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UNIT-1: MEDIA FOR SOCIAL COMMUNICATION
1.1 Learning Objectives
1.2 Media for Social Communication
1.2.1 Types of Mass Media
1.2.2 Print Medium
1.2.3 Magazines
1.2.4 Billboards
1.2.5 Electronic Media
1.2.6 Television
1.2.7 Radio
1.2.8 New Media
1.2.9 Mobile Phones
1.2.10 Computers
1.2.11 Internet
1.3 Media Relation with other social Institutions
1.4Check Your Progress

1.1 LEARNING OBJECTIVE
This chapter enables the reader to:


Explain the role of media for social communication;



Identify media relationship with other social institutions esp. of the Indian
society;



Understand the symbiosis between society and media.

1.2 MEDIA FOR SOCIAL COMMUNICATION
1.2.1 Types of Mass Media
We are exposed to different kinds of mass media in our day to day life. People of all
age groups are subjected to media messages on a daily basis in the society in which
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they live. When we look around us we can understand that media is part of our lives.
From the minute we begin our day we find media occupying a prominent place in our
day to day life and activities. Apart from entertainment, mass media constitutes an
important channel through which information is disseminated to the public. This is
accomplished through various means like advertising, news etc. In general, media
serves as a platform through which our ideas or thought processes are shared with the
public.

1.2.2 Print Medium

As we know there are several types of mass media through which the audience can be
reached. Among them the prominent are print medium, the radio, the television and
finally the new media. The print medium includes newspapers, magazines, books,
brochures, billboards, etc. Print is employed to communicate with the masses using
the printed material. Though print medium widely refers to several arrays of printed
material such as billboards, brochures, pamphlets, newsletters, and books, the
newspapers are often the preferred medium of communication in the print. Since its
inception, the print medium has always been keen on engaging the audience with
their words. Though electronic forms have taken up the place of the print; it is evident
that the print medium has still not lost its charm completely. Print medium still
continues to provide infotainment to the audience in the best possible way.

In the

early days of media, people were dependent on newspapers for news. Like today,
newspapers of yesteryears also carried a lot of information on topics ranging from
politics, entertainment, business, current affairs, court proceedings, crime, national
and international news, etc. Print also included lighter genres like cartoons, crossword
puzzles, art, literature, book reviews and movie reviews.

Thus the newspapers were able to capture the attention and interest of the audience
from all age groups. Newspapers have always been considered to be a cost-effective
medium with a wider reach than the television or other forms of electronic media.
Newspapers can reach places where the radio or television cannot. They are
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trustworthy and reliable and provide the audience with authentic information from
proper sources. They also help in open discussions and in building opinions. The
main topics for discussion are always sought through newspapers. They provide the
reader with sufficient knowledge and understanding about the society in which they
live. They provide the primary source of information and enriches the audience
knowledge and understanding about a particular topic. They also serve as the best
platform for advertisers to promote their goods and products. However, with the
advent of the internet and the new media, the popularity of the newspapers has gone
down.

(Source: Creative Commons)
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1.2.3 Magazines

Magazines are very popular. They are usually targeted to a specific audience. They
provide information on a particular topic like travel, food, photography, fashion,
philosophy, spirituality, lifestyle, luxury, cinema, electronic gadgets, cooking, interior
design, real estate, business or finance. There are also specific magazines which are
exclusively meant for men or women. Man’s World, for instance, is a men’s
magazine. Women’s era, on the other hand is meant for women. There are few
available for children too. Hence magazines can include specific content depending
on their audience, their age group and other preferences. While few magazines cater
to a homogenous audience, there are few magazines like India Today, Readers’
Digest, which are usually read by a heterogeneous audience. There are also
magazines which are published at various time periods such as weekly, fortnightly, or
monthly magazines. There are also magazines which are published on a yearly basis.
Because of their readership, magazines are an excellent platform for niche
publications.

(Source: Creative Commons)
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When compared to the life span of the newspapers, the magazines seem to have a
longer shelf life. Newspapers have a shorter life span compared to magazines.
Advertisements in the magazines about the various brands available do produce an
impact on the mind of the readers. Research has shown that advertisements in
magazines can be recalled well in comparison to newspapers.

There are other forms of magazines such as booklets and brochures. They are mainly
used for promotion of products. They are also used in an organization for in house
circulation. Some are also distributed in public places like shopping malls where
people mainly want information about offers and discounts or seasons sales.

The magazines are also used by sellers and advertisers to know if their customers are
really satisfied with their product or if they have any suggestions for improvement.
We must have seen a few magazines coming up with questions about post-purchase
experiences of customers. Few companies often use magazines to gain popularity and
also to make the public aware of what they have to offer. Magazines are instrumental
in buildinga positive image of the company. Magazines often act as mouthpiece of
these companies or sponsors.They provide information about their achievements and
capabilities, their innovations and plans. This can go a long way in creating a
favorable image of the company before the stakeholders. These booklets are designed
in attractive colors and beautiful designs so as to enhance the image of the company.

1.2.4 Billboards

They have a strategic role to play. Billboards are usually placed in public places such
as highwaysor petrol pumps in order to gainbetter visibility. Theyprovide an
alternative channel of communication. Through them the intended message is sought
to reach the audience in the easiest possible way. They are usually attractive and
employ bright colors and usually a catchy headline. They are heavy advertisements
and are intended to attract the attention of a large number of the audience members.
Billboards are usually placed in crowded places, at a height which makes them visible
Odisha State Open University, Sambalpur

Page 5

to all. In earlier days such billboards were painted with hands and as time progressed
we witnessed neon boards, videos, and cutouts in three-dimensional styles. They are
styled to get the maximum exposurefor the product and service before the audience,
especially the customers. These billboards usually have minimum text,with maximum
space occupied by the images. They are a successful medium of communication.
They can quickly attract the attention of the audience. There have also been
complaints about billboards being a distractive medium for commuters. Some
billboards are too captivating for their audience.

(Source: Creative Commons)

1.2.5 Electronic Media

After the print media, the electronic media slowly took over the media scene. The
electronic media included the audio or video or both. Thus while radio is an auditory
medium, television is an audio-visual medium. These were important characteristics
of the electronic media as they included many features previously not present
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innewspapers. While newspapers are a source of information and entertainment
(infotainment) to the readers and an effective way of mass communication, they have
certain limitations. They, for instance, seek the full attention of the reader. One
cannot do any other work while reading a newspaper. Moreover only an educated
person who knows how to read can have access to information from a newspaper. In a
population with a low literacy rate, the electronic forms of communication proved to
be more effectivecompared to print. In an audiovisual medium (such as radio or
television), the complete attention of the audience is never sought. Audience
members could cook, water plants, do household chores and still listen to the radio.
Unlike with newspapers, which sometimes needed to be explained to the readers,
usually by opinion leaders, the electronic form of communication presented itself no
such limitations. Opinion leaders were bypassed. The electronic media mandates an
electric connection to access the devices which provide mass communication. It is
also called the broadcast medium. Today electronic medium broadly encompasses
television, radio, new media including social media, and the internet. Gadgets
employed could be a television set, a radio set,telephones, computers and even mobile
phones.

1.2.6 Television

This can be said as the most effective and efficient ways of ass communication. It is
an important gadget through which communication with the masses is easily possible.
It provides information to the audio and visual senses of the body and hence it is an
important communication device which beholds the attention of the audience. It has
become a part and parcel of our life that it is almost impossible to think of a life
without television. People use it for various purposes like news, entertainment,
education, and soap operas.

Since a number of viewers have shifted their attention from print medium to
electronic medium, television has become an important hub for advertisers. The
Odisha State Open University, Sambalpur

Page 7

advertisers use television to communicate about their product and brands.In some
cases, demonstrations of how to use the product or brand can be seen in television. It
is always a better experience to see the moving visuals compared to still images.
Hence advertisers are willing to invest a huge amount of money to advertise in TV.
There are also various programs telecast on television like news, soap operas,
information programs, science fictions, and films.

