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Unit – 01: Internet and Its Beginning: New Media
Technologies
Unit Structure:
1.1 Learning Objectives
1.2 Introduction
1.3 History of Internet
1.4 Internet in India
1.5 New Media Technologies
1.6 Check your progress

1.1 Learning Objectives
After reading this unit, you will able to understand;


Gain insight into the history of internet at the global level



Know about the development of internet in India



Develop an understanding about new technologies and their current usage



Understand the various characteristics of new technologies

1.2 : Introduction
The year 2020 will be remembered in the history of mankind forever. The global
COVID-19 pandemic changed the way we view our modern world. At a time, when the
whole of mankind was forced to remain in lockdown, the importance and usefulness of
internet in its truest sense came to the fore. And it has undoubtedly become a necessity
for human existence in a global technological world.
India is one of the biggest and fastest-growing internet economies in the world, second
to China. It had more than half a billion internet users in the beginning of the year 2020.
During the Covid- 19 pandemic with people stuck in their respective homes, the
numbers shot to a higher level. India is constantly showing growth with rising number
of internet connections and downloading of mobile applications. In comparision to the
beginning and expansion of television, radio, newspapers or even films, the proliferation
of internet has been the fastest. Within a span of only 30 years, internet has become an
indispensable part for lakhs of Indian people. The foundation of Internet in India was
laid by Education and Research Network Project in 1986. A decade later i.e. in 1995,
commercial internet service was started by state-owned Videsh Sanchar Nigam Ltd.
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1.3 History of Internet
In comparision to popular mass media like newspapers, television and radio, the
advent of social media has created quite a buzz. But does that mean the growing
insignificance of old media? No!
But the old media has surely gone through a process of radical transformation.
Newspapers which earlier used to have only printed copies as their means of reaching
out to the readers now have online presence in the form of e-versions of their
newspapers. Television channels are now making their presence felt in Twitter,
Facebook and YouTube. Radio is no longer being heard through radio sets. It can now
be accessed by using internet.
But how did it all start? Who invented the internet? Based on popular blog ‘webfx.com’,
the following is a brief timeline of the advent of internet:
The History of Internet in Brief
1969: Arpanet:
It is the first real network which worked on packet switching technology in America. In
the month of October, 1969 all computers of Stanford University and University of
Columbia, Loss Angeles were connected for the first time. The network of the
computers was known as Internet later.
The first message they had shared was considered as ‘Login’.
UNIX:
Same year, in 1969, the new operating system Unix was developed. It had a huge
influence on the development of Linux and FreeBSD, which are some of the popular
operating system used in modern day web servers.
1970: Arpanet Network:
This network was established between three institutes namely Harvard, MIT and BBN.
The company created the interface message processor computers used to connect to the
network in 1970.
1971: Email
Raymond Tomlinson developed the first email in 1971. He was the brain behind the use
of symbol @ to separate the user name from the computer name, which is known today
as ‘domain name’.
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1971: Project Gutenberg and beginning of eBooks
1971 marked the beginning of Project Gutenberg. It was a global effort to make books
and documents in the public domain available electronically for free in the form of an
eBook. It was started by Michael Hart. He realized that the future of computers was
not in computing but in storage, retrieval and searching of information.
1972: Cyclades
Importance of the host computer was established by France and its Arpanet like project
Cyclades was started in 1972. It provided the idea that host computer should be
responsible for data transmission.

1973: Trans-Atlantic Connection
Arpanet made its first trans-Atlantic connection in this year with the University
College of London. During this year the email became popular.
1974: Transmission Control Protocol
This is considered very important year for development of Internet. A proposal was
published to link Arpa-like networks together into an ‘inter-network’ which would have
no central control and would work around a transmission control protocol. (Eventually
it became TCP/IP).
1975: The email client
John Vittal developed first modern email program. He was a programmer at the
University of Southern California in 1975. The ‘Reply’ and ‘Forward’ functions were
introduced.

1977: First modern PC
This year Dennis Hayes and Dale Heatherington developed the first PC modem.
Initially it was sold to Computer hobbyists.

1978: The Bulletin Board System
The first bulletin board system was developed during a blizzard in Chicago in 1978.

1978: Spam
This year the first unsolicited commercial email message was introduced. Later it was
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known as Spam. Fary Thuerk sent out spam to 600 California Arpanet users in this
year.
1979: MUD: Multiplayer Games
Multi User Dungeons were developed in this year. MUDs were entirely text based
virtual worlds, combining elements of role playing games, interactive, fiction and
online chat.

1979: Usenet
Usenet was developed by two graduate students. It was an internet-based discussion
system, allowing people from around the globe to converse about the same topics by
posting public messages categorized by newsgroups.
1980: ENQUIRE Software
The European Organisation for Nuclear Research launched ENQUIRE, a hypertext
program that allowed scientists at the particle physics lab to keep track of people,
software and projects using hypertext. It helped to track the users.
1982: The first emoticon
According to Internet Tip’s brief history of the smiley, Kevin MacKenzie sent the
first smiley in an email on April 12 1979. Jis emoticon was the symbol -) which
meant “tongue in cheek’. This is the way modern emoticon was born.
1983: TCP/IP protocols
Arpanet computers were to switch over to TCP/IP. Vinton Cerf developed TCP/IP
protocols in 1983. A few hundred computers were affected by the switch.
1984: Domain Name System
Instead of numerical IP address, the introduction of Domain Name System created the
facility for more human-friendly, easy-to-remember addresses. It was started in 1984.
1985: Virtual Communities
This year the WELL was established. It is one of the oldest virtual communities which is
still functioning. The full form of WELL is Whole Earth ‘Letronic Link. It was
developed by Stewart Brand and Larry Brilliant. It was a virtual gathering of readers and
writers which is ‘remarkably literate and uninhibited intellectuals’.
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1986: Protocol Wars
The debate of protocol was started in this year. The war was between European
countries using Open Systems Interconnection and US using Arpanet protocol.
1987: Growth in usage
Earlier Arpanet protocol had 1000 hosts but in the year 1987 there were more than
30000 hosts using internet. It was possible because of adoption of TCP/IP.
1988: Origin of real time chat
First Internet Relay chat was started and it was the beginning of real time chat. It was
also the same year when internet worms were released. It was known as ‘The Morris
Worm’, and it caused major interruption across large parts of internet.
1989: World Wide Web
Tim Berners-Lee proposed the idea and coined the word ‘World Wide Web’ in 1989. It
was originally published in MacWorld magazine and then redistributed in 1990. WWW
was defined as the hypermedia information retrieval initiative aiming to give universal
access to large documents.
1990: Arpanet and commercial dial-up
This year Arpanet ceased to exist and first commercial dial-up internet provider, ‘The
World’ was introduced.
In the same year Tim Berners-Lee wrote the code for WWW along with standard HTML,
HTTP and URLs.
1991: First Web Page
The first web page provided information about World Wide Web. In the same year, the
first content-search based protocol, ‘Gopher’ was introduced.
1991: MP3
MP3 file format was accepted as a standard in 1991. Later it became highly popular
making it possible to share songs very easily.
This was the same year when first webcam was introduced. It was used in Cambridge
University computer lab.
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1993: Mosaic
Not first but undoubtedly widely downloaded internet browser, Mosaic, was released
in 1993. It was popular among common users.
In the same year in America, the White House and United Nations came online and
hence .gov and .org domain became functional.
1995: Commercialization of the internet
Though commercial enterprises existed before this, Secure Sockets Layer (SSL) was
developed by another browser Netscape. It helped to make online financial transactions
safer. Also, the same year Echo Bay announced its first sale. Echo Bay became eBay
later. Though, not in profit then, Amazon.com was also introduced in 1995.
Same year, Java and JavaScript was introduced to the public. It was originally called
LiveScript and it was created by Brendan Eich.
Microsoft introduced ActiveX in 1996.
1996: Webmail service
The first ever webmail service Hotmail was introduced in this year.

1997: Beginning of the Weblog
Though blogs existed in various form, the term Weblog was introduced in this year.
1998: Big news broke online instead of traditional media
The first major news story was broken online instead of traditional news media. It was
about Bill Clinton-Monica Lewinsky scandal. Later on, it became one of the biggest
news items in the world.
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1998: Google
This is the year when life of internet users changed forever. Google was introduced.

