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UNIT: 1 ROLE OF TELEVISION, MOBIILE PHONES,
SOCIAL MEDIA
Structure
1.1 Learning Objectives
1.2 Introduction
1.3 Impact of Internet
1.4. History of Internet
1.5. Social Media
1.6. Definitions of Social Media
1.7 Some Prominent Examples of Social Media
1.8 History of Social Media
1.9 Using Social Media for reporting
1.10 Impact of Television on our live
1.11 Importance of mobile phones
1.12 Check your Progress
1.1 LEARNING OBJECTIVE
The objective of this unit is to understand about Television, Mobile Phones, Internet,
its history and how it has affected our life. Further, in this unit, we have discussed
social media as a phenomenon and its various definitions.
After reading this unit you will be able to understand:
 The importance of Internet in communication
 The Importance of Television on our lives
 How mobile has impacted our daily life
1.2 INTRODUCTION
In India following is the status of Mass Media:
Newspaper: As per the Registrar of Newspapers of India, the total number of
registered publications as on 31st March 2018 is: 1, 05,443. Out of these, publications
under newspaper category are 14,984 and publications under periodical category are
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90,459. India has the second-largest newspaper market in the world, with
daily newspapers reporting a combined circulation of over 240 million copies as of
2018.
Television: As per the I & B Ministry, the total permitted private satellite TV
channels having valid permission in India are 891 out of which 399 are news and
current affairs channels and 492 are non-news and current affairs channels.
Radio: All India Radio‟s home service comprises 419 stations located across the
country, reaching nearly 92% of the country‟s area and 99.19% of the total
population. AIR does programming in 23 languages and 146 dialects. There are 245
operational private FM stations in India. There are 196 operational community radios
as on 30th June 2016.
Internet: According to internetlivestats.com, India is the second largest country in
terms of Internet users in 2018 after China. Though the penetration of Internet is still
low (40% of the total population) but the yearly growth is more than any other
country in the world.
Mobile Internet: According to the Internet and Mobile Association of India, the
number of mobile internet users in India is projected to double and cross the 450
million mark by 2019 from 159 million users in 2015
Social Media: In case of social media, India has the highest number of active
Facebook users in the world. As per the statista.com, India has 270 million registered
Facebook users in 2019.
In case of micro-blogging site, Twitter, in 2019alone, it is projected to have 23.2
million monthly active users in the region, up from 11.5 million in 2013. As per
another report India is the second largest market for video streaming site YouTube.
1.3 IMPACT OF INTERNET
These days most of us use Internet for different purposes. You must have done online
shopping or you must have checked the exact location and distance of a particular
place, must have checked the online travel packages or downloaded books for your
exams or movies for entertainment. You must have been using online banking facility
or you must have been using internet to check the job openings. Internet has changed
our lives. Following is rough list of the reasonson how it has affected our lives:
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Faster Personal and Professional Communication:
The Internet allows us to communication at a personal level with friends and at
professional level to build stronger connections. Internet has provided us with many
facilities which have made communication faster and smoother with one or many.
Earlier it was telephone or letter which was used for personal communication and
television, newspaper and radio were used for mass communication. Internet can be
used for both purposes. This change was significant.
Multi-tasking:
Internet can be used for many reasons like entertainment, information, education, to
earn as well as to spend, to name a few. This has been never happened before.
Online Selling and Buying:
Internet has provided space for buyers and sellers. It has changed the way people used
to shop. Other than this, many things are available for shopping on one medium. One
can get a lot of information about products, services, prices and offers for apparels to
houses, from sunglasses to cars. E-commerce is the one of the fastest growing
industries in India.
Streaming
We don‟t have to stroll through the endless lines of movie rentals and CD cases.
Thanks to the net, we can watch television and movies whenever we want, and we
can listen to an endless supply of music. Not to mention, we don‟t have to buy an
entire CD just to listen to the only one good song.
An Ocean of Information:
With the availability of Internet, an ocean of information is available to its users.
Information (both relevant and irrelevant) on variety of topics is readily available.
Information on habits of your favorite celebrities, latest happenings in politics, latest
offers, innovations and research is easily available. Internet has up to date information
on almost anything.
With latest innovations in technology, cheaper smartphones, faster Internet speed
with cheap data packs, penetration of internet will go on increasing and it will keep
on occupying more and more space in our daily lives.
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1.4 HISTORY OF INTERNET
You must be using Google or Yahoo for different reasons. They are known as search
engines. Google is such a popular brand that many people take it as synonym for
internet. So, what is internet and how has it evolved?
History channel has made a special programme on history of internet. The name of
the documentary is „The Invention of the Internet‟. The same is available in brief on
its website.
Unlike the light bulb or the telephone, the internet has no single „inventor‟. It has
evolved over time. But we can say that roughly it started in 1950s with the computing
technology. The Internet got its start in the United States. For years, scientists and
researchers used it to communicate and share data with one another. Today, we use
the Internet for almost everything, and for many people it would be impossible to
imagine life without it.
During the cold war US government itself formed new agencies, such as the National
Aeronautics and Space Administration (NASA) and the Department of Defence‟s
Advanced Research Projects Agency (ARPA), to develop space-age technologies
such as rockets, weapons and computers. So, internet was developed as a weapon in
war strategy.
During 60s the scientists in US were concerned about the telephone system and
feared that USSR may attack the network to destroy the communication systems. In
1962, a scientist from M.I.T. and ARPA named J.C.R. Licklider proposed a solution
to this problem: a “galactic network” of computers that could talk to one another.
Such a network wouldenable government leaders to communicate even if the Soviets
destroyed the telephone system.
In 1965, another M.I.T. scientist developed a way of sending information from one
computer to another.He called it “packet switching.” Packet switching breaks data
down into blocks, or packets, before sending it to its destination. That way, each
packet can take its own route from place to place. Packet switching made ARPAnet,
US‟s computer network, stronger for the attacks.
In 1969, ARPAnet delivered its first message: a “node-to-node” communication from
one computer to another. The first computer was located in a research lab at UCLA
and the second was at Stanford; each one was the size of a small house.
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By the end of 1969, just four computers were connected to the ARPAnet, but the
network grew steadily during the 1970s. By the end of the 1970s, a computer scientist
named Vinton Cerf had begun to solve this problem by developing a way for all of
the computers on all of the world‟s mini-networks to communicate with one another.
He called his invention “Transmission Control Protocol,” or TCP. (Later, he added an
additional protocol, known as “Internet Protocol.” The acronym we use to refer to
these today is TCP/IP.)
Cerf‟s protocol transformed the Internet into a worldwide network. Throughout the
1980s, researchers and scientists used it to send files and data from one computer to
another. However, in 1991 the Internet changed again. That year, a computer
programmer in Switzerland named Tim Berners-Lee introduced the World Wide
Web: an Internet that was not simply a way to send files from one place to another
but was itself a “web” of information that anyone on the Internet could retrieve.
Berners-Lee created the Internet that we know today.
Since then, the Internet has changed in many ways. In 1992, a group of students and
researchers at the University of Illinois developed a sophisticated browser that they
called Mosaic. (It later became Netscape.) Mosaic offered a user-friendly way to
search the Web: It allowed users to see words and pictures on the same page for the
first time and to navigate using scrollbars and clickable links. That same year,
Congress decided that the Web could be used for commercial purposes. As a result,
companies of all kinds hurried to set up websites of their own, and e-commerce
entrepreneurs began to use the Internet to sell goods directly to customers.
Wikipedia has given a detailed account of development of internet. For more
information you can visit :https://en.wikipedia.org/wiki/History_of_the_Internet
Internet history timeline