(Source: Creative Commons)
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Like newspapers which have different sections, television programs have various
genres for the audience of different age groups. These programs are a mirror of the
society. They talk about lifestyle and the happenings in the city. They tell us how
society has changed from the past and how new lifestyles, trends and fashion are
adopted by people. They tell usabout the society we live in.
Due to advancement in technologyquality of pictures in present day television sets is
a lot better compared to their predecessors. Simply put, the television is said to be a
magic box for many of us. It has never lost its charm for the audiences.

1.2.7 Radio
Another significant milestone in communication is the radio or the audio medium.
Many people just stay tuned to their radio sets just to know what is happening around
the city. Radio also provides information to the audience without stealing much of
their time as one can simultaneously continue with his / her work while listening to
the radio. It is called a blind medium as one cannot see the visuals. One can onlyhear
the audio. It is left to the imagination of the listeners to visualize the programme of
their choice. Radio has a significant reach. Using radio people are made aware of the
products.Catchy advertisements using jingles and rhyming phrases can be heard from
radio. Before television was invented, the radio occupied a place of prominence
because of its simplicity and user-friendliness. It, along with its receiving antenna,
was easy to be carried in hand. Unlike the print medium which gave news in printed
format, the radio had a news presenter or a narrator who told the listeners what was
happening around. So the radio was fancied much more than the newspapers until
television became its competitor. Even now the radio remains a favorite and popular
source of communication for many sections of the society.

There are also community radio stations established at various centers targeting
particular communities. They can be heard within a radius of 25 kilometers and cater
to the needs of the dwellers of those places. Unlike commercial radios, the
community radio does not give out commercials or news. They can actively engage
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the audience of their choicewith their own way of programming. It also encourages
audience participation with dial-in programmes.

1.2.8 New Media

With the introduction of the internet, humankind is exposed to high technology mass
communication, which can spread across the globe within seconds. Just with the click
of a button, we can broadcast ourselves individually. We are able to communicate
freely without any restrictions. We can make friends beyond boundaries. We have
started to enjoy this aspect of mass media which spreads information and enables
sharing thoughts at a rate higher than ever. Internet has a wider range and can be
assessed with handy gadgets like the cell phone. It has several features such as email,
websites, discussion forums, e-books as well as internet television. These latest
technologies are accompanied with a lot of mobile application software like
WhatsApp, facebook, snap chat, Instagram, twitter, tumbler, and numerous other
social networking sites or blogs which enable the thought sharing process in a more
effective manner.

There are millions of mobile users in the country and they

download these applications to stay in touch with society and also to share their
thoughts across the globe so that their voice is heard. These applications have made
the globe shrink and the boundaries less rigid.

(Source: Creative Commons)
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There are also other advantages of using new media technology such as in online
shopping. People can get access to their favorite clothes or gadgets or accessories
using online shopping applications. They get what they desire. This has made the
internet market flourish.

1.2.9 Mobile Phones

The invention of mobile phones has brought together a lot of people very close to
each other. Unlike landline phones, these mobile phones have made communication
possible anytime and anywhere as they are handy. These android devices come with a
lot of mobile applications and storage space. Mobile phones are also useful in many
ways like we have the GPS in our phones to track various locations. It can indicate a
clear route to the people who do not know about the place or when they venture into a
new area. Mobile phones, web blogs have also made our lives easier and whenever in
doubt we have the Google search engine to look for the right information. It can
really help us with our research works.
Similarly you don’t have to roam anywhere to pay your bills or transact money. It can
be easily done online with internet safety and security features so that any ecommerce transactions that we do is safe.

Have you ever thought about life in the present world? Well, decades ago there were
no mobiles and no internet. In those days, if once people lost contact with their
friends or family they had to travel tomeet them even though it was far away, but now
you could video call the person you want to meet instead of travelling that far. Thus
mobile phones have brought people closer and closer.

1.2.10 Computers

Computers have made the impossible as something very much possible. Any
information we need is on the computer. Day by day its efficiency has only increased
Odisha State Open University, Sambalpur
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and today it is in a much better position to serve mankind. They have created a
milestone in human history with their combination of human intelligence and advance
technology. It marks a breakthrough in technology.

1.2.11 Internet

This is the most important device of the new age media. The discovery of the internet
can be called as the greatest invention in mass media. Internet is used for various
reasons.They can be used personally and also by big corporates to reach the people.
Earlier, newspapers carried news and one had to wait for the morning newspaper to
get the news. But now the internet has taken over all the other media and there are
live updates and even live streaming of videos through the news channels via the
internet. In addition to the print set up it has now become mandatory that newspaper
organizations also have digital platforms. Digital journalism is the latest trend. Apart
from many other ways, Internet communication seems to be easily preferred by many
because of its various advantages. It has become a part of our life as we cannot live
without it. The emails have drastically reduced the time taken for a message to reach
the other person. They have also reduced the usage of paper, thus being eco-friendly.
The internet also has many websites of various companies, corporates, civil society
organizations and even personal websites. It also provides various search engines and
easy access to study materials which can be downloaded from an e-library. Apart
from these, online shopping and e-commerce has also become very easy due to the
internet.

Communication through the internet also takes place through podcasts which shares
short video or audio files. These podcasts can be viewed in computers, heard through
mobiles, or any portable device which can amplify sound. These devices actively
engage the audience by providing news to them in a personalized way. Apart from the
above-mentioned communication systems, there are also e-forums which provide a
venue for voicing opinion on something that is happening in society. In these e
forums, people discuss a topic. These discussions often assume the shape of a thread.
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They are hosted on a website where the public can comment and even share their
ideas.

E-books are another gift of the internet. They are available for free at the e-libraries.
With the advent of e-libraries, carrying heavy bulky books is no more necessary. One
can easily download any book and read it offline for free. This facilitates research
work and makes studies easier. There are even mobile applications which can
facilitate easy reading. They also provide adjustments, such as adjusting the font size
and screen size, to suit the needs of the reader.

There are also blogs available on the internet where a single person or a group of
people can share their opinion on a particular topic of interest. Blogs allow pictures
and videos to be posted by the publisher. There are also platforms which enable
interaction.

Similarly, internet television also known as online television carries an archive of
programs. So sitting glued to the television set at a specific time is no more a
necessity. The archived programmes can be sought by the audience whenever they
need the same. The online television can be easily accessed with the help of an
internet connection and a computer or simply a mobile device. All the viewer needs
to do is pick his menu from the list of available videos and watch it at his / her
convenience. The programmes can be watched as live streaming videos or they can be
downloaded into the computer or the mobile phone or any device which they are
connected to. They can be stored and viewed later. All these new features enable
faster communication through the internet.

The biggest milestone of internet usage surged from the introduction of social
networking sites. With the introduction of social networking sites like Facebook,
Twitter, WhatsApp, Tumbler, etc. the internet use even in remote villages has seen a
massive rise. Now everyone carries an Android device and internet packages which
are cost effective. With these in hand social networking seems to have become
Odisha State Open University, Sambalpur
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thedaily routine of the people. Tweets and hashtags have created revolutionary stories
apart from being able to keep friends or commoners in touch. Now even the
government officials have understood the meaning and importance of tweeting and
they have started regularly sharing information through Twitter.

The YouTube allows us to broadcast ourselves by just uploading the content in video
format. It caters to the need of many people and also people of different age groups.
We can find a variety of videos ranging from movies, recipes, films, songs and many
more.

1.3 MEDIA RELATION WITH OTHER SOCIAL INSTITUTIONS:
Now that we have learned a lot about communication devices which we carry with us
in our daily lives it is also important to know how these can impact us and our social
institutions over a period of time.

Right from its inception, these mass

communication devices have been serving mankind in the best possible ways - for
education and entertainment. Now as technology is taking over mankind, we see how
internet has changed our lives forever.