1998: File sharing
In this year Napster introduced the service of audio file sharing through the internet.
1999: SETI@home project
One of the ambitious projects, SETI@home was launched. It created a giant
supercomputer by using computing power of more than 30 lakh computers. It used
their processors whenever the screensaver comes on indication that the computer
is idle. The system was developed to look for signs of extraterrestrial
intelligence.
2000: The Bubble Burst
Dotcom collapsed completely this year. It caused huge losses to some of the major tech
companies and hundreds of investors.
2001: Wikipedia
Online encyclopedia, Wikipedia was launched this year. It is extremely popular even
today.
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2003: Skype
Popular user-friendly interface of Voice over IP calling, Skype was started this year.
Same year, MySpace, a popular social network was introduced.
Another major change took place in the same year. Controlling the Assault of NonSolicited Pornography and Marketing Act of 2003, better known as CAN-SPAM Act
was introduced.
2004: Web 2.0
Websites and Rich Internet Applications were referred as Web 2.0. The term was coined
in 1999 but actually became popular in 2004. Highly interactive and user-driven websites
became popular and hence term Web 2.0.
2004: Digg and Social Media:
Social media had emerged in the digital landscape by 2003. Sites and web applications
that allow its users to create and share content and connect with one another is known as
‘Social Media’. It was beginning of the virtual connection with people and sharing their
life virtually.
Digg, a social news site was launched in the same year. It brought changes in the
traditional means of generating and finding web content democratically by promoting
news and web links that are reviewed and voted by the community.
Facebook was launched in 2004 and became a game changer pretty soon. It has changed
the dynamics of the virtual world and humans interact using social media.
2005: YouTube
Extremely popular free online video hosting and sharing site YouTube was launched in
2005
2006: Twitter
Twitter was launched in 2006. The first Twitter message was ‘Just setting up my twwtt.’
Originally it was going to be called twittr, inspired by Flickr.
2007: Online TV shows
Hulu site was introduced in the year 2007. It was first platform where online TV shows
were available for viewers. It was a joint venture between ABC, NBC and Fox to make
popular TV shows available online.
Same year iPhone was launched. It simply renewed interest in mobile web applications
and designs.
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2008: Internet Election
The 2008 American election is considered to have been fought online. Both parties
used internet and social media for reaching out to their voters. The internet was at the
forefront of politics and campaigning.
The Indian General election of 2014 was also fought on internet and social media. Not
only political leaders, political parties but supporters and common voters have used
internet to express themselves during the election. This is how; Narendra Modi is
considered as India’s first ‘social media’ prime minister.

1.4 Internet in India
As per Statista.com, India had around 700 million internet users in October 2020. They
have estimated that the numbers will grow up to 975 million by 2025.This makes India
the second largest country in the world to have internet users only after China. In case of
mobile phone internet users, India is leading again after China. It has more than 400
million mobile internet users.
The development that we see in terms of volume and growth of internet users in India

Figure 1 Mobile phone internet users in India from 2015 to 2023. [Source:
statista.com

has taken place in a span of only 35 years.
The foundations of internet in India were laid down just over three decades ago, in 1986,
through the Education and Research Network (ERNet) Project. As the name suggests, it
was available only to education and research fields. ERNet was introduced by the
Department of Electronics, and along with the Government of India it was funded by
United Nations Development program. Initially eight Indian premier institutes were
participating in this program, and those were National Centre for Software Technology
(NCST) Bombay, Indian Institute of Science, five IITs (Delhi, Mumbai, Kolkata,
Kharagpur, Kanpur and Chennai) and Department of Electronics in Delhi. ERNet started
UUCP (Unix to Unix Copy Protocol) email exchange between NCST and IIT, Bombay
in 1986-87 and established TCP/IP connectivity between major cities in 1988-89. The
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first leased line of 9.6kbit/s was installed in January 1991 between Delhi and Mumbai.
On Independence Day in 1995, commercial internet services were rolled out by the
state-owned Videsh Sanchar Nigam Ltd (VSNL).
The basic tariff for an individual user, for a 9.6 kbps dial-up connection, was fixed at
Rs. 5000/month for 250 hours of usage. This amounts to Rs 20 per hour.
Commercial accounts would cost Rs 20,000 to 25,000/month. Compared with the
prices of internet data packs today, service in the initial days was way too expensive
and out of reach for the common man.
This shows the monopoly of VSNL over international communications in the country
and private enterprise was not allowed in this sector. This helps to understand the huge
change in the telecom sector and internet charges today in India.
Even after some serious issues faced by VSNL in connectivity and modems, internet
service was popular and Indian government, research and educational institutes took it
quite seriously.
VSNL’s internet service received 10,000 subscribers within 6 months of its launch. With
this success, attempts were made to meet the growing need of internet.
Integrated Services Digital Network ISDN) access was introduced in 1997.
With the slow speed, India started with 2G, 3G spectrum followed by high-profile
auction of 4G, India has travelled a long way.
As per the Indian Telecom Services Performance Indicators (2019) TRAI has released
the following data:
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1.5 New Media Technologies
When television arrived many scholars thought it as a threat to newspapers. But that
was not the case. On similar lines, many scholars believed that internet would
destroy the traditional media like newspapers, television and radio but it actually
helped transform these media platforms into new media. Professor Linda Weiser
Friedman from Baruch College and the Graduate Center of the City, University of
New York and professor Hershey H. Friedman from Brooklyn College of the City
University of New York have written about new technologies in very simple manner. It
is easy to understand what has changed.

They have given us a list of old and new forms of media

 We all have read books and now we can read eBooks and wiki pages
 We all have watched television and now we watch programs on their websites and
web series
 We all have listened to the music albums of films and now we listen music on apps
 We all have read newspapers and now we can read news and articles on their
websites or we
can read e-papers.
 We have watched films on theaters and now we can watch films on OTT platforms
 We click pictures but now we can save our clicks and get access to images
clicked by others across the globe on Flickr or Picasa
 There were plays and television serials or films to entertain us. Now free video
streaming sites provides the platform to everyone to make videos to entertain,
educate and even to inform.
This is the change in technology. So, what do we understand by new media technology?
IGI Global website defines New Media Technologies as ‘a generic term used to describe
all forms of computer-based or web-related communication technology characterized by
creative participation and interactive user interface such as mobile phones, blogs, wikis,
video games, social networking sites, virtual worlds.’
Popular journalists work for newspapers and or television channels and also run their
own blog or YouTube channel to connect with their supporters and express their views
without any bias. You must have seen and heard about the suicide of a young, popular
film star who committed suicide. The reasons were unknown but along with television
journalists, thousands of his fans were talking about his death on social media.
Twitter and Facebook became almost a battle-ground for these fans. And they
Odisha State Open University, Sambalpur
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kept talking about the ‘hero’s death and speculations and conspiracy theories.
The change in the technology has affected us greatly. It is no more only an expressing
platform, it has influenced the way we live, eat, shop, read, write, watch, listen, look,
talk, walk, behave, think, work, entertain, dress, discuss, earn, spend and almost every
public and private activity. It has more impact than we could ever imagine.
There are many perspectives through which we can understand the term new media
technologies. One popular perspective is about time factor. These technologies are
relatively newer compare to television and newspapers and hence it is new media
technology. Another way of thinking new media is its shift from Web 1.0 to Web 2.0. In
simpler words, having informative but static website is an example of Web 1.0 but
having dynamic, interactive and participatory web portal is an example of Web 2.0.
The computer-mediated communication and collaboration has given birth to new
platforms which has made sharing and consumption of information and data easier. The
wide range of characteristics of these new media technologies can be summarized by
5Cs and those are communication, collaboration, community, creativity and
convergence.

Game-changing moments
1834: the first known ‘Computer’ Charles Babbage’s Analytic Engine was introduced.
1969: ARPANER, the original Internet
1972: Intel microprocessor
1972: email on ARPANET@used to mean ‘at’1980: TCP/IP 1980: TCP/IP
1984: Domain Name System (DNS) introduced 1991: WWW introduced
1993: first Browser Mosiac started
1994: WebCrawler, first web search engine
1996: ICQ free instant messaging
1998: Google
2001: Ipod introduced
2001: Wikipedia started
2003: MySpace started
2003: Skype introduced
2003: Linkedin
2004: Flickr
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2004: Facebook
2005: YouTube
2006: Twitter
2009: Whatsapp
2010: Instagram
2013: Telegram
2015: SHAREit
In the next units we will read about online communities and user generated content.

