that we
have to take support from media campaigns.

Below mentioned are the objectives of media campaign in a society:


Spread awareness;



Introduce key skills;



Change human behavior;



Connect with large number of people;



Promote the communicator‟s perspective;



To improve the speed for development;



Share the ideas within large group; and



To fill the gap between those aware and those who are not.

Government makes plan but due to lack of information people do not get benefited.
So governments take the help of media through its campaign. We have very good
examples of media campaign on social issues.

Health is a big issue in India. Every minute we are fighting with health issues like
maternal health, infant/child health, and health issues related to youth, old age and
lifestyle. Some of the health issues are due to poverty but some of the health issues
arise due to lack of awareness. Take for instance HIV. Our culture does not give
freedom to talk about sexual diseases in our family. Our media took this
responsibility to spread awareness among all citizens of India. HIV media campaign
in India is one of the most effective campaigns in the world which started with
Shabana Azmi‟s Chhune se Pyar Failta hai HIV nahi (by touch affection is
transmitted not HIV) advertisement.

Illiteracy is another big problem for our country. Government made schools but even
after seven decades of independence around 30% of the population is still illiterate.
When government introduced Sarva Shiksha Abhiyaan in the late 1990s then policy
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makers made plans to campaign through mass media. Government sanctioned huge
campaigns on education. School Chalen Hum was a big and successful campaign
started by the government of India.

Three or four decades back Leprosy was a big challenge for India. People who got
affected from this could not live in public areas. People thought that this disease is
related to one‟s evil deeds (paap karma). But government came with Leprosy
Mission and a media campaign MDT khao kushth mitao (Take MDT medicine and
cure Leprosy) and now-a-days Leprosy is not a big issue for India.

Pulse Polio Abhiyaan is the great campaign example in India. Many children from
every part of India get affected by polio. But media and government came with huge
campaign to remove this disease from India. The slogan was Do Boond Zindagi Ki
and Amitabh Bachchan became the official ambassador for the eradication of Polio.
Aamir Khan, Aishwarya Rai and other celebrities also campaigned for the same.
Now-a-days polio is totally eradicated in India.

Diseases like Malaria, Kala Azar, Dengue, Encephalitis can also be removed if people
are aware about its causes and prevention.

In the last five years, government used various media campaigns for the development
of people. Examples are Jan Dhan Yojna, Ujjawala Yojna, Atal Aavas Yojna and
most importantly Swachh Bharat Abhiyaan. In present scenario media campaigns are
planned and executed regularly by the government. The main reason behind it is to
create awareness among the people about government policies.

2.6

SUMMARY

When we plan for development it means we have some perspectives to implement.
And after the establishment of these practices we can achieve our target of
development. In our country we make our developmental policies through five year
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plan but now we are following recommendations of Niti Ayog. Planning means we
have to create development from our perspective. So, in a plan based development,
perspective is most important. Perspective of nation‟s leaders are deciding factors to
build a national development programme. When our policy makers make plans for
the development of India, they have their own perspectives and their perspective
reflects in policy planning. After independence when our policy planning was made
by policy makers M.K. Gandhi was not alive but no one can deny his contribution for
our country. So as a result policy makers included some perspectives of Gandhi in the
development policy of India. But after independence situations have changed
specifically after 1990s. Changing nature of our country and economy forced us to
adopt more and more new perspectives for our development in order to address the
present scenario. For the establishment of government perspective media campaigns
were launched.

2.7. CHECK YOUR PROGRESS

1. Explain the influence of M.K. Gandhi’s perspective in the making of
Indian developmental policy.
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________

2. Enlist ten (10) media campaigns which is regulated by government.
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
_______________________________________________________________
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2.1. LEARNING OBJECTIVE
The objective of this unit is to
a. Understand the importance of Developmental indicators in the process of
Development.
b. Establish the relationship between different indicators of development.
2.2.

INTRODUCTION

When we are talking about development then it is necessary to understand that it has
several elements, and if all the elements are fulfilled in a way to achieve target then
we can say development is done or we are moving towards it. For developing our
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understanding towards the importance of various elements in the process of
development we can take an example from the Human body and its parts; when body
parts are able to function/perform we can say that body performs well; if any part of
body is not working properly then we can say that body is not in good shape. In this
example we can say body performance is like development and parts of the body are
like the elements of development. So, now it is clear that development is directly
reflected through the poor, satisfactory or excellent performance report of their
elements or indicators. If the performance report of decided indicators is poor then we
can say that condition of development is poor, if it is satisfactory then the condition of
development can be said to be satisfactory and when its report shows excellent then
we can say development condition is excellent.

