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UNIT-1: Principles of Layout and Design
1.0: Unit Structure
1.1: Learning Objectives
1.2: Basic Principles of Designing
1.3: Aspects of Design
1.4: Layout of a Newspaper
1.5: Orientation of Layout
1.6: Types of Layout
1.7: Components of Layout
1.8: Typography
1.9: Copy preparation
1.10: Check Your Progress
1.11: Further Readings

1.1: Learning Objectives
After completion of this learners will be able to:
 Explain the relationship between the newspaper content and design
 Discuss the use of typography in enhancing the beauty of newspaper
 Judge the text without design elements
 Evaluate the nature of message
 Describe required skills in designing

1.2: Basic Principles of Designing
Before we begin discussing design, let us first define it. Page design is the process of
laying up a newspaper page, often referred as page make-up. In other words, it is the
arrangement of articles, photographs, headlines, nameplates, cartoons, graphics, and
so on a page to attract readers.The term 'design' has two meanings: as a noun, it refers
to an artefact, entity, or image that has significance in terms of beauty (aesthetics),
function or purpose (teleology), or meaning (semiotics), and as a verb, it refers to the
activity of creating such artefacts or delivering such elements or images into
presence.The design phase includes imaginative thinking, visualising, and creative
thinking.
Four Essential Gestalt Principles
Gestalt psychologists created the notion of grouping and alignment early in the
twentieth century. They described a number of layout characteristics that appear to be
hardwired into our visual processes. The following are a few examples:
 Proximity
When you place objects near together, viewers will link them with one
another. Similarity
Viewers will associate two items that have the same shape, size, colour, or
orientation, for example.
Odisha State Open University
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Continuity
Our eyes are drawn to continuous lines and curves generated by the alignment
of smaller pieces.
 Closure
We would like to see simple closed shapes, such as rectangles and blobs of
whitespace, that aren't drawn for us. Groups of items frequently appear to be
closed shapes.
This figure represents these four layouts and demonstrates how they may be used to
produce a successful overall design.

Source- Screenshot

These concepts, as essential as they are separately, work best when utilised in tandem.
Once again, redundancy is advantageous; the fifth grouping resembles a real page
layout rather than a retro-styled mosaic. Then, alignment is explained by continuity
and closure. When you align objects, you create a continuous line with their edges,
and users will follow that line and (possibly unconsciously) presume a relationship. If
the aligned pieces are cohesive enough to make a shape—or to build one from the
whitespace or "negative space" around it—closure is also at work, enhancing the
impact.

Odisha State Open University

2

1.3: Aspects of Design
Before we go into the specifics of design, here are a few things to keep in mind:
1. A page that no one reads is a page that is squandered.
2. Publishers spend a lot researching what would entice readers to visit their
papers.
Design is more than just including more photographs and lovely colours in a
newspaper to get readers to pick it up at the newsstand.In fact, studies have been
undertaken to establish where human eyes travel in a photograph or on a page. This
has aided page designers in determining where to position elements.
Considering what we know as to how people look at pages, we discovered some
fascinating facts about page design that may be useful to you.
Mechanical Center - The real centre of the page
as established mathematically by measuring.

x
Then there's a page's Optical Center. This is where your gaze is drawn first. This is
the most probable location for your eye to "take up" the page and start searching.

x

x
x
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The optical centre is approximately 3/8 of the way down and in the first or second
column of a regular newspaper page. We also don't scan a page sharply from left to
right, but rather in what researchers term a "Lazy S" pattern, as shown above.
We also don't scan a page sharply from left to right, but rather in what researchers
term a "Lazy S" pattern, as shown below.

As a result, things in the upper left hand corner are more likely to be noticed, but
those in the bottom left are less likely to be seen. In terms of prominence, if we want
to define the design, we need to know what the most significant items on the page are.
A prominent element is the piece on the page that bears the most "weight" in
the design.
Another facet of design is balance, which
refers to where we place the "heaviest" pieces.
Though text, images, graphics, or artwork can all be
dominant, pictures are most commonly the page's
dominating element.There are three kinds of balance.


Horizontal
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It balances on a central axis.A solid fundamental design style, however it becomes
tedious after a few repetitions.


Vertical

On a central axis, it balances. Crowding invites
tombstoning and other difficulties. This also results in
"zippers" on pages.



Diagonal

On a central axis, it balances. Probably the greatest
since it follows the eye's natural propensity to scan
diagonally.

A few points for classic design:
 5-7 photographs
 Vertical Columns
 Story package
 Identifiable verbal and visual trademarks
 Templates for uniting themes and sections
 Create a column structure.
 Make an eyeliner
 Set the dominating element
 Include
images
with
different
backgrounds.
 Determine caption placement.
 Incorporate trademarks
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Some pointers to entice viewers to look at your design:
 All tales should be shaped like rectangles ("modular").
 Every page should have a dominant visual element
 On rare occasions, use italics, boldface, and any other "special" effects
 Every storey has a headline, Every photo has a cutline
 5 to 10 words is typically good enough for a headline
 One big photo is better than two small ones
 A well-designed page includes diversity and plenty of art.
 You really don't need to utilise every typeface.

1.4: Layout of a Newspaper
Newspapers, as you may have noticed, have a standard layout, with the pages
divided vertically into what are known as columns. The column width in various
newspapers varies as well; publications typically have eight columns of 4cm width
each. The divisions are formed by leaving blank line spaces between two sets of text,
which are referred to as gutters. These helps in the separation of news items as well as
their readability. If you look attentively, you will find that the adverts also correspond
to the columns. Columns are used to measure width, whereas centimetres are used to
measure height.These are crucial since they not only constitute the foundation of the
plan, but also assist in estimating the cost-in terms of column/centimetres. In certain
publications, there are fewer columns, but the width of each column is greater.

1.5: Orientation of Layout
The paper or surface on which we produce artworks is often rectangular in
shape. Layout orientation refers to how you organise it when you first start working
on it, whether it is on the taller side, i.e. vertical, or the broader side, i.e. horizontal.
Some of you who are used to working on a computer may be aware that when you go
Odisha State Open University
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to the 'page layout' menu, you have two options: landscape (horizontal) and portrait
(vertical). When starting work on a design, it is vital to decide which option to use or,
better yet, which option is fit for the job at hand.If it's a letter, for example, it's always
written vertically since the line length in a horizontal position becomes too long to
read and comprehend. (In the typography chapter, you learned about the ideal amount
of clearly visible characters on a line.) Because business letters, diplomas, and other
official documents are often housed in files, the vertical or portrait format is
preferred. Only in exceptional cases must the format be chosen since certain products,
such as newspapers, periodicals, most books, and journals, are vertical. Horizontal
graphics include hoardings, banners and sign boards, and vehicle graphics.
When it comes to specialised advertising in newspapers or creating posters, however,
the designer has more latitude. Despite the fact that most books are vertical, many
coffee table books are made in horizontal or even square format if it is acceptable or
contributes to the subject's beauty.
Experience will tell you that if the dominant element is vertical (such as a picture of
the Eiffel Tower or Mount Everest, or tall pine trees), a portrait format will most
likely be more appropriate, and if it's a picturesque and panoramic seascape or
mountains cape, a horizontal orientation will definitely be more appropriate; however,
this is not the only rule to follow; other elements must also be considered.

1.6: Types of Layout
A layout is the arrangement of specified text and appropriate pictures on a
specific surface area. Layouts are grouped into three types:

Text Dominant: If there is too much or too huge text, it must be text dominated.
However, from a layout standpoint, the title might be utilised in huge display fonts,
using up more space, if that produces the intended impression.
Image Dominant: These layouts are common in modern newspapers and magazines,
where a celebrity's image takes centre stage or the product is exhibited in all its
splendour, like in most vehicle commercials.
Odisha State Open University
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Picture and Text: In these layouts, image and text are employed in equal parts and
are given an equal exposure.