In olden days people used to travel from one place to another which would take even
a week or more just to get in touch with friends and relatives. But now with the
advancements in technology, the globe itself seems to have become a smaller place.
The easier something is available, the more likely are its possibilities of being
exploited and new technology is no exception. Man has used it both for good and bad.
On one hand, these technologies leave us awestruck with their versatility while on the
other hand, they have also made us forget our roots. The cultural heritage of a country
is now often questioned because of globalization. The more and more people come
closer to each other, the better is the exchange of ideas and thoughts. However, it has
to be understood that there are certain norms and mores which are followed
differently in different countries and cultures. These cultural values are those that
keep our heritage alive. With the communication circle widening, the new generation
seems to forget their roots. Though it cannot be determined now whether such a
Odisha State Open University, Sambalpur
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change is good or bad, it has to be admitted that certain cultural values of our society
are at stake. For example, society is built upon various institutions like marriage,
friendship, family, politics, economics, and religion. These are the major institutions
that constitute the life in a society. Until recently friendship and trust were developed
over a period of time by talking and spending time with neighbours. There were no
distractions and people were familiar and comfortable with face to face
communication. But now with the advancements in internet and mobile technology
and with at least more than a hundred mobile applications, we find the teens of today
finding their friends over the internet. These short term friendships are not longlasting like in the early days and hence the basic essence of trust that is essential to
build a society seems to be a threat. Moreover, there seem to be more cons than pros
of internet usage which has actually kept man suspicious of his surroundings. Hence
mutual bonding and trust which is essential for building a society and which also
forms the basis of any social institution is a big question. Notwithstanding the above
it is generally agreed that these gadgets and advanced technologies can help in
building cross-cultural friendship and relationships too. But how deeper such ties are
and for how long they can be sustained is often a question in the mind of the
communication experts.

The internet has also set a landmark in the field of e-commerce and online marketing.
People can buy and sell goods and all transactions can easily take place just by a
click. Right from clothes and accessories to the daily used vegetables and groceries,
everything is available in the online market. This makes shopping more convenient
and user-friendly. It also increases our awareness of international brands and other
rare commodities. The international shopping is now common with sites like Amazon
and flip cart among others. These sites also develop mobile applications which make
it even more convenient and easier for customers to buy their product. And when we
talk of buying, it is not just commodities alone but the services offered are also
available at just a click away. People communicate about the services they offer like a
taxi or an auto on hire, picking up garbage from home, mending and fixing electrical
and plumbing work at home and many more. They make life easier for those who
Odisha State Open University, Sambalpur
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know how to use technology. The international auction site eBay allows millions of
participants to buy from and sell to strangers. When internet comes with so many
advantages it should also be kept in mind that it has its disadvantages too. There can
be unscrupulous salespeople online.

Wikipedia is a free online encyclopedia which is updated by its users. It is also
compiled by them and it is very successful. It carries a lot of content than any other
encyclopedia. Though it can have too much information updated immediately in a
short span of time by its users, it is also important to cross-check the authenticity of
the sources of its information. While it can be really helpful in giving us a lot of
information and doing research on any topic that we don’t know, it is equally
important to check the facts that are presented in it as they can also have errors. This
turns out to be a downside of using the internet where anyone has got access to
technology and if not used properly it can create confusion. Other important features
of the internet are the accessibility to search engines which provides us any
information that we want. Google is one of the best search engines which is widely
used by almost everyone to access information. It also ranks the sites in the order
based on the number of links made to them.

From the above two generalizations emerge. They concern the efficient use of mass
media to accomplish social change. For one thing, it is clear that they risk being
ineffective, in fact being counterproductive if they are used without adequate
knowledge of the local culture where they are going to be received. This is true of any
form of communication whether it is mass or personal or interpersonal, but it is
particularly true of the mass media because they cover larger areas, operate from a
distance and get less feedback from the audience. A village-level worker, talking to a
cultivator about contour ploughing can tell at once whether he is being understood.
The same village level worker speaking over the radio to several hundred villages,
many of which he has never seen, may never know whether his listeners have
understood him. Therefore an efficient use of the mass media for economic and social
development implies that it should also be as local as possible. Their programmes
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should be no further than that which is necessary for their audience. The programmes
should be prepared by the persons who understand the cultures to which they are
speaking and means should be available for the audiences to report back to the media.
Localness is an even more important aspect of the decision making process which
underlies most community changes. One priceless ingredient in the change process is
the local example or demonstration.

So if a developing country is to make best use of its facilities in the great campaigns
of development in any given campaign someone will have to look at the problem
broadly. Someone must look at the needs for change at the likely dynamics of change
and at the resources available and then design the system of messages and channels
that promise to bring about the desired change. We must remember that the full
power of mass communication, to push economic and social development forward,
has never been used in any developing country.

If we were to put the resources of

modern communication skilfully for economic and social development, we could
contribute more towards nation building. It can help a great deal in curtailing certain
evil practices of society. Effective use of mass media can foster national growth
which can increase the per capita income of a country. It can make us utilize our
resources in the best possible way.

1.4 CHECK YOUR PROGRESS
1. What is Mass Media? What is it used for?

_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
2. Name several types of Mass Media. What kind is the most popular now?
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_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
3. What are the main features of New Age Mass Media?
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
4. What do you think about all the advantages and disadvantages of every kind of
Mass

Media? Name as many as possible.

_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________

5. What kind of New Age Media do you prefer most of all?
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
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UNIT-2: MEDIA AS IDEOLOGICAL APPARATUS
2.1Learning Objectives
2.2 Media as ideological Apparatus
2.2.1 Functions of Mass Media
2.2.2Media and Changes in a Society
2.3Media and Politics in India
2.3.1 Social Media
2.3.2 Different Classifications of Social Media
2.3.3 Uses of Social Media in India
2.3.4 Media as a Tool for Expression
2.4 Check Your Progress

2.1 LEARNING OBJECTIVES
This chapter completely engages the readers by
1. Giving a deep knowledge of how media acts as an ideological apparatus in
India and how closely it is related to Indian politics.
2. It also gives a critical analysis which can help the self to understand the role
and impact of social media in shaping opinion and how active subscribers use
the information that is spread in social networking sites to gratify their
knowledge about the political system that is prevalent in India and also
compare it with other countries.
3. It helps to understand how social networking sites help in shaping opinions.

2.2 MEDIA AS IDEOLOGICAL APPARATUS
Human beings have the capacity to create certain organizational behaviors. When
living as a group it is sometimes very essential to form a certain set of guidelines.
The organizations created by man establish a set of guidelines for man to follow,thus
liberating him from the ancestral practices or activities which are otherwise outdated.
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Any confusion that was seen in history was later felt necessary for progress. It was
seen as evolution. Society can be seen as the greatest organization. Man in every
society has gone through tremendous changes to reach the present state. Every society
has faced many problems and has gone through many changes because of an external
force or new inventions. Media is one of them. Media are the carriers of information.
It can reach a vast number of audience in a short span of time. Media is not an
overnight invention. Right from the beginning of time man’s primary urge was to
communicate. It is this urge that made him settle as a society and also develop habits
of group behavior. Apart from food, clothing and shelter, man’s primary need is also
to communicate and get heard. This has been happening right from the prehistoric
times, from the caveman and his drawings of what was happening around him. That
was his way of being heard or expressed.

Today media includes television, radio, newspapers, Internet. Now technology,
resulting in new media hasenabledman to broadcast himself. With the invention of
new media, a man spends almost 75 percent of his time with his android device. This
is not just true for adults alone, even children spend almost an equal time on
television and other media. While communicating with each other directly,as in
interpersonal communication,can be considered to be a great way to socialize, mass
communication gives people the means to reach out to a large number of people at the
same time. There are both positive and negative effects of using mass media for
communication.

New ways of communication have led to new theories of communication. The
hypodermic needle theory, the magic bullet theory talk about the effects media
messages can have on the society. The hypodermic needle theory assumes that media
messages are like injectionsfrom a needle and once injected inside us its effects can
last on a long term basis. Similarly, each communication theory exhibits the effects of
mass media among humans. Such effects of mass media cannot be left unnoticed as
history has shown that the effects of mass media are always accompanied with great
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impact. They are so powerful that they can even influence people in deciding who has
to be in power. Media has certainly created and rewritten history.