Early research and development:










1966: Merit Network founded
1966: ARPANET planning starts
1969: ARPANET carries its first packets
1970: Mark I network at NPL (UK)
1970: Network Information Center (NIC)
1971: Merit Network'spacket-switched network operational
1971: Tymnet packet-switched network
1972: Internet Assigned Numbers Authority (IANA) established
1973: CYCLADES network demonstrated
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1974: Telenet packet-switched network
1976: X.25 protocol approved
1978: Minitel introduced
1979: Internet Activities Board (IAB)
1980: USENET news usingUUCP
1980: Ethernet standard introduced
1981: BITNET established

Merging the networks and creating the Internet:

































1981: Computer Science Network (CSNET)
1982: TCP/IP protocol suite formalized
1982: Simple Mail Transfer Protocol (SMTP)
1983: Domain Name System (DNS)
1983: MILNET split off from ARPANET
1985: First .COM domain name registered
1986: NSFNET with 56 kbit/s links
1986: Internet Engineering Task Force (IETF)
1987: UUNET founded
1988: NSFNET upgraded to 1.5 Mbit/s (T1)
1988: OSI Reference Model released
1988: Morris worm
1989: Border Gateway Protocol (BGP)
1989: PSINet founded, allows commercial traffic
1989: Federal Internet Exchanges (FIXes)
1990: GOSIP (without TCP/IP)
1990: ARPANET decommissioned
1990: Advanced Network and Services (ANS)
1990: UUNET/Alternet allows commercial traffic
1990: Archie search engine
1991: Wide area information server (WAIS)
1991: Gopher
1991: Commercial Internet eXchange (CIX)
1991: ANS CO+RE allows commercial traffic
1991: World Wide Web(WWW)
1992: NSFNET upgraded to 45 Mbit/s (T3)
1992: Internet Society(ISOC) established
1993: Classless Inter-Domain Routing (CIDR)
1993: InterNIC established
1993: Mosaic web browser released
1994: Full text web search engines
1994: North American Network Operators' Group(NANOG) established
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The changes in the internet technology can be sum up like this:

Web 1.0
Web 2.0
Web 3.0

Online Digital as a Medium for...
Broadcast with static, read-only content (e.g. websites, enewsletters)
Interaction and engagement with use-generated content
(e.g. social networking tools)
Portable personalised content and search functions
(e.g. mobile websites, smartphone apps)
WE ARE HERE!

1.5 SOCIAL MEDIA
Most of you must be using Whatsapp on their phones. All of you must have used
YouTube or Facebook or Twitter or Blogs for different purposes. The use of these
various internet based tools is now an inseparable part of our lives. There could be
different reasons why you want to use these new tools. But one of the reasons is that
you want to connect with the world.
When you are using these new tools available because of internet, you are using
social media.
All these tools available on internet are collectively called as social media.
Social media has started to dominate our daily communication. It has also influenced
the mass communication in a huge way. Social media is most transparent, engaging
and interactive form of communication. It combines the true grit of real time content
with the beauty of authentic peer-to-peer communication. There are many forms of
social media. There are business networking sites like Linkedin, there are video
sharing platforms like YouTube, and there are social networking sites like Facebook,
just to name a few.
One of the biggest changes in the way that we interact, due to social media networks,
is the sheer number of people that we can interact with.
Because of social media networks, we are now able to interact with thousands of
people all over the world – this is why we see people who have thousands of
Facebook friends or tens of thousands of Twitter followers. Without social media,
that would be impossible. Social media networks allow us the opportunity to share
opinions with a far wider audience.
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Another big change that has occurred is that there is now no filter on the way we
speak.
In the past, unless you spoke to people directly, you had no way to get your message
across regardless of your freedom of speech. Now we can use social media to get our
messages out to thousands or even millions of people uncensored.

Social Media is a big world. The number of users of social media is bigger than some
of the most populous countries in the world. Facebook has 1.55 Billion Monthly
Active Users. If FB was a country it will outrank China, India and will be the most
populated country in the world.
You may not be aware of the exact definition but you have an idea about this new
media platform.
Social media has made us to communicate with a much greater number of people on a
global scale at the same time that used to only be possible on a local level. While this
is great when it comes to keeping friendships alive over great distances, it also
increases the demands on people to keep a much larger number of relationships going
simultaneously, which in reality seems difficult. Do you really have 1,000 friends like
we can have on Facebook?
No matter your stance on whether the social media has changed communication for
worse or better, there‟s no denying it plays a major role in our lives today.
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Before social media, we were extremely limited in our means to interact with others
and we were limited largely to the people that we knew in-person. The social media
has drastically changed the way people all over the world interact and communicate.
What is the Social Media?
Many people use „social media‟ without having too many details about it. Social
media is a widely accepted popular term and hence it is difficult to define it in exact
words.
Simply put, Social Media are computer-mediated online tools that allow people,
companies and other organizations to create, share or exchange information, career
interests, ideas and pictures/videos in virtual communities and networks.
1.6. DEFINITIONS OF SOCIAL MEDIA
Merriam-webster.com dictionary defines Social Media as forms of electronic
communication (such as Web sites) through which people create online communities
to share information, ideas, personal messages, etc.
Businessdictonary.com has defined social media as internet or cellular phone based
applications and tools to share information among people.
Oxford dictionary has defined social media as follows:
Websites and applications that enable users to create and share content or to
participate in social networking.
Peter Scott and Mike Jacka have defined social media in their book Auditing Social
Media: A Governance to Risk Guide as „the set of web-based broadcast technologies
that enable the democratization of content, giving people the ability to emerge from
consumers of content to publishers‟.
One popular social media club NYC has defined social media as the online
technologies and practices that people use to share, content, opinions, insights,
experiences, perspectives and media themselves. They are media for social
interactions.
The term Social Media refers to the wide range of internet-based and mobile services
that allow users to participate in online exchanges, contribute user-created content
and join online communities.
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The above definitions can be summed up with the following understanding:


Social media can be defined as the internet based tools and platforms which
share the information in the form of text, photo, audio, video and graphics.
This has made the transfer of information increasingly fluid among the
internet users at individual and organisational level.



Social media use web-based and mobile technologies on smart-phones,
computers, tablets or laptops to create highly interactive platforms through
which individuals, communities and organizations can share, co-create,
discuss, and modify user-generated content or pre-made content posted online.
They introduce substantial and pervasive changes to communication between
businesses, organizations, communities, and individuals. Social media
changes the way individuals and large organizations communicate. These
changes are the focus of the emerging field of studies.