1.7: Components of Layout
Page layout is comprised of five major components: visual hierarchy, visual
flow, grouping and alignment, how to integrate these three aspects, and how to use
dynamic displays.
Visual Hierarchy:
The notion of visual hierarchy is used in many types of graphic design.Simply put,
the most vital stuff should stand out the most, while the least important should stick
out the least. Titles should appear like titles, and secondary material should seem like
secondary content—in other words, a reader should be able to discern the informative
structure of the page from its layout.
These strategies can assist you in creating a visual hierarchy:
 Preference for upper-left corner
 Whitespace
 Font contrast: the larger and stronger the font, the more essential the message.
 Contrasting foreground and background colours: white writing on a black
backdrop, for example, creates a powerful statement on a white page.
 Positioning, alignment, and indenting: indented text is subservient to that
which comes before it.
 Lines, boxes, and coloured bars are examples of graphics: objects in a box or
group go together.
Visual Flow:
The routes that readers' eyes travel as they scan the page are referred to as visual
flow. It is, of course, strongly related to visual hierarchy—a well-designed visual
hierarchy provides focal points on the page where you need to bring attention to the
most significant components, and visual flow carries the eyes from those points into
the less-important material.
Several things may come into consideration while attempting to construct a visual
flow. The first is our tendency to read from top to bottom and left to right. That's what
you'll do automatically when faced with a tiresome page of text; but, any visual
emphasis points on the page may deviate you from the conventional pattern, for better
or worse."Focal points" are areas where your eyes can't help but wander. You tend to
go from strongest to weakest, and the greatest sites have only a few emphasis areas having too many dilutes the value of each one. You may arrange them in a variety of
ways, such as using whitespace, great contrast, enormous chunky letters, "interesting"
colour sections, converging lines, hard edges, faces, and motion. These characteristics
are employed to establish emphasis points in titles, logos, and important text or
graphic regions.
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These strategies can assist you in creating a visual flow:
 The default visual flow is top-to-bottom and left-to-right.
 The eyes will be drawn to strong focus points first, then to weaker ones.
 The perceived significance of the website content will influence where the
user looks.
Group & Alignment:
If visual flow does not intervene and direct the user's attention to the button in any
other way, the user may miss it. Grouping and alignment, like focus points, are
required for the formation of a distinct visual hierarchy. They also aid in visual flow
by moving the viewer's gaze from group to group.
The human visual system wants order. We're hardwired to see larger forms derived
from smaller ones, such as words from letters or tables from cell grids. You may take
advantage of this demand for order by "clustering" related objects together and
separating those clusters with enough whitespace to make them plainly different.

1.8: Typography
Typography is the study of communicating through letter shapes. In our daily lives,
we utilise letter forms widely in many media such as newspapers, sign ages,
application forms, letters, notebooks, textbooks, currency notes, banners, tickets,
SMS, email, and so on. A graphic designer can employ a huge variety of digital
typefaces in their creative efforts. After analysing the design challenge, medium,
intended audience, production aspects, and context, a designer carefully selects
typefaces.
Fonts have distinct features that must be properly selected and applied to get effective
communication results. Newspaper designers, for example, spend a significant
amount of time experimenting with numerous fonts in varying sizes to achieve a final
design that allows a reader to easily flip through multiple pages of a newspaper and
grasp the content.

The style of writing an alphabet is called Typography. There are thousands of
typographical designs available as readymade in the industry. Typography, according
to computer terms, is referred to as Fonts. There are lots of in-built fonts which come
with the software operating system. A computer user, in order to write something, can
choose the best font available and make the writing look excellent.

Odisha State Open University
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Classification
In English, fonts are classified into several groups.There are three main groups.

Serif: A serif is the pointy end of a stroke, such as "I" or
"T."This was inspired by chiselled letters engraved on
stone. The depth of the strokes of these letter shapes, like
those made with flat brushes, varies as well. Serif fonts are
well-known for their readability and are extensively used
in text creation for books, newspapers, magazines, and other applications that require
a vast volume of text to be created in tiny point sizes.

Text
OSOU

Sans Serif: Sans is Latin for "without." Sans serif is
Latin for "without serif." Sans serif typefaces have
strokes with blunt ends. Almost all of the strokes appear
to be of same thickness, as though written with a marker
pen. Sans serif fonts have a modern appearance and are
commonly used in logos and icons, packaging, signage, websites, mobile phone
interfaces, gaming consoles, and so on.

Surf

Script: Script typefaces are designed to look like calligraphy.
The letters have a tilt to the right and varying thicknesses of
strokes to mimic the feel of calligraphic nibs. These typefaces
give the reader a festive and personal look and are widely used
in wedding invites.

Text
Serif
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Fonts may be used imaginatively by a designer to portray a variety of moods. You
may choose a typeface that expresses an emotion, or you can experiment with how
you utilise letters.
Letter shapes may be used to represent a wide range of emotions. You may build
typographic expressions by playing with some of the settings provided below.

1.9: Copy Preparation
Reading the content and understanding the meaning is always helpful in developing a
good layout. It is beneficial to think carefully about the written information, often
known as copy in a layout. Because you'll have to work with it, learn to scrutinise the
words themselves in order to find a key that will serve as a guide. Reading or
comprehending the copy will help with layout planning. The type of text you must
deal with may influence the column width and typeface you select, so you may need
to work backwards.
Also, it's not always the font size that makes for better reading; more often than not,
it's the space between words and lines that makes for more effective and easier
reading.
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1.10: Check your Progress
1. What is Design?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------2.

What is layout?

---------------------------------------------------------------------------------------------------------------------------------------------------------------------3. Describe some rules of Design.
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------4. How typography is important in designing?
-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------5. Elaborate the process of copy preparation for newspaper.
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------

1.11: Further Readings


https://mistergunterman.files.wordpress.com/2011/03/basic-design.pdf



https://www.oreilly.com/library/view/designing-interfaces/0596008031/ch04.html



https://slideplayer.com/slide/13791921/



https://epathshala.nic.in/process.php?id=teachers&type=eTextbooks&ln=en



http://www.tpub.com/journalist/72.htm
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UNIT-2: Design process (size, anatomy, grid, design)
2.0: Unit Structure
2.1: Learning Objectives
2.2: Design Process
2.3: Elements of Design
2.4: Essential Components of Design
2.5: Check your progress
2.6: Further Readings
2.1: Learning Objectives
After completion of this unit learners will be able to;






Explain the Process of Design
Discuss the use of typography in enhancing the beauty of newspaper
Judge the text without design elements
Evaluate the elements of Design
Describe essential components of design and its impact on layout

2.2: Design Process
The phrase 'design' seems to have two interpretations: as a noun, it refers to an
artefact, entity, or image that has impact in terms of beauty (aesthetics), function or
purpose (teleology), or meaning (semiotics), whereas as a verb, it refers to the activity
of creating such artefacts or bringing such entities or images into existence. In this
unit, we will explore many stages of the process of generating or making design, i.e.
significant artefact and, in the context of graphic design, significant visual image. The
design process involves creative thought, imagination, and imagery.
This unit makes an attempt to give a design approach for graphic designers
that is relevant to both traditional and new media. The design process is divided into
several stages. It encompasses both creative and non-creative phases. As a result, a
designer must develop skills such as observation, research, coordination and
administration, technical understanding, and persuasive abilities in addition to
creative talent.
The design process is extremely difficult to apply in its true spirit to the actual
workplace. In general, and particularly in graphic designing, the designer is involved
Odisha State Open University
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in the design process in four different settings.A designer may engage in a design
studio or advertising agency where the climate is more conducive to design and only
the studio or agency's leader communicates with the consumer. In this scenario, a
designer is free of administrative and other non-creative responsibilities. A designer
also works in a corporate or large context, where he or she must interact with a large
number of different stakeholders at various levels. This is the most difficult
circumstance, in which the designer must fight at many levels to have the design
accepted.There'll be marketing personnel who will provide user feedback, which the
designer must consider. As a result, a designer will have to go through a hierarchical
approvals system in management. A designer is required to deliver multiple
presentations to senior and administrators. There will be strict time, personnel, and
financial constraints.
The visual composition of design, whether in print or digital media, is the
most important part. The design's visual look and feel is critical to its success. To do
this, a designer must create and execute a well-balanced visual composition for the
design. All of the visual and textual components must be properly organised and
arranged in order for the overall design to have an impact. A well-chosen picture or
illustration may provide dimension, meaning, and depth to a design that goes beyond
a well-written headline or paragraph of text. To do this, designers should follow the
design concepts. As previously noted, a designer should make it a practise to develop
thumbnails or preliminary key sketches for visual design.
Layout, grid, and typography are all important parts of developing a design's
visual idea and tone, whether for print or new media. The majority of people are
unaware of the subliminal evocations of distinct kinds, but a designer will go to great
lengths to ensure that the type selection and construction complements the tone of the
work. The diversity of type-faces and their qualities are crucial for making a design
effective, both verbally and visually. The general layout and grid provide more
structure to the design, giving visual solidity.
Design principles such as contrast, balance, rhythm, and proportion are quite
important in obtaining the intended impact.
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This applies equally to the usage of graphics, art, text as visual components,
photos, and even animation in the case of a website, as it does to the image itself.
Integrating all of these components into a design effectively necessitates an
understanding of design principles.