1.6 Check your progress
1. Describe the scene when internet was introduced in India.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________

2. Explain any three new platforms of news consumption.
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
3. How Google has affected us?
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
_____________________________________________________________________
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Unit -2: Online Communities: User Generated Content and
Web 2.0
Unit Structure:
2.1 Learning Objectives
2.2 Introduction
2.3 Online community: Some Concepts
2.4 Web 2.0
2.5 User-Generated Content (UGC)
2.6 Reasons for UGC:
2.6.1 Advantages of UGC
2.6.2 Disadvantages of UGC
2.7 Effect on Journalism
2.8 Check your progress

2.1 Learning Objectives
After reading this unit, you will be able to understand





The concept of online community
The impact of online community
Define user-generated content
Check how it has affected journalism

Apart from the above mentioned learning objectives, this unit will also help the learners
to understand how people across the globe with same interests are coming together and
are able to form virtual groups while participating in global communication. We will
also examine how users are generating content on the internet and what has been it’s
impact on mainstream mass communication.

2.2 Introduction
You all must have heard the word ‘community’. After reading or hearing this word, you
will draw some meaning to it, without taking the help of any dictionary.
In a typical village set-up, there will be a place where generally a group of older men
will sit under a tree and have a discussion on any topic under the sky. Also in a farm a
group of women will take a break from their work and talk about anything without any
hesitation.
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These are communities, sharing their thoughts and experiences. You can think about
your school or college group and recall the things you have done together or the
numerous debates you have had with your friends. The group is the place to share your
feelings.
All these are examples of communication taking place in a traditional community setup.
We all are part of some or the other community. For a person living in London, we are
members of an Indian community. In India we are members of an Odia speaking
community or from Naga community or we are members of Jatt community…the list
can be unending. In other words, Indians live in various types of communities. The
word community originates from the Latin word ‘communis’, which means common
opinion. So, now we can understand that community and communication have a
common origin. It is all about making common opinion or talking about generally
accepted view.
Community means, people living together in particular place, area and shares something
in common. Commonality is very important in a community and also in
communication.
With time and technology, things have changed and so has the form of community.
Today, there are online communities. Online communities are formed by people of
common interest, purpose or belief to connect with more people virtually.
People using smart phones and internet quite frequently are part of virtual communities
on many online platforms.
Online community is considered as new age information system where any common
person or any organization or group can post, comment, advice, suggest, provoke,
compare, order, sell, buy, complain, discuss and share the information they have. Some
of the common platforms used to form online community are social networking sites,
chat rooms, forums, e-mail lists and discussion boards. Some of the popular platforms
are Blogs, Facebook, Twitter, Instagram and Whatsapp and even some video games
also.

2.3 Online Community: Some Concepts
A young man started shooting and uploading videos on YouTube. The content was full
of fun and wit and was made for the sole purpose of pure entertainment. Soon, his
channel became a huge hit. He is Bhuvan Bam and his channel BB ki Vines has more
than 1 billion followers only on YouTube. As soon as he posts something, he gets lakhs
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of views within a few minutes. That is his popularity. This is a good example of online
community.
Definition:
Wikipedia says that online community is defined as an “aggregation of individuals or
business partners who interact around a shared interest, where the interaction is at least
partially supported or mediated by technology (or both), and guided by some protocols
or norms”. Online community is a group of people who use internet based technology
to share thoughts, views, information, feelings and opinions with each other.
It is also known as web community or internet community. The major difference
between traditional and online community is you need to have some skills to be part of
an online community. For online community one has to follow certain guidelines. In
online community one has to put extra efforts to get engagement, moderation and
management.
Who can start it?
Online community can be initiated by an individual or by a group of like-minded people
or by a professional company. To form a community you need to have some people
involved in the discussion. Community should have someone to handle the platform and
some active members.
Which field?
Online communities can be dedicated to any subject like parenting, food and health,
fitness, education, bikes and cars, technology, art and craft, entertainment, gardening,
small businesses, politics, training and the list is unending.
What can be shared?
Experiences, opinions in the form of articles, news, reports, pictures, graphs, emails,
chats, videos, cartoons, animated videos can be shared.
As per one report:

https://thepopularlist.com/most-famous-biggest-internet-communities/
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Characteristics of an online community:
1.
Content generation: Content is generated with tremendous speed as all the
members can participate and contribute to the subject. Various views can also be
added at the same time.
2.
No boundaries: With online community the need of proximity simply vanishes,
as there is no geographical limitation and the community makes its presence felt
purely in the virtual form. Maintaining record: whatever sharing or discussion takes
place in online community; it creates its own online records. It helps to create archives.
3.
No limitation to group members: There can be thousands, millions and billion
members in an online community. There is no limitation to the number of members.
4.
Real-time chat: In an online community, communication takes place in real time.
Members of community:
In any community, the members may simply start by merely observing the community
and in due course they take part in the communication thereby becoming a regular
member. As time passes members may lead the community and eventually the interest
is lost in a virtual community. This is the general cycle of a member of any virtual
community.
Lave and Wenger have explained different roles played by the members of the
community using the principles of legitimate peripheral participation. They have
suggested following types of members:
1. Peripheral (Lurker), Outsiders: They do not take part in the communication and
do not contribute in the content. These types of member just observe the activity
and discussion in the community.
2. Inbound (Novice): These are newcomers. They have just started to provide
content and engage in a few discussions and slowly learn to express themselves.
3. Insiders (Regular): These types of members are fully committed towards the
community. Highly active and provide content regularly. They take part in all
discussions and they interact with the other members also.
4. Boundary (Leader): These types of members are considered as valuable for the
community. Their opinion matters to other members. They usually connect with
regular members (Insiders). Other members usually follow them.
5. Outbound (Elder): These are the member whose interest may have changed and
community may not be any useful to them so these members leave the
community. They might not agree with the community discussion or they might
have lost connect with the community.
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Some popular online communities in India
Just to have an idea, we can read an article published in The Indian Express about
India’s famous online communities and discussion forums on variety of topics.
Following is the list:
Tech Enclave & Tech Arena about Technology:
Both these online community are dedicated to technology and issues related to that.
The members are active and do share their problems, experiences and opinions on
technology Be it smart phone or laptop or new application.
Indus Ladies about Women:
The site claims that it is the largest online community for Indian women with more than
16 lakh visitors per month. This is an Indian Ladies discussion board where members
discuss various topics, ask questions, get help, share tips, read and write blogs and along
the way build authentic and enduring friendships.
Mike India about Travel:
The community generated and curated travel site. In spite of having various travel apps,
Mike Travel helps to understand the travel sites better with active community members.
The article says, the moderators do a great job of pointing you towards old posts, and
actively help out new members in getting set up.
India Real Estate Forum about Realty:
The tagline of the website says, discuss with India’s most trusted real estate community.
Indian Video Gamer about Gaming:
You can discuss the latest games for consoles, PCs or mobiles, find out when console
games are coming to India and at what prices.
Reddit, for General Discussion Forum:
On this discussion platform, you will find people talking about the latest news and
trends in India, people getting nostalgic about old India, people talking about things that
aren’t covered in mainstream media, and people just shooting the breeze, among several
other topics.
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2.4 Web 2.0
If we compare today’s websites with earlier websites, then we get to know that the
earlier websites were quite static and less interactive. Have you ever thought about it?
Why is it more and more interactive and content sharing applications are being
developed these days and not before the year 2000?
It is mainly because of change in the technology. The earlier technology was known as
Web 1.0. This was the initial phase of internet. We may say that internet was still
evolving. During this phase the internet was limited to big corporate companies and was
not so easily available to common people. There were few content generators. Due to
web 1.0, the websites were less user-friendly and less interactive. There were lots of
limitation to the functionality and flexibility of the websites.
But as technology kept evolving, internet also changed. Thanks to Web 2.0. Though, the
change in the technology was gradual specifying a date about the advent of Web 2.0 is
difficult. The term Web 2.0 was invented by Darcy DiNucci and was later popularized
by Tim O’Reilly and Dale Dougherty in 2004
Because of the change in the technology, the nature of websites changed. Now, the
websites were more interactive and allowed its user to contribute. Thus, the users were
encouraged to participate in content generation rather than just being passive consumers
of the content. Users were able to publish articles and comment on other content.
Therefore the users were generating content and sharing it with other users. This was a
huge shift in the content generation. Later, the content management systems were
developed to manage huge amounts of data.
Some examples of Web 2.0:
-Online encyclopedia like Wikipedia,
-Social networking sites like Facebook
-Video sharing sites like YouTube
-Image sharing sites like Flickr
-Various web applications (apps)
-Blogs
-Collaborative consumption platforms
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2.5 User-Generated Content (UGC)
Increasing number of online communities, billions and billions of internet users and
cheap internet data, have resulted in a tsunami of information. Unimagined amount of
content is being created every single second virtually and is being shared in public
domains across the globe. It varies from private picture to educational videos, from
entertainment to spiritual from games to technology, from farming and gardening to
astronomy, the list of subjects is unending.
The audience is no more passive unlike the traditional mass media. In the new age of
technology and thanks to availability of internet, audience is actively participating and
creating and disseminating huge amount of content without even realizing it.
The content in the form of images, videos, text, graphics, animation and audio created
and shared by users of internet on online platforms is known as user-generated content
(UGC). It is also known as User-Created Content (UCC).
As per statistics provided by wikimedia.org, the production of freely accessible
information has been increasing since 2012. In January 2017, Wikipedia had more than
43 million articles, almost twice as many as in January 2012. As per the data shared by
Facebook, there were 1.66 billion daily active users in the fourth quarter of the year
2019. This makes Facebook the most popular social media platform in the world. These
numbers show how user generated content is increasing day by day.
In the new age of information and technology, more and more platforms are being open
for the users to contribute to the content. This means the content we currently have
access to is more diverse than ever before.
Taking note of increasing amount of UGC, in 2005, BBC dedicated a section on their
website to UGC for the first time. In Herdfordshire of England, the oil depot named
Buncefield caught fire in 2005. BBC and its team asked for UGC. BBC received more
than 5000 photos from viewers. BBC believed that UGC has helped to increase their
visitors by 20%. That marked the beginning of citizen journalism. Today, this concept is
adopted by almost all news media houses in India. After understanding the important of
UGC, well known magazine Time announced ‘you’ as the ‘person of year 2006’. Here
you means user/content provider.