2.2.1 FUNCTIONS OF MASS MEDIA

Mass media serves to inform the society and we have already discussed that it can
have a great impact on the decision making process.
Now we can analyze the functions of mass media.

Mass Media Can Help In Creating Change
People’s attitudesare related to mass media. Media can create change in society. It
can change the way people think. For example, before media created awareness about
AIDS or Leprosy, about how they spread from one person to another, it was believed
that such diseases could spread by touching the infected person. Mass media did a
tremendous job of creating awareness among the public by telling them the scientific
reasons behind the disease and also educating the masses on how to prevent
themselves from getting infected. It also educated them on how to behave with and
treat those who are much affected. Such messages were sent through media by Public
service announcements from the governing bodies to reach the people and also the
civil society bodies, who worked for the development of the society.

There were also serious diseases that society was affected at various stages. To name
a few, cholera and polio. To eradicate these diseases from the society media played a
tremendous role in creating awareness among the public by constantly telling the
latter what to do. Announcements were made in radio, television, and newspapers on
safety measures in order to ensure that the society is free from diseases and future
generation is not affected.
Hence in the context of media, the word ‘Change’ would also mean moving towards
better. The concept of development of a country is again a matter of change when old
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practices and equipment are changed for new, better and more efficient means. Mass
media plays an important role in communicating this change to the members of the
society. By giving the necessary information, and sometimes skills, media can help
bring about this change. When we think about how mass media can develop skills, we
have to find our answers in the various genres of programmes meant towards skill
enhancement. Mass media like television can demonstrate and show how things
work. You would have seen on television how a certain dish is cooked using modern
kitchen equipment.

Mass Media have made the World Smaller and Closer: The speed at which
technology is used to transfer data from one end to another has resulted in bringing
people across the world closer. Let us take an example. It has brought us so close that
watching a live programme or any sports, for example cricket, in another country far
away from our own, looks as though it is happening live in our place. We feel that we
are part of the crowd of the cricket stadium. Any event happening around us is
brought to our living room and we feel that they are happening before us. As it is
rightly said the whole world looks like a ‘global village’ where the whole world is
nothing but a small village.

When we go to any part of the world we can see that the same products are being
advertised - refrigerator, washing machine, food items, etc. Just the names and brands
(of products)differ but we increasingly feel that the requirement of the world are the
same. The new media has acted like a catalyst through which the world’s now shrunk
even smaller and the internet has brought people and countries much closer.

Mass Media promotes distribution of goods: Mass media are used by the consumer
industry to inform people about their products and services through advertising.
Without advertising the public will not know about the various products (ranging
from soup to oil, television sets to cars) and services (banking, insurance, hospitals,
etc.) which are available in the market ata price.
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Entertaining and informative: Mass media is one of the best means of recreation.
Television, radio, the internet are the best means of entertainment and are extremely
informative. Social media keeps us up to date with happenings around the world.

We can sum up the functions of media as follows:


Media provide news and information required by the people.



Media can educate the public.



Media helps a democracy function effectively.



They inform the public about government policies and programmes and how
these programmes can be useful to them. This helps the people voice their
feelings and helps the government to make necessary changes in their policies
or programmes.



Media can entertain people.



Media can act as an agent of change in development.



Media has brought people of the world closer to each other.



Media promotes trade and industry through advertisements



Media can help the political and democratic processes of a country.



Media can bring in positive social changes.

2.2.2 MEDIA AND CHANGES IN A SOCIETY

From the beginning, society has been undergoing huge volumes of changes. Changes
are highly visible when society progresses to the next level. Every development in
society comes with lots of changes.

How has media helped change? Well, the role of media in a changing society is
tremendous. With its ability to communicate to the masses, media has been
functioning as an effective tool to serve the society in the best way possible. It has
created a new revolutions in progress and development in society. The vast flow of
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information from media to the society has opened gates for the generation of new and
creative ideas. The press is powerful in exerting social control over society.
Communication has become a vital tool for development of communities. If a society
is not well informed of what is happening around them thenit cannot survive today.
Media teaches self-confidence, self-reliance, freedom, and self-respect. It also gives
them us a cultural identity and fosters human dignity. All these put together help in
reshaping the environment. These are some of the non-material aspirations which
every person in the society seeks through mass media. Press and electronic media
can be considered as a symbols of progress. The print medium is referred to as
‘People’s University’ because they perform the keen task of informing the public
about the happenings of the society. They educate the members of the society and
also keep a guard of public interest. They are the real gatekeepers and watchdogs of
the society.

People have started to realize that through media the man-made evils can be
eradicated from society. These man-made evils are both harmful for man as well as
the progress of society. They can cause physical harm and some can even damage the
whole society. For example, few diseases were caused by the carelessness of man
which for which prevention and cure has been invented by man himself. But to spread
this idea media was necessary and thus with the help of media, society was saved
from spread of certain diseases. Like these diseases, there are certain other ailments in
the society which are a great hindrance towards development. Most important among
them is corruption. People started to realize that corruption is an important hindrance
that has to be eradicated from society. Media has created tremendous awareness on
this issue. Especially after the invention of the internet and social networking sites
like Facebook, WhatsApp, twitter, etc, this awareness is taking place at a higher
speed. These new media technologies also combine with traditional media like print
and electronic to curb such evil practices of the society. This alone can lead to a
healthy society. They can put pressure on the corrupt. Consequently it can lead to
action against the individual or industry. The free distribution and wide reach of the
internet and social media channels is critical in reducing corruption and renewing the
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social fabric. When media is ready to work towards the development of the society
then we can see a better society in future, which is free from corruption and any other
social evil. Since media is the fourth pillar of democracy and since it is also the
watchdog of the governance of a society, a clean government which is transparent can
be made possible. Media can be successful in creating a government that is clear in
policy-making and always willing to work for the development of society and nation.
Since today we have a better platform to showcase our views, all these forms of
media put together can help generate positive interaction and by being agents of
social change. Making people more aware of their rights and entitlements, enabling
people to have access to government programs, schemes and benefits, educating the
people to be more aware of political issues and options and helping to stimulate
debate, educating the public on social, economic and environmental issues, drawing
attention to institutional failings in the form of corruption, fraud, waste, inefficiency,
cronyism, nepotism, abuse of power and the like, fostering exchange of best practices,
knowledge resources, access to better technology, are some of the role media has to
play.

2.3 MEDIA AND POLITICS IN INDIA
Media is crucial in shaping and defining public opinion as they take a key role in
discussing any social issues or anything that caters to the development of society.
They play a strong role in politics as they influence public opinion. Since media is
considered as the fourth pillar of democracy they can keep a check on those who are
in power by acting as the voice of the public. They have the rights to seek
transparency in the actions of the government which are said to be for the public
good. They can represent the public by being a watchdog of the government. What
will happen if we do not have a questioning body like the press to keep a check on the
ruling party? Suppose the government is free from being questioned and is in full
control of all the information reaching the people then there are lots of chances that
they can escape accountability in all forms. To prevent this situation, an independent
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press is definitely necessary for a democracy. A free press keeps an effective check
on the government’s power and influence over the members of the society.

The role of the press has been the same since independence and after the introduction
of the broadcast media, many governments in developed and developing nations
including India, came up with a set of broadcasting rules and guidelines in their
legislation so that the media does not deviate from its unbiased nature. Before we
look more into this issue it is good to analyze the role of media during the elections
that take place in India. By now we are aware that media and politics share a mutual
relationship. A person may be very powerful or maybe a great political leader; still,
he cannot afford to keep away from media. History has shown how good leaders who
have wide knowledge about media have used it wisely to get the approval from the
masses. A good example of how media decides polls can be seen in a simple
television interview of Narendra Modi and his rival Rahul Gandhi. The appearance of
both the party leaders and how they presented themselves before the media clearly
suggested who comes to power next. Another good example is media downplaying
certain candidates by not telecasting their speeches. A case in point is Rahul Gandhi
and his public addresses being blacked out if they coincided with those of Narendra
Modi in the 2019 general elections.