In this unit we shall discuss several indicators of development, those indicators areLiteracy, Health, Nutrition, Cleanliness, Pure Water and Power.

2.3.

LITERACY AND DEVELOPMENT

Literacy relates to our education system. In a present scenario our society has
expanded in the context of geographical area. It is very diverse in the context of
diversity in caste, religion, and economic groups. So, it is needed that we develop one
key indicator that has the ability to bring desirable change in the behaviour of human
being and which is needed for the process of development. No doubt education is a
key element through which we can bring about a desirable change in a human
behaviour. Education has various modes. It is not only restricted to reading and
writing a script, its extension goes up to all activities related to human, arithmetic,
analytical and comprehension skills. But nowadays when we are talking about
literacy then we all know that we are talking about academic institutions.

Nowadays documentation is very important and documentation needs a script. So, it
is must for every person that he or she has the knowledge of script. After learning
script we can enter into our institutional academic educational system and we may be
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able to understand what is needed for the development or what kind of behavioural
change or performances are asked by the world. Our Indian government also
understands the value of literacy in Indian development. So government came with
different schemes for the enhancement of literacy rate of India. Some major schemes
are:


Sarva Shiksha Abhiyan (SSA)



National Programme for Education of Girls at Elementary Level (NPEGEL)



Mid Day Meal Scheme (MDMS)



Scheme of ICT @ School



Inclusive Education for the Disabled at Secondary School (IEDSS)



Eklavya Model Residential School (EMRS)



Kasturba Gandhi Balika Vidyalaya



Netarhat and Navodaya Schools

The big challenge for government was and is to educate adult and old age people
because it is very difficult to ensure their attendance at a regular primary school. But
government cannot leave them illiterate. In the year 1988, government came with the
programme named National Literacy Mission Plan. The main aim of this programme
was to literate people within the age of 16 and up to 35. Result of this scheme reflects
that more male persons are literate but female literacy is a big challenge for the
government. Later on, in the year of 2009 government formulated a programme
named Sakshar Bharat. The main objective of this programme was to reduce the
difference between the literacy rate of male and female. According to the MHRD, this
programme has four broader objectives, namely (i). imparting functional literacy and
numeracy to non-literates; (ii) acquiring equivalency to formal educational system;
(iii) imparting relevant skill development programme; and (iv) promote a learning
society by providing opportunities for continuing education. The principal target of
the programme is to impart functional literacy to 70 million non-literate adults in the
age group of 15 years and beyond.
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We can see the effectiveness of this programme through the data of literacy rate. At
the time of independence, our literacy rate was 18.33 percent and according to the
Census of 2011, overall literacy was 74.04 percent.

2.3.1. LITERACY AND DEVELOPMENT SUPPORT COMMUNICATION
Government can make plans but the success of those plans depend upon the
awareness and interest of people. Communicators aware people and spread the
importance of literacy to make a positive move for the participation of people in the
educational programme. Educational programmes engages more and more
participation of the people so that people can become literate. Proper communication
is needed for the success of educational programmes.

While communicating to the illiterate persons we need to choose oral medium. Radio
is most effective tool for spreading the message to illiterate people. Interpersonal and
group communication is also an effective medium to communicate with villagers and
among illiterate persons.

Advertisements are very effective tool to spread information among people. Through
the help of media, government runs many advertisements which are related to
education. They are School Chalein Hum, Rashtriya Saksharta Mission, etc.
However, Development Support Communication is not only restricted to media
industry, it extends up to intrapersonal communication. So, for the success of
programmes, government goes through group communication with the help of Gram
Sabha and NGOs. With the help of government employees and voluntary opinion
leaders, inter personal communication takes places. And after this successful
communication, through intrapersonal communication humans make behavioural
change which is needed for literacy and growth.

2.4. HEALTH, GOVERNMENT AND MEDIA
Health is a major indicator of development; if a person is not healthy then he cannot
respond positively in the development process. It is not wrong if we say that last goal
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of every developmental process is to maintain human health. According to the WHO,
„Health is a complete physical, mental and social well-being and not merely the
absence of infirmity.‟ With the help of this definition we can easily understand that
health is not only related to human body, it extends to our social environment also.
Now we are living in a country with a diversity of geographical, economical and
cultural situations. In modern India a public health policy is needed. Similarly the
health condition of different communities is dependent upon their geographical
condition, so community based health programmes are also needed.