2.6 Why UGC is rising?
Following reasons can be attributed for the growth of UGC:
1.
2.

Availability of internet
Cheap data
New technology: Mobile phones which were earlier supposed to only call and
receive/send short messages have now transformed due to new technology,
various in-built applications which has made it easy to create and share content
in public domain. User-friendly platforms: Earlier one had to use computers or
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laptop to use internet but now with latest technology, mobile applications of
various services are available. This makes it easy to click a picture and upload
it on Instagram/Facebook or shoot a video anywhere, and upload it on
YouTube/Facebook/Instagram.
3. Competition: There is a huge competition among corporate, thus, making it
increasingly important for them to engage with customers in order to gain
market advantage. Active users: these days, new age consumers also want to
engage with the brand and want to express what they feel.
2.6.1 Advantages of UGC
When thousands of users around the world, contribute to the content and the discussion, it
certainly has many advantages. Following are some of the advantages UGC has:
Democratization of the content:
Earlier information was being controlled by the people who owned the media platforms
and hence there were many visible and invisible filters, but with the rise of internet, all
users got the power to express and share. Therefore, UGC is a real representation of the
content production and dissemination of the content.
Relationship and the bond:
With the rise of social media platforms, brand use UGC to build the relationship with
their customers. It has been proven if a brand shares its customers views/pictures on their
official handles, it helps in increasing sales revenue, contributing in the expansion of
business. Other than brands, the common user can connect with other users on these
platforms thereby developing a bond between them.
Variety:
UGC shows variety unlike the traditional, main stream media. The UGC can have variety
in the forms of expression, experiences, opinions and representation. Freedom of
expression is at the centre-stage of UGC.
Engagement:
UGC is more engaging as number of users share their experiences and feelings. Thus, the
platforms become more interactive. It also helps to engage with the brand or product or
other user. The younger generation (known as millennials from age 25 and above) is the
biggest content drivers. They contribute to over 70% of the UGC. The modern day
consumers are interactive and not just passive.
2.4.1 Disadvantages of UGC
When generation and dissemination of content is so easy, there are chances of creating
some unwanted and unpleasant situations. Following are some of the disadvantages of
UGC:
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Issues about authenticity of content:
As the users are comparatively free to express themselves about almost anything, there
could be some issues about the content regarding its fairness, quality, legal issues and
sometimes even copyright.
Fake, misleading and misguiding information:
This can be dangerous to the society or to the user, if it is related to any religion,
political party or leader or some health related issue. E.g. many YouTubers give
advice on health issues, those can be misleading and can damage the follower’s health.
May create virtual world different from real:
The social media platform gives opportunity to the users to share their experiences and
feelings, but at the same time, these platforms also make it very easy to connect with
only a restricted sample of people who hold similar opinions
Trolling:
This is one of the common things happening on social media platforms especially with
celebrities. Talking negative and character assassination are destroying one’s life.
Unfortunately there is no control. E.g. the way social media users and some television
channels behaved with actress Rhea Chakraborty in the case of Sushant Singh Rajpoot’s
suicide case.
Paid content:
This is a topic of debate whether to have paid content or not.. It may help the brand but
in long run it may not give any benefit to the brand. There is a widespread belief that
paid UGC will break the consumer’s trust.
Online Community, User-Generated Content and Web 2.0
If you are writing your personal experiences on blog, you are generating content
and are member of ‘Blogger community’. Anyone can comment on your post, and you
can respond, this is possible because of the nature of the design of blog. This technology
is Web 2.0.
If you have an account on Facebook and you are posting articles and pictures,
you are generating content and are a member of FB community. It is interactive due to
Web 2.0
If you order something from e-commerce website (like amazon or flipkart) and post
your experience on their website, then you are generating content for that e-Commerce
website and are member of their family.
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2.7 Effect on Journalism
Earlier UGC was considered only as a tool for good marketing strategy but later it was
being used by media houses also. This was started by BBC first. In 2005, BBC urged
to share pictures of an incident took place in Herdfordshire and they got a huge
response over it. After that many news houses and websites started to use UGC. It was
also known as citizen journalism and for some it was participatory journalism.

Since 2000, the impact of UGC was increasing on how news gets published, read and
shared. For the readers, the information given by journalist and by a user is same, unless
it is useful. And media houses have understood that. Therefore many electronic
channels have started given time slot to UGC. Newspapers came up with supplements
dedicated to UGC. And their websites are not supposed to just act as a news source but
also a platform for engagement and feedback from their communities and readers.
Journalists are also shifting from mass media to such digital platforms for news. This
form of crowd-sourcing can include user content to support claims, using social media
platforms to contact witnesses and obtain relevant images and videos for articles.
The Hindu has reader’s editor. The Times of India runs reader’s blog. These are
examples of journalism using UGC.
The following portals are some of the examples where serious content is generated by
its users regarding news
-scroll.in,
-the wire,
-the print,
-kafila.org,
-the hoot,
-media nama
-news laundry
As online communities are rising, the content generated by users will also rise. Dynamic
and huge amount of information/content with various angles is easily available for the
user/reader. It makes the whole matter confusing. Hence he/she has to be more
responsible while consuming this information.
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2.8 Check your progress
1. What do you understand by online community? Give suitable examples.
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------2. Explain how online communities and UGC have affected journalism.
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------3. Write about any online community you would like to be part of. Give reason.
----------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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Unit-3: Networked Journalism: Alternative Journalism and
Social Media
Unit Structure:
3.1 Learning Objectives
3.2
Introduction
3.3
Networked Journalism
3.3.1 Definition of networked journalism
3.3.2 Examples
3.3.3 Characteristics
3.4
Alternative Journalism and Social Media
3.4.1 Definition of alternative journalism
3.4.2 Use of social media
3.4.3 Examples
3.4.4 Issues regarding social media
3.5 Check your progress