Examples can also be citedfrom the international scenario. As can be seen in the case
of John Edwards – a US senator and vice president candidate in 2004 and 2008. He
was an able administrator and gave a tough competition to many politicians of his
time.However, media did not pay any attention to him and rejected him outright.
They even did negative reporting on him and ignored most of his good deeds. Media
has an undisputed role in democracy. A free media is considered as the watchdog of
the government. Media performs two great roles of gatekeeping and agenda setting
and hence has an important role to play in a democratic setup. A free press is a
watchdog of the government. Experts of media can understand that media does the
crucial role of gatekeeping, that is deciding what the public ought to know.
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At the same time it needs to be pointed here that media, in India at least, faces limited
competition in their industry. There are not enough media broadcast companies who
can give a tough competition to the established players. This is definitely a situation
of concern among the liberal democracies as this means only a few individuals have
enormous powers to influence the public opinion, especially during electoral times.
Only a few media corporates can decide or even destabilize a political establishment
that previously existed. So media is consciously not allowing a platform for the
political parties which are against its big business model. A few media houses play
the role of agenda setting so well that they make sure to keep the regulator at bay.

What constitutes gatekeeping then are the considerations and concerns of most senior
journalists. Otherwise, the fabric of a nation would be threatened by anexus between
rich businessmen and big political players. Such a situation will result in the worst
form of democracy. Evidence of the power of media in determining politics can be
seen internationally as well. In the western liberal democracies, the government has
been under constant pressure to institute major inquiries on media governance. It has
been necessary to ensure that media does not remain a mere tool of propaganda, but
that it also plays a major role in creating citizens who are well informed and a public
opinion which is constructive.

According to the ancient Greek philosopher Aristotle, politics is meant for making
citizens happy. Good governance should make its people feel happy and maintain
peace in the state. Most of the web dictionaries define politics as something which
influences the mind of the other people at the global, civic or individual level. In
short, it is all about creating a good atmosphere in order to make citizens happy. The
mass media or mass communication tools play an instrumental role in ensuring good
governance.
2.3.1 SOCIAL MEDIA
We know that media plays a vital role in a democracy. Many new inventions have
enabled media to function even better and faster. Media informs the public about the
political issues and acts as a guard against political parties from abusing their power.
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It is esp. during elections that people are heavily dependent on media as it gives
information about the political parties, their programmes and policies. It also gives
information about the candidates who are contesting in elections. Electronic
communication has made politicians easily accessible and with the advent of social
media, media has changed globally. Social media has impacted and changed the way
through which contestants did their election campaigning at the time of the election.
Social media allows politicians and political parties a means to connect with the
public directly. With a smartphone, political parties can easily reach people across the
country. This is comparatively cheaper than meeting the entire crowd in real time and
the audience reach is also very wide in comparison to the same achieved through
traditional methods. The political parties are also able to get a picture of their
representatives’ opinion among the public which can help them correct their mistakes
and they can also see how government policy is welcomed by its citizens. Social
media is just not another communication tool. It has changed the everyday activities
of the people and has influenced them a lot. It has connected people across the globe
at a faster rate than never before and it is definitely a breakthrough in the field of
communication. Social media also has the additional advantage of reaching the
youngsters, who form the majority of the voting population in an effective and more
direct way rather than the traditional methods.

Social media can also be used to predict the outcomes of the elections. However
many organizations have attempted to use the data which are available on social
media platforms such as Google plus, Facebook, Twitter, etc. to predict the results of
the elections. A research study found out that the youngsters’ posts in social media,
esp. during elections, when collected and analyzed using proper structural network
platforms, can provide more accurate results than the traditional election polling
methods. Hence, social media has emerged as an essential tool of communication
and has created new ways of political mobilization.
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2.3.2 DIFFERENT CLASSIFICATIONS OF SOCIAL MEDIA

There is no particular form that social media takes as in print or in radio or television.
In new media or social media, communication can happen through text or audio or
only visuals or through motion pictures or by a combination of all the above. Usages
of digital images and graphics are also possible. They come in various forms such as
blogs, social networks, forums, microblogs, photo sharing platforms, reviews, social
gaming, social networks, video sharing, and virtual worlds.

2.3.3 USES OF SOCIAL MEDIA IN INDIA

It is evident that social media with all its new tools and technologies clearly plays a
substantial role in Indian democracy. With the changing political arena in the Indian
political system, the parties and politicians have found that social media is the best
way to effectively reach out to a younger and aspiring population. Social media and
its importance in shaping public views and opinion became popular in India after the
Mumbai terrorist attacks in 2008. After the 2008 Mumbai terrorist attack, there were
photographs and news shared in twitter and flicker among people of India and people
from other countries. The next usage of social media was in May 2009 national
elections when for the first time online voters’ registration and transparency
campaigns started. For the first time, the political parties in India tried to reach out to
voters through social networking sites.

Since then this has been the trend. It is found more in urban Indians. The political
parties have also begun to understand the use of technology and they have also
understood that it is the only way to reach out to the youngsters who are tech-savvy.
Among major political parties in India, the BJP has the maximum usage in social
media. The BJP started to use social networking sites effectively even before the 2009
general elections. Though it lost in the election that did not stop it from using social
media sites to reach out to the audience. Recently it started using social media in a
more intensive way. Many senior leaders of the party like Sushma Swaraj, Rajnath
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Singh, Arun Jaitley, Narendra Modi, and many othershave tried hard to reach out to
wider sections of the society with the help of social networking sites. Social media
sites have been popular amongmost political parties of India. The Aam Admi party
had a great victory in Delhi under Arvind Kejriwal.

Though social networking sites have many uses they can also be manipulative and
subject to abuse. It can also spread false information. Many politicians are also
accused of using social media to increase their popularity, even by spreading
disinformation for personal gain. Some politicians even try to boost their party’s
applicant popularity in social media sites by using bots. Using these bots political
parties create fake followers. They can manoeuvre any number of likes and can make
it appear that they have the maximum popularity. Worse than this, many social media
accounts are also used to spread fake news against religious or ethnic groups. Social
media criticisms can be widely used by the public and that can also facilitate easy
imbalance in the flow of information. The message and any authentic information can
also be misinterpreted. There are serious issues of trustworthiness and reliability of
information presented. Many social media platforms offer users the chance to crosspost simultaneously. But some social networking sites have poor interoperability
between platforms. This again leads to the creation of information being stored over
and over again in the same platform and between platforms. However, it is also
understood that social media networks have positive effects such as allowing the
users to use their democratic rights effectively. Though most of the times many users
of social networking sites have been used for making friendship and allowing
individuals to advertise themselves, they have also been used to know more about our
political parties and also about the functioning of the democracy.

Few others have also argued that the term social media cannot just talk about
technological advancements and features alone. It is actually the level socialization or
sociability that a person is exposed to in social media site that determine whether they
are really social. Many pieces of research show that the use of social media for
political activities influences people’s ideologies, and also helps in political
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participation. Studies also show that social media users efficiently use the information
they gain from various platforms to gratify their knowledge about politics. Studies
show that for those who discussed the election on Twitter, the role of the web is
significantly stronger than that of the mass media. Twitter attracts a very particular
subset of citizens, who differ from the average population. Engaging with politics
through the web is more conducive to greater involvement and the propagation of
digitally acquired information through interpersonal interactions, and these effects
seem to occur regardless of the individual’s social and demographic characteristics.