2.3: Elements of Design
A drawing is a visual depiction of a person's thoughts. Drawing is used in
design as a 'visualisation' approach. Drawing is a delightful activity that needs the
designer's undivided focus. It trains the eyes to look for novelty and uniqueness in
their surroundings. It also improves our focus, allowing us to achieve greater
precision, attention to detail, and eye-hand synchronisation.
Color is another essential element that designers must extensively investigate.
Composition is another key aspect of design. The design of layouts is a more
specialised component of composition. A
good design is one that has a nice
composition and layout. The desired
impact of a design is determined by the
right use of composition principles. An
excellent

design

composition

communicates and provides a distinctive
experience owing to its organic structure.
It successfully transmits the content
while also artistically influencing the
audience on a subjective level.
Typography is an important aspect of graphic design nowadays. After
analysing the design challenge, media, target audience, production aspects, and
context, a designer uses the best typefaces and integrates them into the composition.

2.4: Essential Components of Design
The elements of design are used according to the requirement of subject. The most
commonly used Elements of Design are as follows:
Odisha State Open University
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1. Line:

Fig. 1: Different styles which can be applied to Lines
[Created by the Author]

Line is the first and foremost element of Design. Everything we look upon is made of
line. It may be the numbers, alphabet; drawing etc. everything is made up of Lines in
one form or the other. Line always does not necessarily mean a straight one. The
curved forms of a drawing are also considered as a line. If we need to show
something to the point of the subject only, then a straight line is used. Curvy lines are
used to show movement. If we need to show something new and innovative with
suspense then patterned lines are used. Line gives direction to our eyes to generate
emphasis on the subject. When we give an artist a pencil to learn art then what does
he do. He just draws lines and composes them to create a final version of the drawing.
Odisha State Open University
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In the same way in design, Line tool and Pen Tool in graphic software play a big role
in creating a good Computerised Graphic design. It is easy to draw straight and curve
lines using software’s with accuracy. Even if we make mistakes, there are options to
rectify the same with ease.

2. Scale:

Fig. 2: A comparison of a wrong and correct form of scaling
[Created by the Author]

Scale classifies the importance of the subject according to its requirement. It means
that the headings are bigger and bolder than the normal text. This distinguishes the
important points of the design from the ordinary information. When we look at an
advertisement, we always see the information which is larger in the size and then
move towards the smaller sized information. For example in a product advertisement
“50% Discount” is sometimes highlighted in big and then the product information
follows. So Scale is a very important element in design because in today’s busy life,
people have less time. People looks at things in glance

3. Color:
Colour is an essential part
of design today. It plays a
very vital role in design to
catch the attraction of the
audience. Some of the
commonly used colour
implications are as follows:
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Colour

Implication

Red

Red colour is used to show passion and excitement.It fills our mind with
energy and confidence.

Orange

Orange is a fresh colour which is used as a symbol of adventure. If you
are willing to try something new in a business, the use of Orange will
create strong enthusiasm.

Yellow

Yellow is a cheerful and light colour. It is a symbol of the colour of the
sun when it shines. But due to its extra glossiness it may look cheap if
not used with the perfect combination. So try to avoid yellow as a single
colour medium.

Green

Green is the symbol of tree which gives a natural feeling. Depending
upon the product category, green is used.It connects us with the outer
greenery.

Blue

Blue colour symbolises sky, ocean etc. It is a vast colour which is used
for communication. It easily connects with the harmony of the viewer. It
is used as a cool colour in design.

Purple

Purple is a royal colour and is mostly used in luxurious brands.

Brown

Brown is a bold colour which adds strength to the design just like a
branch to the tree. It is mostly used in organic products.

Pink

Pink symbolises romantic and sentimental feelings.

Black

Black is used for communication purpose and sometimes as the
background highlighter over a light colour like white, yellow etc.

White

White symbolises space and in any design fifty to sixty percent of space
is left as blank space as an element of design.

Fig. 3: A graph consisting of all colours on Computer Graphic Software
[Composition by the Author]
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4. Shape:

Fig. 4: Varieties of Shapes
[Created by the Author]

Shapes play a big role in the forming of design. Triangle, Rectangle, square, oval,
circle, polygons etc. are used in designs. There a two kinds of shapes. One is
mechanical and the other is organic shape.
Mechanical shapes are those which are formed of measurement like Rectangle with
its length and width, Circle with its radius, Polygon with specific number of sides
with radius.
Organic shapes are free hand drawing shapes which are done using Pen tool, Bezier
tool etc. It is formed in a specified space according to the rough estimated proportion.
It depends upon the artistic ability of the designer to make the shape attractive.

5. Negative Space:

Fig. 5: Image displaying the unused
space as negative space to form a design
[Created by the Author]
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Negative space is the space left over after creating our designs. But this space can
also be used in an effective way to create a symbol. In Fig. 5, we can see the white
space as the negative space. But if we subtract black from it we get a design from the
outline of the white shape. This has not been created intentionally by the user but it
automatically happened.
Negative spaces are used in patterns and tiles also. The left over shape is
automatically formed. It looks like a loop where every part can be considered as the
starting point of the subject.
It is also created in small shape designs like logo where we need to represent more
using less design.

6. Symmetry:

Fig. 6: A symmetrical figure where the left side is the mirror of the right side.
[Created by the Author]

A human shape is made up of symmetry. Symmetry means the leftand right side are
similar to each other facing opposite directions. Images which form symmetry attract
the most. From an advertising point of view, we can see designs and background
photographs which are drawn or photographed from the symmetry point of view.
Symmetry is basically used in symbols and logo forms. Although each designer has
his own choice of representation, symmetry acts as an asset for the designer.
Symmetry is used in cases of mirrored images, reflections on water etc.
It is not necessary to create the whole image in symmetry. A part of a scene can also
be shown in symmetry which adds an essence to the viewer.
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7. Transparency:

Fig. 7: The intersected area displaying transparency of overlaying objects with alpha/opacity
applied on it.
[Created by the Author]

In the language of Computer Graphics, Transparency is termed as Opacity and in
some cases as Alpha. In case of Raster Graphics software, a shape or an image is
placed in layers and the opacity of the layer is reduced to see the transparent parts of
the lower layer. In case of Vector Graphics Software, the shape itself is considered as
a layer and the opacity is reduced as property of the individual shape.
Opacity is used mostly in Compositing of images where we would like to merge one
image over the other and be able to see both the images with reduced transparency of
both.
Transparent medium of design is being experimented on glass paintings also. This
element is not only limited to computer graphics. In hard copy of design also
transparency is being experimented with.