3.1 Learning Objectives
After reading this unit, you will be able to understand;




The concept of networked journalism
Define alternative journalism
Check what role social media plays in the new form of journalism

3.2 Introduction
With the change in time and technology our media habits and consumption of
information has changed drastically in comparison to the older generation. This
argument is more applicable to entertainment and news media. Just compare your media
habits with that of your parents. The last ten years has seen remarkable change which is
unimaginable.
We used to rely on television or radio news bulletin or newspapers to get the news and
views. Journalism was the profession for collecting information about particular subject
or event or person, which was then cross-checked and disseminated to wider and general
audiences through mass media like television, radio or newspapers.
But then all these three media platforms were not accessible to common people, at least
the access was really very limited. One could just write a letter to the editor or post a
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letter to the television channel or radio centre. But the chances were high that it could
get ignored. Journalists were considered as watchdog of our society.
And media people (be it journalist, photographer, sub-editor, editor, anchor,
cameraperson, reporter) used to enjoy special position in the society. They used to
cooperate with the politicians and bureaucrats to get work done or they might
collaborate with them to manipulate reports/facts. Journalist of mainstream news
media used to enjoy reputation, power, responsibility and threats sometimes. They used
to shape our (audience) thoughts, perception and reality in which we live. These mass
media platforms were controlled and linear in nature. Limited people used to decide
what is to be disseminated.
But this scenario has changed. Thanks to the invention of internet and new technology
known as Web 2.0. It has opened many platforms to the common people where they can
share their experiences, feelings and opinions and upload pictures, share videos and get
connected with the rest of the world without any barrier. As Marshall McLuhan has
said, “the world has truly become a village, well connected with each other.” Media,
whose main job was to use information to educate, inform and entertain the people, is
democratic and decentralized in its true sense. Internet users are now well connected
with each other, forming a strong virtual network. Users get the information; they share
it with other and even keep an eye on the discussion that takes place. Common people
can do the journalist’s job.
This has given birth to new concepts related to collection and dissemination of
information with other people. And those terms are Citizen Journalism, Participatory
Journalism, Online Journalism, Mobile Journalism and Networked Journalism.
In this unit, we are going to discuss about alternative journalism and networked
journalism. For this, let’s try to understand the concepts first.

3.3 Networked Journalism
Earlier, a journalist has to develop his/her own sources to get the news. They had to
attend programs, events and talk with people or experts in order to get the details. This
certainly had a lot of limitation. But now, with the arrival of internet and smart phones
and various apps, a common person without having much knowledge about journalism
can get newsworthy information with the help of new technology. In the digital era, new
facts are being told every day, more and more citizens get involved in getting,
interpreting and spreading the information, more opinions and more stories are pouring
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in the public domain, more and more citizens and internet users do get engaged in
daily social, economic, political and cultural affairs, more and more text, visuals,
audio, videos are being created and shared by common people.
So if we believe the traditional role of a journalist is to gather information, interpret it
for its readers and then spread it through the mass media like news channels, radio or
newspapers, today, he/she has more means than ever to do so. Additionally, the
journalist’s new role is to get access to information generated by thousands of people
across the globe. And for this he/she has to work with those people. Thus, forming a
network, journalism is done in this new age of technology. This is known as networked
journalism. A mainstream journalist/reporter can also work with a group of people
working at ground level.

3.3.1 Definition of networked journalism
Professor of Journalism at Columbia University, New York, Jeff Jarvis (2006) has
defined ‘network journalism that takes into account the collaborative nature of
journalism now; professionals and amateurs working together to get the real story,
linking to each other across brands and old boundaries to share facts, questions, ideas,
perspectives. It recognizes the complex relationships that will make news. And it
focuses on the process more than the product”.
The head of Media and Communications Department at the London School of
Economics and media experts Charlie Backett (2010) has defined Networked
Journalism as a ‘synthesis of traditional news journalism and the emerging forms of
participatory media enabled by Web 2.0 technologies such as mobile phones, email,
websites, blogs, micro-blogging and social networks’.
Creating new way for participation of common people, networked journalism allows
people to get involved in all aspects of journalism virtually. We can discuss many
examples regarding this. Following are some case studies of networked journalism.

3.3.2 Example
There are number of stories we can discuss as examples of networked journalism.
One of the most famous examples is of Arab Spring also populary known as Egyptian
revolution. It is said that social media played a good role in it. It is believed that the
common citizens used social media to talk about their socio-economic power and
criticized the government in power. The mainstream media from Egypt was working
under pressure of the government. Citizens used social media and that helped them get
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the attention from the world media and rigorous mass agitation was organized. Lakhs
of people gathered at the famous Tahrir Square which led to the resignation of Hosni
Mubarak and later he was convicted to life imprisonment.
In 2010, a massive earthquake destroyed everything in Haiti, including all the official
lines of communication. The only source of information was content provided by the
social media users. Social media used by the citizens of Haiti and live-blogging by the
Guardian, BBC and CNN worked together to gather the information and tried to
rescue affected people. All of them together played a huge role after the earthquake.
Twitter feeds provided the world with some impressive pictures shaking the whole
world.
In India, Anna Hazare’s agitation for Lokpal Bill is an example of networked
journalism. It is considered one of the mass movements where social media played a
crucial role and thousands of people joined the movement with their experiences about
corruption. Social media provided the pictures, stories, articles and videos to the mass
media. Mass media covered that movement quite rigorously.
Another example of networked journalism was the issue of farmer’s suicide. Though,
the credit goes to senior journalist P. Sainath for bringing that issue in national media.
Many local journalists were working on that issues and were following it up. Later most
of the local journalists provided the necessary information to P.Sainath and he carried it
forward.

3.3.3 Characteristics of Networked Journalism
1. Crowdsourcing: In networked journalism, crowdsourcing is encouraged.
Crowdsourcing is the practice of obtaining information or input into a task or project
by enlisting the services of a large number of people, either paid or unpaid, typically
via the internet.
2. Interactivity: As many people are connected with each other through various internet
based platforms, networked journalism is highly interactive.
3. Hyperlinking: Internet is the basic need of networked journalism. Thus, it creates
possibility for providing hyperlinks, which gives more detailed information and
background of that story.
4. Diverse views: Networked journalism is a truly democratic form of journalism as it
gives space to diverse views and hence the information is multi-dimensional.
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4. No boundaries: In networked journalism, there no geographical boundary to the
data collection as we are talking about internet usage.
5. Glocal: #MeToo movement was started in Western world regarding sexual
harassment and later it was started in India also. The global issue was spread like a
local issue. That is glocal, and it was possible due to networked communication
system.
6. Issues of authenticity: As many people contribute in data collection, it is hard to
identify what is authentic and what is fake. In networked journalism, misinformation
and dis-information could be issues.

3.4 Alternative Journalism and Social Media
Television news channels, radio news bulletins and newspapers are considered as main
stream mass media. We also call them traditional media as compared to the new media.
The major characteristics of mass media are:
-huge investment to build the set-up
-use of expensive technology
-huge manpower is needed
-meant for large, heterogeneous audience
-use of standard language
-limitation of time and space
With these major characteristics it is easy to understand that there are in-built
(structural) limitations to the news coverage. If huge amount of money is invested then
one will expect (rightly so) to get the returns. The whole ‘business of news’ runs around
the TRPs (Television Rating Points) and subscription of the newspapers and hence
depends on the profit. Advertisers, producers, investors come into the picture and their
interest may manipulate the news or other important items. One can read more about
‘manufacturing consent’ explained by Noam Chomsky and Edward Herman in their
book by the same name.
Pune edition of Times of India will focus on news from Pune and hence the news from
Chennai will not get coverage. Proximity will be the one major criterion. In Pune also,
Times of India will not cover entire Pune district, the edition (read editors) will focus on
the major happenings in Pune city only. Hence, other major incidents/event from Pune
district may get ignored in this process.
The same happens with television news channels. If you observe, you will notice that
most of the English and Hindi news channels focus on North India only. The channels
believe that major viewership comes from that region. Hence large sections like South
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India, North-East India do not get prominence in news channels. Hence, the floods in
Bihar will get more coverage than floods in Kerala.
With these structural limitations, one will understand the need of media for ignored
sections. There are many voices and opinions which do not get enough space in mass
media, thus new means of communications were needed. Alternative media was the
answer. And now, with the arrival of internet, thousands of people who wanted to
express themselves got that much needed space.