2.3.4 MEDIA AS A TOOL FOR EXPRESSION

Every individual can be considered as media. They are free to express anything they
want with reasonable restrictions, according to the Indian constitution. An individual
can reach others only through media. Thus he or she chooses a medium of his choice
to reach the wider sections of the society. In such a situation the social networking
sites act an effective tool for communication with the masses. With an android phone
and easy access to the internet, anyone can post their opinion on social media sites
which can be read all over the world. Media is an instrument of expression. Media is
generally the agency for interpersonal communication. There are different types of
communications, out of which personal communication is one type and public
communication is another. For both the types media is used effectively. Print and
electronic communication usually belong to public communication. Media plays an
active role in exercising our freedom of expression which is essential to communicate
our thoughts, views, ideas, philosophy, and activities. It is this communication which
helps to keep the community together. For a civilization to be deep-rooted and grow
effectively, good communication is necessary. The right to freedom of expression,
though it belongs to every individual, institution, and organization, becomes
imperatively necessary in the media which serves as the best communicator of
information and the best instrument of expression.
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2.4 CHECK YOUR PROGRESS
1. Explain the role of media in shaping public opinion.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
2. Critically evaluate the role of social media sites in the functioning of democracy.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
3. Explain the role of Social Networking Sits and freedom of expression.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
4. How social media acts as a tool of communication for the people?
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________

Odisha State Open University, Sambalpur

Page 32

UNIT-3: EVALUATIVE DISCOURSE OF POLITICAL
ROLE OF MEDIA IN POST INDEPENDENCE INDIA
3.1 Learning Objectives
3.2 An Evaluative discourse of political role of media in post independence India
3.2.1 Press in the post independence period
3.2.2 Role of constitution and free press in India post independence
3.2.3 Press Council
3.2.4 Broadcast Media
3.2.5 The governments unseen hands on the media
3.2.6 media and emergency in India during Indira Gandhi’s regime:
3.2.7 Media Ownership
3.2.8 Conclusion
3.3 Check Your Progress

3.1 LEARNING OBJECTIVES
This unit gives an
1. Evaluative discourse on the political role of media after independence.
2. It shows how the media was clearly influential in some important places and
helped in making certain historic movements gain momentum and lead to the
path of development.
3. This unit gives a critical evaluation of the political discourse of media.
3.2 AN EVALUATIVE DISCOURSE OF POLITICAL ROLE OF MEDIA IN
POST INDEPENDENCE INDIA
Media has a long history in India with its origin from the colonial past to the present
21st-century democracy. Media ventured as a private enterprise during the British
rule and its historic journey included lots of development. It was never slow in its
developments and disseminated news and entertainment to the audience whenever
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needed. The role of media has become crucial in our day to day lives and it has to be
understood that the privately owned media is under the influence of few political
parties who either own them or control them indirectly. Mr. Ram the Editor of the
famous national daily ‘The Hindu’ wrote that there are two major media traditions in
modern India. One is the older tradition where the press was free and diverse and the
younger tradition where the press is manipulated, misused and controlled by stateowned radio and television. This monopoly of the government over the broadcast
medium has been there for long. A brief history of the role of media in India after
independence is discussed here.

3.2.1 PRESS IN THE POST INDEPENDENCE PERIOD

After independence, it was a great lesson learnt by the then government and the press
that for development to take place in society freedom of the press is mandatory.
Freedom of the press is necessary not only for citizens to enjoy the constitutional
rights but also important for those in power so that it is acknowledged that they honor
the spirit of the constitution. When Pandit Jawaharlal Nehru was the prime minister
of India, the importance of a free press to uphold the rights of the constitution were
well established. Pandit Jawaharlal Nehru being the first Prime Minister of free
India, and also a leading personality in the freedom struggle contributed a lot in
shaping the role and form of press. After he took over as prime minister of India, the
growth and development of Indian press has always been consistent. Press is
considered as the watchdog of the society and the constitution and it is also given the
high status of the fourth pillar of democracy for the big responsibility that it carries.
So if the press is under scrutiny then constitution, equality and democracy will be big
jokes. As long as the press suffers limitations both physically and politically, growth
and development cannot take place in India.

When India got independence in 1947, it was divided into too many groups - both
politically and economically. Most of the people who were considered to belong to
the lower section of the society joined Mahatma Gandhi and the Indian national
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congress after independence. Many women at that time were illiterate and most of the
social problems in the society were based on general literacy. When Pandit
Jawaharlal Nehru was the prime minister of India from 1947 to 1964, the Indian press
enjoyed her freedom under democratic guidelines. Political parties at that time firmly
believed that a free press was necessary for national growth. While in many countries
a free press with an editorial criticizing the government was not appreciated, the
Indian democracy tolerated criticisms from the press. This gave journalists in India,
especially from the urban middle class, a lot of confidence and to set high
professional standards in journalism. Mr. N. Ram opined that this freedom of press
gave them the space to engage in critical debates on socio-political and economic
issues. Till the freedom struggle, the press took had different role in India. Its main
focus was to drive the British out of India and unite the people of the native land.
After independence, the press in India took a different role. By being a critic of what
the government of the day did, the press in India became a spokesperson of the
people. Such a watchdog duty was necessary mainly for the development of the
country, as India swore to be a developed country by the end of 2020. The goal of
independence was changed to the goal of development post-independence.
3.2.2 ROLE OF CONSTITUTION AND FREE PRESS IN INDIA POST
INDEPENDENCE
As soon as the Indian government took over and framed a new constitution, it felt that
the press had to be freed from the Act of the objectionable matter framed in 1931.
Freedom of the press was considered as an essential aspect of democracy by the
Supreme Court of India and it laid emphasis on article 19 which insisted on freedom
of expression. The role of a free press in a democratic government which is based on
the universal adult franchise was fully appreciated. After independence, the
regulations of the press were modified to suit the needs of a free press. Nehru mostly
followed the liberal age system and his concept of the press was highly influenced by
the liberal quality of press by Britain. He set the standard of judgment for the Indian
press based on the press in Britain. The press was something difficult to please and
though Jawaharlal Nehru did not like certain things written by the press, he was
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willing to acknowledge the press and allow it the freedom to criticize the functions or
the decisions of the government of the day.

(Source: Creative Commons)

Notwithstanding the above, in India, at least, the news from the government channels
does not give out information fully in matters where the people have the right to
know. The fundamental rights of the constitution guarantee its citizens the right to
expression and freedom of speech. This also means that anyone can publish
newspapers or own a media under the constitutional law pertaining to article 19(1)
(a). However, one is also given certain reasonable restrictionsin order to safeguard
the interest and safety of the society at large. Those reasonable restrictions include
publishing any information that affects
•

Sovergnity and integrity of the country

•

Friendly relation with foreign states

•

Public order
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•

Decency and morality

•

In relation to contempt of court

•

Defamation or incitement to an offence

Freedom of thought and expression is guaranteed to all citizens of India as part of the
fundamental constitutional rights and this is applicable to the press as well. Pandit
Jawaharlal Nehru stated that he would rather risk all dangers of having a completely
free press without any restrictions than to impose them with certain limitations. There
are no specific provisions in the constitution pertaining to the press and the general
interpretations of the constitution are taken as applicable for the press too. So
according to that, the constitution gives the rights to any citizens to publish what they
want without getting any prior permission from any authority subject only to the
responsibility before the law of the land.
There are other acts related to the press like the following:
a)

Registration of Books act 1867

b) Defense of India Act 1962
c)

Indian Telegraph Act of 1855

d)

Indian Post Act of 1885

e)

Harmful Publications act 1956

The Indian press not only enjoys the freedom of expression in speech and writing, but
it is also takes guard of its own freedom. The anti-colonialism spirit continued to
hold its influence in the Indian media, even after independence.

The Indian government has a press controlled by it and also encourages private press
organizations. Such a system was inherited from the British rule as the British
encouraged both government-owned press and also private broadcast companies.

While the press in general was known as the fourth pillar of democracy for its diverse
nature, the electronic media was considered to be the crucial element for nationbuilding. It was considered as a binding force which united the nation. As we know
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India is a land of unity in diversity. There are many languages spoken, and more than
800 dialects here.We have 16 official languages. In such a scenario, national media
was considered to play an important role towards developing the feeling of national
unity among all Indians.