8. Texture:

Fig. 8: Varieties of Textures inserted inside the
shapes
[Created by the Author]
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Textures are used for creating a 3D feel to the photograph. For example when we
look at the texture of branch of a tree, we feel the depth of the tree. There are lots of
textures like brick texture, stone texture, marble texture, fabric texture for clothing
etc.
When we create something artificially using Computer graphics, it is formed in
outlines or flat and gradient colours. With the help of textures we can apply it in
shapes to make it look real. It creates an illusion of depth in the minds of the viewer.
It is not merely used as design, but is also used with an intention to create the feel of
the subject of the design. It is a source of tactility to the design to create incredible
effects on the screen.

9. Balance:

Fig. 9: Equal balance of subjects in both the directions
[Created by the Author]

Balance is the placement of the elements of your design in an even way so that it
looks informative from all angles. For example, if we have created a design and put
most of the elements in the left side then there will be a problem for the viewer
standing in the opposite direction.Hence we have to see that both of sides of the
design contain equal elements of importance even if it is negative space. It is like the
weight of elements placed on either side of a measuring bar. Both the sides need not
be fully symmetrical with identical contents but the information of value should be
equal in both directions.
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10. Hierarchy:

Fig. 10: Positioning of elements according to importance under a hierarchy chain
[Created by the Author]

Our world runs on Hierarchy, both from top to bottom as well as parallel. It may be
family or business, authority runs on hierarchy. Hence while designing something we
have to create the hierarchy. We should be clear as to which information has to be
highlighted first and what next. It is not only in scale that hierarchy can be shown.
Hierarchy is also shown using colours.
With the help of scale and colours the designer has to create a hierarchy of
information. A perfect hierarchy gives significant importance to the elements of the
design.

11. Contrast:

Fig. 11: A contrast variation among the colours from dark to light
[Created by the Author]

Contrast is used for highlighting a subject or makingit look like popping out
of the screen. It is basically done where we place a white text over a completely black
colour. It looks like the white colour comes forward of the black creating a depth or a
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3D look. Contrast is used to create artificial depth to an object. Although the object is
not in 3D but it creates an illusion of the same.
Technically contrast is created in different ways like using Bright Colour against
Dark Colour together, thick shapes against thin together, large shapes against small
together. When we place two opposite things in front of each other or besides each
other it creates a 3D effect which indicates depth to the design.

12. Framing:

Fig. 12: Framing of subjects to create importance
[Created by the Author]

Framing in a design is created to draw attention towards a particular subject. The
frame may be in form of an outline in any shape such as rectangle, oval etc. It gives
emphasis to the subject which is placed inside the frame.
It creates an aesthetical composition of the subject and the frame. There are occasions
when the highlighted subject is just information but not an attractive design. In this
case the subject is intentionally highlighted through a frame.
The frame also removes the unwanted part of a subject or an image which is done
using Cropping. It is also termed as Masking in Computer Graphic language. In
Masking, a shape is created in any form and an image or another shape is placed
inside the mask.

13. Grid:
Fig. 13: A Graph composition of
Grid [Created by the Author]
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Grid takes us back to our olden days of Graph Paper used in Mathematics at schools.
It is used to prepare Graphs, Charts etc. using perfect measurement. In Computer
Graphics, Grids are used to create elements with perfect alignment. The placement of
elements of a design is very important. It has to appear in a perfect way. For example,
we use scale to draw a straight line on a paper. In the same way Grid is used to place
things in proper place and proportion.
A single grid is used in different ways. Sometimes it is used to generate objects by
perfect measurement. It is used to create alignments of objects.
Grids are used as a helpful tool in a design which appears only on the screen. Grids
do not appear in printout. It is like an on and off option in a software. When required
it is turned on and after use it is turned off. The spacing of grid can be specified by
the user according to his need.
It makes the design neat and clean, look good and impressive to the viewer.

14. Randomness:

Fig. 14: Rough Positioning of subject creating Randomness
[Created by the Author]

Randomness is used in Design for Abstract form of artwork. There are occasions of
designs where non uniform works attract. Randomness deviatesfrom all the elements
of design and still looks impressive. These are used in designs which are used to
convey information that are not of high commercial value. These are used in Art
works.
Randomness is termed as Design Randomness when used in design works. Even
though things are placed in rough order, design randomness still conveys a message.
It helps in a smooth eye flow.
Randomness in design is also a genre of work in which a category of people are
interested. It may be for film, art, design etc.
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15. Repetition:

Fig. 15: Repetition of a single element like logo in all the correspondence document of a company
[Created by the Author]

Repetition is a useful element to build the brand of an organisation. People quickly
remember symbols and logos rather than names of company. So we can see logos of
various companies like Tata, Coca Cola, and MDH etc. They have a unique symbol
which is repeated on allproducts from packaging to letter heads, visiting cards etc. A
consistent view of the logos creates the brand of the organisation in a large scale.
Logos and Trademarks are done by professionals looking into all the aspects of the
company because this is the symbol which will represent its identity for all the future
days to come.
Repetition is also used to create emphasis on a design. It is also being termed as
Tiling. In this case a single design is repeated all through a shape to create a textured
effect. The design which has to be repeated should be in continuous flow then only a
tile effect is created. If the design breaks or generates a patch during repetition, it is a
bad pattern.

16.Rules:

Fig. 16: A rule sheet of right and
wrong in Design
[Created by the Author]
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Even though there are some logics of design, a designer denies following certain
rules. In some cases, a designer does not even want to have an eye on any of rules
while designing a piece of work. Rules exist in design which creates a checklist of
what is right and what is wrong.
Following the rules, creates a design of perfect nature. It tells us what should be done
and what should not be done. It is not described by aliens. It is done by the people
who have contributed their years of experience in the field of design. These are the
basic common rules which are correct to the maximum extent. There are rules like
using a particular font, not using pixelated images, cutting an image sharply from the
edges without leaving any cut marks or background colours etc.
So there are designers who follow the rules as well as the designers who feel pride in
breaking the rules and arguing with the justification of their deeds. This has been
going on and will go on till designers exist.

17. Movement:

Fig. 17: Movement of a subject in a pace
[Created by the Author]

When we hear of movement in a design or a still graphic, we might imagine how we
can give a movement to a static image. But still movement is an important element of
design. Movement is the flow of information which you want to convey in the design.
For example, when we see a design, we see the focussed part of the design then move
onwards to the other parts of information.
Movement can be shown on the still graphic by symbols, arrow marks, transparency,
flow of an object, scale hierarchy of an object etc. It creates a sense of happening in
the image. Movement is also achieved through filter effects like Blur. It is also
illustrated through motion lines like smoke effect in the backside of a vehicle, circular
lines around the legs of a person etc.
Odisha State Open University

28

18. Depth:

Fig. 18: Adding depth to a shape and a text
[Created by the Author]

Anything which has depth captures the attention. It is the artwork which generates a
3D visualisation on the flat surface itself. It is done using various techniques:


Adding Shadows – The oldest and easiest technique of creating a solid feel of
an object is to add shadow to it. It makes the object lively in the scene even if
it is seen from a two dimensional view. The shadow is given a treatment like
black faded colour with transparency. It is tweaked using shape manipulating
techniques like Distort, Free Transform, and Skew etc.



Light and Deep shade of a colour – A depth to an object is formed by creating
a gradient shade from the light colour to its dark shade. It is the efficient
method of creating 3D using gradients in all the raster and vector based two
dimensional software’s like Krita, Inkscape, Photoshop, CorelDRAW etc.



Perspective – Depth is generated from the Perspective drawing. Drawing in
perspective is an art which has to be learnt in Art subjects. Drawing roads,
buildings etc. are a part of perspective drawing study. Drawing in perfect
proportion in perspective will make the scene lively by adding depth in form
of distance.



3D effect like Extrude, Revolve etc. – There is readymade effects like
Extrude, Revolve etc. in software which automatically creates depth to the
subject in various forms and colour.

19. Typography:

Fig. 19: Different styles of writing a text [Created by the Author]
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The style of writing an alphabet is called Typography. There are thousands of
typographical designs available as readymade in the industry. Typography according
to Computer Terms is referred to as Fonts. There are lots of in-built fonts which come
with the Software operating system.
It is the choice of the font which a designer chooses according to his creativity which
makes him outstanding in the text design. This is really a boon for the designer as in
the older days without computer; an artist had to manually write the text with lots of
technical equipment of art like scale, rounder, eraser, ink, paint etc.