3.4.1 Definition of alternative journalism
Oxford dictionary says alternative means different from what is usual or traditional. So
when it comes to media, it is media different from traditional media.
Wikipedia says, “alternative media are media sources that differ from established or
dominant types of media (such as mainstream media or mass media) in terms of their
content, production, or distribution.”
In their book ‘Alternative Journalism’ Chris Atton and James Hamilton say,
“nonprofessional and non-institutional use of media for empowerment of the society is
known as alternative journalism.” They also argue that alternative media may not be
objective (unlike mass media’s claim) but it openly supports a particular policy, thought
or activity.
Alternative media is an old concept and it has its existence along with mass media. Folk
songs, street plays, community radio like Radio Konark from Konark, or small scale,
community based newspapers like Khabar Lahariya and many more examples of
alternative media are available. But today, after emergence of internet it got new
dimension and pace. Many platforms have opened up as an alternative to radio and
print.
With Web 2.0, any common person can create and share content and interact with others
on that content without leaving their place. You have to use social media effectively for
this.
3.4.2 Use of social media
As per the data released by an institution, We Are Social, almost half of the world is
active social media users (3.80 billion amounts to (49%). The data shows the
importance of social media in society.
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Social media has given platforms to everyone to express themselves. Facebook, Twitter,
Instagram, YouTube, Flickr, Websites, portals, blogs and many more options are
available for alternative journalism.
In India, the scene is not very different. But still In India, there are 629million active
mobile internet users and 310 monthly active social media users.
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3.4.3 Examples
India Unheard: the web portal publishes about unheard people and their stories. It is
good example of alternative journalism
Video Volunteer: It is the place where a person having basic knowledge of shooting
and editing can record the story and post it on the portal in her own language.
Dalit Camera: It is a website where issues, stories related to Dalits and other
minorities and ignored sections of the society, are published.
CGNetswara: Experiment initiated by a journalist and activist Shubhranshu Chaudhary.
It is focused on central India’s tribal community. It is a very good example of alternative
journalism and use of technology. Scroll.in: Example of alternative media. It publishes
stories with detailed information having alternative viewpoints.
Newslaundry: Another example where views about news are published. It also has
comments about mass media’s practices and ethical issues regarding mass media.
Many YouTube Channels and Facebook pages are examples of alternative
journalism
3.4.5 Issues regarding social media
Internet is truly one of the most democratic media platforms available to the users. The
social media is extremely popular and is creating huge amount of data every single
minute. It has decentralized and deinstitutionalized the process of content generation and
even sharing it with larger society. Still there are some serious issues with social media.
Following are some issues:
- though India is the second largest country of internet users with 670 million
(statista.com), half of the population does not use internet or do not have access to
internet.
- In spite of the large numbers, many citizens still lack the basic knowledge of
technology and unavailability of smartphones; make them unable to use social media.
-Serious issue in social media is ‘fake news’. The lack of authenticity of the content is
crucial and through social media misinformation and disinformation is easily spread and
it has proven dangerous and in many cases led to violence.
But still in India, there are 670 million (statista.com) active mobile internet users and 310
million monthly active social media users. And social media is widely used for
alternative journalism and networked journalism.
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Networked Journalism, Alternative Journalism and Social Media
 In India, many people consider social media as a synonym for internet. But internet
is much wider than social media platform.
 Networked Journalism is journalism done in the network of other journalists and
common users of internet. The collection of data/information can be used as a report
for mass media.
 Alternative journalism is journalism done for the platforms other than established and
dominant mass media.
 In both networked and alternative journalism, people without any knowledge of
journalism can generate content and share it with others.
 Networked journalism is done to get wider, deeper insights and different viewpoints
from various sources. On the other hand alternative journalism is done to get
information from unheard, unseen sections of the society.
 Networked journalism is possible because there is social media. Alternative journalism
had its existence before the arrival of social media but because of it many platforms are
opened for alternative journalism. Social media has made it easier to connect with
others.
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3.5 Check your progress

1. What do you understand by networked journalism?
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------2. Explain the importance of social media.
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------3. Define ‘alternative journalism’. Give suitable examples.
-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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Unit-4: Activism and Social Media
Unit Structure:
4.1 Learning Objective
4.2 Introduction
4.3 Activism
4.3.1
Why Social Media?
4.3.2
Characteristics of Social Media
4.3.3 Examples of social media activism
4.4 Criticism of social media activism
4.4.1 In a nut shell
4.4.2 Challenges for Social media activism
4.5 Check your progress

4.1 Learning Objectives





After reading this unit, you will be able to understand:
the concept of Activism
Role of social media in activism
Take into account some case studies regarding use of social media in activism
See the problems of using social media in activism

With above mentioned learning objectives, this unit will help you to understand how
social media is being used to achieve various targets and social cause. We will also look
at some advantages and disadvantages of social media use in activism.

4.2 Introduction
Indians fought for their independence and got freedom in 1947. The struggle for freedom
was not easy but Indians from all strata of society came together for the cause and finally
achieved it. People came together under the leadership of Mahatma Gandhi, Jawaharlal
Nehru, Sardar Patel, Maulana Azad, Subhash Chandra Bose, Bhagat Singh and others.
Independence struggle is known as one of the greatest movements in the history of India.
Hundreds and thousands of common people from all the corners of the nation joined their
leaders to get freedom. It was meant for all. After independence, one of the biggest
political activity that took place was in 1975 - anti-Emergency movement. A lot of
activists were involved in this movement against the government. People gathered
against the uncontrolled power of then Prime Minister Indira Gandhi and fought for
freedom of expression. Jayprakash Narayan was leading the movement along with
hundreds of his supporters and followers. It was a movement against corruption. After
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this in 1991, thousands of students across the nation gathered for the Mandal
Commission. This was a movement led by students and it was for the students.
All these examples are about political issues, where thousands of people gathered for a
political cause.
We can talk about another very famous and impressive example. In 1973, hundreds of
villagers, tribals from Uttarakhand, then part of Uttar Pradesh, gathered to save the
forest. Initially it was considered as a small step taken in a small village, but later it
became an example for all future environmental movements across the world. The
movement was known as Chipko movement or Chipko Andolan led by Sundarlal
Bahuguna. He was a well known Gandhian activist. The movement was non-violent and
marginalized people especially women came forward to save forest by hugging the trees.
The movement was all about creating social and environmental awareness and
importance of participation. It was one of the best examples of Satyagraha postIndependence.
These are well known examples of activism in India. Following in this unit we are going
to understand the importance of activism and role of social media.

4.3 Activism
The word ‘activist’ was used in political sense from 1915 and ‘activism’ was used in the
same sense from 1920.
To understand activism in a better way let’s see some of the definitions of activism.
Normally activism leads to a movement. So, what is activism?
Cambridge dictionary defines activism as the “use of direct and noticeable action to
achieve a result, usually a political or social one.” Merriam online dictionary has defined
it as a “doctrine or practice that emphasizes direct vigorous action especially in support
of or opposition to one side of a controversial issue.” Activism is defined as the policy or
practice of doing things with decision and energy.
In simpler words, when people come together for a cause to bring certain change is
known as activism. It could be for social, political, economic, cultural or environmental
change. People take personal or collective action to take part in any activism. There are
different ways to demonstrate the activism and some of the popular techniques are
hunger strikes, street marches, morcha, rallies, strikes, non-cooperation and satyagrah.
Activism normally tries to bring the change in the existing issue or circumstances and
hence it is important in the history of human development. Earlier to gather people for
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any issue was challenging because of limited means of communication. When
Mahatma Gandhi started Dandi march it was only prominent newspapers and radio
that carried it as news. That helped to spread the message but when Gandhiji used to
enter a village, people from that village used to join him in his march. So this way, it
became people’s march. During freedom struggle, mass media was limited due to
reach and lack of literacy. And when means of communication were limited,
interpersonal and intrapersonal communication played an important role to spread the
message. Slowly but steadily message could reach the target audience.
But after arrival of internet and invention of Web 2.0, computer mediated
communication came into existence and activism got a new dimension and pace.
4.3.1 Why Social media?