1.7 SOME PROMINENT EXAMPLES OF SOCIAL MEDIA










Facebook is a popular free social networking website that allows registered users
to create profiles, upload photos and video, send messages and keep in touch with
friends, family and colleagues. According to statistics from the Nielsen Group,
Internet users within the United States spend more time on Facebook than any
other website.
Twitter is a free micro-blogging service that allows registered members to
broadcast short posts called tweets. Twitter members can broadcast tweets and
follow other users' tweets by using multiple platforms and devices.
Google+ (pronounced Google plus) is Google's social networking project,
designed to replicate the way people interact offline more closely than is the case
in other social networking services. The project‟s slogan is “Real-life sharing
rethought for the web.”
Wikipedia is a free, open content online encyclopedia created through the
collaborative effort of a community of users known as Wikipedians. Anyone
registered on the site can create an article for publication; registration is not
required to edit articles. Wikipedia was founded in January of 2001.
LinkedIn is a social networking site designed specifically for the business
community. The goal of the site is to allow registered members to establish and
document networks of people they know and trust professionally.
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1.8 HISTORY OF SOCIAL MEDIA
Technology began to change very rapidly in the 20th Century. The history of social
media can go back in 60s.
ENIAC (Electronic Numerical Integrator and Computer)was the first electronic
general-purpose computer developed in the 1940s. ENIAC's design and construction
was financed by the United States Army, Ordnance Corps, Research and
Development Command. ENIAC was a modular computer, composed of individual
panels to perform different functions.After the first super computers were created,
scientists and engineers began to develop ways to create networks between those
computers, and this would later lead to the birth of the Internet.
The earliest forms of the Internet, such as CompuServe, were developed in the 1960s.
Primitive forms of email were also developed during this time. By the 70s,
networking technology had improved, and 1979‟s UseNet allowed users to
communicate through a virtual newsletter.
By the 1980s, home computers were becoming more common and social media was
becoming more sophisticated. Internet relay chats, or IRCs, were first used in 1988
and continued to be popular well into the 1990‟s.
The first known social media site was Six Degrees. It is considered as first modern
social network. It was created in 1997. It enabled users to upload a profile and make
friends. It allowed users to list friends, family members and acquaintances both on the
site and externally; external contacts were invited to join the site.Users could send
messages and post bulletin board items to people in their first, second, and third
degrees, and see their connection to any other user on the site. It was shut down in
2001.
After this, blogging became popular in Western world. LiveJournal was a social
network built around constantly updated blogs. It was started in 1999. LoveJournal
encouraged users to follow one another and to create groups and interact with one
another.
By the year 2000, around 100 million people had access to the internet, and it became
quite common for people to be engaged socially online, particularly in Western
countries.
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Wikipedia, the most used online encyclopaedia was started in 2001 by Jimmy Wales
and Larry Sanger. Wikipedia's total worldwide monthly readership is approximately
495 million in 2014, which shows its popularity.
2003 year was very important for the development of social media. Two popular sites
MySpace and Linkedin were started in 2003. MySpace was a general social media
site, LinkedIn was, and is still is, meant for professional businesspeople to connect
with each other to network, find jobs and socialize.
Three years after its launch, MySpace became the most popular social network in the
world. It was founded by Chris DeWolfe and Tom Anderson. It allowed users to
completely customize the look of their profile. Users could also embed music and
videos to their profiles. Musicians like ColbieCaillat, have used MySpace to promote
their music and even be heard by record producers and other artists.
Myspace was acquired by News Corporation in July 2005 for $580 million. From
2005 to 2009, Myspace was the largest social networking site in the world, and in
June 2006 surpassed Google as the most visited website in the United States. In April
2008, Myspace was overtaken by Facebook in the number of unique worldwide
visitors, and was surpassed in the number of unique U.S. visitors in May 2009,though
Myspace generated $800 million in revenue during the 2008 fiscal year.Since then,
the number of Myspace users has declined steadily in spite of several redesigns.
LinkedIn was founded in 2003 and was one of the first mainstream social networks
devoted to business and employment-oriented social networking service. Users can
create their profile on LinkedIn and connect with people and employers and can get
professional insights. Like-minded professionals can come together and share their
experiences and opinions about the profession. LinkedIn has made job search very
easy without any boundaries. Today, in 2016, it is 15th most popular websites in the
world.
In 2004, Digg and Flickr were started. Digg users can share links to anything online
and other users can vote that content up („dig‟) or down („bury‟).
Flickr has become a social network in its own right in recent years. They claim to
host more than 3.6 billion images. On their official website Flickr claims following
are its two goals: to help people make their photos available to the people who matter
to them and to enable new ways of organizing photos and videos.
Orkut also was launched in the same year. Orkut was quietly launched on January 22,
2004 by Google. OrkutBüyükkökten, a Turkish software engineer, developed it as an
independent project while working at Google. The service was designed to help users
Odisha State Open University, Sambalpur
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meet new and old friends and maintain existing relationships. It was one of the first
social networking sites became popular among Indian youth in 2008. Along with its
popularity, Orkut was misused to start hate campaign. There were cased filed against
Google for the anti-India, anti-Shivaji (in Maharashtra) content. It was officially
shout down by Google in 2014.
After this, next year i.e. 2005 today‟s one of the most popular sites was launched and
it is known as YouTube. It was and still it is the first major video hosting and sharing
site in the world. It was founded by Chad Hurley, Steve Chen and Jawed Karim. The
site was activated on February 2005 but opened for uploads in April 2005. The first
YouTube video uploaded on April 23, 2005 was titled Me at the zoo, and shows cofounder Jawed Karim at the San Diego Zoo.
The two big players who changed the world of communication were launched in
2006. Twitter and Facebook.
Facebook is the most popular social media site and has the highest user base.
Facebook is considered by some as the “social media” with likes dominating how
popular you are in your friend circle. Most brands have a Facebook fan page where
followers can exchange ideas, comment on products and provide direct feedback to
the business.
In 2006, the popularity of text messaging (SMS) inspired Jack Dorsey, Biz Stone,
Noah Glass and Evan Williams to create Twitter. It is a service that had the unique
distinction of allowing users to send „tweets‟ of 140 characters or less. These days, a
lot of film celebrities and politicians are using Twitter to break the news or share their
opinion or latest activity.
In 2007, another popular site tumblr was launched. It was started by David Karp and
now owned by Yahoo. The service allows users to post multimedia and other content
to a short-form blog. Users can follow other users' blogs. Bloggers can also make
their blogs private.On October 21, 2011, Tumblr became the first blogging platform to
host US President Barack Obama‟s blog