20. Composition:

Fig. 20: Two different types of Composition
[Created by the Author]

Last but not the least, an important component of design is composition. Even though
you have everything, if it is not composed or presented in a systematic way then all
the hard work goes in vain.
Hence a designer has to compose his work according to the elements of design.
Composition is an interesting work to do if you have all the objects needed for the
design. It can also be termed as Editing of the subject.
It is a creative work and each designer has his individual taste and choice of
compositing an artwork. A single subject with the same matter is displayed by
different designers in a different way.
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2.5: Anatomy of Font
As the human body contains numerous components for identification, such as the
head, neck, shoulder, limbs, tail, foot, and so on, type forms or font faces are also
split into pieces, which we study under the heading 'anatomy of fonts.' Some
instances are shown below:
• Shirorekha means "headline" in Hindi.
• Skandharekha is an abbreviation for shoulderline.
• Padarekha is a Sanskrit word that means "baseline."

Uppercase and lowercase letters

TEXT

text

Uppercase
lowercase
In typographic language, capital letters are referred to as "Uppercase" letters. Metal
type of all capital letters were housed in the upper portion of wooden boxes held in
front of the person creating the text during hand composing. Similarly, all little letters
are referred to as "Lowercase" letters since they were kept in the lower section of the
composing box.
Ascender
It is he section of the alphabet that 'ascends' or surpasses the 'x' height of an alphabet,
as in b, d, t, l.
Descender
It is the section of an alphabet that goes below or extends downwards from the 'x'
height of an alphabet, as in g, j, q, p.
Serifs are tiny lines that are appended to
the end of a letter or symbol. As a result,
all serif fonts may be distinguished in this
way.
Sans Serif is the inverse of serif. It lacks
the tiny lines that are linked to the ends of
letters. In addition, the term sans-serif is
derived from the French word sans, which
means "without."
Display typefaces frequently feature more unusual and changeable designs. Other
styles, such as hand-painted signage and calligraphy, may serve as inspiration.
Monospaced typefaces have letters and characters that take up the same horizontal
space. They are commonly used on typewriters and for computer code typesetting.
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A typeface, often known as a font family, is a grouping of one or more typefaces that
share common design elements. Each has its own weight, style, condensation,
breadth, slant, italicization, and decoration. Open Sans, for example, is a typeface that
includes the font families Open Sans Light, Open Sans Bold, and others.
Tracking is the use of a regular amount of space between characters to visually effect
a block of text. Tracking is sometimes known as letter-spacing.
The X-height of a font is the distance between the baseline and the mean line of
lowercase letters.
The Baseline is a line that sits on top of letters and extends below descenders (the
letter "y" has a descender line).
A counterspace is the empty or negative space inside a letter shape. The counter's
shape changes depending on the designer who created the typeface. Counter space
also aids in the identification of distinct typefaces. These shapes may be used to
create logos in a variety of ways.

Point size: The space measured from the bottom of the descender to the top of the
ascender is referred to as point size.
Font sizes are typically set in point size. A point, denoted by the symbol "pt," is the
lowest unit of measurement in typography. In the days of letterpress, printing space
was specified in "picas" or "ems," which were further split into points.
1 inch = 72 points
1 point = 0.353 mm
1 point = 0.0139 inch
1 pica = 12 points
1 inch = 6 picas
Leading: The space among lines of text is referred to as "leading." Leading is the gap
between successive baselines in digital typography. Leading is also indicated in
points for text construction. For example, if you require two-point spacing between
lines of text, you must add it to the text's point size and specify leading. So, if you
require 2pt leading for text with a size of 10pt, then leading = 10 + 2 = 12pt. "10pt on
12pt" will be mentioned. It is critical to utilise the proper point size and leading while
writing text. This makes it easier for the reader to read the content. Extra leading is
required when using fonts with a big x-height or when using long lines of text (more
than 10 words in a line).
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Weight: Weight refers to the level of boldness in a stroke. Many typefaces are
available in various "weights," such as Thin or Light, Regular, Bold, Extra Bold (or
Extra Black), and so on.
By varying the font weight, one may empathise or communicate the meaning of the
word.
Width: The quantity of space occupied by letter shapes might vary depending on the
design. Variations of typefaces were devised to support more characters per line in
some cases where more text had to be accommodated in a restricted amount of space.
This was accomplished by reworking the original typefaces to take up less width
while maintaining the same height. This is referred to as a "condensed" typeface.
Once you have less text and more room, use the opposite of condensed, the elongated
or "expanded" or "extended" typeface. Many typefaces are available in a variety of
"widths," such as condensed or compressed, extended or enlarged, and so on.The
width of the typeface can be changed to empathise or communicate the meaning of
the word.
Alignment: Text can be constructed in a variety of alignments. Text is often aligned
in one of the following ways:
1. Left alignment
2. Justified
3. Centre
4. Right alignment
The Justified setting compels all created lines to begin and
stop in a certain location, resulting in a box-like final
composition. Justified text is sometimes known as "box
setting." This setting is often used in textbooks, periodicals,
and magazines to fit more text into a given area. However,
this might result in unsightly white gaps between words and
characters known as "River" and "Bubble."
Bubble
A Bubble is an unwelcome, unsightly white gap that occurs
between text.
River
A river is an unsightly white line formed by a sequence of
white spaces or Bubbles in a text. This, too, makes reading
difficult.
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2.6: Check Your Progress
1.

Explain at least 5 elements of Design.

------------------------------------------------------------------------------------------------------------------------------------------------------------------2. A designer is as important as the writer. Justify.

------------------------------------------------------------------------------------------------------------------------------------------------------------------3. Take the front page of your favourite newspaper and analyse its design
elements.

-------------------------------------------------------------------------------------------------------------------------------------------------------------------

2.7: Further Readings


https://en.wikipedia.org/wiki/Visual_design_elements_and_principles



https://creativemarket.com/blog/10-basic-elements-of-design



https://designschool.canva.com/design-elements-principles/



http://char.txa.cornell.edu/language/element/element.htm
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UNIT-3: Page make-up
3.0: Unit Structure
3.1: Learning Objectives
3.2: Introduction
3.3: Concept of Newspaper make-up
3.4: Content Overview
3.5: A summary of newspaper page make-up
3.6: Design principles
3.7: Exploring the page design
3.8: Fundamental instructions for newspaper make-up
3.9: Designing different pages of newspapers
3.10: Tabloid newspaper Makeup
3.11: MagazineMakeup
3.12: Style sheet
3.13: The most up-to-date approaches in pagemakeup
3.14: Check Your Progress
3.15: Futher Readings

3.1: Learning Objectives
After completion of this unit learners will be able to:





comprehend the fundamentals of Page Makeup,
comprehend the concept and process of designing various pages of
newspapers,
comprehend the concept and process of Magazine Page Makeup, and
comprehend the Concept of Style sheet.

3.2: Introduction
Newspaper HQ obtains news items and editorial content from a variety of
sources. Newspapers are a type of printed mass media. Newspapers rely heavily on
words as their primary instrument. However, they also employ visuals such as
drawings, images, texts, charts, computer graphics, graphs, and so forth. All of these
elements, text and images, are integrated in the form of a layout or page set up.
Designing refers to the process of developing layouts or creating page layouts. This
class will concentrate on the many features of newspaper page layout.
Present day's newspapers and publications are well-designed and wellpackaged.
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With shifting audience tastes and the availability of technology, the manner of
presentation or page make-up of these printed media has become as significant as the
substance or content of these printed media.

3.3: Concept of Newspaper make-up
A newspaper is a compilation of several news items, editorials, articles, features, and
photographs, among other things. When these are organised carelessly, the readers
feel confused and frustrated. As a result, the information of a newspaper must be
presented in an appealing and easy-to-read format. This is referred to as the
newspaper page layout or page design. The method of accomplishing this is known as
designing. The following are the goals of page make-up:


The primary purpose of newspaper layout is to present news in an orderly and
easy-to-read fashion.