As we have discussed in previous units, social media offers variety of platforms due to
Internet and web 2.0 technologies. These web-based platforms have created the facility
to produce, publish and share content and even comment on it. It has helped users to
generate their own content. One produces the data (or information) and the same time
she also consumes the data. This makes it a unique media platform. Social media
includes various types of platforms. There are social network, chat sites, instant
messaging applications, and video sharing platforms, image sharing sites, review sites
and collective blogs. Social media has provided alternative to mass media and
opportunity. We may not be directly using it but we do consume data and information
available on it.
The younger generation and youth uses social media to dig out information, to keep in
contact with their interested group, to express themselves and to widen their knowledge
level. The world of social media is highly engaging. It is no more about whether you like
to use social media or not, but we all are getting affected by it. For many professional
and personal reasons we do use some or other form of social media.
In Indian politics, 2014 General election was considered as significant in terms of use of
social media. The strategic use of social media was one of the major reasons for victory
of Narendra Modi and BJP. In 2014, Narendra Modi - the newly elected Prime
Minster of India had 3.67 million followers on Twitter, 15 million likes on Facebook
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and BJP’s page had 68 million views on Google+. This was revealed by Aravind
Gupta – Head, BJP IT cell and social media center. The data shows how social media
was used to connect with the younger generation and first time voters.
In one of the researches conducted about the usage of social media among the
journalism students, it was found that social media had affected their life and their lifestyle in many ways. It has greatly affected their language, as they use abbreviations
even in official writings like the use of GM (good morning), LoL (on funny
situations), TC (Take care). Almost all of them were using Facebook and Twitter. They
spent more time on social media compared to television and newspaper. Majority of
them preferred online shopping as it saves time and get more variety of products. Very
few read the privacy related rules carefully, whereas others just ignored them. All of
them believed that social media platforms are far more open and interactive than
television and newspapers.
Social media has changed the way we perceive ourselves. As the popular saying goes,
you may hate social media, you may love social media but you cannot ignore social
media. Social media has a huge power to impact the life of others. And that is one of the
major reasons social media is used for activism. And the usage of social media platforms
is increasing day by day.
Social media has the space for all types of communication format. The space is
unlimited. So, unlimited discussions can take place. Other than this, it provides space for
one to one, one to many and many to many types of communication. And hence it is
considered as one of the best available platforms for all type activism. Social media
provides the facility to support the cause with edit, share, subscribe, follow, tag, like,
friend, post, feed and many other options.
Social media provides structured information. Social media plays a vital role in
prioritizing and distributing the available information. One can share, suggest and
support the message on social media without any gatekeeper. This is again a unique
characteristic of social media.
The use of social media platforms to facilitate knowledge sharing broadly throughout an
organization is growing. Today, almost all the agencies working for the change; have
their presence on social media platforms.
Another term associated with social media is affordances. US based professor Don
Norman defines affordance as a relationship between the properties of an object and the
capabilities of the agent that determine just how the object could possibly be used. In
reference with social media, to achieve the targeted result users can use social media in
many different ways. Social media affordance makes it more popular among youth.
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4.3.2 Characteristics of Social Media
We have already discussed the characteristics of social media. So this is going to be
repetition of it.
• Interactivity: content consumer and content producer can interact with each other
because of social media. Two or many consumers can share their thoughts and
opinions on social media. This interactivity makes social media popular.
•Transparency: In mass media there are hidden gate keepers who work with
mediator. Influential media personalities have influence on media content and the
presentation of that content. On the other hand social media content is free and
created by the users and directly accessed by them.
•Accessibility and participation: Content generation for mass media is a task and
involves a team of skilled people. And there is clear division of consumer and
producer. But for the social media, the scene is quite easy. Content generation for
social media is very easy and does not require any special knowledge.
•Real time communication: Unlike mass media, social media provides fresh
information as it takes place. Social media provides the facility to communicate in
real time. One can post/share things/details of the event/happenings as it takes place.
Now, the facility of live streaming is also available with social media, and this has
increased the importance and popularity of social media.
All these characteristics have made easy to use and affordable social media popular,
accessible and suitable medium to reach out large number of people in no time.
4.3.3 Some Examples
On global level the Arab Spring (December 2010) and in India the ‘pink chaddi’
campaign (2010) is the major game changer in terms of use of social media for activism.
We are going to see the examples to understand how social media has helped in activism.
1. The Arab Spring (began on December 2010)
This was the one of the first occasions in which social networking technologies were
used by citizen-activists against the state-controlled media and communicate directly
with the rest of the world. It was a revolutionary movement that took place in 2010. The
citizens of Arabian countries like Tunisia, Libya, Yemen and Egypt wanted their
governments to be thrown out of power and had gathered to bring change in the political
system. The activists and protesters used social media to communicate with the rest of
the world. It was used to create political awareness and organize demonstrations. The
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activists wrote blogs, they shared videos, wrote for the websites and formed social
networks. Facebook and YouTube were used effectively to get support for the cause.
This was an example how social media can be used for political activists.
2. The Occupy movement (2011)
This was the movement started by activist group Adbusters in US in 2011. It was all
about social and economic inequalities in many sectors. Initially it was started in New
York but soon it spread in 95 cities in 82 countries. The message and the movement
spread because of the use of social media. Social media platforms like Facebook and
Twitter were used to organize the demonstrations and discussions. YouTube was used to
share the videos of the event. The issues were discussed on blogs, websites and chat
forums. Skype was used for video conferencing and to connect with the protestors from
all over the world. Even though no major tangible result of the Occupy Movement has
been seen but, during the movement social media stood out as a tool for mobilizing
political protests and spreading them worldwide and thus getting the attention of the
mainstream media by creating massive social movements.
3. Pink Chaddi campaign (2010)
Sujatha Subrahmanyam, a scholar from Tata Institute of Social Science writes in her
M.Phil thesis (2014), ‘While it is difficult to pinpoint the exact time period when online
spaces began to be used for feminist activism in India, Nisha Susan’s use of Facebook as
part of her Pink Chaddi campaign can be seen as a turning point in recognising the
importance of social media as a critical tool for activism. The Pink Chaddi campaign was
launched in 2009, as a protest against the right-wing Hindu group Sri Ram Sene’s attack
on women in a pub in Mangalore. The campaign was launched by a group of women
who called themselves “Consortium of Pub-going, Loose, and Forward Women.” A
Facebook group was launched, which saw close to 30,000 members within a week. The
members of the group then coordinated to send around 3000 pink panties to the head of
Sri Ram Sene. The campaign became popular not only for its innovative mode of protest
that challenged traditional notions of activism but also for the way it effectively used
social media to garner widespread attention to its cause. Since then, digital technology
has been explored and appropriated in various ways by Indian feminists to not just bring
attention to a number of issues but also to transform digital technology itself into a
feminist space.’
4. Anna Hazare Movement (India’s anti-Corruption movement-2011)
After independence, for the first time, common people, students, activists, organisations
gathered together to fight corruption in India in 2011. The movement was led by activist
Anna Hazare. It included demonstrations, peaceful agitations, protests, hunger strike and
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civil disobedience. It focused on political corruption and demanded establishment of a
strong legislation like Jan Lokpal bill to fight corruption.
The effective use of social media was the major characteristic of this movement. The
way a devoted team was using Facebook, Twitter, YouTube, websites, blogs, chat
forums and even short message service was incredible. And it is one of the best
examples which shows how social media should be used for activism.
Deliberate use of images like this on social media helped the movement to get the
support from common people as well as from celebrities.