2010: Instagram,Pinterst and Google buzz were launched.
Instagram is the quickest and most convenient way to connect your smart phone
pictures to the world is via Instagram. These days, a lot of Indian film actors are using
Instagram to share their latest pictures. Instagram allows you to post pictures to
Facebook and Twitter; it also allows users to quickly customize the photo with inbuilt
filters for fun and creativity. Instagram was created by Kevin Systrom and Mike
Krieger, and launched in October 2010 as a free mobile app.
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Pinterest is a social site dedicated visual content i.e. photo-sharing. The site was
founded by Ben Silbermann, Paul Sciarra and Evan Sharp.
Google Buzz was a social networking, microblogging and messaging and messaging
tool. It was developed by Google and integrated into the web-based email program
Gmail. Users could share links, photos, videos, status messages and comments
organized in "conversations" and visible in the user's inbox. Buzz was discontinued
on December 15, 2011 and superseded by Google+.
2011: Google+ is an interest-based social network that is owned and operated
by Google. Google+ launched in June 2011. With Google+ its users can post photos
and updates status. It can be used with interest based communities. Here „circles‟ can
be made based on groups with different types of relationships. One can use Google+
as a multi-person instant messaging tool and can share text and video chat called
Hangouts, events and location tagging. Users can edit and upload photosto private
cloud-based albums.
Everyday new tools and platforms have been added to the social media world. One of
the major things started happening in this time period is that social media not only
became part of everyday personal communication but it also became widely popular
with the business community. In other words, be it an individual or a business
organisation everyone started using social media platforms to fulfil different
purposes. The history of social media can be understood with following info-graphic:
(http://www.adweek.com/socialtimes/social-media-1969-2012/487353)
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1.9 USING SOCIAL MEDIA FOR REPORTING
While discussing the synergy between mainstream media and social media it is very
important to understand that mainstream journalists can use social media platforms
for many reasons. Instead of seeing social media as enemy of mainstream mass
media, one should see the strength that social media can offer to improve the outcome
of journalism. As more people have turned to Facebook and other social-media
platforms as a place to gather and share ideas, many journalists have been urged by
newsroom management to use these spaces as a place to share their work and connect
with the public. With the emergence of social media platforms like Facebook,
Twitter, Snapchat and others, including story telling methods such as podcasting, the
way in which journalists both report and gather the news has dramatically changed.
Mainstream journalists can use social media for following reasons:
1. For new ideas:
Journalist can use social media to get new stories. As there are no
geographical limitation to get stories on social media one can find a lot of
human interest stories which have appeal to connect with local audience of
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mass media. Social media can be a great way to find people or find stories that
you wouldn‟t any other way. You will understand the point with following
example. The Facebook post of a bank employee was used by the journalist of
India Today as a story for the website.
This bank employee from Pune shared a post on Facebook with the
intention of sending a message to politicians, but the reaction she got was
mind blowing. This post of a working mother who juggles between her
personal and official responsibilities has gone viral and has been shared
more than 10,000 times.
(Published on http://indiatoday.intoday.in/ , Pune on August 20, 2016)

2. To keep yourself updated:
These days in India many politicians, ministers, journalists, celebrities, sportsstars use social media platforms to give information about any development or to
express themselves on certain issue, hence journalists can use this information to
give updated news. The latest controversy about the film „Ae Dil Hai Mushkil‟ is
good example. Journalists get updates on the controversy between film director
Karan Johar and Maharashtra Nav-nirman Sena chief Raj Thackray about
Pakistani actor from social media. And even reactions of users of social media
like Twitter made the headlines. Following are examples:

‘Karan Johar finally breaks his silence on ‘Ae Dil Hai Mushkil’
controversy!’
This was headline of news published in Times of India after Karan Johar released
his two-minute video statement on Oct 18, 2016.
And in the same case the reaction on Twitter made the news.
Twitterati isn’t too impressed with Karan Johar’s statement on AeDilHai
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Mushkil Controversy (http://indianexpress.com/ Oct 18, 2016.)
3. To get quotes:
Mainstream Journalists can get quotes for their stories from social media
platforms. With quotes from official accounts enhance the importance and impact
of the story.
Getting quotes from social media helps journalists in a huge way. Journalists get
authentic quotes very easily and in quickly. This saves time and energy of the
journalists.
"Sayonara Japan! An important friendship stands strengthened as PM
@narendramodi enplanes from Osaka for the journey back to Delhi,"
This was tweeted by External Affairs Ministry spokesperson VikasSwarup. And
this tweet was used as quote in the story when Indian Prime Minister
NarendraModi left Japan for India. (http://www.news18.com/ Nov 12, 2016).
4. To get an unusual story
The mainstream journalist can use social media to get unusual stories about some
unusual people or events. Journalists have to follow social media platforms to get
interesting soft and sometimes even hard stories. Following is an example of soft
story of a blog-post published as a news story (Mar 05, 2015) on the website of
www.telegraph.co.uk

'I'm not marriage material': Bangalore woman's rebellious
matrimonial CV goes viral’
Indhuja Pillai has become a poster girl for thousands of Indian women
after posting an advert on a matrimonial site saying she was a tomboy,
wore glasses and sought a man who did not want children.
Her advert, posted on her own website marry.indhuja.com, has had more
than 230,000 page views since she uploaded it two weeks ago, more than
1,000 messages of support, and at least 30 proposals of marriage.
5. To get more readership
Journalist can use social media platforms to get wide readership. Many
journalists do write for newspapers or television channels but then they
also use Facebook or Twitter to talk about their report. This is how they
get traditional as well as new media user audience for their stories. One
can reach new audiences that maybe don‟t read the paper every day or
don‟t watch the news. But they may be on Facebook or on Twitter all the
time. And it‟s easy on that site to send articles to their friends, so you
have the opportunity to reach a lot more people rather efficiently.
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6. To build relationship
Because of the available common space to the journalists as well as
readers, it is easy for a journalist to build relationship with his/her readers.
All social media platforms are useful for the mainstream journalists to
build relationship not only with the readers but also with higher
authorities/seniors in the field. According to Cision‟s “State of the Media
2016 Report,” 73 percent of journalists use social media to build
relationships in the West. Journalists may use social media platforms to
share their views, opinions and unpublished articles.
7. To engage with the readers;
As the use of social media is increasing many journalists are encouraged
by the news houses to engage with audiences by leading Twitter chats,
responding to comments left on news articles posted to Facebook and
using social media more broadly to develop relationships and drive people
to news websites.
Engaging with the readers on social media platforms not only makes you
popular among readers but it also may increase your authenticity as a
journalist.
Many senior journalists like RajdeepSardesai, BarkhaDatta do respond to
the comments on their Twitter handle.
1.10 IMPACT OF TELEVISION ON OUR LIVES
Today, television is considered as a major source of entertainment and learning for
many people, especially the youth. All television programmes such as commercials,
news, documentaries and cartoon, affects people of all ages in different ways. The
youngsters constitute one group in society who spend a lot of time watching
television. The youth always will be attentive about the most attractive things. A
television channel of various types provides first-class and shocking impression on
the viewer brain. Keeping in mind the youth, lots of T.V shows are aired. But the
universal belief in the society about the television is that which disturbs the mindset
of the youth.
Television occupies an important place in our life. Television sets has become a part
of an essential household item. Mass communication has become an essential
ingredient in the modern and dynamic society. Mankind has always been
endeavouring to improve devices of media communication. History reveals that man
has made tremendous progress in the field of mass communication. Man‟s ability to
over-come barriers of time and distance is greatly achieved by innovation.
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The phenomenal expansion of Indian television has influenced the people in two
ways, firstly those living in remote corners of the national mainstream. Secondly,
television has contributed to an unprecedented explosion of information. It has
provided people with a perspective to bring about unit in our social and cultural life.
In other part of the country, the constant exposure T.V. has generated cultural and
artistic expressions of our people, belonging to different religious and socio-economic
background.
1. Television is one of the most effective medium of communication. In today‟s
world whether it is a child or an old man, everyone has some or the other
favourite show on television. Also due to the up gradation of technology
television is no more a commodity which is owned by only the urban sector.
Even rural families have access to television. Since it is reaching such large
number of people thus it has a major impact on the lives of these people.
Initially when television was launched one of the major impacts of television
was that it brought a family close to each other. But slowly and steadily with
the advent of technology and more and more choices available catering to the
demands of every sector of the society television sets reversed the above
concept entirely. Now each room of a house may have a separate television
set. Thus kids sit, watch, eat, drink and play in their room and parents do the
same in their room.
2. The television play a crucial role in offering communication support for social
and cultural development of masses, including school going students as they
are considered the most important human resource for the development of a
country. The exposure to television is no doubt an easy source of acquiring
knowledge and information. It also enables a person to acquire skills relevant
to ones well-being. The expansions of television in terms of content of
programmes to people from all walks of life have made it useful for people in
improving their quality of life. Now, a child is exposed not only to film
exclusively designed and produced for children but too many other
programmes shown on television.
3. Television has profound impact on our society. It has changed the life styles
of the people. Television has taken an important position in homes and
therefore, it is clear to make an impact on the individuals and the society.
4. When children watching undue sex, violence and adult themes and glorified
affluent lifestyles. This raises undue expectations among children and thereby
pressure on the family. There is no programmes left on television schedule
which could be exclusively called children‟s programmes, except channels
like cartoon‟s which again take children in to fantasy world.
5. Television has become a very important part of our life. And the truth is that we
cannot stay without it. Also television has had a major impact on the youth. In terms
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of violence, health and sex related issues. Some third world researchers look upon
T.V. as a mean of „leap flogging‟ some of the stages of development which
developed world went through, where as some others view T.V. as a mean of
„cultural imperialism‟. Other thinks T.V. as agent of development and progress.
However, a serious analysis would reveal that T.V. has deep psychological as well as
cultural & sociological impact on people in general.