3.2.3 PRESS COUNCIL

The setting up of the press council was done to safeguard the freedom of the press
even within the democratic setup. It was also created to foster growth and to make
citizens of the country feel responsible towards their country and also to develop a
sense of public service among journalists who have taken up journalism as a
profession. Established in 1965, the press council faced a severe blow during the
period of emergency and it was revoked from 1st January 1976. This decision was
taken as the government of the day felt that the press was not able to carry out its
functions to achieve the objective for which it was established.

Before independence, the Indian press owned many journals and was beginning to get
a taste of what good journalism really is. There were very few British owned press
that passed into the hands of the Indians. After independence, the press had a
supportive attitude for the state and was instrumental in developing a nationalist
thought among Indians. It was responsible for building the nation. Indian journalism
saw a symbiotic relationship between the press and the state. Till now it acts as a
forum through which people share their opinion. The press is till now a free body
which is not under the influence of the government of the day. Hence it critically
evaluates national policies and any decisions taken by the government. Since
independence, the Indian press was not under the control of the government but it was
almost entirely privately owned. When Indira Gandhi was the prime minister, the
press faced its most miserable side as she completely declined press freedom.

The post-independence press was seen as very sympathetic to the government. It
helped the government a lot in nation building, after a difficult phase of colonialism.
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The press commission was set up in the year 1952 and later in 1978 to enhance press
laws and review other activities reflecting or affecting its functioning.

Indian press and political campaigning had a great turning point after independence.
The first press council continued to look in for the proper role of government in
ensuring a free press. The English language dominated the industry.The educated
sector of the society believed that a good government or passing a press bill will
achieve its end. The first press commission spoke and discussed a lot of things which
were necessary for proper functioning and efficiency of the press. They included
several areas like the working conditions of the journalists, freedom of the press,
newsprint supply, code of conduct for journalists, etc. The commission strongly felt
in the report that it submitted in 1954 that the major threat to the press is from the
people who believe that the press should function as private property. Consequently,
they encouraged the expression of views and news that favored the status quo while
censoring contrary news. The press commission felt that except the English language
all the other twelve main Indian languages needed detailed discussion.

They found out that Indian newspapers constituted to a total number of 330 and their
circulation was about 2.5 million copies. Almost thirty percent of the newspapers
were in English. It was noticed by the commission that the major revenue from the
advertisement was enjoyed by the English publications. This resulted in a lack of
investment in the Indian language newspapers.

An estimate of fifty-five percentage of newspapers was sold in capital cities but it
constituted only seven percent of India’s population. The commission recommended
the creation of two institutions; they were the RNI which is Registrar of Newspapers
for India and a press council. While the former was created to monitor the publication
industry and do a statistical collection of data of the publications, the latter works on
complaints and checks the ethics of the press. After independence, the leaders of the
country made a prominent change of role in the Indian press.
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During the freedom struggle, the press served the freedom fighters by spreading their
views and supported their actions. They also helped to propagate their views,
programmes, and actions. The press, in fact, served as a catalyst in the freedom
struggle.

In free India, this continued for a long time. This was natural since the leaders who
were journalists shared common beliefs and values which started from the freedom
struggle. It was not easy for the press to adapt to the role of an adversary towards this
generation of politicians or journalists-turned-politicians. They had to deal with many
famous personalities in public life and the government like Jawaharlal Nehru,
Rajendra Prasad, Maulana Abul Kalam Azad, Sardar Patel, to name a few. These
situations lead the publications to be too dependent on official press notices or
handouts, ceremonies, and inaugurations for daily coverage. Politics did dominate the
newspapers but the latter was never harsh at it. Only a few of the newspapers were
critical of the government.

The then prime minister of India took the criticism of the press and comments in the
editorial in a positive way. During the Chinese aggression on the northern borders of
India, the press did not reveal much information. It did so keeping the national
interests in mind. The cordial relationship between the free press and the then prime
minister of India, Jawaharlal Nehru lasted for some time. Later in 1964, when the
press grew in other states like Madhya Pradesh, Bihar, Rajasthan, Delhi, and Uttar
Pradesh, it no longer seemed to perform the function of the watchdog. With more
than 726 weeklies, the press grew significantly but it failed to do the duty of the
watchdog. It did not voice out the aspirations of the people as it did during the
freedom struggle movement. The press primarily became a political press which
supported the center. To fulfill the recommendations of the press commission the
press council of India came to be found in full form in July 1966. The objective of the
press council was to preserve press freedom and to improve the standards of
newspapers and news agencies in India. The council held power which could question
the press if it were wrong. It could also go against the authorities. The council was
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made up of 28 members and twenty members out of it were nominated by various
press organizations. The chair was nominated by a committee of three: The heads of
the two houses of parliament and an elected member from the council itself. The
Chairman of the Council has traditionally been a retired judge of the Supreme Court.
Its first President was Justice N. Rajagopala Iyengar, who said that the council had a
close likeness with the reconstituted British Press Council.

3.2.4 BROADCAST MEDIA

Radio was a venture of the government for both the literate and the illiterate groups. It
reached people in far off places. The British government established certain rules to
govern the new technology which was seen as more advanced than the press. This
was brought to India in 1922 but it was only in 1925 that the government granted a
license for private enterprise to broadcast in India. Broadcast media had an additional
responsibility for the government as well as the people. It was quite a difficult task as
the interest of the government and the public often didn’t coincide. The AIR was
established under the British rule. It was then used to build the Indian empire and
strengthen it for the sake of colonizers. After independence instead of the British, the
Indian government took the responsibility of the press. Though Nehru tried his best
to preserve AIR from political and commercial advertising, it was not much
successful as political parties still used it for their campaign. In 1951 the broadcast
ministry announced that the political parties cannot use AIR for electioneering
purpose, but can carry election manifestos, speeches, and statement of leaders and
factual news about the information of parties or group within parties.

Similarly, television was also a new invention that was fancied in 1959 as the best
broadcasting technology. After radio, the expansion of broadcast policies or ideas of
cultural transmission or expansion of networks were not thought to be necessary for
television. The structure, administration, and concepts of electronic media were
applicable to televisions as well, which was actually meant to foster national growth.

Odisha State Open University, Sambalpur

Page 41

Television had actually emerged in the last two decades of the British rule and
British used it to transfer their own institutions to India. They used it effectively and
the transfer of powers from the British to the Indian Raj did not actually change the
condition. It underwent many significant changes after India became a republic. The
Akashvani Bhavan in New Delhi experimented broadcast in India by giving
programmes on education, health citizen rights, health, and hygiene, etc. These were
one hour programmes broadcast twice in a week. The news was launched exactly
after 6 years of its inception. All programs were in black and white. The first colour
programme came in the year 1982, where the prime minister addressed the nation
from the red fort on the 35th independence day of India. In the same day, DD
National channel was launched. The aim of launching the National channel was to
nurture national integration, and to inculcate a sense of pride among Indians. It was
because of this political will that television broadcasting system was introduced in all
developing countries including India. Doordarshan was the only public channel and it
presented news in a neutral manner. So the controversial issues were not included.
The ruling party had a strong influence on television broadcasting. Doordarshan,
however, could not provide enough international news to national viewers.

3.2.5 THE GOVERNMENTS UNSEEN HANDS ON THE MEDIA
The central government could put pressure on the press only in two ways. They were
the allocation of the print and then through the purchase of advertising space. It was
difficult for the central government to hold a few advertisements from their
oppositions or deliver advertisements to their favorites. The publications were not
unbiased as there were possibilities for favors. They did not want anything to be
published which could harm their business. And in a planned economy after
independence, they could not afford to take any action that could risk their cordial
relationships with the government or its authorities. In such a situation the owner of
the publication or the newsprint usually gave full power to the executive manager
who did not even know what a free press actually was. In that context, the executive
manager acted like a dictator for the editor, as he dictates what to say and what not to
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say to the public through the newsprints or publications. Hence the editor just acted as
a scribe to the proprietor of the newspaper.