The newspaper's look should be more inviting to the reader. Because
newspapers compete with other types of media that are highly visual,
dramatic, and enticing.

Newspapers have changed dramatically in the last several years. Newspaper
columns are now narrower and broader. Newspapers now include indexes or content
pages on the front pages, which provide previews of the internal pages. Newspapers
increasingly include more and better photographs.
Newspapers now come in a variety of colours. Several newspapers include more
photographs. On the front page of many, there is a quick summary of the contents.
Newspapers (and magazines) are likewise attempting to properly integrate verbal
(words) and pictorial (photos and other graphics) material.
In today's image-obsessed society, everyone strives to have a distinct
individuality. This is especially crucial in the hypercompetitive world of newspapers,
which compete with magazines, television, and other media. As a result, there is an
urgent need to package newspapers properly in order to attract an increasing number
of leaders.
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In reality, the most significant changes in newspapers have occurred in the areas
of format, design, sectioning, and graphics. All of their efforts are directed on
providing readers with a visually appealing newspaper.
Newspaper consumers' reading habits are rapidly changing. People no longer
read newspapers from cover to cover. Most individuals do not have the time to read
from beginning to conclusion. Newspapers have more pages and readers have less
time. They're looking for the gist of the big stories. The days of reading in a linear
(front-to-back) and methodical manner have ended.
People nowadays prefer to read in the same manner that they watch television.
They flip over the pages, pausing only when something arouses their curiosity. It's
similar to channel viewing on television. Such reading habits have prompted
opponents to claim that we no longer have readers. We just have scanners that go
through newspapers.

3.4: Content Overview
As rivalry between newspapers grows (by price cuts, for example), and
television and magazines compete for newspaper readers, newspapers are becoming
more reader-friendly and attempting to satisfy impatient readers with appealing
designs or make-up. In this lesson, we will go over each of these points in depth.

3.5: A summary of newspaper page make-up
Newspapers are concerned about the quality of their paper. They are as
suitable for creating an acceptable personality as they are with the orderly and
appealing organisation of the editorial material. The placement of text and visuals on
a page is referred to as page make-up.
The goal of newspaper page makeup is to communicate via the appearance
and organisation of all pages. This is in addition to text and image communication. A
newspaper's contents are organised in such a way that the resultant design or pattern
implies or communicates something other than the meaning of the words and photos.
Some newspapers have a solemn or sombre appearance due to page make-up or
graphics. Some newspapers have a traditional appearance. Others have a more
modern or contemporary appearance. The layout or appearance of some newspapers
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appeals to the elderly. Some are appealing to the young. Some newspapers are aimed
for academics

3.6: Design principles
Creating a newspaper page is an example of graphic art. It includes distinct visual
design concepts. Balance, contrast, proportion, and unity are the four principles.

Source-https://www.oocities.org/egf94/features/professional/journalism.html

Balance: A state of equilibrium or stillness is referred to as balance. It is concerned
with the visual weight of various parts of a newspaper page, such as news articles,
photographs, and so on. Balance in a newspaper means that the pages should not be
top-heavy, bottom-heavy, or side-heavy, for example. It implies that the pages do not
have to be very heavy in one area and very light in another.
Headlines, photos, and the size of the material, as well as the use of boxes and
screens, powerful language, and other features, all add to the weight of a page.
In newspaper design, balance is achieved by visually balancing the elements on both
sides of a page. It does not require precise mathematical weighing. A well balanced
page divides all of its components (headlines, images, etc.) in such a way that the
page seems appealing.
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Formal or symmetrical balancing is arranging equal-sized things on opposite
sides of a page to create a mirror image. This design might be imbalanced from top to
bottom.
The informal balance, on the other hand, is used by the majority of
publications. The two sides, as well as the top and bottom parts, are not mirror
reflections of each other, yet there is a sense of balance.

Contrast: In design, contrast refers to the usage of two or more components that are
drastically different from one another. This distinction might be in size, form, tint,
colour, and so on. A larger image can be contrasted with a smaller image. In addition,
black and white contrasts with colour. Contrast aids in emphasising specific
components.

Proportion: Proportion refers to comparable connections in terms of length, size, form,
and so forth. A square form, for example, is rarely utilised in design because it is boring
and unattractive. It's also boring because all of the sides are the same size. In most cases,
unequal proportions are more appealing than equal proportions. As a result, the rectangle
is the most commonly utilised form in design.
This is why the outside form of newspapers, the shape of most news pieces, and the shape
of all images are usually rectangular. The 2:3 and 3:5 proportions are the most commonly
utilised in newspapers.

Unity: The idea of unity is concerned with the effect that a page design has on the
readers. A single impression should be made by a newspaper page, instead of several
perception. A single glance may make a page enjoyable and engaging. To establish unity
on a newspaper page, visually weigh all of the stories and images and then alter the
placement until a good arrangement is discovered.
Other design characteristics that are taken into account while designing a newspaper page
are harmony, rhythm, and direction. Newspaper page makeup has become a difficult
process since makeup artists don't have enough time to plan and constantly work under
the strain of a deadline. Manual makeup takes a long time, whether done via the
arrangement of prepared material or by the cut and paste approach.
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However, thanks to technology, page makeup has gotten lot faster and easier. Many
software packages (such as Quark Express) have been developed expressly for this
purpose. By touching a few keys, cosmetics artists may adjust the positioning and
arrangement of their brushes.

3.7: Exploring the page design
Even though we have studied the principles of newspaper page design, understanding the
structure of a page may be tough.There are two approaches that novices might use to
solve this challenge. One is to take a newspaper page and draw strong block lines around
each storey on the page.
The alternative way is to replicate the design of a newspaper page on a blank sheet of
paper. To begin, mark the columns with extremely thin and light lines drawn with a
pencil. Then, on plain paper, indicate the space used by the stories and photographs on
the newspaper page. Fill up the entire sheet to create a newspaper page design. Collect
many design styles from various publications for future reference. These design concepts
may be used to build new page designs.

3.8: Fundamental instructions for newspaper make-up










The quantity of space that the nameplate will require on the front page is
shown first.
A nameplate is normally located at the upper centre. Some publications,
display the nameplate in the upper left corner of the front page. Some people
refer to it as the masthead, while others refer to it as the flag.
Stories are frequently assigned numbers. As a result, the headline and the
article's assigned number should be placed on the page in the area designated
for the storey.
The number of columns (S/C for single column, 2/C or D/C for two columns,
3/C for three columns, etc.) should also be provided.
To indicate the depth or height of a single column tale, a straight, downward
pointing arrow is painted.
In the event of multi-column tales, a continuous arrow encompassing all
columns might be created to indicate where the storey continues.
Carryovers and leaps should be carefully noted, along with the page number
where the tale will be resumed.
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Images, cartoons, and other graphics should be identified appropriately. The
most frequent method is to draw a huge cross (X) over the whole area to be
occupied by the graphic.
Boxed things are likewise correctly identified by painting rectangles around
them. The word 'box' is then used to label these.
Column rules, specific markings, and so on should be used sparingly to
separate columns from one another or to highlight a certain aspect of the tale.