At the time of independence, Bhore Committee was constituted for the health
purpose. The committee recommended giving more and more health facilities to
villages. The committee also focused on allopathic mode of treatment. But after some
years it was seen that more health facilities are available in towns and comparatively
less health facilities were available in villages. Then government construct Mudliyar
Committee. The committee revealed that it is very difficult to force and convince
doctors to render their services in villages. The committee recommended building
district hospitals with all facilities. After the recommendations, district hospitals came
into the picture. Nowadays we can see that these district hospitals are the main pillars
of health facilities among the districts.

2.4.1. MAJOR GOVERNMENTAL HEALTH PROGRAMMES
Time to time government launches various health programmes for the enhancement
of health condition of their citizens. Some major programmes are


National Malaria Control Programme (NMCP) (1953)



National Leprosy Control Programme (NLCP) (1955)



National Cancer Control Programme (1975)



District Mental Health Program (NMHP) (1982)



Universal Immunization Program (UIP) (1985)



National Tobacco Control Program (2007)
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National Rural Health Mission (NRHM) (2005)



National Urban Health Mission (NUHM) (2013)

2.4.2. HEALTH AND DEVELOPMENT SUPPORT COMMUNICATION
Health depends upon awareness, media-spread awareness among the public. Many of
government health programmes become successful through media campaigns. At the
time of independence leprosy was the big health issue in India. People who were
infected by this disease couldn‟t live in village. They were bound to live in the
outskirts of the villages. Due to the lack of awareness, people thought this disease is
related to paap and punya (bad deeds, good deeds). But nowadays we all know this is
related to cleanliness. The people who are infected by this disease need more healthy
and clean environment. Due to the awareness campaign of media, people have
become more aware about this disease and they believe that it can be removed
through proper medicine (MDT).

Pulse Polio is big achievement for media. Due to media campaign it becomes very
easier to convince people to give polio drops to their children. Dengue, Malaria, Kala
Azar, all these diseases need awareness. Media campaign aware people about the
causes and prevention from this disease. Awareness towards HIV/AIDS is increasing
due to media campaign. Sometimes media campaign came through advertisement,
sometimes through reporting and feature stories.

We cannot give whole credit to modern institutional media. In the case of health
awareness traditional media like nukkad natak also spread awareness among people.
Health workers, Gram Sabha, NGOs are also working for the awareness.

2.5.

SITUATION OF NUTRITION IN INDIA

After discussing health, it is necessary that we need have discussion on Nutrition.
Nutrition is most important for humans. Developing nations are facing much problem
regarding nutrition. Nowadays we all know that if we need good nutrition then we
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have to pay more and more. So, economic condition of people is directly related to
nutrition.

India has bad modern history related to nutrition. Many research papers say that poor
people cannot get proper nutrition. One of the studies related to nutrition was
conducted by Gandhi Peace Foundation, New Delhi in the 80‟s. It was named Langre
Gaon Ki Kahani. Area of the study was Riva District (Madhya Pradesh). In this study
we can see that due to the lack of proper nutrition many people had become disabled
by leg (crippled).

Sometimes nutrition crisis belong to kalabazari (black marketeering). Sometimes
food grains are wasted due to rain, non-availability of proper cold storage.
Nutrition and malnutrition are related to each other. If we do not consume proper
nutrition which is required for our health or body then we are infected by
malnutrition. There are two major types of malnutrition:

(i). Under Nutrition: In this case, we are consuming below recommended nutritional
value which is needed for us. As a result our weight comes down (ii) Over Nutrition:
In this case we are consuming above recommended nutritional value which is needed
for us. As a result we become overweight.

Under nutrition and over-nutrition both are dangerous for our health. After changing
the food consuming behavior we can solve the issue of over-nutrition. But if we want
to fight with under nutrition then we have to work at administrative policy level,
environmental policy level, economic policy level, gender based policy level,
community based policy level and at many more levels.

Malnutrition is a huge problem among children and women. Especially tribal areas
are most affected from malnutrition. India has very bad experience with Kalahandi
(Odisa), Melghat (Maharashtra) and tribal districts of Jharkhand. Report says that
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anemia is common among women of Jharkhand. It is about 82 percent and all over
India it is 52 percent.

According to UNICEF, nearly half of all deaths in children under five is attributed to
under-nutrition.

Due to under-nutrition, children face huge risk of death from

common infections. In the phase of under-nutrition people lose the capacity to fight
with any disease.
According to UNICEF


20 per cent of children up to the five years of age are suffering from wasting.



43 percent of Indian children, under five years of age are underweight and 48
per cent (i.e., 61 million children) are stunted due to chronic under-nutrition,
India accounts for more than three (3) out of every 10 stunted children in the
world.