This control exerted by the central government pulled some newspapers towards them
and made others fall in line.

From the 1950s to 1970s while India was experimenting and developing their
broadcast systems for nation-building, the owners of the publication viewed
advertising as a gift from the government for the industry’s deserving poor. This
thought matched with the government’s aim of building a self-sufficient India that
would both industrialize and transform the lives of the rural poor and help in
developing the nation. When the newspaper proprietors were eager for advertisements
from the government they were in fact acting as disguised salespersons.

Proprietors of small newspapers constantly requested for advertisements from the
central and state governments for their economy. By small newspapers we are
actually referring to newspapers from the Indian languages. During the 1970s the
government roughly placed some 25 percent of their advertising expenditure with the
small Indian language newspapers. The government advertising in the 1970s was
estimated to account for 20 to 30 percent of India’s print advertising expenditure. It
was hard to believe that nearly half of this went to the English language press leaving
the Indian language newspapers high and dry. The government’s policy has been to
support small newspapers through advertisements and newsprint subsidies so as to
counterbalance the English newspapers which are seen as wielding a political and
social influence in the course of national affairs far in excess of what mere circulation
figures might indicate.
3.2.6 MEDIA AND EMERGENCY IN INDIA DURING INDIRA GANDHI’s
REGIME:
The press and the news agencies were brought under rigid censorship during the rule
of Indira Gandhi from 1975 to 1977. Jawaharlal Nehru wanted to offer the best for his
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daughter and did his best to make her equipped in all aspects of leadership. He trained
her in world history and told her the importance of reading. After the death of
Jawaharlal Nehru, his daughter Indira Gandhi joined the union cabinet as the minister
of Information and broadcasting. After the sudden death of Prime Minister Lal
Bahadur Shastri, she was elected as leader of the Congress parliamentary party and
became prime minister in January 1966. Many of her quick decisions made her
unpopular in the political field like the devaluation of the rupee, which was
inescapable in economic grounds but politically detested. She decided to remove
mass poverty in India through her political career and knowledge.

She freed herself from the non-metropolitan congress noblemen who are known as a
syndicate and cultivated, instead, the left within and outside the Congress party. The
communist party supported her moves and hailed her for her moves on bank
nationalization and abolition of prince’s privy purses. With the support of the
communist party, she won the presidential election as an independent candidate by
defeating the Congress nominee whom she had earlier sponsored. The Congress thus
split up and it had major consequences for the Indian press.

As years passed by the press became more critical and by 1960s the relationship
between the press and the government were very critical. The press took the role of
adversary. This became steeper when Indira Gandhi split the Congress party in 1969.
The Indira Gandhi era which was from the year 1967 to 1977 was full of stress for the
Indian press. Her attitude towards the press was not friendly though she did not
openly show disregard. The press also, on the other hand, was not as kind to her as
they were with Jawaharlal Nehru. The people were also not so happy with the policies
of the Congress party and hence the old party leaders of Congress withdrew their
support for her. She was a subject of harassment for them. In the 1967 election, the
Congress party returned to power at the center with a thin majority. It lost to its rival
party even in many north Indian states. Indira Gandhi was left alone to fight the battle
and she attacked her political opponents and the press with her critical views. She
accused them of not pointing out what was needed for the society and being out of
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tune and time with the society. She communicated directly with the masses amidst her
opponents.

3.2.7 MEDIA OWNERSHIP
When viewing the situation from an idealist point of view, the press felt that a party
which is committed and helping free enterprises was always better. But while
considering the parliamentary system they considered the Congress party to be their
best competitor. The press also understood that Congress is the only true all India
party which is committed to preventing anything that can divide the country at any
high cost. The media found this policy and commitment of the Congress in keeping
India united as very beneficial to them as they did not want their market to diminish.
The ruling party was very sensitive to the criticisms of the newspapers and
particularly English newspapers as they set the tone, style, and bias of the rest of the
newspapers which are largely read by the group which constitutes the majority of the
population in India that is the urban middle class. They help in forming the political
opinion of the urban middle class as they are believed to create the political opinions
among the urban class.

In 1972, newspapers started to reveal the corruption of the ministers of the ruling
party in the central government. There were reports of donations being made to the
Congress party from big mafia gangs in return of favors. It was reported that big bags
and suitcases filled with currency notes were taken to the prime minister’s house by
many mafia gangs in exchange of favors from Indira Gandhi.

After 1974, the press became increasingly critical of the government especially after
the latter’s attack on its independence. The press criticized the economic policies of
the government and the political corruption that had pervaded the whole political
system. This acted as the background action for the emergency which was proclaimed
in 1975. The freedom of the press in India received a severe blow during the
emergency period in India. In March 1971, the Congress party which was led by
Indira Gandhi somehow managed to get funds into the Congress party sponsored by
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many prominent businessmen. It was reported that these businessmen and
industrialists have given Indira Gandhi at least a hundred and fifty millions.

Again, the business leaders of the society saw the press as an institution which could
create money and hence they started to invest in newspapers and media and even
owned journalists who dominated the public discourse of the educated class. The
relationship between the public and the private press and the government clearly
created controversy on whatever was discussed on matters related to economic and
political development.

Meanwhile, the freedom of the honest press was put under pressure because of the
various restrictions imposed by the government and also because of the news rigid
rules in the ownership patterns imposed by the government which resulted in less
freedom for the journalists.

In such a situation majority of the Indian press was owned by rich industrialists those
who had a good connection with the government and also running other substantial
business in the society. The big business houses thus supported Congress by investing
huge money in the party as they knew that they will have heavy returns because of the
country’s capitalistic policy. So only in the constitution was the press said to be free
to criticize the government but practically in the real world, the industrialists and
owners made sure that the Congress remained free of any criticisms or issues from the
press. The motive was to bring the Congress party in the good books of the public.
Meanwhile, Indira Gandhi’s initiatives of the early 1970s made her an enemy of all
the rightist parties, the communal forces, and the disruptive forces. There were many
agitations launched by groups of political parties, who encouraged foreign forces to
destabilize India. To put an end to this Indira Gandhi proclaimed the state of internal
emergency and though this move was highly appreciated and supported by the left
parties in the initial stages,however, after sometime there were many distortions due
to the emergency regulations and many harsh measures were adopted around this time
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for the so-called interest of the nation and society. Certain moves and decisions
disturbed a large sector of the people. Prime Minister Indira Gandhi was held guilty
of the electoral malpractice in the 1971 Lok Sabha elections by the single-member
bench of the Allahabad high court in the verdict held on June 1975. Ms. Indira
Gandhi then persuaded the then president of India Mr. Fakhruddin Ali Ahmed to
declare a state of emergency. The action was strictly in accordance with the letter and
had nothing to do with the spirit of the constitution.

The proclamation of emergency declared that the security of the Indian society or any
part of its territory was in a threat. With the fundamental Rights suspended for the
duration of the emergency and the judiciary thus put out of action, the executive ran
amuck in relation to the press. The electric power supply for newspaper organizations
which were run at Bahadur Shah Zafar Marg was cut off. It was where most of the
capital’s dailies were located. This was done on June 25th and 26th of 1975. This was
done so that they could not report truthfully or write in detail about the events which
led to the climax of the declaration of emergency.

3.2.8 CONCLUSION

This chapter shows clearly that there is a relationship between press and modern
India’s struggle for social and political development. It also gave a deep insight into
the origin, growth, and development of the country after independence. From the
beginning, it is clear that the Indian government wanted the functioning of the free
press without any influence of external forces. The nationalists fought against the
British rule on the freedom of expression which formed the basis of the Indian
struggle for the freedom of the nation.
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3.3CHECK YOUR PROGRESS
1. Write a note of Freedom of press.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
2. What are the functions of the Press council of India?
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
3. Write a note on the Government’s influence on Media.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
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