Below are a few additional things to keep in mind when designing:
The Relevance of Editorial Material over Artistic Decoration:
Readers turn on newspapers for information and other editorial content. As a result,
material should be presented in such a way that the reader's needs are met. A welldesigned newspaper conveys information using a variety of visual cues such as
headlines, text, images, graphs and charts, maps, blurbs or at-a-glance descriptions,
and so on.
Good art is more than just decoration:
The fundamental purpose of newspaper design should be to convey or express rather
than to impress. Boxes, columns, column lines, headline size, colour backgrounds
(screens), and other graphic components are more than just decorative features. These
assist in directing the reader away from the information puzzle.Column lines, for
example, separate tales; boxes, colour backdrops, and so on make stories stand out by
emphasising their relevance. A good newspaper design presents information in the
most orderly and graphically appealing way possible.
Page Architecture:
This is the method through which the interior space of the pages is controlled. This
leads to the pages having a cleaner appearance.
Choosing the Right Illustrations:
Most publications just utilise photographs as illustrations. Other visuals, such as
drawings, charts, maps, graphs, computer graphics, and so forth, can be more useful
than photographs.
Readability:
The contents of newspaper pages should be easy to read. Designers must choose
typefaces, type sizes, lines, spacing, and other design aspects with readability in
mind.
Surprise:
A very well designed newspaper page catches the reader's attention and surprises him.
And this surprise may take the shape of bigger photos, dramatic colour usage, and so
on. The unexpected on newspaper pages stimulates the reader and makes the
mundane task of reading newspapers more intriguing.
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Newspaper page makeup has progressed from merely arranging news and images
within the given space to a highly complicated visual art.
The following aspects have contributed to this evolution:
 Rapidly evolving reader interests
 Graphic design and
 Technical developments such as the introduction of computers and
 Improved printing presses
Page Makeup Simplicity:
Today, probably the most significant element of newspaper design and layout is
simplicity. In this aspect, the KISS rule (Keep it Simple and Short) applies.
A newspaper page has a few features such as text, headlines, images, lines, boxes,
colour, and white space. These aspects must be interwoven in such a way that
discovering and reading the stories is made easy. And factors like expensive fonts,
complicated typesetting, crowding of content, and so on make newspaper pages more
complex and slow down the reading experience.
Design for Communication: The sole purpose of a newspaper is to communicate.
Thus, designing or page makeup now have the same goal. Page composition should
be created from the content in order to communicate successfully.
Total Page Idea: The entire page idea, like the former two, splits the pages into
rectangular halves. However, it is even more engaging since it incorporates the
exaggeration of material presentation. This solves the core problem of the grid
approach, which is mostly boring.
Although dramatisation is one of the most significant aspects of the whole page
concept (TPC), news stories now dictate the structure. Spectacular or spectacular
news stories necessitate dramatic treatment, whereas sober news stories necessitate
sober treatment. The page is separated into large segments that are pleasingly
proportionate in overall page idea. Here, just rectangles are utilised. Rectangles of
varied sizes, shapes, and weights (shadowed or screened) give the needed difference
for a visually appealing overall design. TPC does not make use of unusual forms.
The Mixed Approach: Many newspapers nowadays have a mixed approach. They
incorporate the finest parts of the grid, modular, and complete page concepts. This
provides students unlimited freedom in terms of arranging narrative and graphics on
paper.
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3.7: Designing different pages of newspapers
Newspapers include a wide range of material. There are several forms of news. There
are also editorials, features, articles, and so on. There includes a significant quantity
of graphic content in addition to the written stuff. Newspapers are often organised
into sections to accommodate a wide range of content.
The first is the front page. It's the front page of a newspaper. As a result, the design of
this website is given a lot of consideration. The editorial page and the sports sections
are also essential. Other pages include company pages, local news pages, regional
news pages, national news pages, and international news pages.
3.9.1: Front-page makeup
In the past, front-page makeup was done in a more conventional manner. It was out
of date. It appeared fake and unappealing. Unfortunately, front-page makeup used to
be quite rigid. The causes behind this were random and unplanned arrangement of
content and photographs, as well as a lack of commitment to any design idea.
Modern front-page makeup is very practical, well-designed, appealing, and highly
adaptable. A newspaper's front page is its main attraction. As a result, it should be
simple to read, appealing, and welcoming. It should be neat. It should also have a
distinct personality of its own.
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Source-https://www.oocities.org/egf94/features/professional/journalism.html

Artistic supremacy is one technique to achieve a well-designed home page. Front
pages, as showcases, feature a plethora of relevant articles that compete for attention.
Readers will be perplexed by this predicament. As a result, the top page must have a
dominant feature. It might be a narrative, a storey with an accompanying image, or a
collection of related stories. Dominance may be established by size, form, and
positioning, among other things.
Certain aesthetic rules for the front page:
 Design of an open page with lots of white space among columns, content,
photos, and so on.


Using a news overview instead of a slew of individual pieces on the first page.



Using bigger images, boxed tales, and other techniques to make the bottom
half as fascinating as the upper half.



Avoiding the use of too many boxes, lines, and other attention-grabbing
elements (such as asterix markings, screens, and so on) that draw the reader's
attention away from the tales.



Making use of crisper, easier-to-read fonts.
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Adding a sense of freshness and life to the website by modifying the
fundamental structure on different days.



Using columns of varying widths to create a nice but unique design.



Use of a shorter nameplate

3.9.2: Inside page makeup
Advertisements are virtually always included on inside pages. Because
advertisements generate income, they are prioritised over journalism. In reality, the
adverts are the first to appear on the pages. The remaining area, or 'news hole,' is
reserved for editorial content. Because the number and overall area occupied by ads
varies from day to day, makeup artists must cope with varying amounts of space on a
daily basis. This complicates the task of a page makeup artist.
The information on the inside pages is diverse. And the design pattern is determined
by the journalistic content inside the available area. The structural position of adverts
must also be considered in order to achieve a seamless combination of advertising
and journalistic content. Makeup artists sometimes have no or little influence over the
placement of ads. However, it is prudent to communicate with the advertising
department and provide recommendations for advertising placement on the pages in
such a manner that the editorial material on these pages may be properly designed.
3.9.3: Makeup of editorial pages

Source-https://www.oocities.org/egf94/features/professional/journalism.html

The editorial page is frequently sloppy. However, editorial pages may be given a new
lease on life. This is despite the editorial pages' material being solemn and serious.
Among the approaches for brightening editorial pages are:
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Printing the editorials in bigger fonts than the standard body type used for
news.
Placing editorials in larger columns.
Editorials about boxing and other news or articles.
Make better use of white space.
Relocating the masthead to a lower place (instead of the upper left corner,
where it competes for attention with the editorials).
The use of images on the editorial page. This is not a common practise, but it
might improve the 'appearance' of the page.
Use of flush-left and right-ragged styling to distinguish it from other pages.

3.9.4: The layout of the sports pages
The composition of sports pages should be engaging, with a wide variety of written
material and photos. However, this is not always the case. This is due to the enormous
amount of sports tales that frequently generate issues for makeup artists.
The grid approach is the best answer in this case. The use of images in big sizes and
with proper cropping may improve the appearance of sports pages. Smaller
photographs crammed together, on the other hand, make a page appear unappealing
and disgusting. Sports images may also be cropped into intriguing forms and
expanded to dramatic proportions.
3.9.5: Life style and feature pages

Source-https://www.oocities.org/egf94/features/professional/journalism.html

The life style and feature pages find a mix between serious and sombre themes, hard
news and soft news, and constantly attempt to engage the audience. By using a lot of
quotations, subheads, and boxes, as well as breaking stories down into little chunks,
such pages also benefit those readers who merely skim newspapers.
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The following stages are essential for good feature page design:
 Hold the reader's attention,
 Maintain his/her interest, and
 Surprising them
It is tough to do all three activities every day of the week. However, designers
continue to strive to achieve this through the use of certain methodologies. The first
such approach is the visual impact centre (CVI). This might be a dominant position
for text, a large or prominent image, or an artwork. This focal point of visual impact
captures and maintains the reader's attention. Other strategies involve modules,
broader columns, informative visuals, colour, and so on.

3.10: Tabloid newspaper Makeup
A tabloid is half the size of a typical newspaper (broadsheet). Many tiny newspapers
(usually evening newspapers) are published in this format. Several publishers, notably
in Western nations, are producing a vast number of tabloids. The primary reason
behind it all:
 Maintainability and portability,
 Design Possibilities (may be tested with different patterns and designs),
 Advertising Potential (people buy more full-page advertising in tabloids), and
 Departmentalizing (separating news and features into separate segments)
Tabloids employ more design techniques than broadsheet newspapers. Tabloids often
have three, four, or five columns. Four column pages in tabloids are the most readable
and appealing. Some tabloids, however, employ three or five columns.
Tabloids, in terms of style, are somewhere between newspapers and magazines. Most
tabloids use a hybrid layout, including news and feature pages in both newspaper and
magazine forms. Tabloids frequently employ the centre pages as a single page. This is
known as the centre spread. Some people use it to highlight the most significant
characteristic, while others use it to market.