6.

7.

8.

9.

Children and adults remain completely immobile while watching the idiot box. Most
viewing experiences are both quite and non-interactive. Children absorb millions of
images from the television set in just one afternoon‟s session. And what are they
watching? If the child‟s television has access to cable, his choice can range from 10
to 70 different channels all of them showing different programmes. A violent image
seen by young children, unaccompanied by parents, without commentary by a third
party and without being reframed through an inter-subjective relationship, has a more
traumatic impact than one seen in an environment allowing exchange and a different
focusing.
Children in the family are likely to be the most vulnerable population to be
influenced by the contents of television transmission. Television acts as a source of
information, education, entertainment and consumerism and it is through these
functions that it is likely to influence the viewer. Children are now better equipped
with knowledge regarding different places in India and other nations. They have
come to know about different styles of life and have learned to develop greater
tolerance towards people of other faiths. A majority of the respondents of the upper
and middle classes felt that their children learnt many new things from television
contents and become more aware about realities of life.
Televisions among all the mass media has a unique place and has enormous potential
for suggest change. But the effects of television are not without any loop-holes. The
use of television in the form of technology has given rise to some controversial
issues. Television viewing has, no doubt, brought the family members physically
together and provided the members of the middle class a subject for discussion.
However, physical proximity has failed to bring about social togetherness as during
the transmission of programmes there was no conversation among the members of
the family. On the other hand, conversation of any type during the programmes was
discouraged.
At present we are living in the age of science and technology which has given us
many wonderful inventions out of which television is one of them. As compared to
the impact of other media, television leaves it impact deeply on the school going
students. Television is perhaps the most widely debated medium of communication
all over the world. The developed world is concerned with the public addiction to it
and the developing world is fast catching up with the fantasies of the small screen
which brings news and views, triumphs and traumas celebrations and tragedies, live
or recorded to the living room from every corner of the globe.
Television has entered at home, it has also created new problem. People are worried
because T.V. has intruded their privacy. Earlier at home, they enjoyed certain
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autonomy. Our primary source of education-cum-information-cum-entertainment for
children was the home. So far a child of present generation television is acquiring a
great importance. It has weakened the influence of parents and teachers. Television
has become a major socializing agent for the young. This is being viewed with alarm;
children have no time now for listening to their parents in their home. Thus, T.V. has
emerged as a formidable rival to the authority of the parents over their children.
Before this new medium becomes a threat to the personality of young, as experienced
by advanced countries, it would be prudent to give a serious thought to the positive
potentialities and hazards of television.

Television can foster the development of desirable values and habits in our
children. It exercises its influence at a time when the child‟s knowledge of
rules and conventions that govern social action and moral behaviour is
incomplete and immature. There is no doubt that television does provide
opportunities for children to learn about all kinds of things. In fact, it is double
edges weapon and if not handled properly, it can cause enormous damage.
The outcome of a child‟s spending good deal of his leisure time watching
programmes that incorporate a false or distorted view of the world and using
what is portrayed in them as a basis for knowledge and a model for his own
behaviour can be destructive and dehumanizing.
10. The whole gamut of T.V. viewing invite serious question like- Do T.V. affect
the behaviour of those who watching T.V. regularly? How do commercials
affect children‟s behaviour or youth‟s behaviour? Does T.V. watching help
youth become more literate and better informed? Does T.V. create an unreal
world for the youth (viewers)? Does heavy T.V. viewing make viewer more
violent? Does heavy T.V. watching imitate the characters on T.V. screen and
act anti socially? Do T.V. make youth more promiscuous/licentious? Do T.V.
make the youth more ape western life styles? Does T.V. help viewers toward
social change?
There are several questions, all of which have a bearing, visa-a visa T.V. watching.
This study of effect is an essential necessity. Can the deviant behaviour of youth
today be attributed to this observation with idiot-box (T.V.) watching? At times, it is
seen that the socialization process in today‟s society has been appropriated by
television! On the other hand, the effects of cultural T.V. like Sanskara, Aastha,
sudershan Channel, and a T.V. serial on religious or mythological characters are also
important. Do cultural T.V. make viewers, especially youth more spiritual or more
religiously fanatic? In fact, the socio-cultural dynamics of T.V. is an important issue
on which research is needed.
The introduction of each medium has affected the natural life-style and thinking of
today viewers. Television as a communication media is flooding society with
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information, which any social system would find difficult to assimilate. This has benefited
the college going youth‟s mind to a great extent.

1.11 IMPORTANCE OF MOBILE PHONES
Mobile phones are efficient communication devices and make life easier. Whether
locating a friend or following up with a new contact, mobile phones allow you to
connect to people in any part of the world. New mobile-phone models are constantly
engineered to meet the needs of consumers and now have multifunctional tools that
may be useful in everyday life.
Communication
Mobile phones' basic function, of course, is to allow you to talk to another person
while you're almost anywhere. You can place and receive calls and messages by
simply pressing a person's name in your contact list, eliminating the need for
memorization or a separate address book. The ability of mobile phones to connect to
people in other countries helps family and friends who are from far from one another
stay in touch.