Under nutrition is substantially higher in rural areas than in urban areas.



Children from scheduled tribes have the poorest nutritional status on almost
every measure and the high prevalence of wasting in this group (28 per cent)
is of particular concern.



India has the highest number of low birth weight babies per year at an
estimated 7.4 million.



Only 25 per cent of newborns were put to the breast feeding within one hour
of birth.



Less than half of children (46 per cent) under six months of age are
exclusively breastfed.



Only 20 per cent children aged 6-23 months are fed appropriately according to
all three recommended practices for infant and young child feeding.



Seventy (70) percent children aged 6- 59 months are anemic. Children of
mothers who are severely anemic are seven times as likely to be severely
anemic as children of mothers who are not anemic.



Only half (51 percent) of households use adequately iodized salt.

Odisha State Open University, Sambalpur

Page 37



Only one third (33 percent) Indian children receive any service from an
anganwadi centre; less than 25 percent receive supplementary foods through
ICDS; and only 18 percent have their weights measured in an AWC.
(Source NFHS 3, 2005-2006)

Indian government takes issue of nutrition very seriously and made a scheme named
National Nutrition Mission. It was launched in the year of 2017-18. This scheme is
also funded by World Bank. Fifty (50) percent of funds will be funded by
Government and 50 percent will be funded by International Bank for Reconstruction
and Development (IBRD, also known as World Bank.

2.6.

CLEANLINESS AND MEDIA CAMPAIGNS

Cleanliness is a key for human health. It is necessary for humans as well as society.
Maximum diseases like Malaria, Kala Azar, Dengue, Leprosy, Skin diseases, etc are
available in human society due to the lack of cleanliness. Our social reformers have
also focussed on cleanliness in their speech and their day to day life practices. Sant
Gadge, M. K. Gandhi are bright examples.

Media also gave importance to

cleanliness but when in the year 2014, Swacch Bharat Mission was launched by
Prime Minister Shri Narendra Modi, media gave huge space for cleanliness
campaign.

Previously when media joined this campaign then it was usually said by others that
media is only interested in advertisements. In this campaign, media took
advertisements but most of the time it did reporting on this issue. Before 2014, there
were less number of activities related to cleanliness. But after 2014, Prime Minister,
Union and State Ministers, MPs, MLAs and lots of public figures and common
people got involved in the cleanliness drive. They actively participated in this
scheme, lots of awareness rally was held, so as a result media gave more and more
space to this scheme.
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According to the government till date 26565 activities related to Swachh Bharat, 6106
Swachh Bharat Pakhwadas and 1341099 hours were contributed to the mission.
Sanitation is also a huge problem in our country. Due to the non-availability of toilets
we can easily see the dirt and garbage around our places. Many villagers are infected
by lots of diseases, like Cholera which is an epidemic. Most of the times, it came
during monsoon when human waste came near human residences through water. This
caused several diseases.

Present Indian Prime Minister, Narendra Modi, gave more and more focus on making
toilets. Since 02 Oct. 2014 to till date total 96694582 household toilets are
constructed. Till the year 2014 we had only 38.70 percent household toilets but at
present it has increased to 99.31 percent.

Rivers are lifelines for India. But the cleanliness situation of rivers was in very bad
condition. Government came with a scheme named Namami Gange. Earlier we had
Ganga Action Plan in different phases for the cleaning of Ganga. River Ganga is
related to Indian religion. So, people want to see Ganga clean. Ganga covers lots of
cities and villages, so Ganga is related to our economic activity too. If the water of
Ganga becomes clean, then it will be good for our agriculture, health, religious
practices, etc. Nowadays work for the cleanliness of Ganga is in progress and huge
investments have been made.

Ganges at Varanasi (Source : Creative Commons)
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Through this campaign media is doing its role towards society. After involving media
we can see the positive result of this programme. Lots of work and campaign is
needed for the success of this mission. Presently we can say that cleanliness
awareness is increasing in our society and media is playing key role for awaking
people towards cleanliness.

2.7.

NECESSITY OF PURE WATER

Water is the basis of life. It is also one of the basic human rights and part of Right to
Life addressed to all citizens of the world. Without water we cannot imagine life. We
are on earth just because water is available on earth. Due to industrialization and
increasing number of population density humans are adding wastage to the land and
water (especially atomic wastage and sewer wastage). Water has become impure. For
life, availability of pure water is necessary. In India majority of diseases are related to
water.