3.11: MagazineMakeup
Magazines are something of a repository for a wide range of articles, stories,
and features.
The magazine and its readers have developed a personal bond. Both magazine editing
and makeup are done with the goal of promoting and preserving this relationship,
which has taken a long time to build. Let's take a look at a few key points about
magazine make-up today.
While images are the most significant visual elements in a magazine, there are
numerous additional visual aspects. We employ images in black and white, colour,
and duotone, as well as other treatments and special effects.
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Pencil sketches, line drawings, watercolours, oil paintings, and other mediums
are also used. Charts, bars, maps, graphs, and other illustrative devices are examples
of other illustrative devices.
The illustration can be used for five different purposes. Attracting Attention,
Illustrating a Point, Telling a Story Alone, Telling a Story with Other Illustrations,
and Giving Visual Relief to a Design are the five functions. Almost every illustration
serves one or more of these goals.
 Use of colour for display types (headlines, subheads, etc.);
 Use of colour for lines and borders to separate and dramatise the
stories;
 Use of colour for typographical dingbats like initial letters, etc. ;
 Use of duotone photos instead of black and white photos;
 Colour enhancements of graphs and charts, etc.
To be successful, a magazine must identify its intended audience and supply the
content they require in the format they want. Diverse periodicals should have
different personalities because they are aimed at different audiences.
A magazine's audience determines whether it is conservative or conventional,
progressive, action-oriented, classical, stylish, and so on. Designers search for
'intensity of interest' on the part of audience in this case. Readers of technical or other
serious journals rely on the information rather than amusement. As a result, 'flashy'
designs are avoided in such publications.
In the case of film or fashion magazines, when readers seek more enjoyment reduced
information, the magazine's outward beauty should be 'dynamic' in order to capture
customers ’ attention, keep them interested, and leave a lasting impression.
Many elements influence a magazine's aesthetic personality. One is the use of colour,
including how much colour is utilised and how it is used. The amount and variety of
drawings are the second factor.
Format of Magazines:
This is one thing that has been consistent over time. The magazine's format refers to
its size and shape. The following are the possible magazine formats:
 Miniature: 4" x 6",
 Books: 6" x 9",
 Basic: 8" x 11",
 Pictorials: 10" x 13",
 Sunday Supplement: 11" x 13"
The standard 812" x 11" format is the most frequent of all. This size is easy to handle
and may be cut without wasting any material. It also lets you dramatise photo sizes
and other aspects.
Magazine Cover:
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The most significant page in a magazine is the front cover. It's like the magazine's
face; it makes the crucial first impression and serves as the key indicator of the
publication's personality. Unless there is a total editorial personality remodelling,
magazine covers are not replaced for long periods of time.
A magazine cover could be a self-cover printed along the same paper as the interior
pages and folded in half. However, most publications have distinct covers (printed on
glossy paper and separate from the rest of the magazine). The tone of a magazine's
personality is set by its cover. It must grab the reader's attention and provide
information about the issue's contents by highlighting the most important articles or
features released. This must help the magazine stand out in a crowded magazine rack.
The front cover has a number of distinguishing features that make it easy to recognise
from issue to issue. Simultaneously, it must be adaptable enough to accommodate
minor adjustments in each issue. A magazine cover could be entirely composed of
type with no illustration, or it could be a mix of type and illustration. A magazine
cover should not be overloaded with a lot of elements, regardless of the practise. It
should not have a 'light' or 'loose' appearance. The page should look appealing by
integrating type components, images, and white or coloured space.
Designing Continuing pages:
In terms of format, these pages are quite consistent. The content page(s), editorial
page(s), letters page(s), and pages with ongoing features or columns are all examples.
While these pages have set forms, modest adjustments in the makeup in different
issues should be done to break up the monotony.
Establishing the Page Structure:
A magazine's page structure might be fixed or variable. The 'type page' (space inside
the margins), the number of columns, the column widths, and so on are all part of the
page structure. Two, three, or four columns are common in magazines. Today, many
periodicals do not use a consistent number of columns throughout all pages. They
employ a varied number of columns for each page.
Developing Typographical Strategy:
When choosing typefaces for magazines, the ease of reading is the most important
factor to consider (legibility and readability). Fixed typefaces were employed in
traditional magazines, and this strategy ensured consistency. Contemporary
magazines, on the other hand, employ a wide range of typefaces, widths, and
modifications to create a variety of looks for different topics or articles. Dingbats
(decorative type devices such as stars, bullets, and elevated or drop letters) are
another practise.
The following are the basic steps in magazine page layout:
 Determining the exact amount of space available for a story or article,
 Deciding how many columns to use,
 Defining the space to be used for the text and the visuals,
 Designing and placing display types for headlines and other items,
 Positioning body text and illustrations,
 Determining the uses of typographical devices
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Previously, makeup artists designed the various stages of the scheme. They generated
thumbnail sketches, roughs, detailed layouts, and then finished the artwork, which
was ready for printing. However, computers have made the task of layout
considerably easier. With a few keystrokes or a click of the mouse, you may create
any type of layout effect.

3.12: Style sheet
To avoid contradictions in their columns, newspapers follow specific norms and
practises. The newspaper style refers to these guidelines. Stylebooks or style sheets
are commonly used to codify it.
Following a style ensures that newspaper writing is clear, concise, and, most
importantly, devoid of inconsistencies. This manner, the reader will not come across
the words 'good bye' in one storey and 'good bye' in another.
The Associated Press (AP) and United Press International (UPI, now defunct)
collaborated on' style rules,' which are followed by most American publications. Most
news organisations come up with their own set of guidelines. AIR, Doordarshan, and
major newspapers in India all have their own stylebooks.

3.13: The most up-to-date approaches in pagemakeup
The introduction of video display terminals to newsrooms transformed
production since it made each reporter more aware of jobs such as typographic style,
column width, leading, and all the other nuances that were previously the realm of
make-up editors and typewriters. Most, not all though, of the issues introduced about
by automation of the editorial and composition process have been directly or
indirectly influenced by the introduction of new approaches. Without a good
understanding of computer programming, the reporter and editor of the future will be
severely disadvantaged.
Newspaper editors have discovered a fast, effective, and easy method for
reproducing type, pictures, and drawings since the introduction and widespread use of
cold type and the eradication of hot type. Something that could be photographed may
be posted on the website quickly and effortlessly. The design choices are endless
now, with fonts in every style accessible. Graphics-oriented editors collaborate with
professionally educated designers to create relevant and appealing ways to portray the
news of the day in modern newspapers.
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Computer-assisted production made their lives easier by letting them to design and
execute copy headline placement entirely from the newsroom. Pagination has become
a by-product of an editor's typical layout process. Sizing, cropping, and editing
images would be among the capabilities programmed into the computer layout
system. Writing and editing headlines, evaluating various narrative layout options,
establishing and keeping track of leaps, and training and editing content are all things
that need to be considered.

3.14: Check Your Progress
1. What is the definition of newspaper page make-up? Discuss the design
concepts that apply to newspapers.
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------2. With appropriate samples, discuss the various forms of page make-up.
---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------3. Discuss the layout of a magazine page using appropriate samples.
------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------4. Discuss how the interior pages of newspapers are constructed.
-------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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3.15: Further Readings


https://en.wikipedia.org/wiki/Visual_design_elements_and_principles



https://creativemarket.com/blog/10-basic-elements-of-design



https://designschool.canva.com/design-elements-principles/



http://char.txa.cornell.edu/language/element/element.htm



http://egyanagar.osou.ac.in

Odisha State Open University

52