Emergency
Mobile phones can be especially important during emergencies. When you get into a
car accident or are in trouble, you can use your mobile phones to call 911. You may
also use your mobile phone's camera function to take pictures, which could deter an
assailant or stalker.
Storage
Mobile phones are also important because they allow you to store data. Pictures, text
and audio can be stored on many mobile phones. This enables you to carry your files
around wherever you go, ensuring that you are always with important documents for
work or your personal life.
Entertainment
Aside from communicating, mobile phones are important because of their
entertainment features. New mobile phones have music player capabilities that allow
owners to play music and even record audio. Some phones may have the ability to
play video, enabling you to watch clips or movies while on the go.
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Applications
Mobile phone applications extend the functionality of mobile phones. Word and
spreadsheet processors are available, and those who may need on-the-go computing
may find this a great benefit of mobile phones. Standard mobile phone applications
include alarm clocks, calculators and converters, all of which may help your
productivity.
1.12 CHECK YOUR PROGRESS
1. How has Internet affected our lives?
…………………………………………………………………………………………………
……………………………………………………………………..……………………………
…………………………………………………….……………………………………………
…………………………………………………………………………………………………
……………………………………………………………………..……………………………
…………………………………………………….……………………………………………
2. What do you understand by Social Media?
…………………………………………………………………………………………………
……………………………………………………………………….…………………………
…………………………………………………………………………………………………
…………………………………………………………………………………………………
……………………………………………………………………..……………………………
…………………………………………………….……………………………………………
3. In how many different ways do you use your mobile phone?
…………………………………………………………………………………………………
……………………………………………………………………….…………………………
…………………………………………………………………………………………………
…………………………………………………………………………………………………
……………………………………………..……………………………………………………
…………………………….……………………………………………
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UNIT: 2 ROLE OF INTERNET IN EVERYDAY LIFE

2.1 Learning Objective
2.2 Introduction
2.3 Uses of Internet in Daily Life
2.4 Check Your Progress
2.1 LEARNING OBJECTIVE
Today the Internet is the most powerful tool in the world. The Internet is a collection
of various services and resources. However, like every single innovation in science
and technology, Internet has its own advantages and disadvantages.
After reading this unit, you will be able to know
1. Uses of Internet
2. How it has impacted our lives
2.2 INTRODUCTION
Internet has played an important part in our daily life. It brings with it lots of
advantages, and the first of them is faster communication. Now thanks to the Internet,
we can communicate in a fraction of second with a person who is sitting in the other
part of the world. Today for better communication, we can avail the facilities of email, we can chat for hours with our friends. With the help of such services, it has
become very easy to establish a kind of global friendship where one can explore other
cultures of different countries.
Besides, information is the biggest advantage that internet has to offer. The Internet is
a virtual treasure-house of information. Any kind of information on any topic is
available on the Internet, and you can almost find any type of data on almost any kind
of subject that you are looking for. There is a huge amount of information ranging
from government law and services to market information, new ideas and technical
support. It is very useful for students who usually have to gather information to do
their homework.
Entertainment is another popular reason explaining why many people prefer to surf
the Internet. Downloading games and songs, visiting chat rooms or just surfing the
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web are some of the pleasures people have discovered. When people surf the web,
there are numerous things that can be found. Music, hobbies, news and more can be
found and shared on the Internet.
Apart from those advantages, Internet also has some disadvantages, and one of which
is harmful sites. This is perhaps the biggest threat to people's healthy mental lives.
There are thousands of harmful sites on the Inter
Uses of the Internet in our daily life are depending on desires and goals. Activities in
our daily life are decided after the use of the Internet. Internet innovated our daily
life. We spend lot‟s of time on the Web.
Positive use of the Internet makes our lives easy and simple. The Internet provides us
useful data, information, and knowledge for the personal, social and economic
development and it is up to us to utilize our time on the world wide web in a
productive manner. The Internet is a revolution in information technology.
While there are various uses of the Internet but you can use the internet for getting an
online education. You can use the Internet to promote your business online.
You can do online courses and improve your writing, communication, business,
and online marketing skills. Online shopping, social media, emails, chatting are
common things that we do daily.
You are free to use the Internet. The Internet is a magical tool that will help you to
become successful in your career and business.
The global network of computers has changed our lives tremendously. We are hungry
to use the Internet. That‟s why more than 40% of the world‟s population is connected
to the Internet according to internetlivestatus.com. This is because we are connected
to various information and lifestyle facilities. It is because a large number of new
people are getting connected to the Internet via their portable devices every day.
We start our day after notifications and emails. This means that as soon as we wake
up we are flooded with information from different sources. Sometimes it is
struggling to prioritize and decide which information is useful and which is not.
Using the Internet positively means we can decide what is important for the day.
The Internet is a sea of data and information in which a little dip can speed up and
change the way we live and do business. That‟s why it is really important and
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challenging to use the Internet in as many of our daily life activities as possible. The
use of the Internet in education is providing new opportunities for both students and
educators alike.
2.3 USES OF THE INTERNET IN OUR DAILY LIFE
Following points will help you learn why the internet is important. How the internet
changed the world. What are the advantages for you if you‟re connected to the
internet? How the internet is influencing your life. So, Let‟s begin:
1. Uses of the Internet in Students’ daily life
Students have a free platform to learn throughout their lifetime. People in the age group 18 to
35 are among the most frequent users of the Internet today and these people are mostly
students from all over the world. They are using the Internet to learn new skills and even
acquire degrees in professional online courses.
Similarly, educators like us are using the Internet for teaching and sharing our knowledge and
experience with the world. There are many websites which help to explore what your hidden
potential is and which profession would suit you the best.

2. Uses of the Internet to increase the speed of daily tasks
Our routine is initiated by the Internet. It is the first thing in the morning we do- see
our notifications and emails. The Internet has made human life so much easier, now
the biggest and toughest tasks are done in minutes. No matter it is a simple email,
pizza order, shopping or money transfer it is so much easier by the use of the Internet
in life.
3. Uses of the Internet for business promotion and innovation
We also use the Internet to promote our business. We can sell our products by using
various e-Commerce solutions on the Internet. E-commerce is booming on the
Internet and we can see new services and creative business starting up every single
day, which in turn is creating jobs and thereby reducing unemployment.
Internet is also a very good platform to promote our business. Our products can be
sold by using various e-Commerce solutions on the Internet. Use of internet
technology is growing fast in the world. We can now see new services and various
business starting online every day due to the booming of E-commerce, internet
technology and web design which is creating new job opportunities.
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3. Making Friends
Internet also helps us to socialize. We make lots of new friends through internet.
There are many social networking sites that help us to connect with new people and
those who are known to us but are not near us. Social networking is one of the major
achievements of the internet because it is very useful. But often people get addicted to
these networking sites which makes them a source of distraction as people spend lots
of time on these sites.