2.7.1. SOURCES OF WATER
Rivers are the biggest source of water. Rivers give water for agriculture and industry.
Our whole economic activity and health depend upon rivers. Mainly there are two
types of rivers, one that come from hills like Himalayas, the perennial rivers, and
second, the seasonal rivers. Nowadays due to the huge deforestation monsoon has
also got affected. So, seasonal rivers during monsoons have now lessened. The rivers
coming from hills, nowadays due to the lack of rain and global warming are also
facing scarcity of water.

Ponds are an important source of water in the village area. Ponds are based on ground
water or rain water. But nowadays due to population density and a heavy use of
water, ground table is decreasing and due to deforestation rain has also got disturbed.
So ponds are not sufficient to fulfil all water related needs. Wells are also dependent
upon ground or rain water. Presently wells are facing non-availability of water. All
three sources (river, ponds and wells) are giving water to humans. But pure water is a
big challenge for us.
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The Water Aid Report (2018) says 163.1 million inhabitants are living without access
to safe water close to their homes. Seventy six million people have not access to safe
drinking water. According to the report published on NDTV, Asian Development
Bank forecasted that by the year 2030 India will face 50 percent of deficit of water.
The Union Ministry of Water Resources estimated that the country‟s current water
requirement is around 1100 billion cubic metres every year. It is estimated to be
around 1200 billion cubic metres for the year 2025 and 1447 billion cubic metres for
the year 2050. With a projected population growth of 1.4 billion people by 2050, the
total available water resources would barely match the total water requirement of the
country.

2.8.

DEVELOPMENT AND POWER

Power is most important element in the development process. Modern development is
mostly depended upon power. Without power nothing can exit. Power is related to
energy. For earth, the main source of energy is Sun. All planets of our solar system
get energy from sun. Nature gives us energy through various sources like solar
energy, water energy, air energy, atomic energy, petroleum energy and many more.
At present our development is depended upon technology and technology depends
upon energy to run. Nowadays if we want to practice agriculture activity then power
is needed. For ploughing the land, in the collection of grains and to make it eatable, at
every step we need power. Irrigation is depending upon power.

If we want to run industrialization then power is a must. Machines cannot work
without power. It can be any form of power but it is needed. From product making to
despatching the product across the market, power is required. Our economy is mostly
depended upon petroleum energy. Without petroleum we cannot move a single step
ahead. Luxury goods and essential technology both are depended upon energy.
Nowadays petroleum is very important. Coal is a good source of energy. Many of our
industries are coal based. In our day to day life energy is required. Motorcycles, cars,
buses, trains, fans, TV, radio, gas, bulb, etc are operated through power. In each and
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every sector power is required even in the development indicators like infrastructure,
health, communication, education and others. In a hospital, electricity is needed, for
any kind of infrastructure electric power is needed. In education, educational
equipment require electric power. The maximum energy consumption is done by
industrial sector; it is 56 percent of the total national production.

The average electricity consumption in India is 630 kWh per person per year, but this
is expected to grow to 1000 kWh in the next year. Total per capita consumption of
energy showed a compound annual growth rate (GAGR) of 2.54 percent for the
period of 2011-12 to 2017-18. Through an estimation electricity demand is expected
to rise by 7.4% a year during the next quarter of a century. According to CEA data
which is published on ministry of power total requirement of energy in the year of
2019-20 is 229413 MU and total availability during this period is 228441 MU. In
present scenario 93 percent villages are electrified in India.

2.9.

SUMMARY

Development reflects through its indicators. Every indicator is important. We cannot
leave out any indicator. Education, Health, Nutrition, Cleanliness, Power all are
connected with each other. So, if we want wholesome development then we have to
work on all these areas or other related areas which are needed for development.
Media can play a significant role in the spreading of awareness. Through awareness
media can ensure the success of schemes. But whole success cannot depend only on
modern institutional media. Group communication, interpersonal communication and
social media are also very important for the success of schemes related to
development. Role of government is also very important in the process of
development. It is the duty of government to ensure all facilities which are required
for the development, like electricity, road, hospitals, schools, college, universities,
etc. And at the end humans have to ensure that if development is demanding some
behavioural change then one has to accept them and change their behaviour
accordingly.
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2.10.

CHECK YOUR PROGRESS

1. Establish the relationship between Education, Health, Nutrition, Cleanliness and
Power in the context of Development.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________

2. Write about any two media campaign which is related to developmental issue.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________

Further Readings :

McQuail, D. (1996). Sociology of Mass Communication. Penguin Books : Australia
Kumar, J.Keval (2012). Mass Communication in India. Jaico: Delhi
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