During 15 days (16th August 2011 to 31st August 2011) more than 5.5 lakh followers
participated in the discussion and they also have followed the posts daily during the fast
at Ram Lila ground in New Delhi, as mentioned by Aatisha Parashar. She analyzed the
role of social media in this movement and writes in the journal of mass communication
and journalism. She gives the following table:
Facebook.com/Anna Hazare
Facebook.com/Indiacor
Twitter.com/@janlokpal

More than 2.3 lakhs followers
More than 3.2 lakh followers
35000 people follow@Janlokpal
More than 5000 tweets were published using
#janlokpal
#isupportannahazare: more than 8000 tweets mentioned this tag within 24 hours from
arrest of Anna Hazare
#janlokpal: more than 9000 tweets mentioned this tag within 24 hours from arrest of
Anna Hazare
This shows at what scale social media was used during this mass movement.
5. Happy to Bleed
This was the activism started by feminists creating awareness about menstruation.
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On 13 November 2015, Prayar Gopalakrishnan, the Devaswom chief of
the Sabarimala temple in Kerala, said that women would be allowed to
enter Sabarimala after a machine has been invented to scan and judge a woman’s
purity in response to a question about women’s entry into the temple. The purity of
woman was regarding her menstruation. His remarks gathered a lot of criticism from
the feminist and human activists. That was expressed on social media. In response to
this statement, 20-year-old Nikita Azad started the ‘Happy to Bleed’ campaign on 21
November 2015. Azad and her friends started a social media campaign, posting pictures
of them with a sanitary pad that said Happy to Bleed. The Facebook page of the
campaign describes it as, “a campaign against menstrual taboos, and commodification of
women’s menstrual health.”
The campaign was one of the much talked campaigns on social media during that time.
Many film celebrities also supported this campaign.
6. Pinjra Tod
This was a campaign started against discriminatory hostel rules for girls in hostels in
Delhi. Started in 2015, when Jamia Millia Islamia issued a notice stating that the female
students of the college could no longer request permission to stay out later than 8 pm, it
triggered the agitation. The Delhi Commission for Women (DCW) challenged this,
asking why the college administration thought it necessary to impose such restrictions
only on female students. After DWC reaction, a group of women students started a
discussion on many issues faced by the girls. They used social media to voice their
experiences and got huge response from other educational institutions. The campaign
was known as Pinjra Tod. Wikipedia page says, it mobilised people around several issues
faced by female residents of hostels and PGs such as curfews, policies that apply to only
women, moral policing, higher prices for women’s hostels, among others. It also focused
on ensuring that universities establish a sexual harassment committee, as mandated
by University Grant Commission (UGC) guidelines in 2006. With the help of social
media, the campaign got response from the colleges affiliated to Delhi University as well
as female students studying in other universities also.
Pinjra Tod campaign challenged patriarchal policies women face in their campuses.
Social media was a tool to mobilize the movement.
A scholar dalit student from University of Hyderabad committed suicide and all the
students unions stood together under #Rohitvemula and #justiceforRohit. And the
activism took place for many days. It led to a new political discourse in the country. It
brought many unsaid points into public discourse.
In recent times, the campaign against sexual harassment #Metoo has used social media
significantly to open up and considered social media as safe platform to express their
suppression.
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Recently after popular actor Sushant Singh Rajput committed suicide, the way his fans
and followers used social media to express their emotions, anger, frustration, and their
love for him was another example about social media and activism. The mass media
also took the issue and discussed the issues like depression, mental health and
nepotism in film industry, struggle and success, family support and other related issue.
Social media is a boon if used properly and plays vital role in all forms of activism.

4.4 Criticism of Social Media Activism
With above mentioned examples we can say that social media is extremely popular
among youth and they use it as a tool for their activism. But even after considering its
utility, one has to think about the other side of the story. Many people are against the use
of social media. There are many arguments which have been made about negative
aspects of social media. The opposing ideas gather around the following three main
arguments:
1. False and misleading information:
False, unreliable and misleading information is one of the weaknesses of social media.
There are two types of misleading information which is spread through social media.
One is misinformation and second is disinformation. Misinformation is the false
information spread unintentionally by the users. It happens simply because of ignorance
of the users. Disinformation is the false information spread intentionally.
In India, during the Covid-19 pandemic, many home-made remedies (gharelu nuskhe)
were being circulated through Whatsapp without even checking its authenticity. This is
an example of misinformation. The intention was not to hurt anybody but many have
circulated false information (various types of kadha, special black tea etc. are some of the
examples.)
Sometimes false information is spread intentionally to take (dis)advantage of people’s
sentiments. In the case of Sushant Singh Rajput suicide case, one of the YouTuber
earned good amount of money by spreading information against popular film makers and
actors. He was simply cashing in people’s sentiment for his own profit. This is an
example of disinformation. Another example of disinformation is talking about
involvement of separatists in Farmer’s protest at New Delhi (2019-20). Social media is
prone to spread misinformation and disinformation easily. This may cause problems,
tensions in the society and can damage the harmony of the society.
In Mexico, Twitter and Facebook are often used to warn of gun battles or other dangers.
However, in the last two years, these social networks were used to spread false news
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which caused chaos in several cities of Mexico. For example in 2012 In
Nezahualcoyotl, authorities received 3,000 phone calls due to the false reports of
violence in one night.

This was false claim. Factcheck.afp.com confirms this as misleading claim. More
details can be read here:
https://factcheck.afp.com/no-facebook-does-not-donate-1-charity-each-time-memeshared.
2. Lack of privacy and surveillance issues:
The on-going debate in India over Whatsapps’s new privacy policy is an example of this.
(2020)
The nature of social media is such that users share a lot of private information on these
platforms which can be accessible to the third party and can be misused for various
purposes.
Many scholars claim that these social media platforms are selling user information to big
corporate houses and are getting benefits from it. In a sense, big corporate houses and
authoritarian regimes are getting advantages from social media rather than activists. This
created the issues of surveillances. The big brother is always watching you. Government
bodies, police can keep an eye on what you are saying against whom, and you can be
blocked.
You may search for Edward Snowden and his wikileaks, panama papers stories to get
more details about this issue. He has proved that how social media is being tracked by
the big shots.
In other words we can say that the social media looks free but in reality it does not give
freedom in true sense. Google, Facebook and Microsoft asked then US president Barack
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Obama to disclose court orders, which had asked these internet companies to provide
user information. This justified Edward Snowden’s claims. This event proved that
governments indeed try to track the internet traffic on the cost of privacy of others.
3. Slacktivism
This term is used for social media activism. It is derived by combining the words
‘slacker’ and ‘activism’. Slacktivism is activism done on internet passively by simply
liking the page or by just retweeting the tweet. The user may not really engage with
the cause to make some positive change. Signing online petitions, putting status, or
liking the page or tweeting or retweeting or posting a picture may not change the reality.
In India, most of the people want free, independent news but when some private portals
ask to donate, users do not give response to that. Many NGOs are using social media to
gather support, and they get it online. But when it comes to the reality, they do not get
that response.
Eugene Morozov, exemplifies this criticism with a Facebook cause, “Save Children of
Africa” which has 1.7 million members but only 12,000 dollar donations made
(Morozov, 2011).
As it is true for all the tools, it is up to the user how they use it. It is equally applicable to
social media also. One has to be smart to use it.

4.4.1 In Nut shell
Advantages of social media activism
Helps to spread message very fast
Helps to form networks
Fund Raising
Creating awareness
Participation
Getting detailed information on an issue

Disadvantages of social media activism
Spread of false information
Lack of privacy
May distract the users
Creates fake virtual world
Passive participation may not bring real
change
Users may lie in their echo-chambers
(we read only favorable opinions)

4.4.2 Challenges for Social media activism
1. In India, most of the people are not able to handle rumors. The tendency to
believe those rumors is there and biased, unreliable information spread faster than
the news or fact.
2. Social media creates echo-chambers. People do not tolerate the criticism or
voices which are not suitable to theirs. Echo chamber is a place where they can
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hear only their voice. Most of the users mute, un-follow or block those who is
not following his faith.
3. The online discussion may result into angry mob. In India, people forget that
the online chatting has its own limitation. Most of them have fought online
with real people.
4. In spite of having variety of social media platforms, people do not change their
behavior or their thoughts very easily.
These are some of the points related to social media activism. So, next time when you are
using social media for activism, you have to be more alert.

4.5 Check your progress
1. What do you understand by activism?
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------2. Explain the importance of social media in activism.
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------3. Explain ‘World has become a global village’ with reference to social media.
-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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