5. Uses of the Internet for shopping in our daily life
Shopping has become a hassle-free task now and almost anybody can order products
online after comparison with other websites. The boom and the resultant competition
in the online shopping business are evident. Shopping sites are more interesting
because of the huge discounts different companies are offering customers.
People are attracted to them and this is good news especially for the Indian shopper
because of our frugal spending habits. The customer can pay cash for the delivery of a
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product delivered to his house in a few hours and can return the product if he is not
satisfied with it.
Shopping on the Internet is affordable, convenient and saves time. The Use of
flipkart.com, alibaba.com, amazon.com, paytm.com, snapdeal.com, etc. for online
shopping is common. That‟s how the Internet is affecting our shopping habits in daily
life. And all this process is called e-Commerce, .which has changed business and now
it‟s an important part of our life.
6. Use of the Internet for research and development
The pace of work towards innovation and quality of research is developed by Internet
tools. It is not tough to research on the Internet. From small business owners to big
universities everyone is getting the benefits of the Internet for research and
development. Data analysis, data entry, data research, data management, etc. services
are in demand.
A Data scientist‟s roleis important for innovative decision-making. Even
the importance of Microsoft Excel in business is being realized by people now.
Similarly, CRM and Google Analytics is helping businesses to analyze the
consumer‟s behavior on the websites and advertising campaigns.
Decision making is an important part of all kind of business and organizations.
Success and failure depend on our decision. After the rise of online business and
higher competition on the Internet to conduct business, it‟s really important that
decisions do not be a burden on the organization. That‟s why today you can visualize,
analyze and monitor customers data in real-time by using data analysis tools. That
helps the business to remain competitive in the market by better data analysis.
Any information we need regarding health, money, law, RTI, etc. everything is in
front of us within a few seconds. So, it is really important that we use the power of
the Internet for practical benefits.
7. Uses of the Internet in Everyday Politics
Internet is a great tool for politicians to connect with people. The uses of the Internet
are not only in personal and business life but it is common now in politics. Politicians
are using various methods to influence people and youth on social media to favor
their party. They are also using it to criticize other political parties.
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Our Prime Minister of India MrNarendraModi and Chief Minister of
Delhi MrArvindKejriwal are very active with their followers on Twitter and
Facebook and sharing views on a particular topic. It is a widely accepted fact that Mr.
Modi‟s success is largely attributed to his presence on social media and an active
social media team.
It is also good for people to know about the progress of ministers on a particular task.
If governing political parties use social media to show the progress of their work then
it is great. But if they are only using for condolence purposes then I think they have to
think again about their social media political strategies.
8. Uses of the Internet for Teaching and Sharing Knowledge with others
The Internet is a very important tool for educators. The Internet and its application is
user-friendly and make students life easy. A teacher can use YouTube channels to
teach students around the world. Teachers can use the blog in which they can share
their career experiences with college graduates. There are various websites for
teachers such as Skillshare, udmey, etc.
If you‟re free and want to spend your time doing productive things then create your
own website. In the website, you can train people about the skills you‟re a master in.
9. Uses of the Internet for a Cashless Economy
The Internet is very useful for economic development. The use of internet banking,
mobile banking, and e-wallets will also help at some point to decrease corruption in
India or in any nation. It‟s because digital transactions will be recorded in a database.
Bank database can be easily tracked by the income tax department.
Moreover, offline cash transactions, such as rent, are often not calculated and mentioned by
people in their tax returns. Cashless internet transactions will force tax payers to report such
incomes.
So, uses of the internet in digital transactions are time-saving and helpful for the country. But
while doing so one should be aware of cybercrimes and possess some knowledge on internet
security.
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2.4 CHECK YOUR PROGRESS
1. Explain the role of Internet in creating a cashless economy?
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………..……………………
…………………………………………………………….………………………………
2. How has Internet affected our daily lives?
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………………………………
………………………………………………………………………..……………………
…………………………………………………………….………………………………
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UNIT 3: DISCUSSIONS AROUND MEDIATED AND
NON-MEDIATED COMMUNICATION
3.0 Unit Structure
3.1 Learning Objectives
3.2 Introduction
3.3 Non-mediated Communication: Face-to-Face Communication
3.4 Mediated Communication
3.5 Examples of mediated communication
3.6 Differences between mediated and non-mediated communications
3.7 Conclusion
3.8 Check Your Progress
3.1 LEARNING OBJECTIVES:
After completing this unit learner should be able to
 Identify the differences between mediated and non-mediated communications
 Identify the relative advantages and disadvantages of mediated and nonmediated communications
3.2 INTRODUCTION
Prior to the arrival of newspapers, television or Internet, communication was
primarily non-mediated. Face-to-face conversation is a typical example of nonmediated communication. Two people involved in a face-to-face discussion did not
need a medium to facilitate the exchange or transmission of ideas. Sending of
message or obtaining its feedback was almost instant.
With the arrival of newspapers and television the dynamics of communication
underwent a sea change. Messages could now be transmitted to a large number of
people. Communication needn‟t happen at the same time or at the same place.
Communication could now be mediated. There was now a medium or channel to
facilitate the exchange of ideas or thoughts. Equations between the sender and
receiver of messages also changed, and are still changing. Mediated communication
led to the idea of the centrality or importance of the medium. A systematic study of
the medium itself became an important pastime of scholars in this field. One medium
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gave way to another. We now live in a world characterized by a proliferation of
media channels, which is what makes its discussion even more interesting.
3.3
NON-MEDIATED
COMMUNICATION

COMMUNICATION:

FACE-TO-FACE

Let us now start with a discussion of non-mediated communication. The most
common example of non-mediated communication being face-to-face
communication, let us discuss it in some detail.
This is most common form of non-mediated oral communication. Everyday people
exchange their ideas and opinions through face to face communication whenever they
get a chance. It is a widely used technique of oral but informal communication. Our
day-to-day interactions with the people around us are mostly through face to face,
non-mediated interactions.
What is Face to Face Communication?
When two or more people talk to each other and see each other physically, it can be
termed as face to face communication. It is one kind of two-way oral communication
as both the parties are involved here in conversation.
Telephonic conversations or Internet Relay Chats (IRCs), are technology mediated
and hence can‟t be considered as face-to-face communications.

Odisha State Open University, Sambalpur

Page 32

Non-mediated conversations (Source: Creative Commons)
Some of the important characteristics of non-mediated face- to- face conversations
are discussed below:













Direct Communication: Face to face communication is very much direct.
The parties involved in this form of communication exchange message
directly without using any media. No other communication technique is as
direct as it is.
Informal in nature: Face to face communication is very informal. Under
this method the sender and the receiver exchange messages freely and
openly. No formalities are maintained here.
No Cost Communication: Face to face communication doesn‟t involve
any costs. It does not require any instrumental arrangements.
Widespread Use: This form of communication is widely used in every
sphere of life.
Word of Mouth Effect: Another important characteristic of face to face
communication is that it produces huge word of mouth effect. It helps to
spread the negative and positive news related to the message.
No Legal Base: Face to face communication or communication does not
have any legal acceptability as it is not written and hence can‟t be
retrieved.
Spread of Rumour: Face to face communication often helps to spread
rumours and falsehood.
Effect of Facial Expression: Another important characteristic of face to
face communication is that here the facial expression of the sender and the
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receiver has immense effect of the entire communication or conversation
process.

(Source: Creative Commons)


Instant Feedback: The most important aspect of face to face
communication is its ability to form quick and instant feedback. Obtaining
instant feedback is next to impossible in most forms of mediated
communication.

3.4 MEDIATED COMMUNICATION
Davis defines mediated communication as the use of any technical medium for
transmission of ideas across time and space Mediated communication refers to
communication carried out by the use of technology. While nowadays the technology
we use is often related to computers, giving rise to the popular term computermediated communication, mediated technology need not always be computerized.
Writing a letter using a pen and a piece of paper is also an example of mediated
communication. Communication, here in this case, is mediated through paper.
Historically, mediated communication was much rarer than the face-to-face method.
Even though humans possessed the technology to communicate in space and time, the
majority of the world's population lacked the basic literacy to use them. This began to
change in Europe with the invention of printing press by Gutenberg. This single
invention led to the spread of printed texts amounting to rising literacy from 15th
century onwards.
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Compared to face-to-face communication, mediated communication engages fewer
senses, transmits fewer symbolic cues (most mediated communication does not
transmit facial expressions and bodily gestures) and is seen as more private. Parties
usually require some technical expertise to operate the mediating technologies. Not
everyone, for instance, can work on a computer. New computerized media, such as
smart phones or instant messaging, allow mediated communication to transmit more
oral and nonverbal symbols than the older generation tools.
The type of mediated technology used can also influence its meaning. This is most
famously captured in Marshall McLuhan's maxim "The medium is the message".
Lundby distinguished between three forms of mediated communication: mediated
interpersonal communication, interactive communication, and mass communication.
3.5 EXAMPLES OF MEDIATED COMMUNICATION
Email- Electronic mail is a digital mechanism for exchanging messages through
Internet or Intranet communication platforms. The first message that was sent through
a computer was on October 29, 1969. Raymond Tomlinson is known as the father of
email. He was the first person who sent a message electronically. Email messages
consist of three different components: message envelope, message header, and
message body. There are also multiple benefits to using email. It is easy to use, free
of charge, fast, and delivers information in a digital format. Email is one of the
earliest and most basic resources on the internet. There are many reasons why using
email is more suitable when it comes to the workforce. They are as follows:






E-mail is faster than the conventional mail. It usually reaches its destination
within seconds and minutes even when it's sent from different countries.
An email is preferred because there is less physical effort involved during its
use. While using email you don't have to worry about buying stamps or
envelopes or taking a trip to the post office.
Also the use of email is more cost effective. This is because once you have the
hardware and software together it is basically free thereafter.
Emails have features that facilitate to send the same message to multiple
people. Features such as „cc‟ – carbon copy and „bcc‟ – blind carbon copy
help achieve this.

Text message- a text message is defined as a short message sent electronically usually
from one cellphone to another. The first text message was sent in December 3,
1992.The engineer who invented text messaging was MattiMakkonen.
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(Source: Creative Commons)
Texting is a common practice among a majority of cellphone users today. Along with
the development of text messaging came a new development of dialogue when
texting. It has been observed that while texting people make a heavy use of offbeat
acronyms. This is somewhat similar to emails, but with texting the use of offbeat
acronyms and emoticons (to convey feelings and emotions) has moved to the next
level. Another thing that texting has changed is a person's grammar or writing style.
The evolution of texting is evolving and it is not only being used to communicate
with friends and family but its use is also spreading to the workforce. In Zambia, for
instance, users are finding the results of HIV testing faster due to mobile phone
texting. This is due to customized software built to deliver the test results
automatically and directly from the processing laboratory via short text message
service text to the person concerned. Text messaging subscription services can
provide driving directions, movie show times, local business listings, news alerts and
even weather forecasts.
3.6 DIFFERENCES BETWEEN MEDIATED AND NON-MEDIATED
COMMUNICATION
There are only a few areas where mediated communication and face-to-face
communication function similarly. Interpersonal co-ordination is present in both faceto-face and mediated communication. However, mediated communication has vast
differences and limitations compared to face-to-face communication.
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Writing in communication media and speech in face-to-face communication are
different in terms of their range of grammatical structures, varied connectivity
between sentences, syntax and permanence. These differences in each type of
communication can change the message. Texting and e-mail, for example, contain
combined forms of writing and speech, which is evident by slang and shorthand.
Individuals send more information at a time through computer media than any other
form of communication, including face-to-face communication. This increased rate of
information transfer allows abusive forms of communication like cyberbullying to
occur.
The disassociation and dis-inhibition associated with mediated communication can
cause people who are being deceived to have trouble interpreting the reactions of the
deceiver since information sent through media instead of face-to-face doesn‟t have
nonverbal cues (which serve as signs of deception) within it.
Because of the limitations of mediated communication, many communication experts
imply that face-to-face communication is the gold standard of communication.
Mediated communication has been, however, described as preferable in some
situations, particularly where time and geographical distance are an issue. For
example, in maintaining long-distance friendship mediated communication tools of
telephone, email and instant messaging come handier than face-to-face
communication.
3.7 CONCLUSION
Individuals will use different types of media depending on their motivations,
communication purpose, institutional factors, and situational factors. Also, people
will be more inclined to use a particular medium of communication if others
associated with them use that medium. This is called the network effect.
There are five communication purposes: coordination, knowledge-sharing,
information gathering, relationship development, and conflict resolution. Sometimes
they also determine the medium of communication employed by the concerned user.
Institutional factors such as the physical structure of work units, social structure, and
incentives are other determining factors. Situational factors can include task
characteristics, message content, and urgency.
Mediated communication is not as commonly used as is face-to-face communication
in the workplace, but there are different preferred media of communication for simple
forms of coordination. E-mails and phone calls tend to be used for simple or complex
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coordination, but e-mails are also useful for retaining information and recording the
exchange of information. In terms of communication solutions to certain situational
factors, e-mails are used for recording the transfer of information and sending long,
complex, and non-textual information, and phone calls and pagers are used for
immediate communication. E-mails and phone calls are also used in knowledge
sharing and information gathering. E-mails are rarely used to accomplish relationship
goals, but they can be effective during conflict resolution. Individuals have a higher
motivation to use cell-phone texting for weak-tie communication. The network effect
has the most impact on e-mail usage, meaning that people tend to use e-mail more if
their peers use it, too.
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3.8 CHECK YOUR PROGRESS
1. List five instances in your everyday life where you are most likely to use
mediated communication.
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
………………………………………………………………………………….

2. You had a misunderstanding with one of your close friends. Which mode of
communication do you think would be most effective to diffuse the crisis and
resume your relationship once again?
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
………………………………………………………………………………….

3. Has short message service (sms) texting affected your language? In what
ways?
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
………………………………………………………………………………….
4. What are the various features of an e-mail? Explain each in brief.

…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
…………………………………………………………………………………
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